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Abstract

The aim of the study was to identify, describe
and classify the main forms and types of social
communication of seven ancient Peruvian cultures
(Paleolithic, lithic, Chavin (8 thousand BC — 3.5
thousand BC) , Karal, Chavin (1.2 thousand BC —
400 BC), Nazca and Vicus), which existed in the
period from 35 to 40 million years BC to 700 AD

Four methods were involved in the study. A
holistic approach to the analysis of the history of
social communications helped us to analyze all
phenomena, processes and objects of the world as
parts of the Whole. The method of quantum chronos
transmitted the analysis of communication processes
and texts, archeological finds that were distributed
using various communication channels at least 75
years before the moment of their (communication
processes and texts) analysis. Thanks to the method
of social engineering analysis, we identified a model
for studying the forms and types of social
communications of the cultures of ancient Peru,
created another model for the analysis of the
mentioned forms and types, and verified the
effectiveness of the created model. The theory of
cumulative culture added an opportunity to consider
the forms and types of social communications of the
peoples of seven ancient Andean cultures in a
convergent plan.

The methodology provided for the selection of
seven Andean cultures in the history of the
development of Peru, which left behind significant
artifacts for analysis, from the point of view of
archaeologists. Then a detailed description of the
forms of social communication that hypothetically
functioned in each of the analyzed seven cultures.
Codification and classification of forms and
identification of types of social communication of
the cultures analyzed by us continued our analysis
process. We completed the procedure during the
discussion of the results, applied the listed methods
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of cumulative culture. of analysis and highlighted the specific features of
each species.

The results of the research made it possible to
state the fact of the convergence of the spiritual-
energetic and material-technological components of
seven Andean cultures that functioned during the
Paleolithic period (35—40 years BC to 700 AD) on
the territory that belongs to Peru today.

Introduction

Studies of the main research areas in the history of social communications in Peru have not
been carried out until now. We found several works (Cappellini, 2004; Cruz, 2007; Ruiz, 2022), in
which the author reflected the results of studies of the functioning of the Peruvian mass media
(press, radio, television, and electronic resources that either duplicated printed publications or
offered their original news content). None of the researchers carried out an analysis of the study of
the history of social communications in Peru, which determined the relevance of our research. The
absence of works in which the authors published the results of the study of the history of social
communications in Peru stimulated our interest in finding not only sources whose authors published
the results of the study of the problem we analysed. We were driven by interest in identifying the
main directions of the mentioned research in Peru.

Taking into account the historical excursion regarding the research issues of the main
directions of the study of the history of social communications in Peru (the period from 35-40
million years BC to 700 AD), we formulated the object of our exploration as the study of the history
of social communications in Peru, the subject is the main areas of study of the history of social
communications in Peru of the mentioned seven historical periods, such as primitive Peruvians of
the Paleolithic era, the lithic period, the Chavin (8 thousand BC - 3.5 thousand BC), Karal, Chavin
(1.2 thousand BC — 400 BC), Nazca and Wikus.

The purpose of the further analysis was to identify, describe and classify the main forms and
types of social communication of seven ancient Peruvian cultures (the Paleolithic era, the lithic
period, Chavin (8 thousand BC - 3.5 thousand BC), Karal, Chavin (1.2 thousand BC - 400 BC),
Nazca and Vicus.), which existed in the period from 35 to 40 million years BC. to 700 AD At the
same time, we include in the concept of "social communications" not only information about
various types of mass media (print, television, radio, documentary (from — documentaries), and
network), but also all those types of communication that allow information exchange for the
regulation of social actions, social interactions and social relations in Peru.

Research methods and techniques

The main method of our research was a holistic approach (interdisciplinary idea, according to
the terminology of M. Sevnick (2004)) to the analysis of the history of social communications
(Jackman, 2014; Jackman, 2000; Holism, 2024; Sevnick, 2004; Holizm (holism), 2002; Kholod). ,
2023), the quantum chronos method (Krutov, 2021; Kholod, 2020) and SI analysis (Kholod, 2012).

The method of holism, or a holistic approach, or an interdisciplinary idea involves the
analysis of all phenomena, processes and objects of the world as parts of the Whole (Greek - 6Aog)
(Holism, 2024). According to the proposal of J. Smuts, the author of the term "holism", the concept
should be interpreted as "the highest synthetic activity in the universe that orders, organizes,
regulates and explains all structural groupings and syntheses in it" (Smuts, 1926). Followers of J.
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Smuts interpreted the term "holism" differently in some ways, namely as "an interdisciplinary idea
that systems have properties as a whole, apart from the properties of their component parts"
(Sevnick, 2004; Jackman, 2014).

It is worth noting that J. Smuts himself interpreted the term "holism" quite vaguely.

"Smuts criticized authors who emphasized the Darwinian concepts of natural selection and
genetic variation to support a chance view of natural processes in the universe. Smuts
perceived evolution as a process of creative and intentional correction of nature. Thus,
holism is described as the tendency of a whole system to respond creatively to environmental
stressors, a process in which the parts naturally work together to bring the whole to more
advanced states” (Holism, 2024).

J. Smuts' interpretation of the term "holism" has at least three aspects: the first aspect related
to the idea that "every thing that can be measured scientifically, physically or psychologically,
really has a nature as a whole beyond its parts" (Holism, 2024) . The second aspect made it possible
to interpret holism as the cause of evolution (it should be taken into account that Darwinism at the
time of writing the book "Holism and Evolution" (Smuts, 1926) was the dominant concept in
Europe and the world). The researcher believed that "evolution is neither accidental nor caused by
the actions of some transcendent power such as God" (Holism, 2024). Note that the creative
process, according to J. Smuts' proposal, "was an integral element of all physical systems of parts
and excluded indirect, transcendent forces" (Brush, 1984). According to the third aspect, J. Smuts
used holism to explain the "concrete (non-transcendent) nature of the universe as a whole" because
"a holistic view of the universe explains its processes and their evolution more effectively than a
reductive view" (Smuts, 1926).

Taking into account the criticism (Brush, 1984; Jorgenfelt, Partington, 2019) and approval
(Morgan, 1927) of the ideas of holism in the interpretation of J. Smuts (Smuts, 1926), we are
inclined to apply his proposal of holism as an interdisciplinary idea that " every thing that can be
measured scientifically, whether physical or psychological, truly has a nature as a whole beyond its
parts” (Holism, 2024). We will also add that we stand on the metaphysical positions of monism
(Monism, 2024), which is characterized by the concept of "unity". Within monism, we rely on its
variety, namely, double-aspect monism (or two-aspect theory), which assumes the proposition that
"the mental and the physical are two aspects or views of the same substance" (Double-
aspect theory, 2024). According to the position of two-aspect monism, we conduct the study of the
history of social communications in Peru as a process that involves the unity of physical and mental
(in our case, spiritual) aspects. In other words, all mental (spiritual) processes that occur in the
history of Peruvian culture (broader — Andean civilization) are stimulated and motivated by the
physical conditions of their existence, and vice versa: all physical processes accompanying the
existence of Peruvians (broader — Andean civilizations) are explained by mental ( spiritual) system
of the Peruvian (Andean) peoples.

While studying the main areas of research in the history of social communications in Peru, we
applied the method of quantum chronos (Krutov, 2021; Kholod, 2020), the essence of which will be
expressed in a few words. According to the proposal of O. Kholod, the quantum chronos method, or
the QC method, provides

"the analysis of communication processes and texts (including journalistic ones), made public
(spread with the help of nodal communication, rock icons or drawings, geoglyphs, voice
messages of heralds, with the help of publications in the press, on the radio or television,
hypertexts on the Internet) less than 75 years to the moment of their (communication
processes and texts) analysis, which is due to the average age of a person who lives in
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peacetime and is familiar with the episteme (knowledge system of a certain historical era)”
(Kholod, 2020).

The application of the QC method is possible if three conditions are taken into account.

Condition 1: when interpreting the principles and concepts of quantum mechanics, we transfer
not the details of the wave corpuscular structure of the world, but only the functioning tendencies of
the principles of wuncertainty, complementarity (complementarity) and the concept of
"superposition" into the system of the macro world.

Condition 2: "The analyzed communication processes and texts must be perceived by a
modern reader who is only theoretically familiar with the episteme within which the communication
processes took place and the text was created" (Kholod, 2020).

Condition 3: "The analysis of the communication process and the perception of texts must be
experimental and take into account the principles and concepts of quantum theory - the uncertainty
principle of V. Heisenberg and the principle of complementarity of N. Bohr, as well as the concept
of superposition" (Holod, 2020).

We used the QC method to study the main areas of research in the history of social
communications in Peru from three positions.

First, as a presumption, or "an assumption that without evidence is considered true until its
falsity is indisputably proven" (Presumption, 2024). Studying the texts of different authors who
wrote their works in different historical eras, we relied on the age of 75 years or the age of a
person's life. If the author in his work considered social communications that functioned less than
75 years before our analysis, we qualified such social communications as "synchronous". In the
case when the social communication processes analyzed by the authors were carried out more than
75 years after the moment of our analysis, we classified such social communication as "diachronic".

Secondly, during the analysis of social communications of a certain historical period of the
development of society in Peru, we considered the features of such development taking into account
the theoretical knowledge. In other words, we took into account the episteme, or knowledge system
of a certain historical era.

Thirdly, we considered the analysis of the implementation of the social communication
process in Peru to be experimental, which allowed us to take into account the principles and
concepts of quantum theory - the principle of uncertainty, the principle of complementarity and the
meaning of the concept of "superposition".

The uncertainty principle in quantum mechanics means that

"in principle, it is impossible to simultaneously measure with arbitrary precision a pair of
quantities that describe a quantum object, for example, coordinates and momentum. This
statement is true not only for the measurement but also for the theoretical construction of the
quantum state of the system...; it is impossible to build such a quantum state in which the
system would simultaneously be characterized by exact values of coordinate and momentum"
(ITpunun HeBu3HaueHocTi, 2024).

In our study of the main areas of research in the history of social communications in Peru, we
implemented the uncertainty principle as such, which allowed us to assert the fundamental
impossibility of simultaneously accurately measuring two quantities, namely: "social influence on
the journalistic product from the episteme" and "subjective influence from publishers, authors of
texts and audience".

"Social influence on the journalistic product from the side of the episteme" we consider as
something that can be measured thanks to official historical concepts or information officially
approved and published in the form of encyclopedias, scientific monographs, reference books, etc.
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Let's call this influence "the magnitude of auctoritas societatis (from the Latin "influence of
society") and formalize it with the letters AS." "Instead, we will call the quantity "subjective
influence on the part of publishers, authors of texts and the audience" (we will conditionally denote
it as "quantity B") "influence of the subject", or lat. "auctoritas rei" and formalized with the letters
AR. "Auctoritas rei" is interpreted as such a value that expresses not the epistemic position of
society, which is officially accepted, but, on the contrary, the position that is inherent to the subject,
for example, a member of society - an average person (publisher, author of journalistic material,
reader, listener or viewer, web user). Formalizing the quantum uncertainty principle for social
communications (especially journalism) in Peru through letter symbols, we can write it as an
inequality (see entry 1 below).

AS # AR (1)

Entry 1 will read: "Social influence (AS) is not equal (#) to subject influence (AR)".
Since both types of influence are recorded simultaneously, we state that they cannot be
measured equally precisely. Another symbolic entry could be as follows (see entry 2 below):

—(AS = AR) )

We read entry 2 as follows: "Equation ( = ) between social influence (AS) and subject
influence (AR) is impossible (7).
The principle of complementarity in quantum mechanics

"each physical quantity, together with its canonical conjugate, forms a pair of complementary
quantities, while in any state of the quantum system, only one of them can have a certain
value, or both of them do not have a certain value" (Ilpunuun nomnoBHioBaHOCTI, 2024).

The principle of complementarity in physics states the fact "according to which a complete
knowledge of phenomena of atomic dimensions requires a description of the properties of both
waves and particles" (Britannica, T. Editors of Encyclopaedia, 2024). At one point in the
experiment, N. Bohr could record light waves at the atomic level, but could not record the position
of an electron. At another point in the experiment, the physicist managed to fix the position of the
electron at the atomic level, but the light wave was elusive. So, after repeated experiments, the
researcher concluded that it is impossible to accurately record the characteristics of the wave and
the electron at the same time since they cannot act in parallel at the same moment. Only the
combination of electron and wave behaviour characteristics can be considered a complete
characteristic, which is impossible at the subatomic level. From this, the principle of
complementarity was formulated, which predicted that adequate fixation of the characteristics of the
electron position and wavelength is possible only by supplementing the characteristics of the first
with the characteristics of the second, and vice versa. The principle of complementarity
(complementarity)

"means that phenomena at the atomic and subatomic scale are not strictly similar to large-
scale particles or waves (such as billiard balls and water waves). Such characteristics of
particles and waves in the same large-scale phenomenon are incompatible rather than
complementary. Knowledge of a small-scale phenomenon, however, is essentially incomplete
until both aspects are known” (Britannica, T. Editors of Encyclopaedia, 2024).
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Since the principle of complementarity also applies to "other related (conjugate) pairs of
observable quantities, such as energy and time" (Britannica, T. Editors of Encyclopaedia, 2024), in
the study described below, the principle of complementarity allowed us to record the impossibility
of achieving an adequate description the relationship of two phenomena. On the one hand, we
described the time (historical era, period) of the development of social communications in Peru, on
the other hand, we could only predict the energy contained in the publications of local newspapers
and magazines. Conventionally, we call such energy "word energy", units of measurement which do
not yet exist. At the same time, if it is hypothetically possible to measure the simultaneous action
(influence) of the two mentioned factors (the first-factor "time" as an episteme, or a system of
knowledge of a certain historical era, and the second factor "the energy of a word" printed in a
newspaper or magazine, recorded in a digital code or broadcast signal), we would solve many
problems of researching the history of social communications (and not only in Peru).

In further research, we turned to the concept of "superposition", which is actively used in
quantum mechanics.

"The general superposition principle of quantum mechanics applies to states [that are
theoretically possible without mutual interference or contradiction]... of any single dynamical
system. This requires us to assume that there are such specific relationships between these
states that whenever a system is definitely in one state, we can assume that it is partially in
each of two or more other states. The initial state should be considered as the result of a kind
of superposition of two or more new states in a way that cannot be imagined based on
classical ideas. Any state can be seen as the result of the superposition of two or more other
states, and indeed in an infinite number of ways. Conversely, any two or more states can be
superimposed to produce a new state...” (Quantum_superposition, 2024).

The concept of "superposition" was necessary for our analysis of the main directions of the
history of social communications in Peru for the application of the third of the three provisions of
the quantum chronos method. We considered the superposition in further research as the
functioning of decoding of two states of mass media texts (newspapers, magazines, web platforms
and documentaries) of Peru. One state was determined by the quality of generation and perception
of texts during their creation and publication in a certain historical period in the system of certain
knowledge of the peoples of Peru, the second state is determined by the processes of perception and
decoding of texts, for example, at the beginning of the 20th century or the beginning of the 21st
century. The processes of generation and perception of texts (for example, created by mass
communication specialists, in particular journalists or authors of journalistic texts) will be produced
and perceived differently by people who lived one hundred to one hundred and fifty years before
today. At the same time, the researcher will not be able to fix two states of functioning of the texts,
but the researcher will understand that the texts are in two different states, that is, they are in a
superposition about the researcher himself and about the episteme, which is artificially created.
Such an episteme is not physical, it is spiritual, that is, one that conveys the energy of the spirit of
the people (in our study of the spirit of the people of Peru). To date, there is no unit or method of
measuring the processes of manifestation of the spirit of the people, but certain characteristics are
singled out by various authors (Ku, 1915; Ford, 2012; ) without taking into account the principles
and concepts of quantum mechanics.

During the identification of the main directions of the research on the history of social
communications in Peru, we involved the method of CI analysis (social engineering analysis)
(Kholod, 2015: 21-25), which is based on the interpretation of social engineering as a triune
complex of processes aimed at:
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1) "identification of models of social activity (identification of one original phenomenon, the
process from a certain number of others that are similar to the original, but different from it)"
(Xonog, 2015: 21);

2) "on the creation of a new model (of higher quality, in comparison with the identified "old"
model) of society's social activity" (Xomon, 2015: 21);

3) "pragmatics of effectiveness and efficiency of the created model of social activity of
society" (Xomom, 2015: 21).

Researcher O. Kholod calls the triune complex of processes (the three listed points) "the
triune principle of social engineering" (Xomox, 2015: 21). For convenience, we will refer to this
principle as the "Sl-analysis method" or "SI-analysis".

The method of CI analysis allowed us to analyze the main directions of research on the
history of social communications in Peru thanks to the involvement of the three points mentioned
earlier. First, we identified an "old" model for studying the history of social communication in Peru.
Secondly, we created a "new" model for the study of the history of social communications in Peru.
Thirdly, in our study, we verify the effectiveness of the created "new" model for studying the
history of social communications in Peru.

The problems of researching the history of the development of social communication
processes are not studied to the same extent and not at the same level of intensity in the countries of
South America. This is evidenced by the information provided to us by the electronic resource of
artificial intelligence "Claude-instant (Poe)" (The main trends in the study of the history of social
communications in Peru, 2024). For example, in Peru, the fourth most populous (after Brazil,
Colombia and Argentina) South American country, the mentioned studies allow us to record six
directions, the content of which we formulate by interpreting the Al reference "Claude-instant
(Poe)":

1) the emergence and functioning of mass media in Peru as a means of forming public
discourse;

2) exercising control over the mass media to effectively influence public opinion in the
country;

3) increasing the role of mass media in crisis political situations that occurred in Peru;

4) peculiarities of functioning of regional mass media, in particular in the language of the
Indigenous population;

5) improvement of technical means of information exchange for positive changes in Peruvian
society;

6) representation and formation of various types of Peruvian culture by mass media.

Observation (Xomoxn, 2018), as well as the results of searches (Revista Historia y
Comunicaciéon Social, 2024; Revista Internacional de Historia de la Comunicacion, 2024) indicate
that the history of social communications cannot be narrowed down to the analysis of the specifics
and features of such types of media and mass media (mass media communications), such as mass
gatherings of people (meetings, plebiscites-referendums, elections, congresses, symposia,
congresses, forums), mass force majeure events (rebellions, "maidans", terrorist acts), mass clashes
of people (wars, revolutions ), mass reactions of people to natural force majeure processes and
phenomena (refuge from earthquakes, fires, floods, droughts; resettlement of peoples); spectacular
shows (concerts, performances, festivals), trade and exhibition mass events (fairs, bazaars,
exhibitions, galleries); press, radio, telegraph, cinema, television or the Internet. To the objects of
the history of social communications, it is necessary to add "cave art" or "rock painting" (rock
graffiti and drawings), geoglyphs (for example, "Nascan lines", or drawings of the Nazca desert in
Peru), oral signals (vocalisms) of ancient tribes, clothing of peoples of any historical period,
writings and languages in which the writings were written, etc. The list of means of social
communication may also include logistical routes (roads, railway tracks, aerial "routes", space
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tracks, etc.). It is worth recalling the proposal of H. Innis (Innis, 1991), who believed that money,
fish and even wood that floats in rivers can also be considered "means of communication as means
of control over the environment" (Innis, 1991), therefore, means of social communication.

We propose to call the listed groups of media and mass media means of social
communications aimed at regulating social actions, social interactions and social relations. In this
case, we will consider as an axiom the statement that when studying the history of social
communications in Peru, it is possible to conditionally rely on the classification of types of social
communications, which we present below (see Table 1 in the Appendices). Each of those is listed in
the table. 1 directions further we analyze in detail with the help of the presentation of research
results reflected in the publications of authors from Peru or those works in which non-Peruvian
authors investigated the problems of studying the history of social communications in Peru.

Results and discussion

Signs of social communication of primitive Peruvians
in the Paleolithic period
(from 2.5 million years BC to 15-11 thousand years BC)

The primitive people of Peru "worshipped natural phenomena (rains, earthquakes, lightning,
thunder, etc.) which it cannot explain and which it fears" (Historia del Peru..., 2024). Historians and
archaeologists (Historia del Pert..., 2024) believe that "the first inhabitants of Peru had skills in
making dishes and knew special hunting techniques" (Historia del Pert..., 2024). Since the ancient
Peruvians were engaged in hunting, gathering and fishing, their social communication was based on
a parasitic economy. In other words, the primitive people of Peru, thanks to the primitive exchange
of socially important information, did not plan their lives and led a parasitic economy (Historia del
Peru..., 2024).

Back in the Lower Paleolithic period (from 3540 thousand BC to 15—11 thousand years BC),
the primitive people of Peru had specific social communications, which were recorded in group
associations based on family ties. Such groups were called "family groups" (Historia del Peru...,
2024). From the period of group family organization of life, the division of labour by gender begins:
men performed the hard work of obtaining and transporting food to the cave where the tribe lived,
where women were engaged in raising and caring for children, and cooking.

Characterizing the features of the social communications of the primitive people of Peru
during the Paleolithic period, it is necessary to take into account how people “used the laminar
technique, which consisted in the manufacture of elongated tools with parallel and sharp edges, very
similar to modern knives. The technology, whose raw material was bone, was oriented towards the
production of throwing weapons that had decorations (sometimes as artistic designs)" (Historia del
Peru..., 2024).

Later, from the 3rd to 4th millennium BC. (in the Archaic period), the descendants of the
original people of Peru had already learned gardening. At this time, they had the first domestic
animals - camels, which at that time were distributed in South America. During this period the
primitive tribes of Peru began to live in groups, thus forming settlements that today are commonly
called villages. At this stage, the social communications of the primitive people of Peru
hypothetically have the following features:

1) the appearance of beliefs in supernatural forces, which stimulated the specificity of new
social communications;

2) special places for sacrificing children to animistic gods appear; therefore, sacrifice
explicates a new type of social communication, which we will conventionally call "ritual sacrificial
social communication";
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3) during the selection of a sacrifice to the gods, the ancient Peruvians determined the criteria
for such a selection, which we label as operational social communications, thanks to which the
development of abstract thinking was recorded based on the analysis of the salutary functions of the
members of the tribe;

4) strengthening of parasitic social communications, which allowed the tribe to exist without
planning its forces and preserving food and weapons reserves;

5) social communications of the division of labour took place, which made it possible to
rationally distribute the tribal functions of strong and weak members of family groups;

6) joint production of "stone elements for hunting animals" (Historia del Pert, 2024);

7) formation of specific hunting social communications, which allowed verbal and non-verbal
means to warn of danger, threat to life, preparation for organized fishing of fish, predators,
collection of plants useful for existence;

8) the appearance of tribal leaders, which formed a social-communication cult of a strong
leader;

9) the emergence of social and communication principles for the selection of shamans
(priests), who "predicted" the power of nature, were "conductors" between members of the tribe and
natural deities, could "cause" the elements, rains, drought, wind, etc.;

10) the emergence of the first family "precepts", and "statutes" of the tribe (rules of
coexistence), in which sanction measures and norms of coexistence in the tribe were "engraved"
orally and passed from generation to generation; the functions of the tribe leader and shaman, men
and women, children and young men and women were determined.

Taking into account the forms of social communication of primitive Peruvians during the
Lower Paleolithic period (from 35—40 thousand years BC to 15—11 thousand years BC), we singled
out the types of social communication of the mentioned period and marked them with letter codes
(see Table 1 below). We marked each type of social communication with the letter code "A", "B",
"C", "D" and so on according to the alphabet of the English language.

Table 1.
Signs of social communication of primitive Peruvians
in the Paleolithic period
(from 35—40 million years BC to 15—11 thousand years BC)

Unit of
1 t
IJO Forms of social communications Cz}rﬁriizif:;?éils Code | Meastremen
p ( number /%)
| The appearance of beliefs in supernatural Belief. A 1/10

forces, which stimulated the specificity of
new social communications.

2. | There are special places where children can | Sacrifice. b 1/10
be sacrificed to animistic gods. Therefore,
sacrifice explicates a new type of social
communication, which we will tentatively
call "ritual sacrificial social
communication."

3. | During the selection of a sacrifice to the Abstraction. B 1/10
gods, the ancient Peruvians determined the
criteria for such selection, which we label
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as operational social communications,
thanks to which the development of
abstract thinking was recorded based on the
analysis of the welcome functions of the
members of the tribe.

Consolidation of parasitic social
communications, which allowed the tribe to
exist without the use of planning its forces
and the preservation of food and weapon
reserves.

Parasitism.

1/10

Social communications of the division of
labor took place, which made it possible to
rationally distribute the tribal functions of
strong and weak members of family
groups.

Division of labor.

1/10

Joint production of "stone elements for
hunting animals" ( Historia Del Peru ,
2024).

Production of stone
weapons .

1/10

Formation of specific hunting social
communications, which allowed verbal and
non-verbal means to warn of danger, threat
to life, preparation for organized fishing of
fish, predators, gathering of plants useful
for existence.

Signal systems.

1/10

The emergence of tribal leaders, which
formed a social-communication cult of a
strong leader.

leadership

1/10

The emergence of social and
communication principles for the selection
of shamans (priests), who "predicted" the
power of nature, were "guides" between
members of the tribe and natural deities,
could "cause" the elements, rain, drought,
wind, etc.

Priesthood.

1/10

10.

sanction measures and norms of
coexistence in the tribe were "engraved"
orally and passed from generation to
generation ; the functions of the tribe leader
and shaman, men and women, children and
young men and women were defined.

Rules of
coexistence.

1/10

11.

TOTAL:

10/100

12.

Error:

0

13.

AMOUNT (2):

10/100
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Social Communications of the Lithic Period of Peru
(11 thousand BC - 8 thousand BC)

According to researchers (Historia del Pert, 2024), the appearance of primitive people on the
territory of modern Peru should be dated from 11 thousand years BC. The historical period in
question is known as the Wisconsin Glaciation, or the Stone Age, or the Lithic Period, which lasted
until the 8th millennium BC.

People of the Lithic period already have a belief in natural forces, which are controlled by
Someone or Something, to whom/what must be obeyed and whom/what must be satisfied with
sacrifices. Often such victims were children who did not yet know how to get food for themselves
and serve themselves throughout life (Historia del Peru..., 2024). Adult members of the tribe were
not sacrificed, because adults were useful to the tribe, and could obtain food in difficult conditions
of existence, the food itself, and guard the caves in which ancient people lived.

Conventionally, in the working order within the scope of our study, we will call the first
people in the region of the modern state of Peru "primitive people/tribes of Peru". They were
hunters (Historia del Peru, 2024).

«Human groups led a nomadic lifestyle, lived in caves or rock shelters, where they made
engravings or petroglyphs. On the walls of these caves, the first inhabitants of the current
territory of Peru left their mark in the form of drawings» (Historia del Peru..., 2024).

The primitive people of Peru could hypothetically have the following forms of social
communication:

1) exchange of information thanks to gestures and vocalization;

2) joint collective production of traps for large animals;

3) joint production of stone tips for spears, production of stones specially sharpened on one
side for skinning of killed wild animals;

4) transmission and reception of information through the exchange of things (for example,
clothes made of the fur of killed animals);

5) drawing rock paintings for the educational purpose of informing fellow tribesmen about the
specifics of hunting or foraging for food, fishing, etc.;

6) painting and tattooing the surface of the body as a way of marking the social status of
members of the tribe;

7) sacrificing children as a sign of establishing social communications with the forces of
nature (gods).

Fig. 1. A deer hunting scene on a panel at the base of a shelter in the Llamachaki Gorge in
Macuzana, Peru. Photograph by Rainer Hostnig (Hostnig, 2024).
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Fig. 2. Rock paintings that were made by ancient Peraunians between 10,000 and 5,000 years ago
(Utcubamba province in Peru) (Gereda, 2024).

We transferred the hypothetically formulated forms of social communications to Table. 2 (see

below) and identified types of social communications.

Table 2.
Forms and types of social communications of the lithic period of Peru
(11 thousand BC - 8 thousand BC)

Unit of
No . o Types of social | €0d€ | measurement
s/p Forms of social communications commumications
( number /%)
1. | Information exchange through gestures | Sign vocalization. K 1/14.2
and vocalizations.
2. | Joint collective production of traps for Creation of hunting L 1/14.2
large animals. traps.
3. | Joint production of stone tips for spears, | Production of stone F 1/14.2
production of stones specially sharpened | weapons .
on one side for skinning of killed wild
animals.
4. | Transmission and reception of Natural exchange. M 1/14.2
information through the exchange of
things (for example, clothing made from
the fur of killed animals).
5. | Drawing rock paintings for the Graphic rock N 1/14.2
educational purpose of informing fellow | visualization.
tribesmen about the specifics of hunting
or foraging for food, fishing, etc.
6. | Painting and tattooing the surface of the | Bodyart. O 1/14.2
body as a way of marking the social
status of members of the tribe.
7. | Sacrificing children as a sign of Human sacrifice. b1 1/14.2
establishing social communications with
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the forces of nature (gods).
8. | TOTAL: - — 7/99.4
9. | Error - - 0/0.6
10. | X (sum) — — 7/100

Social communications of the pre-Peruvian Chavin culture
(8 thousand BC - 3.5 thousand BC)

According to the declaration of S. Tello (The Life and Writings of Julio C. Tello, 2010) and
according to the research of I. Shimada and R. Vega-Centeno (2011), in the early archaic period
(from 8 thousand BC to 3.5 thousand years BC) the oldest culture in Peru was the Chavin culture,
which arose 3000 years ago in the eastern mountains of the Ancash department.

In the aforementioned Early Archaic period, images of monkeys and felines were used in
Chavin art to mark social communications between tribe members and the higher forces of nature. It
is in this period that the first phases of Olmec ceramics (Mesoamerican form-building) are recorded
(Historia del Peru..., 2024).

The testimony of Max Uhle (Rowe, 1954), who defended the idea of the autochthonous origin
of Peruvian man in the archaic period, is interesting and relevant to our research.

«...the origin of Peruvian man would have been foreign, and the people who arrived in Peru
by sea would have been the Maya and the Aztecs, who would have spread and radiated their
culture through the central Andes, reaching the Peruvian coast, giving rise to the great Proto
Chimu and Proto Nazca cultures, and from there it spread to the Peruvian mountains. This
was accomplished thanks to the ease of navigation provided by the Pacific Ocean as a means
of communication and as a source of foody (Historia del Peru..., 2024).

Therefore, our prediction that the logistical aspect of the problem of the migration of people
across the Pacific Ocean is fully confirmed and proves the opinion that the ocean was a means of
social communication for the people who once inhabited the Peruvian coast. This is also evidenced
by the similarity of Maya and Aztec art with some cultural manifestations of Peru, especially in the
architecture of Chavin, Chan-chan and Gran Pajaten" (Historia del Pert..., 2024).

Based on the results of the research of our predecessors, we state that there are several features
of social communication of the people of the Chavin culture.

1. Chavin culture people depicted animals on ceramics, which was a manifestation of the first
forms of social communication in Peru.

2. The Pacific Ocean as a logistical means of spreading culture in the form of architecture and
the cultivation of corn.

3. Similarity of Aztec, Mayan and Peruvian art as a convergent form of social communication.

Table 3.
Forms and types of social communication of the pre-Peruvian Chavin culture
(8 thousand BC - 3.5 thousand BC)

Code Unit of
measurement

No . r Types of social
Forms of social communications L
s/p communications
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( number /%)
1. | the Chavin culture depicted animals on | Artistic visualization | Nk 1/33
ceramics, which was a manifestation of | on ceramics.
the first forms of social communication
in Peru.
2. | The Pacific Ocean as a logistical means | Logistics. P 1/33
of spreading culture in the form of
architecture and the cultivation of corn.
3. | Similarity of Aztec, Mayan and Convergence in the Q 1/33
Peruvian art as a convergent form of language of art
social communication.
4. | TOTAL: — - 3/99
5. | Error — — 0/1
6. | X (sum) — — 3/100

Social communications of the pre-Peruvian culture Karal
(the period between 3 thousand years and 1.8 years BC)

The next period of development and improvement of social communications should be called
the late archaic period. During the mentioned period of development of Peru, the Caral civilization
became popular.

«The Caral culture, which arose between 3000 and 1800 BC, is the emergence of the oldest
structured society in the Americas, a settlement area. The urban development occupies an
area of 400 km in several valleys, the rivers of which flow into the Pacific Ocean. This
civilization is contemporary with the culture of Mesopotamia and Egypt and precedes this
culture by 1,200 years» (Bergoeing, 2014: 85).

The idea that the Karal culture is older than Mesopotamia and Egypt is not new (Shady, et al,
2009). However, the fact that the Caral culture should be considered a period of improvement of
social communications in the territory of ancient Peru is not necessarily contradicted. Our opinion is
proved by the statement that it was during the Karal period

«the first societies with monumental architecture appeared, which wove an extensive trade
network, uniting products from the coast of the Amazon and Ecuador. Since then, the social
and cultural complexity of the peoples of the region began to escalate, giving rise to the
Andean civilizations» (Bergoeing, 2014: 85).

Here it must be recognized that the extensive trade system, as well as the complex social
relations between the peoples of the Andean region, gave impetus to the development of new and
transformed social communications between tribes. In addition, religion played a major social
integration role in the formation of new types of social communication among the people of ancient
Peru. As researchers note (Civilizacion caral, 2024), religion at that time was used as a means of
cohesion on a level with coercion.
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«Religion at that time was a state policy of control over the population, the production of
goods and their circulation. This is represented in the great monuments of a religious nature
(the pyramids) with their plazas, atriums and altars of the sacred fire, where the various

feasts of the ceremonial calendar were held, symbolizing their cultural identity» (Civilizacion
caral, 2024).

Therefore, the faith itself is a philosophical and everyday view and attitudes of the members
of the tribes, and together with that, the social institution of faith in the forms of squares, atriums
and altars of sacred fire marked new social communications. In addition, we note that ritual
gatherings and other mass events grouped social communications around architectural religious and
commercial buildings, altars and squares.

«Periodic meetings and joint activities, such as the restoration of the pyramids, allowed the
recognition of authority and the strengthening of cultural identity» (Civilizaciéon Caral, 2024).

An important conclusion of the archaeologists is the statement that during the excavations,
experts failed to record artefacts of offensive weapons. Instead, all the historical findings indicated
the peaceful and successful economic development of the members of the Karal period. Historians
call the Peruvian Caral culture the "civilization of peace" because

«no offensive weapons or defensive structures were seen or found. ...It would seem that art
and commerce were used liberally to support economic production active and efficienty
(Civilizacion caral, 2024).

The last fact testifies to developed social communications, oriented, first of all, to peaceful
coexistence with representatives of other tribes. The society of the Karal culture was not isolated,
but on the contrary, represented a part of the system of places that existed with the mentioned
culture in a certain economic network.

«This network included coastal settlements and others located in higher areas (mountains).
Between all of them, there was an exchange of products (barter trade), and the city of Karal
was the centre of this whole network. From this point of view, we see the importance that
specialization has reached, that is, the emergence of groups specializing in certain types of
economic activityy (Civilizacion caral, 2024).

Let us add that the specialization of members of the Karal tribe in the production of certain
narrow types of economic activity marked the emergence of certain specific types of social
communications. Today, we call such social communications professional or specialized.

Taking into account the results of searches, studies and descriptions of anthropologists and
archaeologists, historians, linguists and culturologists (Bergoeing, 2014; Shady, et al, 2009;
Civilizacion caral, 2024), we will consider a certain list as the key types of social communications
of the Caral culture (see below).

1. "Emergence of the first complex societies and states in north-central Peru" (Civilizacién
caral, 2024).

2. The functioning of "a system of complex political entities that governed their territories in
north-central Peru, with rulers and ruled located in urban centres and cities" (Civilizacion caral,
2024).
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3. Caral civilization "was contemporary to other primitive civilizations of the world, such as
Egyptian, Indian, Sumerian or Chinese, but unlike them (which exchanged their achievements),
Caral developed in complete isolation from these civilizations" (Civilizacion caral, 2024). This
refers to the isolation of Karal from civilizations whose representatives lived on the territories of
other continents. The aborigines of the Caral culture carried out social communications with
representatives of the Andean tribes regularly for economic benefit for themselves.

4. Social communications were formed and reinforced by "the existence of social
organizations at the level of chiefs" (Civilizacion caral, 2024). Processes of exchange of socially
important information were carried out during mass meetings, which we consider as social
communication forms of strengthening the image of the government and strengthening cultural
identity.

5. The social communications of the members of the Caral culture tribes were marked in
architecture, as at that time the "building of large cities with monumental buildings" (Civilizacion
caral, 2024) was recorded. So. Markers of Karal social communication are the "predominant forms
of stepped pyramids, circular or semi-circular plazas sunk into the facades, with steps leading to the
top, where rooms and places for rituals and ceremonies are observed" (Shady, et al, 2009). We can
consider the construction of the great pyramids of the Karal culture as a declaration of power.

6. The Karal culture had marked social communication in "sophisticated displays of musical
art: in the manufacture of flutes with incised figures of mythical animals, suggesting a religious
character" (Shady, et al, 2009).

7. "The differences in size between the settlements and their buildings indicate a hierarchy
between the population that occupied them and even the existence of a political organization that
made their construction possible" (Civilizacion caral, 2024), which also distinguishes the types of
social communication of the Caral culture from previous and of the following Andean cultures.

8. In the social communications of representatives of the Caral culture, religious institutional
procedures functioned as a form of "control over the population, the production of goods and their
circulation" (Civilizacion caral, 2024).

Taking into account 8 items from the above list, we created a table. 4 (see below).

Table 4.
Forms and types of social communications
of the pre-Peruvian Karal culture
(the period between 3 thousand years and 1.8 years BC)

Unit of
No . o Types of social | €°d€ | measurement
S/p Forms of social communications communications
( number /%)

1. | "The appearance of the first complex Complex societies. R 1/12.5
societies and states in the north-central
part of Peru" ( Civilizacioén caral ,

2024).

2. | The functioning of "a system of Political system. R1 1/6.25
complex political entities that governed | leadership H 6.25
their own territories in north-central
Peru, with rulers and ruled located in
urban centers and cities" ( Civilizacion
caral , 2024).

25



Social Communications: Theory and Practice, 16(2), 2024 DOI: 10.51423/2524-0471-2024-16-2

Coyianvni komynixayii: meopis i npaxmuka, 16(2), 2024.

3. | Caral civilization "was contemporary Insulation. S 1/12.5
with other primitive civilizations of the
world, such as Egyptian, Indian,
Sumerian or Chinese, but unlike them
(which exchanged their achievements),
Caral developed in complete isolation
from these civilizations" ( Civilizacion
caral , 2024). This refers to the
isolation of Karal from civilizations
whose representatives lived on the
territories of other continents. The
aborigines of the Caral culture carried
out social communications with
representatives of the Andean tribes
regularly with economic benefit for
themselves.

1/6.25
6.25

4. | Social communications were formed Social organization.
and reinforced by "the existence of leadership

social organizations at the level of
chiefs" ( Civilizacion caral , 2024).
Processes of exchange of socially
important information were carried out
during mass events-meetings, which
we consider as social communication
forms of strengthening the image of the
government and strengthening cultural
identity.

anliles)

5. | The social communications of the Architecture. U 1/12.5
members of the Caral culture tribes
were marked in architecture, since at
that time the "building of large cities
with monumental buildings" (
Civilizacion caral , 2024). So. Markers
of Karal social communication are
"predominant forms of stepped
pyramids, circular or semi-circular
plazas sunk into the facades, with steps
leading to the top, where rooms and
places for rituals and ceremonies are
observed" ( Shady, et et al ., 2009).
We can consider the construction of the
great pyramids of the Karal culture as a
declaration of power.

6. | Karal culture had marked social Music. \Y 1/12.5
communication in "sophisticated
displays of musical art: in the
manufacture of flutes with incised
figures of mythical animals, suggesting
a religious character" ( Shady , et et al
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., 2009).

7. | "The differences in size between the Architecture. Ul 1/12.5
settlements and their buildings indicate
a hierarchy between the population that
occupied them and even the existence
of a political organization that made
their construction possible" (
Civilizacion caral , 2024), which also
distinguishes the types of social
communication of the Caral culture
from previous and subsequent Andean
cultures.

8. | In the social communications of Belief. Religion. Al 1/12.5
representatives of the Caral culture ,
religious institutional procedures
functioned as a form of "control over
the population, the production of goods
and their circulation" ( Civilizacion
caral , 2024).

9. | TOTAL: - - 8/100
10. | Error - - 0
11. | X (sum) — — 8/100

Social communications of the pre-Peruvian Chavin culture
(1200 BC - 400 BC)

Returning to the Chavin culture of another period during the Early Horizon (1200 BC - 400
BC)" (Cultura chavin, 2024), we record "the intensification of the religious cult, the appearance of
ceramics, closely related associated with ceremonial centres, the intensification of the cultivation of
corn and potatoes, the improvement of agricultural machinery and the development of metallurgy
and textile processing" (Cultura chavin, 2024).

Researchers (Makowski, 1996; Cultura chavin, 2024; Benavides Estrada, Diaz Sudrez, &
Narrea Delgado, 2005; Cabezas clavas, 2024, etc.) believe that the Chavin culture created Chavin
de Huantar, which was considered an important "ceremonial centre..., whose influence spread over
most of the coast and highlands of the Andes of Peru" (Cultura chavin, 2024). According to
archaeologists, Chavin de Huantar was built "between approximately 1500 and 300 BC" (Chavin de
Huéntar, 2024). An analysis of finds on the territory of this ancient city indicates that the structure
was a complex network of paths, "internal stone galleries, illuminated only by rays of light that
penetrate through strategically placed air ducts" (Chavin de Huantar, 2024).

«Inside you can still see the monolithic Lanson, a carved stone 4.54 m high, representing an
anthropomorphic deity, perhaps the most important in the Chavin pantheon. On the walls of
the main temple, you could see some nail caps, and sculptural bundles, which acted as
mythological guardians of the temple» (Chavin de Huéantar, 2024).

27



Social Communications: Theory and Practice, 16(2), 2024 DOI: 10.51423/2524-0471-2024-16-2

Coyianvni komynixayii: meopis i npaxmuka, 16(2), 2024.

The fact that Chavin de Huantar was the centre of social communication of the Chavin culture
is confirmed by artefacts that testify to the sending of religious cults, ceremonies, and oracle
performances at this place. Researchers (Chavin de Huantar, 2024) prove the fact of the importance
of the functions of the administrative centre that controlled food production. Such control was
necessary to observe the periodicity of going out into the ocean by ships serving trade routes for the
distribution of produced food. Since swimming at that time was a fixed process, social
communication was carried out to regulate the population. Artefacts found by archaeologists and
interpretations of anthropologists, which connect agricultural production with pompous rituals and
show respect for supernatural forces, attract attention. Among such revered objects, historians name
the God of Water, "on whom beneficial rains depended, as well as catastrophic droughts that
destroyed crops" (Chavin de Huantar, 2024).

«The inhabitants of Chavin were a few priests and their assistants in the service, while most
of its users were a kind of pilgrims who came to the place in search of ‘oracles’, carrying
various kinds of offerings, with the possibility of staying for a long time» (Chavin de Huantar,
2024).

So, the social communication of the ancient Peruvian city of Chavin de Huantar was carried
out thanks to the "hierarchical pyramidal society”" (Chavin de Huantar, 2024), which had all the
signs of a class society.

«At the head were priest-leaders who performed religious functions and at the same time
ruled the people. The same specialists were artisans of stone and clay, metallurgy, textiles,
and hydraulic engineers who improved irrigation technology to increase the production of
potatoes, corn, beans, chilli peppers, etc. These specialists were kept by the state. Finally, the

same peasants cultivated the land with the help of machinery developed by engineersy
(Chavin de Huantar, 2024).

It was notable that the class society of the ancient Peruvian Chavin culture had a "socialist"
vector of development, since, according to historians (Chavin de Huéntar, 2024), specialists who
produced nutritious plants were supported by the state authorities.

Large monoliths that were found by archaeologists in the territory of modern Peru also attract
attention (Rick, 2012; Tauro del Pino, 2001). Among the finds are a monolithic lanzon, the
Raimondi stele (Estela de Raimondi, 2024) and the Tello obelisk (Obelisco Tello, 2024).

«Each of them is a menhir, which in Andean culture has a spiritual meaning and serves for
social and political control over the population, which is threatened by the elements of nature

and lack of food. In Quechua, it means stone of power, and they are extremely sacredy
(Chavin de Hudantar, 2024).
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Fig. 3. Statue of Raimondi, Peru. Fig. 4 Tello obelisk, Peru.
Sources:
For Fig. 3: https://commons.wikimedia.org/w/index.php?curid=27141663
For Fig. 4: https://commons.wikimedia.org/w/index.php?curid=89593284

We believe that both monoliths were used during ritual religious social communications and
are evidence of the transformation of ancient Peruvian beliefs and ways of their cultivation and
dissemination (Estela de Raimondi, 2024). The system of social communications of ancient
Chavins included repressive and restrictive norms, or sanctioned limits of social behaviour and
socialization in general (Obelisco Tello, 2024).

«According to one of the interpretations, Chavin's monolith unites three elements of Chavin's
cosmogonic trilogy: the eagle, the snake and the cat (air, water and earth), that is, repressive
deities who serve as guards and ward off evil. In this way, air, water and earth confirm the
constant harmony with the Cosmos, with which the entire heritage of the Chavin culture is
woveny (Chavin de Huantar, 2024).

The description of the monoliths of the Chavin culture allows us to record the reflection of the
specifics of the social communications of the ancient Peruvian people. The monoliths depicted the
heads of cats, which were dressed in a lower tunic similar to a belt. Strangely such a belt imitated
figures that had a common mouth with a single throat. According to researchers (Chavin de
Huéntar, 2024), images,

"where two or more images share a common form is called contour rivalry, and in the art of
the people of the Chavin culture it is intentional, creating a rivalry or duality between cult
followers and non-cult followers" (Chavin de Huantar, 2024).

Social communication was reflected by the Chavin people in almost all types of art, the signs
of which are recorded in the artefacts found during excavations carried out in different years of the
20th and 21st centuries. The specificity of such social communications consisted in the labelling by
ancient Peraun artists of social relationships between people and animals, between simple and
privileged members of the tribe family. Chavin art also recorded specific social communications of
Chavin residents with the "other world" (Conklin, & Quilter, 2008). In the everyday life of the
people of the Chavin culture, painted cloth was used, which was called "itsi". In the pictures, icicles
are observed

"religious characters of the Chavin culture, which, according to some archaeologists, maybe
a catechism intended to spread the religious cult of this culture” (Chavin de Huéntar, 2024).
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It is worth noting that clothing and music played a leading role in the introduction of religious
cults of the people of the Chavin culture. Because Chavin's social communication relied on the
authority of the priestly caste, it is assumed that the high priest occupied the highest rung of the
social hierarchy (Makowski, 1996). During the excavations, archaeologists found various painted
ceramic products. In connection with the above, experts define two types of ceramic products of the
Chavin people by purpose, namely: 1) household ceramics "for the general use of townspeople and
2) ritual ceramics: for ritual practices" (Benavides Estrada, Diaz Suérez, & Narrea Delgado, 2005).

Along with the marking of the specifics of social communications in the ceramic products of
the people of the Chavin culture, a similar marking was also recorded in the sculptural monoliths,
which archaeologists called "hat nails". The latter represented the heads of mythical creatures, a
belief which was widespread in the architecture of the peoples of the pre-Columbian Andes.
According to anthropologists (Cabezas Clavas, 2024), the heads of mythical creatures were an
explanation of the functions of temple guards or creatures that scared away evil spirits from the
settlements of the Chavin tribes. There are also experts' assumptions (Conklin, & Quilter, 2008) that
the analyzed hat nails in the form of the heads of mythical creatures could represent the emotions of
priests of the Chavin cult people, who practised the use of hallucinogens, for example, the San
Pedro cactus, in the implementation of religious social communications.

"The action of this drug was depicted allegorically on the faces of each nailed head, in the
form of a sequence. Wide open round eyes represent dilated pupils; and the snakes sculpted
on the faces showed hallucinations” (Cabezas clavas, 2024).

Fig. 3. Hat nails of the Chavin culture (formative horizon period)
(1200 BC - 400 BC).
Source: https://upload.wikimedia.org/wikipedia/
commons/thumb/c/c7/Cabezas_clavas chavin.jpg/375px-Cabezas clavas chavin.jpg

Taking into account the information analyzed regarding the identification of types and
specifics of social communications of the people of the Chavin culture, we singled out 14 points
and formed a table. 5. We designated each type of social communication with a letter code (see
Table 5 below).

1. Intensification of religious worship and ceremonies (in particular, burial ceremonies).
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2. Intensification of social communications in agriculture.

3. Administration and management of production as a manifestation of social communications
in Chavin de Huantar.

4. The transfer of social communications to stone creatures in the form of anthropomorphic
deities (for example, the deity Uanka, God of Water, monolithic Lanson).

5. Ceremonies and mandates carried out by oracles served as means and forms of regulation
of social actions and interactions of society members in Chavin de Huantar.

6. The presence of a hierarchical pyramidal society (priest-leaders, specialists, peasants).

7. The cosmological underpinning of social communications "is the menhir, which in Andean
culture has spiritual significance and serves for social and political control over a population
threatened by the elements of nature and food shortages" (Chavin de Huantar, 2024).

8. Manifestation of social communications in contour rivalry (rivalry between cult followers
and non-cult followers).

9. Identifying oneself with the other world at the level of establishing good social
communication.

10. Implementation of social communications thanks to the spread of religious cults in the
form of ichi - a painted fabric depicting religious characters of Chavin culture.

11. Use of ritual ceramics for religious social communication.

12. Explanation of mystical and religious social communications through anthropomorphic
hats and nails.

13. Religious social hierarchy explained the specifics of Chavin's social communication.

14. Music, clothing, and religious symbols are forms of Chavin social communication.

We transferred the forms and types of social communications described in 14 points to the
table. 5 (see below) and gave each species its letter code.

Table 5.
Forms and types of social communications of the Chavin culture of the Peruvian Davies
(1200 BC - 400 BC)

Unit of
measuremen
No : . Types of social | €ode t
S/p Forms of social communications communications
( number
/%)
1. | Intensification of religious worship and | Religious cult A2 1/7,1
ceremonies (in particular, burial (during burial).
ceremonies).
2. | Intensification of social Agricultural X 1/7,1
communications in agriculture. production.
3. | Administration and management of State management. R3 1/7,1
production as a manifestation of social
communications in Chavin de Huantar .
4. | The transfer of social communications | Anthropomorphic A3 1/7,1
to stone creatures in the form of stone deities.
anthropomorphic deities (for example,
the deity Uanka , God of Water,
monolithic Lanson ).
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5. | Ceremonies and mandates carried out Ceremonies. 11 1/3.55
by oracles served as means and forms | Priesthood. 11 3.55
of regulation of social actions and
interactions of society members in
Chavin de Huantar .

6. | The presence of a hierarchical Social hierarchy. R 4 1/7,1
pyramidal society ( priests -leaders,
specialists, peasants).

7. | The cosmological underpinning of Cosmology as A4 1/7,1
social communications "is the menhir, | social control.
which in Andean culture has spiritual
significance and serves for social and
political control over the population,
which is threatened by the elements of
nature and lack of food" ( Chavin de
Huantar , 2024).

8. | Manifestation of social The cult and its A8 1/7,1
communications in contour rivalry opponents.

(rivalry between cult followers and
non-cult followers).

9. | Identifying oneself with the other Hereafter. A5 1/7,1
world at the level of establishing good
social communications.

10. | Implementation of social Textiles (colorings \W% 1/7,1
communications due to the spread of of a religious
religious cults in the form of ichi - a nature).
painted fabric on which religious
characters of the Chavina culture are
depicted.

11. | The use of ritual ceramics for the Ceramics ( ritual - Nk 1/7,1
implementation of religious social religious).
communications.

12. | Explication of channels of mystical and | Religious and A6 1/7,1
religious social communications in the | mystical decoration
form of anthropomorphic hats and (nail caps)
nails.

13. | The religious social hierarchy Religious holidays. Al 1/3.55
explained the specifics of Chavin social T 3.55
communication.

14. | Music, clothes, religious symbols are Music. A\ 1/72,33
forms of Chavin social communication. | Clothes. w 2.33

Religious symbols. A7 2.33

15. | TOTAL: — - 14/99.96

16. | Error — — 0/0.03

17. | £ (sum) — — 14/100
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Social communications of the tribes of the Nazca culture
(I century - VI century AD)

The Nazca culture existed between the 1st century and VI century not. A specific feature of
the mentioned culture is the so-called line drawings (geoglyphs), "about 20 cm thick on the arid soil
of the Peruvian pampa, where more than 800 animal figurines are represented" (Bergoeing, 2014:
85).

Fig. 4-5. The figure of a hummingbird, located on the arid soil of the Nazca pampa, is one of the
first types of social communication of the ancient Peruvians of our era.
(source Fig. 4, left — Archivo:Lignes de Nazca Décembre, 2006,
source of fig. 5, on the right — https://kor.ill.in.ua/m/610x385/1797568.ipg).

In the future, we will consider the geoglyphs of the Nazca desert as a form of social
communication, thanks to which the cultures of the Peruvian tribes who lived near the desert at
different times encoded information of an agronomic and meteorological nature (Delfino, & Carlos,
2022). "Geoglyphs are the constellations of the ancient astronomical calendar (El misterio de las
lineas de Nazca, resuelto por los arquéologos, 2024) and were created to observe the course of
celestial bodies in the sky" (Eda, Yamasaki, & Sakai, 2019). There is also the point of view of
Japanese researchers about the ritual and decorative purpose of Nazca figures (El misterio de las
lineas de Nazca, resuelto por los arquéologos, 2024).

«According to recent findings and research presented in May 2015 by Yamagata University
in Japan, it is argued that the lines served as epicentres of ritual activity for both the Nazca
and other surrounding cultures. It turned out that the lines were made by more than one
culture and at different historical moments. Thus, they performed an integrating function for
all the cultures between the coast and the mountains of lkenya. It is also concluded that they
served to decorate the pilgrim's path to the city of Cauacha, the socio-political centre of the
Nazca culture since the lines are made so that they can be seen from a certain heighty (El
misterio de las lineas de Nazca, resuelto por los arquéologos, 2024).

Such information was passed down from generation to generation for six centuries.
Information in patterns, fluoromorphic, anthropomorphic and zoomorphic images on ceramic, metal
and textile products of members of the Nazca culture tribes can be considered similar to geoglyphs
(Cultura Nazca, 2024).
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«Ceramics were one of the most important manifestations of Nazca art. They used different
techniques and designs to create objects for everyday, religious and funerary purposes. The
Nazca decorated their pottery with figures of people, animals and plants, and used red,
orange and yellow to create striking contrasts» (Soler, 2024).

Fig. 6. Ceramics of the Nazca Culture (source — https.//ceramologia.com/arte/nueva-mirada-a-la-
ceramica-de-el-reino-nazca/).

The social hierarchy was proof of specific social communications among the peoples of the
Nazca culture. It existed in the Peruvian tribes, whose members were active between the 1st
century. and the VII century. on the territory that today is indicated on the world map as the
territory of Peru. The society of the Nazca culture was ruled by lords and priests (Cultura nazca,
2024). The Lord's main function is the organization of public works and ritual actions. The place of
residence of the lords and priests were pyramidal buildings, which were located in separate special
sectors of the settlements of the Nazca tribes. The rooms of high officials "were made of adobe, and
the walls were covered with a layer of plaster or lime to cover cracks" (Cultura nazca, 2024).

Fig. 7. Burial (skull and mummy embalmed in Peru;
source — https.//st.depositphotos.com/1751683/3455/i/600/depositphotos 34556233-stock-photo-
embalmed-mummy-and-skull-in.jpg

The social hierarchy of the society of the Nazca culture, after the privileged stratum of the
population (priests and lords), was continued by artisans (potters and textile workers). Astrologers
were separated from the social class next to musicians and soldiers, "who lived in small towns and
ceremonial centres, among which the Kauachi complex stands out" (Cultura nazca, 2024). Farmers
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and fishermen were considered the foundation of the conditional social pyramid. Their residence
was localized in valleys, closer to water sources (Cultura nazca, 2024). Places of residence of the
tribes of the Nazca culture can be tentatively called settlements since the centres of political life
were not recorded by archaeologists and historians during excavations. Instead of such centres,
social communications were implemented in farms, which can be conventionally called so, since
they were located near settlements. The unification of such farms began a political grouping around
certain economically "strong" farms. Accordingly, such powerful farms became the basis for strong
religious communities in the Nazca tribes. In turn, the latter served as the basis for the emergence of
typical cultural traditions. Despite the permanence of conventional centres of political and cultural
life, military skirmishes and conflicts were constantly raging among the tribes of the Nazca culture,
which is evidenced by the military equipment of the graves of both elite and poor burials.

«The Nazca were very fond of war. They were always looking for trophy heads and painted
their faces to imitate the spots of a falcon, as can be seen in their artistic depictionsy
(Macera, 1985).

The fact that the members of the Nazca culture tribes carry the severed heads of their enemies
daily indicates, in our opinion, the specificity of social communications, thanks to which the
warriors of the tribe marked their merits and combat readiness to protect their fellow tribesmen.

«The Nazca used severed heads, known as trophy heads, in various religious rituals and
appear as a motif in ceramic iconography» (Nalewicki, 2024).

Gradually, war trophies in the form of severed heads of enemies acquired a different marking
in the social communications of the Nazca tribes.

«Visual images of beheading often associate decapitators with weapons and military-like
clothing, but such clothing could also be worn in purely ceremonial circumstancesy
(DeLeonardis, 2000).

We consider their customs invaluable and indisputable facts that prove the specificity of
social communications of the peoples of the Nazca culture. One such custom involved the presence
of feasts, with which the adult population accompanied their hard daily work. The fact of feasting is
confirmed by the presence in the burials of ordinary members of the tribe of dishes for chicha with
various dishes. The people of South America (in particular, Peru) still call chicha "a low-alcohol
drink similar to beer" (Chicha morada, 2024).

Fig. 8. Utensils for eating chicha (Ceramica de estilo arte precolombino, Nazca Peru, 2024).
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During banquets as a form of social communication of the ancient Peruvian tribes of the
Nazca culture in the period from the 1st century to the 7th century, members of the tribes also used
such types of social communication as consumption of food stored in ceremonial containers; the use
of musical accompaniment of the benectes in the form of antarams ("a kind of Pan flute made of
reed cane, like a small pipe" (Antara, 2024)) and drums (Cultura nazca, 2024).

The analysis of various forms of domestic, political and cultural activities of the ancient
Peruvian Nazca culture allowed us to single out eleven features of their social communication.

1. Social communications of the peoples of the Nazca culture were reflected in specific urban
construction (Bergoeing, 2014: 85).

2. We consider the drawings, and lines (geoglyphs) of the Nazca desert to be a fixation of
social communications of the Nazca culture.

«Among almost 300 figures there are images of a spider, fish, bird, monkey, llama, lizard,
tree, flower, jaguar, iguana, pelican, sperm whale, even a strange human-like creature" the
researchers find "a lot of... various geometric figures: triangles, stars, trapezoids, rectangles,
wavy lines, spirals, etc.» (Bergoeing, 2014: 85) (see Figs. 45 earlier).

The mentioned facts testify to the attempts of members of the tribes of the Nazca culture to
establish social communications with fellow tribesmen but also with the forces of nature and space.

3. The Nazca tribes deformed skulls for socio-communicational identification of their statuses
(Nasca (culture), 2024).

4. The Nazca's constant conflicts with neighbouring tribes are named social communications
as warlike (Nasca (culture), 2024).

5. Severed heads in early Nascan burials testified to the socio-communicative status of
Wwarriors.

«These heads were dried, flattened, painted, after which they were strung into "garlands" or
worn tied to the belt, like war trophies» (Nasca (culture), 2024).

6. It is appropriate to characterize the social communications of the Naskans as those inherent
in a centralized theocratic state (Naska (culture), 2024).

7. In the society of the peoples of the Nazca culture, social communications of law were
commonplace.

«Relations in society were regulated by the norms of customary law, which supported public
stability. Violators of such laws were eventually tied up, their mouths stuffed with human

excrement, and then killed by force a blow with a stone or mace directly to the forehead"
(Nasca (culture), 2024).

8. Marking of social communications of members of the Nazca culture tribes was recorded in
weaving and embroidery, jewellery and colour schemes.

«The Neskans knew how to make a wide variety of fabrics from llama wool and cotton,
adding human hair and bird feathers to them, and made carpets and brocade. They decorated
their products with polychrome embroidery or drawings, the colour range of which includes

up to 15 colours and shades, ...Gold ornaments were made, mainly for the ears and nosey
(Nasca (culture), 2024).
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9. The attitude towards nature and the environment among Naskans had a specific form of
expression, which was recorded in household items that circulated as substitutes and objects of
information exchange in the system of social communications.

«They used dyes of 11 colours to decorate their irrigated ceramics, Nascan artists depicted
on their products birds and fish, insects and plants, predators and people (images of priests,
next to whom the heads of enemies lie on special altars), various fruits and even fantastic
mythical creatures, after which they covered their product with glaze for strength and beauty»
(Nasca (culture), 2024).

10 Attempting to establish social communications with the elements through religious rituals,
late ancient Peru anthropomorphized the forces of nature; the ancient Peruvians of the Nazca culture
gave a special divine function to the predators of the cat family, which was recorded in many
archaeological finds during the excavations of Nazca burials.

«The goddess of fertility was depicted in the form of a woman with magnificent forms, with
streams of water and plants that grow out of her mouth," revered "her divine husband in the
form of a moustachioed warrior and ... predators of the feline family, primarily the jaguar.
Killer whales, snakes, and birds were also worshipped» (Nasca (culture), 2024).

11. Religious social communications promoted all the ritual actions of the ancient Peruvians
of the Nazca culture and were associated with sacrifices in various forms.

«There was a tradition of human sacrifice among the Naskans. Numerous victims were
bricked (perhaps even alive) into the foundations of many buildings of Nascan origin, and on
Nascan vessels, there are images of rituals of total "beheading of a person”, that is, his
quartering. In addition to people, llamas served as material for periodic sacrifices to the
gods» (Nasca (culture), 2024).

The analysis of the features of the social communications of the Nazca culture allowed us to
record a leading trend, the essence of which is that the lifestyle and living conditions of the ancient
Nazca people (as well as representatives of other Andean cultures who lived in the period between
the 1st and 7th centuries in the territory of modern Peru) did not require high level of social and
technical skills. Instead, the social communications of the cultural order were already filled with
samples of sophisticated jewellery, weaving, pottery, and painting products.

We have shown eleven features of social communication of the Nazca culture tribes in the
table. 6 (see below), identified the types of social communications of the mentioned culture and
marked them with letters of the English and Ukrainian alphabet.

Table 6.
Forms and types of social communications
tribes of the Nazca culture
(I century - VI century AD)

Unit of
No . o Types of social Code | measurement
Forms of social communications L
s/p communications o
( number /%)
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Social communications of the peoples
of the Nazca culture were reflected in
the specific urban development (
Bergoeing , 2014: 85).

Architecture.

Ul

1/9.0

We consider the drawings, lines (
geoglyphs ) of the Nazca desert to be a
fixation of social communications of
the Nazca culture. The mentioned facts
testify to the attempts of members of
the tribes of the Nazca culture to
establish social communications not
only with fellow tribesmen , but also
with the forces of nature and space.

Geoglyphs.

1/9.0

The Nazca tribes deformed skulls for
the purpose of socio-communicational

identification of their own statuses
(Nasca (culture), 2024).

Deformation of
skulls.

1/9.0

The Nazca's constant conflicts with
neighboring tribes marked their social
communications as warlike (Nasca
(culture), 2024).

Military conflicts.

1/9.0

Severed heads in early Nascan burials
testified to the social and
communicative status of warriors.

Severed heads.

1/9.0

The social communications of the
Naska people should be characterized
as those inherent in a centralized state
of theocratic type (Naska (culture),
2024).

Social system.

1/9.0

In the society of the peoples of the
Nazca culture, social communications
were governed by the norms of
customary law with the involvement of
cruel sanctions close to the destruction
of criminals.

Society of law.

R4

1/9.0

Marking of social communications of
the members of the Nazca culture tribes
was recorded in weaving and
embroidery, jewelry and color scheme.

Weaving,
Embroidery,
Jewelry.

1/9.0

The attitude towards nature and the
environment among the Naskans had a
specific form of expression, which was
recorded in household items (ceramics,
dyes, glazes ), which circulated as
substitutes and objects of information
exchange in the system of social
communications.

Reflection of attitude
to nature in art, in
drawings,
embroideries,
patterns on household
and ritual objects.

Nk

1/9.0
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10. | Trying to establish social The sacralization of XK 1/9.0
communication with the elements feline predators.
through the implementation of religious
rituals, late ancient Peru
anthropomorphized the forces of
nature; the ancient Peruvians of the
Nazca culture gave a special divine
function to the predators of the cat
family, which was recorded in many
archaeological finds during the
excavations of Nazca burials.

11. | Religious social communications Offering. b 1/9.0
accompanied all the ritual actions of
the ancient Peruvian tribes of the Nazca
culture and were associated with
sacrifices in various forms.

12. | TOTAL: — — 11/99
13. | Error - - 0/1
14. |  (sum) — — 11/100

Social communications of ancient Peruvian culture Wikus
(I century AD - 1V century AD)

In the period between 100 AD and 400 AD, the Wikus culture lived on the territory of
present-day Peru. The mentioned culture should be placed «between the Chavin and Moche or
Mochica cultures» (Smith, 2024).

According to the evidence of archaeologists and historians (Cultura victs, 2024; Smith,
2024), members of the vicus culture tribes carried out active social communications where they
lived. Such places were located next to the place of ritual religious events and the burial of fellow
tribesmen.

«...the sites served as ceremonial and administrative centres, we can see the main platform,
various environments (ceremonial and residential) and a cemetery. This platform has a height
of three meters and a total area of one hectare. The residential complex has three main
rooms, each 13 meters long and 6 meters wide. All rooms are usually delimited by rows of
stones» (Cultura victs, 2024).

It is clear that where the ritual actions were sent, social communications had a religious and
ritual character. In permanent residence, members of the Wikus culture tribes carried out everyday
social communications, which differed from religious and ritual ones. More often, those social
communications were domestic during herding or hunting. As we understand, the social
communications that took place during the military clashes with the representatives of the tribes
hostile to the Vikus culture had a different character.
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«A strong contingent of noble warriors roamed their domains to ensure the fulfilment of the
sovereign's orders. These occupations were supplemented by herding or hunting» (Cultura

vicus, 2024).
In peaceful life, members of the tribes of the Wikus culture were engaged in pottery, making

household ceramics. During the explication of social communications in religious and ritual
procedures, Vicusians used decorative ceramics in their production (Cultura vicus, 2024).

WarbletonCouneil.org

Fig. 5. Statuette-1 of the Vikus culture.
Source — https://a.warbletoncouncil.org/science/cultura-vics-descubrimiento-ubicacin-organizacin-

cermica.webp

The forms of metal objects and images on them were markers of social communications for
various functional purposes of the Vikus culture. Among such objects found at the excavation sites
are necklaces, foil, and headdresses with "sequins and feathers that make sounds when they move,
as well as the rattles themselves" (Cultura vicus, 2024).

Fig. 6. Statuette-2 of the Wikus culture.
Source — https://a.warbletoncouncil.org/science/cultura-vics-descubrimiento-ubicacin-organizacin-
cermica-8.webp

It is worth noting that anthropomorphic, zoomorphic and phytomorphic motifs, which were
applied to gold, silver and copper products thanks to embossing and shaping, served as forms of
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social communication. Experts found pearls and emeralds, mother-of-pearl shells, turquoise, etc. in
the burials of the Vikus culture. Among the finds are "gold and silver nose rings, earrings also made
of thin metal and vessels of the same material" (Cultura victis, 2024). An interesting find of
archaeologists, which testifies to the specificity of social communications in the process of funeral
rituals of the Vicus people, is considered (Cultura vicus, 2024)

«anthropomorphic gold sculptures in welded sheets (Venus de Frias and El Hombre de
Frias), zoomorphic heads with movable tongues, hair removal flaps and tweezers, cord
threads and other objects testify to extensive work and quality worky (Cultura vicus, 2024).

There is evidence (Cultura vicus, 2024) that the masters of the Vicus culture used specific
tools and applied several techniques during manual work on precious gold products, which made
the exploitation of social communications unique and realized in inclusive jewellery products.

It is worth noting such professional skill during the production of simple household items,
clothes, shoes, etc. Especially in the manufacture of clothes used for sending religious procedures.
The last fact testifies to the special role of the habitat image in the social communications of the
representatives of the Wikus culture tribes.

Analysis of the information available to us about the ancient Peruvian culture Vikas gave us
the reason to identify a certain list of features of the development of social communications of the
mentioned culture, to code them with letters of the English and Ukrainian alphabets and to display
the formalized indicators in the table. 7 (see below).

1. Social communications based on militarism are recorded in Wikus culture.

2. The exhibition of ceremonial social communications of the Wikus culture was carried out
thanks to decorative ceramics.

3. Social communications of Vikus were carried out thanks to metal products. It was
exchanging information about their social status and social roles.

4. Tweezers for epilation testify to the special hygienic and aesthetic attitude of the women of
the Wikus culture to their appearance, which played a certain role in the implementation of social
communications.

5. Gold ornaments of sophisticated processing declared the social status of the members of the
Wikus culture tribes.

6. Different levels of architecture were performed to preserve the inhabitants and to mark the
social status of the city's inhabitants. The large maidans in the settlements testified to the
administration of Wikus social communications, as general meetings of the tribe were held on the
maidans.

7. Carrying out manual work on the production of textiles testified that such work was taken
care of by those who were more often at home, perhaps women who looked after children. This fact
demonstrates the distribution of social roles in the tribe, a means of social communication vikus.

8. Exchange with representatives of other tribes, sometimes requisitioning clothes from
different ethnic groups manifested the presence of social communications of various types: from
cooperation to rivalry.

Table indicators. 1-7 allowed us to form diagrams 1-4, in which we displayed different forms
and types of social communication, the signs and markers of which were recorded by us during the
analysis of documents related to the description of artefacts of archaeological excavations of the
remains of seven cultures: the primitive Peruvians of the era Paleolithic, lithic period, Chavin (8
thousand BC - 3.5 thousand BC), Karal, Chavin (1.2 thousand BC - 400 BC) AD), Nazca and
Wikus.

Since there were 65 positions between the highest (10.96%) and the lowest (0.33%) indicators
of the frequency of signs and markers of types of social communication (see Table A below), we
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Peruvians, who lived from the Paleolithic era to 700 AD, into 4 such groups:

Table 7.

Forms and types of social communications

of the ancient Peruvian Vikus culture
(I century AD - IV century AD)

DOI: 10.51423/2524-0471-2024-16-2

Forms of social communications

Types of social
communications

Code

Unit of
measurement

( number /%)

In the Vikus culture , social
communications based on militarism
are recorded .

Militarism

1/12.5

Expilation of ceremonial social
communications of the Vikus culture
was carried out thanks to decorative
ceramics.

Ceremonies.
Ceramics.

Nk

1/12.5

Wikus social communication was
carried out thanks to metal products,
which served as a means of exchanging
information about their social status
and social roles.

Metal products.

1/12.5

Tweezers for epilation testify to the
special hygienic and aesthetic attitude
of the women of the Vikus culture to
their appearance, which played a
certain role in the implementation of
social communications.

Fashion.
Hygiene.

2

1/12.5

Gold ornaments of sophisticated
processing declared the social status of
the members of the Vikus culture
tribes.

Jewelry.

1/12.5

Different levels of architecture were
performed not only as a means of
preserving the inhabitants , but also
marked the social status of the city's
inhabitants. Large maidans in the
settlements testified to the
administration of Vikus social
communications , as general meetings
of the tribe were held on the maidans.

Architecture.
Social system.

Ul

1/12.5

The manual work of producing textiles
indicated that such work was taken care
of by those who were more often at
home, perhaps women who looked
after children. This fact demonstrates

Textile works.
Social roles.

R5

1/6.75
6.75
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the distribution of social roles in the
tribe, which is a means of social
communication Vikus .

8. | Exchange with representatives of other | Barter. J 1/3.12
tribes, sometimes requisitioning clothes | Looting. M 3.12
from other ethnic groups manifested Cooperation. Ko 3.12
the presence of social communications | Rivalry. Cy 3.12
of various types: from cooperation to
rivalry.

9. | TOGETHER: - - 8/100

10. | Error - — 0

11. | X (sum) — — 8/100

— group 1 — the range of frequency indicators from 4.21% to 10.96% (see diagram 1 below);
— group 2 — the range of frequency indicators from 3.12% to 3.52% (see diagram 2 below);
— group 3 — the range of frequency indicators from 2.0% to 2.9% (see diagram 3 below);

— group 4 — the range of frequency indicators from 1.0% to 1.9% (see diagram 4 below).

In the further analysis, we ignored indicators with a value of less than 0,9%.

Table A.

Indicators of the frequency of types of social communication of Peruvian cultures from the

Paleolithic to AD 700.
Indicator
0,
No The name of forms and types of social (%) of Sum Sum
s/p communications Code | - frequency (number) z
in a certain (%)
culture
Belief
1. Belief in the forces of nature. A 10+3.55 13.55 1.9
2. Belief. Religion. Religious holidays. Al 12.5 12.5 1.8
3. Religious cult (during burial). A2 7.1 7.1 1.0
4. Anthropomorphic stone deities. A3 7.1 7.1 1.0
3. Cosmology as social control. A4 7.1 7.1 1.0
6. Hereafter. AS 7.1 7.1 1.0
7. Religious and mystical decoration A6 7.1 7.1 1.0
(nail caps)
8. Religious symbols. A7 2.33 2.33 0.33
9. The cult and its opponents. A8 7.1 7.1 1.0
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10. TOTAL (A-A8): 10.03
11. Abstraction. B 10 10 1.45
12. Parasitism. C 10 10 1.45
13. Division of labor. D 10 10 1.45
14. Production of stone weapons . F 10+14.2 24.2 3.52
15. Signal systems. G 10 10 1.45
16. Leadership H 10+6.25 22.5 3.27
+6.25
17. Rules of coexistence. J 10 10 1.45
18. Sign vocalization. K 14.2 14.2 2.0
19. Creation of hunting traps. L 14.2 14.2 2.0
20. Natural exchange. M 14.2 14.2 2.0
21. Visualization
22. Graphic rock visualization. N 14.2 14.2 2.0
23. Artistic visualization on ceramics (in Nk 33+7.1 61.6 8.96
particular ritual and religious). +9.0+12.5
24. TOTAL ( N+Nk ): 10.96
25. Bodyart. (0] 14.2 14.2 2.0
26. Logistics and convergence
27. Logistics. P 33 33 4.8
28. Convergence in the language of art. Q 33 33 4.8
29. TOTAL ( P+Q): 9.6
30. Society
31. Complex societies. R 12.5 12.5 1.8
32. Political system. R1 6.25 6.25 0.9
33. State management. R3 7.1 7.1 1.0
34, Social hierarchy. R4 7.149.0 16.1 2.34
35. Social roles. RS 6.75 6.75 0.98
36. TOTAL (R-R5): 7.02
37. Insulation. S 12.5 12.5 1.8
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38. Social organization. T 6.25+3.55 18.8 2.73
+9.0
39. Architecture
40. Architecture (size and area of public U 12.5 12.5 1.8
buildings).
41. Architecture (size and area of residential | Ul 12.5+9.0 21.5 3.12
buildings).
42. TOTAL (U-U1 ): 4.92
43. Music. A% 12.5+2.33 17.83 2.59
44, Textiles (colorings of a religious W 7.142.33 24,18 3.51
nature). Textile works. +9.0 +6.75
45. Agricultural production. X 7.1 7.1 1.0
46. Deformation of skulls. Y 9.0 9.0 1.3
47. Military conflicts. Militarism. Z 9.0+12.5 21.5 3.12
48. Harvesting
49. Sacrifice (sacrifice). b 10+9.0 19.0 2.76
50. Human sacrifice. b1 14.2 14.2 2.0
51. | TOTAL (B-B1): 4.76
52. Severed heads. r 9.0 9.0 1.3
53. The sacralization of feline predators. XK 9.0 9.0 1.3
54. Cooperation. Ko 3.12 3.12 0.45
55. Barter. J 3.12 3.12 0.45
56. Looting. M 3.12 3.12 0.45
57. Rivalry. Cy 3.12 3.12 0.45
58. Ceremonies
59. Priesthood. 0 10+3.55 13.55 1.9
60. Ceremonies. 111 3.55 3.55 0.51
61. Fashion. Hygiene. 2 12.5 12.5 1.8
62. TOTAL (C-C2): 4.21
63. Metal products. q 12.5 12.5 1.8
64. Geoglyphs. 1 9.0 9.0 1.3
65. Jewelry. 10) 12.5 12.5 1.8
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66. TOTAL (quantity without error): - - 683.07 99.4
67. Error (%): - - 4.1 0.58
68. TOTAL (%): - - 687.17 100

We assigned the following subgroups of frequency indicators to group 1: "Ceremonies",
"Sacrifice", "Architecture", "Society", "Logistics and convergence", "Visualization" and "Belief".
We have shown the correlation of indicators of group 1 in diagram 1 (see below).

Chart 1. Quantity indicators (%)
types of social communications
in the period from the Paleolithic to 700 AD.
(in the frequency range from 4.21% to 10.96%)

Ceremonies
Sacrifice
Architecture

Society

Logistics and convergence

Visualization

Belief

An explanation of the names of the types
of social communication is presented in Diagram 1.

The name "Ceremonies" is related to the fact that during religious (domestic or funeral)
procedures, ancient Peruvians exchanged information aimed at regulating social actions, social
interactions and social relationships. The very act of any ceremony provided both demonstrative,
image, reputational, and propaedeutic, didactic influence for the current members of society. It
served as a channel of social communication for future generations. We add the same meaning to
the name "Sacrifice", which we interpret as the implementation of social communications with the
deities of the upper (positive) and lower (negative) statuses.

In the name of the species "Architecture" we reflected on the marking of the social hierarchy
during the construction of the residences of the tribe members, highlighting the higher social status
(for example, a leader or a priest) by the height of the building. Also, in the architecture, the ancient
Peruvians reflected the places of departure for religious procedures (prayer, sacrifice, consecration
into members of the tribe and other types of socialization). The ancient Peruvians marked different
types of social communication thanks to such architectural differences. The name "Society" means
the implementation of social communications in the social system of life and festive procedures of
Peruvians of different historical periods.

The name of the type of social communication "Logistics and Convergence" has two elements
that are closely related to each other. The word "logistics" in our study refers to the presence of
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social information exchange due to the implementation of the movement of ancient Peruvians in
space for trade and the search for better living conditions. The word "convergence" in the working
order of our research means the merging and mixing of signs of different historical cultures and the
reflection of such marker signs in speech, drawings on fabrics, ceramics, the body, the surface of
the earth, tools of work and hunting, etc. By the name "Visualization" we meant graphic images
made by ancient Peruvians on rock walls and ceramics. The name "Belief" reflects the different
types of faith of ancient Peruvians in the forces of nature.

According to our analysis, group 2 contains the following indicators of the frequency of types

nn

of social communication: "Militarism", "Textiles", "Leadership", "Stone weapons" (see diagram 2
below).

Diagram 2. Indicators of the number (%) of types of
social communications in the period from the
Paleolithic to 700 AD.

(in the frequency range from 3.12% to 3.52%)

Militarism 3,12
Textile 3,51
leadership 3,27
Stone weapons 3,52

The name "Militarism" we called social communications that functioned among ancient
Peruvians as a form of violent seizure of territories, settlements, tools of labour, domestic animals,
household items and the sending of religious cults, etc.

The type of social communication "Textile" means the exchange of social information from
generation to generation thanks to textiles, their form, decoration and artistic design. By the name
"Leadership" we meant the implementation of information exchange with the help of physical
strength, wisdom, and the ability to make decisions useful to the tribe, which provided acceptable
conditions for coexistence. "Stone weapons" means, in our research, the implementation of
manufacturing operations for manufacturing weapons from stone by the ancient Peruvians. During
such production procedures, groups of Peruvians exchanged information, and performed two to
three to eighteen manipulations with the stone, thereby passing on important salutary information to
subsequent generations (Paige, & Perreault, 2024).

Group 3 consists of six indicators: Music, Social Organization, Body Art, Natural Exchange,
Hunting Traps, and Sign Vocalization (see Chart 3 below).

As 1s known (Makowski, 1996; Shady, et al, 2009;), the ancient Peruvians of the Caral and
Chavin cultures made musical instruments (for example, flutes), the fact of their presence gave us
the right to assert that social communication in certain historical periods could be carried out
through music. The name "Social organization" corresponds to the type of social communication
implemented in the ancient Peruvians in the early days of a clear social hierarchy, the direct
subordination of tribe members to the leader and priests. Tattooing, also called body art, was and
still is traditional for certain Peruvian tribes (Merriam-Webster. (n.d.). Body art, 2024). We believe
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that thanks to the images on the body, Peruvians exchanged and exchanged information of a social
nature, which we attribute to one of the forms of social communication.

The name "Natural exchange" (a type of social communication) was proposed by us to
explain the exchange of information due to the transfer from one tribe of ancient Peruvians to
another of various food products and household goods, products, booty, etc. An exchange of
information was carried out (to our definition of "social communications"). "Hunting traps" (the
name of a type of social communication) were used by us to interpret the process of preparing
hunting traps by the male part of Peruvian tribes. During such joint works, members of the tribes
exchanged socially and salutarily important information.

The most important driver of forming social communications among ancient Peruvians was
the exchange of gestures and vocalisms (exclamations, chants, howls, cries, etc.). We called such a
process in the working order "Gestovocalization" (see diagram 3 below).

Diagram 3. Indicators of the number (%) of forms and types of
social communications in the period from the Paleolithic to
700 AD.

(in the frequency range from 2.0 to 2.90)

Music 2,59

Social organization 2,73
Bodyart

Natural exchange

Hunting traps

Sign vocalization

In the composition of diagram 4 (see earlier), we included only those forms of social
communication of ancient Peruvians (frequency indicators in the range from 1.0% to 1.9%). Among
them were noted "Jewellery", "Geoglyphs", "Metal products", "Sacralization of felines",
"Deformation of skulls", "Agriculture", "Isolation", "Rules of coexistence", "Signal systems",
"Division of labour", "Parasitism" and "Abstraction".

By the name "Jewellery" as a form of social communication, we meant gold products left
behind by ancient Peruvians. Thanks to the images of gold products, Peruvian masters transmitted
information that was later used for further social coexistence by their descendants. In addition, it is
worth considering that gold jewellery could be worn only by persons of high social status, which
was reflected in the quantity and quality of gold jewellery worn by, for example, tribal leaders,
priests, or strong, knowledgeable warriors. The name "Geoglyphs" encompasses the meanings that
the ancient Peruvians of the Nazca culture placed in the gigantic figures of birds and animals on the
ground, the scale of which can only be understood from a bird's eye view. The different ideas of
Nazca geoglyph researchers about their purpose can be united by the leading, in our opinion, trend
of information exchange about cosmic phenomena, agricultural processes and meteorological
features that influenced the life of the Nazca people. We consider geoglyphs a vivid example of the
form of social communication of ancient Peruvians.
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"Metal products" - this is what we called the next low-frequency form of social
communication, which was distributed in certain regions of Ancient Peru. The essence of this form
of social communication was that the mental products of various economic, religious and household
functions of the members of the tribe served as a means of exchanging socially and vitally
important information. Perhaps another function was in this form of social communication, which
we called "Feline sacralization". The fact is that on the territory of both Ancient Peru and modern
Peru, the cult of feline predators is widespread. In a sacred sense, predators of the cat family were
considered a symbol of power, which must be protected by force. The symbol of such power was
wild and strong animals with fangs - tiger, tigrillo, puma (mountain lion), jaguar (otorongo),
Andean wild cat, lynx; chokenchinchai, or golden jaguar, etc. (Porras, 2009).

«Big cats in the Andean region, especially the jaguar and puma, were mythologized by pre-
Hispanic cultures as the ultimate expression of power over earth, sky, and the nonhuman
world. Similarly, feline deities were associated with the rainy world in the Andes and on the
ocean coast, and in the case of the jaguar or otorongo, with the wet jungle. They received the
gift of generating water, which they had dreamed of for so long. Water was necessary for the
fertility and productivity of the land. Such qualities make cats a direct symbol of the union of
forces necessary for the continuity and origin of life» (Porras, 2009).

In our opinion, from the point of view of the social communication system, representatives of
the feline family in ancient pre-Columbian Peru were identified with the exchange of information
about strength, power and superhuman abilities, moisture and sunlight, necessary for strengthening
strength and power. The image of sacralized felines marked the socially important personalities of
the tribe and distinguished them from ordinary tribesmen.

A unique form of social communication of the ancient Peruvians should be considered the
process of changing the shape of the skull, which we called in the working mode "Deformation of
the skull".

«Artificial deformations of the human head have a remote origin and are common on all
continents. In Peru, the most diverse and incredible forms were presented. Of course, it is not
known why our ancestors made these deformations, and they can be many, from aesthetic,
ethical, social differentiation, economic, moral, magical, religious, as a national currency,
etc.» (Borja, & Calla, 2014).

The artificial deformation of the skull of the ancient Peruvians, in our opinion, marked social
communication as a means of information exchange, which signalled to the environment either the
low social status of the person or that the deformed skull means work. There is also an opinion that
the deformation of the skull was carried out only as a sign of elite individuals who had certain social
preferences in the tribe. In any case, we consider the deformation of the skull, which is found
among the archaeological finds in the burial of ancient Peruvians, a form of social communication.

We introduced the name «Agriculture» in diagram 4 (see below) to a form of social
communication that included the social work of ancient Peruvians during agricultural operations
(cultivating fields, planting and processing sprouts, harvesting, etc.). The agricultural work of tribal
members allowed for the exchange of social and greeting information that regulated social actions
and interactions.

The term "Isolation" is proposed by us to denote a form of social communication that was
focused on a separate tribe of a separate culture of the ancient Peruvians. We are talking about the
people of the Caral culture, which did not spread information to the ancient cultures of Europe and
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Asia, but had close social and cultural relations with representatives of other Andean cultures. So,
the specific form of social communication of the Karal culture was their relative social isolation.

The processes of socialization of members of the tribes of different cultures of pre-Columbian
Peru have been conventionally called "Rules of Coexistence", thanks to which the social statuses
and roles of the members of the tribes were differentiated. The exchange of information took place
at tribal levels in determined situations, which we regard as a form of social communication.

By «signalling systems» we called the form of social communication by which the ancient
Peruvians notified each other of danger, prey, tribal gatherings, etc. By the term «Division of
labour» we meant a form of social communication that allowed women to remain in places
protected from predators and weather, take care of children, prepare food and wait for the male part
of the tribe who was out hunting or making traps for the upcoming hunt.

Diagram 4. Indicators of the number (%) of forms of
social communication in the period from the Paleolithic to

700 AD .
(in the frequency range from 1.0% to 1.9%)

Jewelry 1,8
Geoglyphs 1,3
Metal products 1,8
Feline sacralization 1,3
Deformation of skulls 1,3
Agricultural production 1
Isolation 1,8
Rules of coexistence 1,45
Signal systems 1,45
Division of labor 1,45
Parasitism 1,45
Abstraction 1,45

One of the rare forms of social communication found in diagram 4 (see below) is called
parasitism. This form meant the absence of agricultural labour in the tribe and the presence of
gathering, fishing and consumption of what «nature gives». In the course of the parasitic way of
existence, the exchange of social information took place through various channels and thus allowed
to regulation of social actions and interactions between members of the tribe.

Finally, we i1dentified a form of social communication called «Abstraction», referring to the
ability of the ancient Peruvians to believe in the invisible forces of nature. The formation of faith
made it possible to carry out elementary social communications using "communication" with idols,
deities, etc.

Discussion of results

We analyzed not only the indicators of high frequency but also paid attention to the specificity
of the quality of the types and forms of social communications inherent in the seven analyzed
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cultures of primitive Peruvians of the Paleolithic, Lithic, Chavin (8 thousand BC — 3.5 thousand
BC) cultures. BC), Karal, Chavin (1.2 thousand BC - 400 BC), Nazca and Vikus.

Based on the results of the analysis, we singled out several specific features of social
communications of the mentioned seven cultures of pre-Columbian Peru, which have different
interpretations in different theoretical concepts and different scientific schools.

Next, we offer our interpretation, based on the postulates of holism (Smuts, 1926), double-
aspect monism, or double-aspect theory (Double-aspect theory, 2024), the method of quantum
chronos, which we described at the beginning of the study (Xomox, 2020: 32-67) and the SI-
analysis method (socio-engineering analysis) (Xomom, 2015: 21-25). Our interpretation of the
obtained results concerns only trends in the development of social communication processes, taking
into account the concept of a technological boom (Paige, & Perreault, 2024).

From the standpoint of holism, we propose to perceive the various forms and types of social
communications of the seven cultures of pre-Columbian Peru that we have considered earlier as
seven elements of a creative system called the «Whole». All forms and types of the seven cultures
of Peru analyzed by us (in the period from 35—40 million years BC to 700 AD) are elements of the
Whole, which should be understood as a local matrix of Andean cultures that are «woveny into
another global matrix of world cultures. At the same time, we see the holistic aspect of the
manifestation of the forms and types of social communication of the ancient Peruvians in the ability
to respond creatively «to environmental stressors, a process in which parts naturally work together
to bring the whole to more advanced states» (Holism, 2024). Our interpretation means that the
influence of stress factors in the development of the seven cultures of the Peruvians of the
mentioned period was explained in a non-standard, or linear order of the unfolding of history, but in
a holographic order. We equate such a holographic order with the way nerve fibres from the human
skin send disparate impulses from different receptors to the human brain, and the brain, perceiving
such impulses in a systematic order, accumulates such impulses and reacts, creating a holographic
image of a stressful situation. The result of such a process is a holographic-complex reaction of the
brain to stimuli coming from different parts of the human skin (Eagleman, 2020).

Thus, we identify the tendency of the human brain's reaction to irritating (especially stressful)
factors with those tendencies and processes that occurred in seven cultures of pre-Columbian Peru
during the period from 35-40 million years BC. to 700 AD For each stressful social or natural
cultural factor, the Peruvians accumulated and synthesized the received information in a
holographic manner and created new forms and types of social communications.

Based on a kind of monistic view of social communications from the side of the double-
aspect theory (Double-aspect theory, 2024), we consider various forms and types of social
communications of seven cultures of ancient Peruvians of the mentioned period as a unity of mental
and physical aspects of one substance. Such holistic unity is due to the conditions of existence of
Peruvians of seven different cultures and the convergent processes of combination with the spiritual
beginning of the peoples of each Andean culture analyzed by us.

Considering the main positions of the quantum chronos method (Xonoz, 2020: 32—-67), we are
thinking that the evaluation of social communications must be carried out based on the basic
provisions of quantum mechanics, transferred from the atomic microcosm to the physical dimension
of the macrocosm. The method of quantum chronos made it possible to attribute all the analyzed
forms and types of social communications of the ancient Peruvians who lived from 35 to 40 million
BC to 700 AD to the diachronic. This status (diachronicity) of social communications allowed us to
apply concepts and principles of quantum mechanics of the microcosm. First, we analyzed the
artefacts and their functions in the process of social communication of ancient Peruvians taking into
account the episteme (the knowledge system of the historical era that was analyzed). Secondly,
during the analysis of the forms and types of social communications of seven cultures of ancient
Peranians, we conducted a thought experiment, which allowed us to address the basic concepts of
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the quantum mechanics of the microcosm (the principle of uncertainty, the principle of
complementarity, and the meaning of the concept of "superposition").

Taking into account the two mentioned positions (epistemic science and quantum mechanics),
we interpret the forms and types of social communications of representatives of seven ancient
Andean Peruvian cultures as such that:

1) have an undefined meaning in the sense of the impossibility of combining, on the one

hand, social influence on the development of forms and types of social communications, on the
other hand, subjective influence on the forms and types of social communications; in other words,
we cannot unambiguously measure and evaluate (even taking into account the modern episteme of
ancient Peruvians) the functionality of social communications of the seven analyzed cultures of
ancient Peru;

2) must be supplemented by two factors, namely: the first factor is the energy that was
"charged" or given by the ancient Peruvian artist — the manufacturer of a specific vessel, for
example, ceramic or gold, stone or metal, weaving or geoglyphic, etc., not passed down through the
millennia; the second factor is the materialistic concept of "time", which is not explained either by
the drawings, the shape of the product, or the effort spent on making the product; a separate analysis
of each factor without taking into account the duality of their synthesis cannot provide us with an
objective Holistic (in the holistic sense) picture;

3) do not simultaneously record two states of functioning of the products of activity within
the limits of a certain culture; in other words, the researcher needs to understand that the product of
activity has two different states: on the one hand, it (the product of activity) is in superposition to
the researcher, on the other hand, to the episteme as an artefact (artificial fact); the mentioned
duality indicates that the episteme is expressed not only in a material form but also in a spiritual-
energy form (it transmits the spirit of the people, culture, their energy; since there are only a few
publications in science about the unit of non-quantum measurement of the mentioned energy (Ku,
1915; Ford, 2012), we leave discussion on this topic to future research.

Applying the method of SI analysis (social engineering analysis) (Xonoa, 2015: 21-25), we
established that today's model of scientific research of forms and types of social communication of
seven Andean cultures of ancient Peruvian tribes that existed from 35-40 million BC to 700 AD, is
not valid and objectively verifiable. Firstly, the existing research model of the mentioned tribes of
the mentioned period was based on a materialistic vision of historical processes, which did not
holistic nature of the research subject (social communications). Secondly, the holistic approach
involves a different study model for the dual (material-spiritual-energetic) nature of social
communications. Thirdly, the verification of the holistic approach to the study of the history of
development and transformations of forms and types of social communications allows us to state
other (different) conclusions regarding the functionality, quality and pragmatics of such forms and
types.

An important factor influencing the material and spiritual-energetic transformation of the
forms and types of social communication of the ancient Peruvians of the period from 35-40 million
years BC. to 700 AD, in our opinion, was what in the scientific circulation of recent years is called
"cumulative culture" (Paige, & Perreault, 2024; I'aitmamamko, 2024), or the theory of cumulative
culture. The latter involves the thesis that the accumulation of human knowledge and technologies
for processing stone, wood, and metal accumulated and caused a technological boom.
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«Scientists now say that the jump in the complexity of the stone tools we find in ancient
cultural layers suggests that hominid knowledge experienced a sudden increase around
600,000 years ago» (Paige, & Perreault, 2024).

The given opinion of the researchers can explain the transformation of the forms and types of
social communication of the ancient Peruvians of the analyzed seven Andean cultures. We combine
the mentioned interpretation from the perspective of the theory of cumulative culture with the
theory of holism. From this, we can conclude that the new approach (synthesis of spiritual-energetic
and materialistic postulates) to the analysis of social communication processes has the potential of
objectivity, which is close to establishing the truth in comparison with the traditional (materialistic)
approach. It should be taken into account that the theory of cumulative culture involves the
generation of the following two elements: the results of random mutations and natural selection.
Let's add the third element of such generation, namely the spiritual-energetic element, and we will
be able to get an objective integral Whole.

People will «use and develop technologies without the need to fully understand every aspect
of their development, opening the way to an ever-growing and adaptive pool of knowledge. As
this collective knowledge and associated behaviour grew, so did the genes that influence
learningy (I'aiimamaiko, 2024).

The use of various forms and types of social communication by the representatives of the
seven Andean cultures analyzed by us was motivated by the processes of co-evolution of genes and
culture, which the authors of the studies did not take into account before. We add that "early
hominins may also have relied on cumulative culture to develop complex social, dietary, and
technological behaviours that we may not see archaeologically" (Paige, & Perreault, 2024).
Proceeding from the last thesis prediction, we understand that social-communication manifestations
of cumulative culture today do not have a clear evidential explanation in archaeological artefacts.
At the same time, they have a clear conceptual basis in the holistic analysis, which assumes the
existence of the Whole, a material-spiritual-energetic synthesis. He is "responsible" for the
formation of specific historical forms and types of social communications of the Andean tribes of
ancient Peru, and any tribes of any region of the Earth.

Conclusions

1. At the beginning of the research, we formulated the goal of identifying, describing and
classifying the main forms and types of social communication of seven ancient Peruvian cultures
(the Paleolithic era, the lithic period, the Chavin (8 thousand years BC — 3.5 thousand years BC),
Karal, Chavin (1.2 thousand BC — 400 BC), Nazca and Vicus.), which existed in the period from 35
to 40 million years before not. to 700 AD the set goal was fully achieved.

2. We have identified and described 49 forms and 7 main types of social communication
during the analyzed period in the life of seven Peruvian cultures.

2.1. The peculiarities of the seven types of social communications specified in point 2 were
their actual «ability2 to differentiate into a spiritual-energetic component (belief, sacrifice,
ceremonies, visualization) and a material-practical component (society, architecture, logistics,
convergence). The mentioned differentiation proves our opinion about the holistic principle of
explanation of trends in the macro world of quantum principles and concepts of the micro world.
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Abstract

The paper deals with the question of whether the
web portals of Slovak tabloids have the same position
on the Slovak online media market as their print
versions have on the Slovak print market. The study
compares the position of Slovak tabloids and their web
portals on the Slovak print and online media market in
the period from September 2023 to June 2024. The
subject of the research are the only two Slovak printed
tabloids, Novy cas and Plus JEDEN den, and their
web portals Cas.sk and Pluska.sk. It monitors the
position of the surveyed media on the market in
relation to the nationwide non-tabloid dailies
Hospodarske noviny, Pravda and SME and their web
portals (HNonline.sk, Pravda.sk and SME.sk). Based
on the monitoring of the development of the position of
the dailies Novy cas and Plus JEDEN den opposite the
non-tabloid dailies Hospodarske noviny, Pravda and
SME on the Slovak print media market in the period
from July 2023 to June 2024 and the position of the
portals Cas.sk and Pluska.sk opposite the portals of
non-tabloid dailies, namely HNonline.sk, Pravda.sk
and SME.sk, from September 2023 to August 2024, it
identifies a trend in the development of the position of
the monitored media in both markets. At the same
time, in the period from September 2023 to June 2024,
it is identifying whether the position of Slovak tabloid
dailies on the online market is the same as in the case
of the print media market. The study is based on
publicly available data from the Audit Bureau of
Circulations (abbreviation ABC SR), which is the only
one in Slovakia that monitors the sold and printed
circulation of Slovak periodicals, and on publicly
available data from the associations of Slovak
publishers, media and digital agencies, technology
platforms and advertisers Interactive Advertising
Bureau Slovakia (IAB Slovakia), which is also the only
one in the Slovak Republic to measure the number of
visitors to Slovak online media.
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Uvod

Slovenské bulvarne denniky st z hl'adiska poc¢tu predanych vytlackov od roku 2013 lidrom na
trhu slovenskych printovych médii s dennou periodicitou. Najpredavanejsim periodikom je dennik
Novy ¢as a druhym najpredavanejSim je dennik Plus JEDEN den. Tretiu a $tvrtd poziciu na tomto
trhu obsadzuj od roku 2013 noviny Pravda a SME, pricom rozdiel v ich predajnosti nie je vyrazny
a poziciu si medzi sebou menia. Piatym najpredavanejsSim dennikom s celoslovenskym zameranim
st Hospodarske noviny'. (Cillingova, 2024, online) Vsetky uvedené denniky s nastupom
digitalizacie spolocnosti presli aj do online prostredia. Ako prvy (v roku 1994) transformoval svoje
vydania na web dennik SME. V d’alSich rokoch vytvorili svoje internetové stranky periodika Pravda
(ako Pravda.sk) a Hospodarske noviny (najskor ako HNX.sk, v sucasnosti poésobiace na doméne
HNonline.sk). (Olejarova, 2019) Bulvarne denniky Novy ¢as a Plus JEDEN den vytvorili svoje
online podoby az po roku 2000. (Augustin, 2008)

Prechodom do online prostredia sa novinarske obsahy slovenskej tlace s dennou periodicitou
dostali na trh s rozmanitejSou konkurenciou. Na jednej strane totiz zakladali vlastné webové stranky
so zurnalistickym obsahom tzv. tradicné médid, a to nielen tla¢, ako sme to prezentovali aj v
pripade slovenskych dennikov v predchadzajicom texte, ale svoju webovi podobu vytvarali aj
rozhlas ¢i televizia. Na druhej strane zacali s rozvijajicou sa digitalizaciou v slovenskom online
priestore vznikat’ média, ktoré uverejiiovali novinarsky obsah vylu¢ne na internete. Tento typ médii
oznacuje J. Visilovsky ako e-ziny. (Visiiovsky, 2017)

Podrla udajov zdruzenia Interactive Advertising Bureau Slovakia (IAB Slovakia) bol v oktobri
2024 najnavstevovanej$Sim slovenskym webom spravodajsky portdl Aktuality.sk s 2 220 000
redlnymi pouzivateI'mi. Ide o web, ktory nema svoju printovi podobu. Z médii analyzovanych
v tejto $tadii ma najvysSie postavenie Pluska.sk, ktord s po¢tom 2 031 360 redlnych pouzivatel'ov
obsadila tretie miesto. Na Stvrtom mieste je web SME.sk (2 014 646 redlnych pouzivatel'ov), piatu
poziciu na trhu online médii mal v oktobri 2024 web Pravda.sk (1 837 216 realnych pouzivatel'ov) a
siestu Cas.sk (1 506 112 realnych pouZivatel'ov). Spravodajsky portal HNonline sa nachadzal aZ na
18. mieste s poc¢tom 1 022 688 redlnych pouzivatel'ov. (Iab.slovakia, 2024, online)

Cielom predkladanej Studie je zistit, ¢i maji webové portdly slovenskych bulvarnych
dennikov na slovenskom trhu online médii rovnaku poziciu, aki maju aj slovenské bulvarne
denniky na trhu slovenskej dennej tlace, a to v porovnani so slovenskymi nebulvarnymi novinami
s dennou periodicitou a ich webovymi portalmi. Hoci uZ uvedené aktualne vysledky naznacuju
odliSnost’ v tomto postaveni, zamerom predkladaného prispevku bolo identifikovat' poziciu
uvedenych médii z perspektivy sledovania jednoro¢ného vyvoja analyzovaného javu.

Stadia vychadza z verejne dostupnych udajov Kancelarie pre overovanie nakladov tlace
(Audit Bureau of Circulations, skratka ABC SR), ktord monitoruje predany a tlateny néklad
slovenskych periodik, a z verejne dostupnych udajov zdruzenia Interactive Advertising Bureau
Slovakia (IAB Slovakia), ktoré meria navstevnost’ slovenskych online médii. NaSim zdmerom bolo
najskor identifikovat’ trend vyvoja postavenia slovenskych bulvarnych dennikov a ich webovych
portalov v obdobi jedného roka a nasledne porovnat’ postavenie predmetnych médii ma uvedenych
trhoch. Ked7e v Gase napisania tohto prispevku® pochadzali najaktualnej$ie data o predanom
a tlatenom naklade slovenskych printovych médii z jona 2024, zamerali sme sa na analyzu
predaného nakladu za obdobie jedného roka, a to od jula 2023 do jana 2024. V pripade navstevnosti
slovenskych internetovych stranok st najstarSie udaje verejne dostupné zo septembra 2023

! Z hradiska vsetkych dennikov, ktoré s do auditu predného nakladu slovenskej tlade zapojené, je viak jeho
pozicia niz§ia, ked’Zze vvssiu predajnost’ dosahuje, ako ukazuju data z roku 2023, aj regionalny dennik vydavany
v mad’arskom jazyku Uj Sz6. (Cillingové, 2024, online)

? Prispevok bol pisany v oktobri — novembri 2024.

62



Social Communications: Theory and Practice, 16(2), 2024 DOI: 10.51423/2524-0471-2024-16-2

Coyianvni komynixayii: meopis i npaxmuka, 16(2), 2024.

a najnovsie z oktobra 2024. V snahe o umoznenie relevantnej komparacie postavenia slovenskych
bulvarnych dennikov na trhu slovenskej dennej tlae s postavenim webovych portalov tychto
dennikov na trhu online médii sme si pre analyzu online portdlov slovenskej dennej tlace zvolili
jednorocné obdobie od septembra 2023 do augusta 2024. Nasledne sa ako relevantny prienik pre
casové vymedzenie komparacie postavenia slovenskych bulvarnych dennikov na trhu tlacenych
médii a s poziciou ich webovych portalov na trhu online médii ukazalo obdobie od septembra 2023
do juna 2024, v ktorom su dostupné aktualne informdcie o postaveni predmetnych médii na oboch
uvedenych trhoch.

Slovenska denna tla¢ a jej online podoby v 21. storo¢i

Na rozdiel od vyvoja slovenskej bulvarnej tlace, ktord v porovnani s vyvojom bulvarnych
novin v liberdlnodemokratickych krajindch zaostdvala o viac nez storoCie, k publikovaniu
novinarskych obsahov slovenskych bulvarnych dennikov na webe dochddza v podobnom obdobi,
ako tomu bolo v inych liberalnodemokratickych krajinadch. Primarne vSak na Slovensku do online
prostredia preklapali svoje komunikaty nebulvarne periodika. ,,Zaciatky onlinovej Zurnalistiky sa
datuju do prvej polovice 90. rokov 20. storocia, pricom suvisia so spristupnenim vyuzivania
internetu na komercné vyuZitie. K takému kroku pristupila Narodnd nadacia pre vedu (NSFNET) v
roku 1991. Nasledne americky Kongres prijal zdkon, ktory deklaroval slobodné celosvetové
vyuzivanie tejto siete.” (Visnovsky, 2015, s. 53) Na Slovensku ako prvy z novin uverejnil svoj
obsah na internete este v prvej polovici 90. rokov 20. storocia, a to v roku 1994, nebulvarny dennik
SME. Ako uvadza J. Visnovsky, najskor sa obsah tohto periodika uverejiioval na webe Slovenske;j
akadémie vied, a to vd’aka projektu Logos. (Visiovsky, 2015) Od roku 1996 publikoval dennik
SME svoj obsah na vlastnej] doméne www.sme.sk, ¢im tieto noviny: ,,(...) vstupili na internet ako
jedny z prvych v regione strednej Europy.* (Visinovsky, 2015, s. 53) O dva roky neskér (v roku
1998) zacali preklapat’ svoje obsahy do online prostredia aj d’alSie dva nebulvarne denniky, ktoré su
predmetom tejto Stadie, a to Pravda a Hospodarske noviny. (Olejarova, 2019) V podobnom obdobi
prechéadzali tradicné médid, a teda aj noviny, do online prostredia aj v USA ¢i zapadnej Eurdpe.
Ako uvadzaja J. D. Greer a D. Mensing, niektoré média boli v elektronickej podobe vydavané uz
v 70. rokoch 20. storocia, no na web zacali prechadzat’ v polovici 90. rokov 20. storocia. V USA uz
v aprili 1994 boli na baze webu publikované noviny z mesta Casper v Staite Wyoming, Star-Tribune.
Vo Velkej Britanii koncom roka 1994 zacal dennik Daily Telegraph vydavat’ svoje noviny na webe
pod nazvom The Electronic Telegraph. V méji 1995 uz bolo zaznamenanych okolo 150 tzv. Web-
based news, ato nielen v USA a Velkej Britanii, ale napriklad aj v austrdlskom Sydney ¢i
v Spanielskej Barcelone a pod. Zaciatkom roka 1996 zacali vydavat’ online svoje noviny aj The
New York Times v USA, The Times vo Velkej Britanii ¢i Le Monde vo Francuzsku. (Greer &
Mensing, 2005) Webové stranky novin spociatku obsahovali totozny obsah ako ich printové
vydania, na zéklade ¢oho sa oznacovali aj ako tzv. zrkadla. (VisSnovsky, 2015). Postupom casu vSak
nastala v tejto oblasti zmena: ,,Kym pri vstupne novin na web na prelome tisicroc¢i redakcie
,preklapali‘ svojho obsah na internet, dnes su webové portaly (Casto fungujuce pod rovnakym
nazvom ako tradicné média) relativne samostatnymi spravodajskymi médiami, castokrat s vlastnym
obsahom a v ramci organizacnej Struktury média funguju relativne samostatne.* (Visiiovsky, 2017,
online)

Hoci, ako sme uz v tomto texte uviedli, ako prvé preklapali svoje obsahy na web slovenské
nebulvarne periodika, po dvanastich rokoch od prvého uverejnenia obsahu slovenského
nebulvarneho dennika (konkrétne dennika SME) uz mali svoju online podobu aj oba slovenské
bulvarne denniky, Novy ¢as a Plus JEDEN den. Slovensky bulvarny dennik Novy ¢as, ktory bol
jedinymi bulvarnymi novinami s dennou periodicitou na slovenskom trhu printovych médii do roku
2006, preniesol svoj obsah na web az po roku 2000. Prave zaciatok tretieho tisicro€ia sa ukazuje
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ako vyznamny v rdmci formatov online podob tradi¢nej tlace. Ako uvadza J. Visnovsky: ,,Napriek
tomu, Ze noviny vstupili na internet uz v prvej polovici 90. rokov 20. storocia, plnohodnotnou
sucastou tohto medidalneho segmentu sa stali az na prahu tretieho tisicrocia.* (Visnovsky, 2015, s.
125) Tento jav podla neho podmienilo niekol'ko zmien po roku 2000. Prvou bola transformécia
webu 1.0 na web 2.0, ktory priniesol lepsie technické moznosti pre medidlnu komunikaciu. Druhou
zmenou bol fakt, ze po roku 2000 sa internet stal: ,, (...) beznou sucastou sukromnych a pracovnych
aktivit ludi. Redakcie postupne rozpoznali potencial internetu ako nového komunikacného,
distribucného a marketingového média a pristupili k profilacii onlinovych vydani titulov ako
samostatnych produktov, ato aj napriek tomu, zZe ich ndzov zostal zhodny s tlacenym titulom.*
(Vistiovsky, 2015, s. 126) Web nazvany Cas.sk, ktory je dodnes webovym portalom dennika Novy
¢as, bol zalozeny v m4ji v roku 2001. V tom case iSlo o web, na ktorom sa nachadzali informacie
spologenského tyzdennika Cas. (Cas.sk, 2016, online) Koncom januara 2002 dennik Novy ¢as spolu
s internetovym portdlom Zoznam.sk zalozili portal Bleskovky.sk, ktory mal podl'a V. Borovského
nahradit’: ,,(...) doterajsiu webovii stranku Nového Casu.* (Borovsky, 2002, online) V lete 2008 sa
vSak po spore medzi spolo¢nostou Zoznam a vtedaj$§im vydavatel'stvom Nového Casu — Ringier,
presunul obsah dennika Novy ¢as na inovovany portal Cas.sk.’ (Vozarova, 2008, online) Druhy
bulvarny dennik na trhu slovenskych printovych médii, ktory je vydavany az do sucasnosti, noviny
Plus JEDEN den, zacal vychadzat 4. 9. 2006. (Lincényi & Kohutar, 2009) Ako uvadza A. TuSer,
tento dennik: ,,(...) sa v priebehu piatich rokov dostal medzi najuspesnejsie denniky.“ (Tuser, 2011,
s. 101) Spolu s printovou verziou vstupil v rovnaky den aj na trh slovenskych online médii. Podl'a
R. Augustina: ,,Plus jeden den je na webe od prvého dna na stankoch.* (Augustin, 2008, online)
Povodny web tychto bulvarnych novin mal nazov Plusjedenden.sk a ,,(...) zvdcSa len mechanicky
preklapal obsah z novin podla ich struktury.© (Augustin, 2008, online) Svoju doménu do aktudlnej
podoby Pluska.sk zmenil v roku 2008. Podl'a R. Augustina sa tak stalo v obdobi, ked’ sa oslabovalo
postavenie portalu Cas.sk na slovenskom trhu online médii. (Augustin, 2008, online)

Ako sme uz uviedli, podl'a aktualnych dat z oktobra 2024 mal portal Pluska.sk treti najvyssi
pocet uzivatel'ov zo vSetkych webov, ktoré monitoruje Interactive Advertising Bureau Slovakia
(najviac redlnych pouZzivatelov mal web Aktuality.sk a druhy najvyssi pocet redlnych pouzivatelov
mal portal Zoznam.sk). Z hladiska portdlov analyzovanych vtomto prispevku (Cas.sk,
HNonline.sk, Pluska.sk, Pravda.sk a SME.sk) mal teda v oktobri 2024 na trhu slovenskych online
médii najlepSie postavenie. Druhu najlepSiu poziciu mal (spoplatneny) nebulvarny spravodajsky
portal SME.sk (celkovo $tvrta) a bulvary Cas.sk, ktorého printovy dennik Novy ¢&as je lidrom na
trhu slovenskej dennej tlace, bol z hl'adiska webov, na ktoré sa predkladana Studia zameriava, az
treti (celkovo Siesty) (Iab.slovakia, 2024a, online).

Metodika vyskumu

Cielom prispevku je zistit, ¢ webové portily slovenskych bulvarnych dennikov Cas.sk a
Pluska.sk maju vo vzt'ahu k portdlom slovenskych nebulvarnych dennikov HNonline.sk, Pravda.sk
a SME.sk rovnakt poziciu na trhu slovenskych online médii, ako maja ich printové verzie Novy cas
a Plus JEDEN den v porovnani so slovenskymi nebulvarnymi dennikmi Hospodarske noviny,
Pravda a SME na trhu slovenskej dennej tlage. Ciastkovymi cielmi vyskumu bolo zistit' aktualny
trend vyvoja postavenia slovenskych bulvarnych dennikov Novy Cas a Plus JEDEN den na trhu
slovenskych printovych médii, ako aj aktualny trend vyvoja postavenia online portalov Cas.sk
a Pluska.sk na trhu slovenskych online médii. V kontexte tychto cielov sme si definovali aj
vSeobecnu vyskumnu otazku:

? Spolognost Zoznam zalozila portdl Topky.sk, ktory mal byt pokradovatefom webu Bleskovky.sk. ,,Oproti
povodnej podobe bulvarneho webu nemeni okrem nazvu takmer ni¢.* (Vozarova, 2008, online)
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Majii portily Cas.sk a Pluska.sk v porovnani s portalmi HNonline.sk, Pravda.sk a SME.sk
rovnaké postavanie na trhu slovenskych online médii, aké maju bulvarne denniky Novy cas a Plus
JEDEN den v porovnani s periodikami Hospodarske noviny, Pravda a SME na trhu slovenskej
dennej tlace?

Na identifikdciu postavenia slovenskych bulvarnych dennikov a ich online portalov na trhu
slovenskej dennej tlate a na trhu slovenskych online médii sme zvolili ako hlavné ukazovatele
mesacny predany naklad slovenskych dennikov a mesaény pocet redlnych pouzivatel'ov webovych
portalov slovenskych dennikov. Uvedené ukazovatele sme reflektovali aj v Specifickych
vyskumnych otazkach:

1. Ako sa pocas sledovaného obdobia vyvijal predany naklad slovenskych bulvarnych
dennikov v porovnani so slovenskymi nebulvarnymi dennikmi?

2. Ako sa pocas sledovaného obdobia vyvijal pocet realnych pouzivatelov online portdlov
slovenskych bulvarnych dennikov v porovnani s portalmi slovenskej nebulvarnej dennej tlace?

3. Aky je rozdiel v postaveni slovenskych bulvarnych dennikov na trhu slovenskej dennej tlace
s postavenim portalov slovenskych bulvarnych dennikov na trhu slovenskych online médii?

Ako uz bolo uvedené v tejto kapitole, trend postavenia slovenskych bulvarnych dennikov na
trhu slovenskej dennej tlace sme hodnotili z hl'adiska poc¢tu predanych vytlatkov skimanych novin.
Data o predanom néklade slovenskych dennikov boli ziskané z verejne dostupnych informaécii,
ktoré publikuje na svojej webovej stranke Audit Bureau of Circulation (ABC SR). Ide o jedinu
inStiticiu na Slovensku, ktord uskutocniuje celoslovensky audit predaného a tlaceného nakladu
slovenskych periodik. Do tohto auditu nie st zapojené vsetky periodika, ktoré vychadzaju na
Slovensku. U¢ast na audite nie je pre vydavatelov tlade povinni. Na Slovensku v sti¢asnosti
vychadza 9 dennikov, a to: Dennik N, Hospodarske noviny, Korzar, Plus JEDEN den, Novy cas,
Pravda, SME, Sport a Uj Szo. (Ministerstvo kultary Slovenskej republiky, ©2008-2010b) Do
overovania predané¢ho a tlaceného ndkladu Audit Bureau of Circulations nie st zapojené noviny
Dennik N ani Dennik Sport. (Kancelaria pre overovanie nakladu tlage, 2015, online) Z tohto
dovodu neboli ani predmetom nasej analyzy. Rovnako boli z analyzy vylu¢ené aj periodika Uj Sz6
a Korzar, pretoze ide o regiondlne média, pricom Novy ¢as a Plus JEDEN deii, rovnako ako
Hospodarske noviny, Pravda a SME, maju celoslovenské izemné zameranie.

V pripade analyzy trendu postavenia webovych portalov slovenskych dennikov na trhu online
médii sme vychadzali z udajov o pocte realnych pouzivatelov slovenskych webovych portalov.
Data sme cCerpali z portdlu zdruZenia Interactive Advertising Bureau Slovakia. Ide o jediné
zdruzenie, ktoré uskutoCiiuje celoslovensky monitoring navStevnosti webovych portalov.
(Iab.slovakia, 2024b, online) V oktobri 2024 publikovalo zdruzZenie Interactive Advertising Bureau
monitoring 83 webovych portalov. V pripade webovych portalov slovenskych dennikov je na
rozdiel od auditu predaného a tlacené¢ho nakladu slovenskej tlace s dennou periodicitou stcast'ou
tohto monitoringu aj web Dennika N (DennikN.sk). Naopak, webovy portéal periodika Dennik Sport
sme, na rozdiel od jeho printovej verzie v audite predané¢ho a tlaceného nakladu slovenskych
periodik, v monitoringu online médii nezaznamenali. (Iab.slovakia, 2024a, online) Z dovodu
relevantnosti komparacie postavenia webovych portalov slovenskej dennej tlace nebol ani webovy
portal DennikN.sk predmetom predkladanej analyzy, ked’Ze printovy Dennik N nie je zapojeny do
auditu predaného a tlacen¢ho ndkladu slovenskych periodik, ktory uskutoctiuje Audit Bureau of
Circulation.

Data pouzité v tejto Studii boli Cerpané z obdobia od jula 2023 do augusta 2024. Ako uZ bolo
v uvode tohto prispevku napisané, dovodom volby tohto obdobia bola verejna dostupnost’ o
najaktudlnejSich udajov. Kym v pripade tlacenych médii boli najnovsie verejne dostupné udaje
o predanom naklade publikované k mesiacu jun 2024, najaktudlnejSie data o pocte realnych
pouzivatel'ov slovenskych webovych portalov boli uverejnené k oktdébru 2024. Naopak, najstarSie
verejne dostupné informdacie o pocte redlnych pouzivatel'ov slovenskych webovych portalov
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pochadzali v Case napisania tejto Studie zo septembra 2023, kym udaje o predanom naklade
slovenskych periodik siahali az do roku 2000. Ked’ze zdmerom tejto Studie bolo reflektovat’ vyvoj
postavenia slovenskych bulvarnych dennikov na trhu slovenskych printovych médii a ich webov na
slovenskom online trhu za obdobie jedného roka, v pripade bulvarnych novin bola analyza
uskutoCnend na datach od jula 2023 do jina 2024 ainformdacie o vyvoji poctu redlnych
pouzivatelov webov slovenskych dennikov boli analyzované za obdobie od septembra 2023 do
augusta 2024. Pre samotni komparaciu postavenia slovenskych bulvarnych dennikov na trhu
printovych médii s postavenim ich webovych portdlov na trhu online médii sme zvolili obdobie,
pocas ktorého boli verejne dostupné data z oboch slovenskych medidlnych trhov, a to od septembra
2023 do juna 2024.

Vysledky analyzy a diskusia

Najvyssi predany naklad pocas sledovaného ro¢ného obdobia, t. j. od jula 2023 do jana 2024,
mal slovensky bulvarny dennik Novy ¢as s priemernou hodnotou 33 386 mesacne predanych
vytlatkov. Druhy najvyss$i predany nédklad zaznamendvali pocas jednorocného analyzovaného
obdobia bulvarne noviny s dennou periodicitou Plus JEDEN dei, ato s priemernym mesacnym
predajom predstavujicim 23 494 novin. Treti najvyssi priemerny mesacny ndklad za obdobie od
jula 2023 do juna 2024 zaznamenal nebulvarny dennik SME. Na Stvrtom mieste sa nachadzal
mesacny naklad pocas sledovaného jednorocného obdobia zaznamenala tla¢ s dennou periodicitou
Hospodarske noviny, ato s priemernou mesa¢nou hodnotou na trovni 7 245 predanych kusov.
(Kancelaria pre overovanie nakladov tlace, 2015, online).

Vyvoj predaného nékladu slovenskych dennikov
(jul 2023 — jun 2024)
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Graf ¢. 1: Vyvoj predaného nakladu slovenskych dennikov za obdobie jedného roka (Zdroj: viastné spracovanie podla
Kanceldria pre overovanie nakladov tlace, ©2015, online).

V porovnani s julom 2023 v juni 2024 bol zaznamenany (s vynimkou dennika SME) pokles
mesacného predaného nékladu slovenskych dennikov (graf ¢. 1). Dennik SME zaznamenal nérast
poctu predanych novin v mesiacoch august 2023 a september 2023. Nasledne v ramci trendu tohto
vyvoja mozno identifikovat’ menSie vykyvy, rovnako ako v pripade dennikov Novy cas, Plus
JEDEN den a Pravda. Len v pripade Hospodarskych novin vidiet po septembri 2023 pokracujici
trend poklesu predaného nékladu aZ do konca analyzovaného obdobia, t. j. do juna 2024. Napriek
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uvedenym vykyvom sa pozicia vac¢Siny periodik na trhu slovenskych printovych médii nezmenila.
Vynimku tvoril len nebulvarny dennik SME, ktorého mesacny pocet predanych vytlackov bol od
septembra 2023 vyssi ako predany naklad nebulvarneho dennika Pravda.

Pocet redlnych pouzivatel'ov webovych portalov
slovenskych dennikov
(september 2023 — august 2024)
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Graf ¢. 2: Vyvoj poctu redalnych pouzivatelov webovych portalov slovenskych dennikov za obdobie jedného roka (Zdroj:
viastné spracovanie podla lab.slovakia, 2024a, online)

V pripade porovnania poctu redlnych pouzivatel'ov webovych portalov slovenskych dennikov
s mesacnym prednym nakladom analyzovanych periodik v obdobi od septembra 2023 do augusta
2024 bol zaznamenany zna¢ny rozdiel. Poziciu s najvy$$im poctom redlnych pouzivatel'ov
striedavo pocas jednotlivych mesiacov nadobudali portaly SME.sk (web nebulvarnych novin SME)
a Pluska.sk (online podoba bulvarneho dennika Plus JEDEN defi). Na trefom mieste sa stabilne
udrziaval webovy portdl nebulvarnych novin Pravda — Pravda.sk. S vynimkou septembra 2023 mal
Stvrty najvyssi podet redlnych pouzivatelov bulvarny portal Cas.sk (web dennika Novy &as)
anajmene] realnych pouZivatelov z analyzovanych online médii zaznamenala webova podoba
nebulvarnych Hospodarskych novin — HNonline.sk (graf €. 2).

Uvedené udaje sa prejavili aj v pozicii analyzovanych médii na ich trhoch. Ako vidiet’ z grafu
¢. 3, narast predaného nakladu dennika SME sa prejavil aj v zmene jeho pozicie na trhu
slovenskych printovych médii. Od septembra 2023 do juna 2024 si udrzal tretiu poziciu na tomto
trhu a dennik Pravda klesol na §tvrta poziciu.
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Pozicia slovenskych dennikov na trhu printovych médii
(jul 2003 — jun 2024)
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Graf ¢. 3: Vyvoj postavenia slovenskych dennikov na trhu printovych médii za obdobie jedného roka (Zdroj: viastné
spracovanie podla Kancelaria pre overovanie nakladov tlace, ©2015, online)

Nemenna v priebehu sledovaného roka zostala pozicia bulvarnych dennikov Novy cas (1.
miesto) a Plus JEDEN den (2. miesto), ako aj Hospodérskych novin (6. miesto).* V pripade trhu
slovenskych printovych médii s dennou periodicitou teda mozno skonstatovat, Zze si veduce
postavenie dlhodobo udrziavaja slovenské bulvarne denniky (graf €. 3).

Pozicia webovych portalov slovenskych dennikov na trhu online médii
(september 2023 — august 2024)
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Graf ¢. 4: Vyvoj postavenia webovych portalov slovenskych dennikov na trhu online médii za obdobie jedného roka
(Zdroj: viastné spracovanie podla lab.slovakia, 2024a, online)

* V predanom naklade pocas kazdého zo sledovanych mesiacov mal vyssie hodnoty dennik Uj Szé, ktory viak
nie je pre jeho regionalne zameranie predmetom predkladanej Studie.
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Ako uz bolo v tejto Stadii uvedené, vstupom slovenskej dennej tla¢e na trh online médii sa
v porovnani s ich pdsobenim na trhu printovych médii vyrazne rozsirila ich konkurencia. Uvedeny
faktor sa prejavil aj na celkovych pozicidch webovych portidlov slovenskych dennikov na trhu
online médii. Ako je vidiet' v grafe ¢. 4, ani jedno z analyzovanych online médii nebolo pocas
sledovaného roka lidrom tohto trhu.’ Na druhej pozicii sa najéastejsie (6 mesiacov) nachadzal
webovy portal slovenského bulvarneho dennika Plus JEDEN denn — Pluska.sk (november 2023,
december 2023, februar 2024, marec 2024, jul 2024, august 2024). V Styroch mesiacoch dosahoval
druhti poziciu na trhu online médii web SME.sk (september 2023, oktober 2023, april 2024, m4;j
2024). Webovy portadl nebulvarneho dennika SME zaznamenal v mesiacoch november 2023,
februar 2024, marec 2024 a jun 2024 tretiu poziciu a v mesiacoch december 2023, januar 2024, jul
2024 a august 2024 Stvrté miesto na trhu online médii. Webovy portal bulvarneho dennika Plus
JEDEN den sa pocas mesiacov oktober 2023, november 2023, april 2024 a maj 2024 nachadzal na
tretom mieste na trhu slovenskych online médii. Najhorsia, $tvrtd pozicia na trhu, bola v pripade
tohto online média zaznamenana na zacCiatku sledovaného obdobia, t. j. v septembri 2023. Stale
postavenie na uvedenom trhu si pocas 12 mesiacov udrziaval webovy portal nebulvarneho dennika
Pravda, a to piate. S vynimkou mesiacov september 2023 a oktober 2023 si stalu poziciu (6. miesto)
na trhu slovenskych online médii udrzal aj bulvarny portal Cas.sk. Okrem septembra 2023 malo
najhorSie umiestnenie na sledovanom trhu online médium nebulvarnych Hospodérskych novin,
ktoré bolo v juli 2024 a auguste 2024 na 16. mieste a v juni 2024 na 18. pozicii na trhu online
médii.

Pozicia slovenskych dennikov na trhu printovych médii
(september 2003 — jun 2024)
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Graf ¢. 5: Vyvoj postavenia slovenskych dennikov na trhu printovych médii za obdobie september 2023 — jun 2024
(Zdroj: viastné spracovanie podla Kancelaria pre overovanie nakladov tlace, ©2015, online)

V pripade obdobia od septembra 2023 do juna 2024, ktoré bolo predmetom komparacie
postavenia slovenskych bulvarnych dennikov na trhu slovenskych printovych médii s poziciou ich
webovych portdlov na trhu online médii, sa pozicia slovenskych dennikov (bulvarnych aj
nebulvarnych) na trhu printovych médii javi ako ustdlend. Ako je zrejmé z grafu ¢. 5, vedlce

> Ked’Ze je trh slovenskych online médii ovel'a rozsiahlejsi, ako je tomu v pripade trhu slovenskej dennej tlace,
z dévodu zamerania tejto Stadie len na webové portaly slovenskych dennikov nie st uvedené ostatné webové portaly,
ktoré sa na tomto trhu umiestnili pocas sledovaného obdobia na lepSich ¢i horsich poziciach.
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postavanie patri bulvarnemu denniku Novy ¢as a za nim nasleduji bulvarne noviny s dennou
periodicitou Plus JEDEN dei. Nasledujuce pozicie obsadila slovenska nebulvarna denna tlac.

Pozicia webovych portalov slovenskych dennikov na trhu online médii
(september 2023 — jun 2024)
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Graf'¢. 6: Vyvoj postavenia webovych portalov slovenskych dennikov na trhu online médii za obdobie september 2023 —
Jjun 2024 (Zdroj: viastné spracovanie podla lab.slovakia, 2024a, online)

Na trhu slovenskych online médii je v komparovanom obdobi evidentny rozdiel v postaveni
webovych portalov bulvarnych dennikov. Z grafu €. 6 vyplyva, Ze v rdmci bulvarnych webovych
portalov sa na poprednych miestach vyskytuje bulvarne online médium Pluska.sk, kym webovy
portal najpredavanejsieho slovenského bulvarneho dennika Cas.sk sa ustalil na iestom mieste.
Veduce postavenie spomedzi slovenskych nebulvarnych dennikov si aj v online priestore udrziava
dennik SME so svojim portdlom SME.sk. Na rozdiel od trhu printovych médii je na webe
konkurenciou pre bulvarny webovy portal Pluska.sk dennika Plus JEDEN den. Stalu poziciu, no na
poslednom mieste v rdmci analyzovanych médii, si od oktobra 2023 do juna 2024 udrZiava webovy
portal HNonline. Podobne, na poslednom mieste v rdmci sledovanych médii, sa umiestiiuje pocas
celého komparovaného obdobia (t. j. od septembra 2023 do juna 2024) aj dennik Hospodarske
noviny.

V kontexte uvedenych vysledkov je potrebné esSte poukizat' na jeden faktor pdsobenia
webovych portalov na trhu slovenskych online médii, a tym je spoplatnenie pristupu k ich obsahom.
Za vyznamny medznik v tejto oblasti mozno povazovat’ rok 2011. Do tohto roka vSetky webové
portaly, ktoré su predmetom predkladanej Studie, ponukali svoj obsah bezplatne. V maji 2011
vznikol systém narodného paywallu Piano, v ramci ktorého mohli recipienti po zaplateni jedného
poplatku citat’ texty viacerych online médii. Do tohto systému vstapili s vynimkou bulvarneho
Nového Casu webové portaly vietkych ostatnych slovenskych celostatnych dennikov, t. j.
Hospodarske noviny, Plus JEDEN DEN, Pravda a SME: ,,Piano odstartovalo v mdji 2011. Jeho
zamerom bolo vytvorit jednotny platobny systém pre pristup k clankom slovenskych médii a naucit
citatelov platit za obsah na internete.* (TASR, 2016, online) Zo spoloc¢ného spoplatiiovania obsahu
webovych portalov vSak viaceré periodika zacali postupne odstupovat’. Ako prvy z Piana vystapil v
marci 2014 webovy portal Hospodarskych novin. Po niekol’kych mesiacoch od odstupenia z Piana
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zaviedol vlastni platobnu branu, cez ktorti spoplatiioval vybrany obsah. (TASR, 2016, online)
V m4ji 2014 z narodného systému paywallu vystipil aj web dennika Pravda, ktory sa rozhodol
spristupnit’ cely svoj obsah citatelom bezplatne. (Czwitkovics, 2014, online) Na jar roku 2016
vystupil zo systému Piano aj portal Pluska.sk, ktory rovnako pontka svoj obsah bezplatne. Dennik
SME vytrval v uvedenom systéme najdlhSie a po zéniku Piana v roku 2016 pokracoval v ponuke
spoplatnené¢ho obsahu, no uz cez vlastnu platobnt branu, ktort vSak stale technicky zabezpecovalo
Piano Media. (TASR, 2016, online) V roku 2024 spoplatituji svoj obsah uz len dva nebulvarne
webové portaly, ktoré su predmetom tejto Stadie, a to SME.sk a HNonline.sk. Webové portaly
Cas.sk, Pluska.sk a Pravda.sk poskytujii svoj obsah bezplatne. Vynimku tvori nakup elektronickej
formy dennika Pravda cez portdl e.pravda.sk a zarovenn spoplatneny elektronicky archiv
jednotlivych vydani tohto periodika.

Z vysledkov monitoringu realnych pouZivatelov bulvarnych portalov Cas.sk a Pluska.sk
v porovnani s nebulvarnymi portdlmi HNonline.sk, Pravda.sk a SME.sk vsak nie je tento faktor
evidentne potvrdeny ako determinant, ktory by mohol potencialne obmedzovat’ postavenie toho-
ktorého webového portalu na trhu slovenskych online médii. Dokazuje to predovsetkym postavenie
webového portalu SME.sk, ktory sa v sledovanom obdobi spomedzi komparovanych online médii
nachadzal na prvom resp. druhom mieste na trhu. Pre konkrétne urcenie miery vplyvu spoplatnenia
obsahu webovych portalov na ich postavenie na trhu online médii by vSak bolo potrebné
vypracovat’ samostatnu Studiu, ktora by sa zaoberala napriklad aj otdzkou vplyvu tohto faktora na
postavenie online média Hospodarskych novin na poslednych poziciach v porovnani s ostatnymi
webovymi portalmi slovenskych dennikov, ktorych printové verzie su predmetom monitoringu
predaného a tlaceného nakladu prostrednictvom Audit Bureau of Circulations.

Zaver

Pozicia webovych portalov Cas.sk a Pluska.sk na trhu slovenskych online médii nie je taka
dominantna ako v pripade slovenskych bulvarnych dennikov Novy ¢as a Plus JEDEN den na trhu
slovenskych printovych médii. Kym bulvarny dennik Novy cas je stdlym lidrom tohto trhu
(Cillingova, 2024, online), webovy portal tohto periodika Cas.sk mé Siesty najvyssi pocet realnych
pouzivatel'ov. Z hl'adiska online médii, ktoré si predmetom tejto Studie, sa nachadza az na Stvrtom
mieste. VyS$si pocet realnych pouzivatelov kazdy mesiac v priebehu sledovan¢ho roéného obdobia
zaznamenavali webové portaly Pravda.sk, SME.sk a Pluska.sk. Lep$iu poziciu na trhu online médii,
ako ma webovy portal bulvarneho dennika Novy c¢as, tak mali internetové podoby dvoch
nebulvarnych dennikov (Pravda a SME) a druhého, popri Novom ¢ase aj posledného, bulvarneho
dennika (Plus JEDEN den). Liderska poziciu spomedzi analyzovanych webovych portalov (a druhé
miesto z hladiska vSetkych online médii, ktoré su predmetom monitoringu IAB Slovakia) si
v sledovanom obdobi jedného roka vymieniali SME.sk a Pluska.sk, priCom Pluska.sk zaznamenala
od septembra 2023 do augusta 2024 najvyssi pocet redlnych pouzivatelov aZ v Siestich mesiacoch,
kym web SME.sk len v Styroch.

Uvedené trendy teda naznacuju, Ze z hl'adiska webovych portalov slovenskych dennikov je na
online trhu Gspesnejsi web tych bulvarnych novin s dennou periodicitou, ktorym na trhu printovych
dennikov patri druhd pozicia. LepSie postavenie na trhu slovenskych online médii oproti webu
bulvarneho dennika Novy cas (ktory vedie trh slovenskych printovych dennikov) maja aj webové
portaly dvoch slovenskych nebulvarnych novin s dennou periodicitou. A ani veduca pozicia online
média Pluska.sk na trhu v porovnani s ostatnymi webovymi portalmi slovenskych dennikov, ktoré
boli predmetom tejto analyzy, nie je jednoznacnd, ked’ze sa na nej web bulvarneho dennika striedal
s webom nebulvarnych novin s dennou periodicitou (SME).
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Postavenie slovenského bulvaru
na trhu printovych a online médii

Veronika Cillingova,
Philosophiae doctor, odborny asistent,
Katedra zZurnalistiky a novych médii,
Filozoficka fakulta Univerzity KonsStantina Filozofa v Nitre
(Nitra, Slovak Republic)

Anotdacia

Predkladany prispevok sa venuje otdazke, ¢i webové portaly slovenskych bulvarnych dennikov
maju rovnaku poziciu na trhu slovenskych online médii, ako maju ich printové verzie na trhu
slovenskej dennej tlace. Stidia porovndava postavenie slovenskych bulvarnych dennikov a ich online
podob na trhu slovenskych printovych a online médii v obdobi od septembra 2023 do juna 2024.
Predmetom vyskumu su jediné dva tlacené bulvarne denniky, ktoré vychadzaju na Slovensku, a to
Novy ¢as a Plus JEDEN deri, a ich webové portaly, konkrétne Cas.sk a Pluska.sk. Poziciu
skumanych médii na trhu sleduje vo vztahu k celoslovenskym nebulvarnym dennikom Hospodarske
noviny, Pravda a SME a k ich webovym portalom (HNonline.sk, Pravda.sk a SME.sk). Na zaklade
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identifikovania postavenia dennikov Novy cas a Plus JEDEN den v porovnani s nebulvarnymi
dennikmi Hospodarske noviny, Pravda a SME na trhu slovenskych printovych médii v obdobi od
septembra 2023 do jina 2024 a postavenia portilov Cas.sk a Pluska.sk v porovnani s poziciami
webovych portalov slovenskych nebulvarnych dennikov, a to HNonline.sk, Pravda.sk a SME.sk, od
septembra 2023 do juna 2024 identifikuje, ci je postavenie slovenskych bulvarnych dennikov na
trhu online médii rovnaké, ako je tomu v pripade ich postavenia na trhu slovenskych printovych
médii. Studia vychddza z verejne dostupnych vidajov Kanceldrie pre overovanie ndkladov tlace
(Audit Bureau of Circulations, skratka ABC SR), ktora ako jedind na Slovensku monitoruje predany
a tlaceny ndklad slovenskych periodik, a z verejne dostupnych udajov zdruzenia slovenskych
vydavatelov, medialnych a digitalnych agentur, technologickych platforiem a zadavatelov reklamy
Interactive Advertising Bureau Slovakia (skratka IAB Slovakia), ktoré taktiez ako jediné
v Slovenskej republike meria navstevnost slovenskych online médii.

Keywords: bulvar, denniky, trh slovenskych online médii, trh slovenskych printovych médit,
webovy portal

Ho3uuis mexia «CiioBanbKuii 0yJibBap»
HA PUHKY JIPYKOBAHMX MeJlia Ta OHJIaliH-Meia

Beponika Llintinrosa,
doxmop ¢hinocogii, doyenm,

Kagheopa xcypuanicmuxku ma Hogux meoia,
Gaxynomem mucmeyms,
Vuieepcumem Kocmsanmuna @inocogpa ¢ Himpi
(m. Himpa, Cnosayvka Pecnybnixa).

Anomauin

Cmamms npucesuena Uc8imieHHIo NUMAaHHs npo me, Yu 6eONOPMAIU C108AYLKUX MAON0i0i8
3QUMaroms MaKy Hc NO3UYII0 HA CI08AYbKOMY OHJAUH-PUHKY Medid, AK | iXHi OpyKosaHi eepcii Ha
CIOBAYBKOMY OPYKOBAHOMY DPUHKY. YV OocniodcenHi aemopka NopieHsana no3uyii cilo8aybKux
mab10idie i ixHix 6eOnOpmanie Ha puHKy OpyKosaumux media ma owuaauH-media CnosayuuHu 3a
nepioo i3 eepecrs 2023 poky no uepsenv 2024 poxy. Ilpeomemom docnioxcenHs € 06a c108aybKi
opykosani mabnoiou «Novy casy i «Plus JEDEN deriy ma ixui se6nopmanu «Cas.sk» i «Pluska.sk».
Asmopra siocmedicye no3uyiro yux meodia Ha PUHKY WOOO 3a2ANbHOHAYIOHATLHUX HemabloiOHUuX
woodennux eazsem «Hospodarske noviny», «Pravday i SME ma ixnix eebnopmanise («HNonline.sk»,
«Pravda.sk» i SME.sk). Ha ocnosi monimopunzy po3eumky nosuyii ujooennux 2asem «Novy casy i
«Plus JEDEN den» i nemabnoionux wooennux eazem «Hospodarske noviny», «Pravda» i SME na
pUunKy opykoganux meodia Croeavuunu 3a nepioo iz aunua 2023 poxy no uepsenv 2024 poky, a
maxooc nosuyii nopmanie «Cas.sk» i «Pluska.sk» i nopmanie nebynveapnux cazem, 30Kpema
«HNonline.sk», «Pravda.sk» i «SME.sk», 3a nepioo i3 eepecna 2023 poxy no cepnenv 2024 poky
ABMOpPKA BU3HAYAE MEHOEHYII0 PO3BUMKY NO3UYIL MOHIMOPUH2OBUX Media Ha 000X punkax. 3a
nepioo i3 gepecus 2023 poxy no uepserv 2024 poxy asmopka 3’C08Y€, YU € NO3UYi C108AULKUX
wooeHHUx mabnoioie Ha OHAAUH-PUHKY MAKOIO JHC, AK | HA PUHKY OPYKOBAHUX Medid. JJoCnioxHcenHs.
IPYHMYEMbCA HA 3A2ANbHO0OCMYRHUX Oanux Ayoumopcvkoeo 61opo mupasxcie (abpesiamypa — ABC
SR), sike 6 Cnosauuuni 30ilUCHIOE MOHIMOPUHE NPOOAHUX [ OPYKOBAHUX MUPANCIE CLOBAYLKUX
NepPioOUYHUX BUOAHb, A MAKONC HA 3A2ANbHOOOCMYNHUX OAHUX acoyiayii clo8aybKux euodasyis,
media ma yugposux azeHmcms, MmMexHonNo02iYHUX naamepopm ma pexnamooasyie «lInteractive
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Advertising Bureau Slovakia» (IAB Slovakia), sika € eounoro acoyiayiero 6 Cnosaywvkiu Pecnyoniyi
0J151 BUMIPIOBAHHS KIIbKOCMI 8I08I0Y6aUi6 CI108AYbKUX OHIAUH-Medid.
Knrouoei cnosa: wooenni cazemu, punox oHaaun-mwedia Cnosauuunu, mabnoiou, eeobnopma..
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Abstract

Compared to other liberal-democratic countries,
tabloid journalism is a relatively recent phenomenon in
Slovakia, having begun to take shape in the early 1990s.
Despite the fact that the tabloid press has been
developing in our region for only a few years, it has
already acquired distinctive characteristics that set it
apart from non-tabloid media. A unique aspect of
Slovak tabloids is their coverage of political issues,
which differs from political coverage in Slovak non-
tabloid media. The specific approach of the editorial
teams in tabloids makes the political news coverage
different not only in terms of topics but also in terms of
other typical features, including visual and textual
treatment. In this study, we focused on identifying
typical features of political topics, especially in terms of
thematic, textual and visual presentation, which we
consider characteristic of the political content of Slovak
tabloids. Since there are only two tabloid dailies in
Slovakia, the research will focus on political topics in
the Novy Cas and Plus JEDEN DEN magazines. In
order to identify the specifics of political topics in
tabloid newspapers, the analysis includes two non-
tabloid dailies, SME and Pravda, which published in
Slovakia. We chose these two non-tabloid dailies for
their subject versatility. The specificity of political
topics in the Slovak tabloid press is determined through
an analysis of media content focused on political issues,
followed by a comparison with the treatment of political
topics in selected non-tabloid dailies. The analysis
based primarily on a quantitative research methodology
aimed at identifying the characteristics of political news
coverage. The subsequent comparative analysis of
tabloid and non-tabloid dailies will answer the
questions of how and to what extent political reporting
differs in the Slovak tabloids Novy Cas and Plus
JEDEN DEN, and what specific characteristics
distinguish them.

76



mailto:aneta.cernakova@ukf.sk
https://orcid.org/0009-0007-5857-0005
https://orcid.org/0009-0007-5857-0005

Social Communications: Theory and Practice, 16(2), 2024 DOI: 10.51423/2524-0471-2024-16-2

Coyianvni komynixayii: meopis i npaxmuka, 16(2), 2024.
Uvod

I ked v stcasnosti klesd zaujem publika o tradicné médid, bulvarne periodikd si
neustdle drzia nezastupitelnu Ulohu vo verejnej sfére, pretoze ponukaju informacie, ktoré si
recipienti vyzaduju. Zrod bulvaru na naSom Uzemi spajame tzemi s rokom 1991, kedy vznikol
prvy slovensky bulvarny dennik Novy Cas. Titul slovenskych bulvarnych dennikov dopiia a
zéroven uzatvara Plus JEDEN DEN, ktory sa vydava od 4. septembra 2006. I ked’ aj v inych
slovenskych nebulvarnych dennikoch sa vyskytuju bulvarne prvky, nemozno ich v celku
povazovat’ za bulvarne (Lincényi & Kohut'ar, 2009).

Hoci bulvar vznikol na uzemi Slovenskej republiky len pred tridsiatimi rokmi, priCcom
jeho vznik spajame so zadiatkom vydavania dennika Novy Cas, mozno povedaf, Ze v ramci
dennej tlate ide uz o pomerne ustaleny jav. To dokazuje fakt, Ze na Slovensku uz viac
nez sedemnast’ rokov nevznikol Ziadny novy bulvarny dennik. Napriek tomu, Ze sa bulvarna tla¢
formuje na naSom tzemi len desiatky rokov, i1za toto obdobie nadobudla typické vlastnosti.
Osobitou zalezitostou slovenského bulvaru je komunikovanie politickych tém, ktoré sa takisto
diferencuje s politickym spravodajstvom v nebulvarnych médidch.

Zamerom vyskumu je vyhladat klIi¢ové znaky spracovania politickych tém v slovenskych
bulvarnych dennikoch Novy Cas a Plus JEDEN DEN. Zarovei je nasim cielom odhalit’ kI'i¢ové
znaky textového a vizudlneho spracovania, ktoré sa pouzivaji na prezentaciu politickych tém
v bulvarnych dennikoch, a zaroven ich odliSit' od pristupu spracovania politickej problematiky,
ktory vyuzivaji nebulvarne denniky Sme a Pravda. Komparacia politickych tém v bulvarnych
anebulvarnych dennikoch ndm umozni lepSie pochopit’ rozdiely v spracovavani politicke;
problematiky vo vybranych dennikoch a urcit’ Specifické spdsoby, ktoré vyuzivaju bulvarne
denniky na prezentéciu politickej problematiky.

Metodika vyskumu

Bulvarna tla¢ sa vyznacuje mnohymi typickymi vlastnostami, preto je nas$im zamerom
nadobudnut’ poznatky, ¢i su tieto znaky identické aj v pripade komunikovania politickych tém.
Takisto sledujeme, ¢i mé politické spravodajstvo v slovenskych bulvarnych dennikoch iné
prvky, ktoré su pre ne charakteristické.

Vyskumné otazky

KedZe je primdrnym cielom vyskumu identifik4cia Specifik spracovania politickych tém
v bulvarnych dennikoch, vSeobecnd vyskumna otdzka znie: Aké su Specifikd spracovania
politickych tém v bulvarnych dennikoch Novy Cas a Plus JEDEN DEN? Na dosiahnutie hlavného
ciel'a sme si ur¢ili Specifické vyskumné otazky:

Specificka vyskumna otizka & 1: Déava bulvar politickému spravodajstvu mensi priestor
neZ seridzna tlac?

Specificka vyskumni otizka ¢&. 2: Disponuju politické témy v dennikoch Novy Cas a Plus
JEDEN DEN typickymi bulvarnymi prvkami?

Specificka vyskumna otizka & 3: Prevazuje v politickom spravodajstve v bulvarnych
dennikoch zabava nad zameriavanim sa na napiiianie zakladnych spravodajskych hodnot?

Hypotézy

Na zéklade teoretickych poznatkov sme si ur€ili hypotézy, ktoré slizia ako predpokladané
zéavery naSich vyskumnych otdzok:

Hypotéza €. 1: Bulvar sa vd¢Smi zameriava na zabavu, senzicie a Zivot celebrit. (Psarova,
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2018) Z toho dovodu predpokladame, Ze bulvarne denniky sa budu venovat’ politickym témam
menej, nez nebulvarna tlac.
Hypotéza €. 2: Princip bulvarnej medidlnej komunikacie sa zameriava predovSetkym na
zabavu Ci senzacie a uprednostiuje ich pred presnost’ou a novinarskou integritou. (Gossel, online)
Preto predpokladame, Ze v politickych témach Nového Casu a Plus JEDEN DEN bude
prevazovat’ zabava nad spravodajskymi hodnotami.

Vysledky vyskumu
Kvantitativna analyza Specifik spracovania politickych tém v slovenskych dennikoch
Na identifikaciu zistenia, ktoré periodikd venuji vacsi priestor politickému spravodajstvu,

sme zaznamenavali celkovy pocet Zurnalistickych vystupov a politickych sprav v analyzovanych
dennikoch. Spriemerované data uvadzame v Tab. 1.:

Nazov periodika Novy Cas PlusDJE:;I) EN Pravda SME
Priemerny pocet politickych sprav v jednom
vP P ky P ! 3 15 6 11
vydani
Priemerny pocet Zurnalistickych vystupo
riemery pote’ Zurna/istiekych vystupov 34 63 30 3
v jednom denniku
Podiel politického spravodajstva (%) 8 % 23 % 23 % 27 %
Podiel politickych sprav prebranych z
politickych sprav prebrany 0% 67% 28% 47%
tlacovych agentur (%)
Podiel politickych sprav prebranych z 0 0 o o
tladovych agentir, ktoré si upravené (%) D70 D70 a0 e
Podiel autorskych politickych sprav (%) 94 % 27 % 68 % 52 %

Tab. 1.: Kvantitativna analyza politického spravodajstva

Najvicsi podiel politického spravodajstva sa nachadzal v denniku SME (27 %). Nasledovali
Pravda a Plus JEDEN DEN s rovnakym podielom politického spravodajstva (23 %). Najmenej
politickych tém bolo v Novom Case (8 %).

Dennik SME déval najvacsi priestor politickym témam, no az 47 % vystupov v redakcii
preberali z tlacovych agentlr. V uverejiiovani agenturnych sprav s témou politiky dominoval dennik
Plus JEDEN DEN s podielom 67 %. V Pravde sa nachadzalo 28 % agentirneho spravodajstva
a v Novom Case sme nezaznamenali Ziadnu agentirnu spravu v povodnom zneni.

V Novom Case sme viak podas skimaného obdobia nasli 6 % agentiirneho spravodajstva,
ktoré podliehalo redakénej Uprave. Rovnaky podiel upravenych agentirnych sprav sa nachéadzal
v denniku Plus JEDEN DEN. V Pravde tento podiel tvoril 4 % a v SME 1 %. Kedze sme v Novom
Case zaznamenali celkovo najmensi podiel agentarnych sprav a aj to len tych s redakénou upravou
(6 %), az 94 % politického spravodajstva v tomto periodiku tvorili autorské spravy.
V uverejiiovani autorskych sprav nasledovali Pravda (68 %), SME (52 %) a Plus JEDEN DEN
(27 %).

Nebulvarne periodika sa zaoberali politickym spravodajstvom viac (minimalny podiel 23 %),
nez bulvar (maximalny podiel 23 %). Pre Novy Cas bolo $pecifické, Ze sa v periodiku nachadzali
len upravené tlaové spravy. Plus JEDEN DEN sa vyznadoval velkym podielom tla¢ovych
sprav v povodnom zneni (asponn 67 %), o prevySovalo podiel tlatovych sprav v nebulvarnych
dennikoch. Pre Novy Cas bol charakteristicky velky podiel autorského politického spravodajstva, v
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Plus JEDEN DEN bol tento podiel najniZsi.

Umiestnenie politického spravodajstva v rubrikach tematicky univerzalnych dennikov

Bulvérne periodika venuju rovnaki pozornost’ celebritdm, Skanddlom, Sportu a politickym
témam. (Psarova, 2018) Aj to mozno povazovat za dovod, preco sa v oboch bulvarnych dennikoch
vyélefuju politické témy v rubrike nazvanej doslovne: Politika. V Novom Case sme v tejto
rubrike zaznamenali 86 % politického spravodajstva. Nasledoval Plus JEDEN DEN s podielom 50
%. Nebulvarne denniky rubriku Politika nemaju.

404 4%

“§

86 %o
mPolitika wSport mProminenti = Téma diia
Graf 1: Politické spravodajstvo v denniku Novy Cas

V Novom Case sa v asti Politika vyskytovala vi¢sina politickych tém (86 %). Politické
spravodajstvo sa nachadzalo aj v rubrike Sport (6 %), Prominenti (4 %) a Téma dia (4 %).

6% 1%

50%

mPolitika w®mAktualne m™Slovensko wZahraniéie ®mZaujalo nas
Graf 2: Politické spravodajstvo v denniku Plus JEDEN DEN
V Plus JEDEN DEN sme identifikovali najviac politického spravodajstva v &asti Politika

(50 %). Nasledovali rubriky Aktudlne (31 %), Slovensko (12 %), Zahranic¢ie (6 %) a Zaujalo nés
(1 %).
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3 %

20 %

48 %

29 %

B Slovensko ®Svet ®MEkonomika Rozhovor

Graf 3: Politické spravodajstvo v denniku Pravda

Kedze Pravda nema tuto rubriku, najviac politického spravodajstva bolo v rubrike
Slovensko (48 %), nasledovali tematické Casti nazvané Svet (29 %), Ekonomika (20 %) a

Rozhovor (3 %).

1%

99 %

BSpravodajstvo ™ Kultura

Graf 4: Podiel politického spravodajstva v rubrikach dennika SME

V denniku SME sa vécsina politickych sprav nachadzala v rubrike Spravodajstvo (99 %).

1 % politického spravodajstva sme zaznamenali v ¢asti Kulttra.
Specifikom slovenskych bulvarnych dennikov je samostatnd rubrika Politika, do ktorej

vy€letiuju politické spravodajstvo. V Novom Cgse sa v tejto rubrike nachadzala vécSina
politickych tém (podiel 86 %). V Plus JEDEN DEN sa v Politike nachadzalo 50 % politického
spravodajstva. V analyzovanych nebulvarnych dennikoch sa rubrika Politika nenachadzala.

Tematické zameranie politického spravodajstva

Bulvar sa va¢Smi nez na fakty a overené informacie zameriava na osobny zivot medialne
znamych osobnosti. (Gossel, online) Takisto prezentuje a odhal'uje zivotnych S$tyl, bohatstvo a
uspechy znamych T'udi, o sme potvrdili v analyze. (Bucek, 2011)

Novy Cas a Plus JEDEN DEN venovali v porovnani s Pravdou a SME viac pozornosti témam, ktoré

80



Social Communications: Theory and Practice, 16(2), 2024 DOI: 10.51423/2524-0471-2024-16-2

Coyianvni komynixayii: meopis i npaxmuka, 16(2), 2024.

sa zameriavali na konkrétnych politickych aktérov a ich sukromie. Treba vSak doplnit aj inu stranku,
ze napriek tomu vacsi podiel v bulvarnej tla¢i maju v politickych spravach spolocenské témy oproti
tym zo sukromia politikov.

Dennik Novy Cas priniesol v sledovanom obdobi 39 % tém, ktoré sa orientovali na
konkrétnych politickych aktérov a ich sikromie. Plus JEDEN DEN venoval tejto tematike 20 %
podielu politického spravodajstva. MenSie Ciastky sme zaznamenali v nebulvarnej tlaci,
konkrétne v denniku Pravda 9 % a v SME 2 %.

Nazov periodika Novy Cas Plus JEDEN Pravda SME
DEN

Spolocenské témy 61 % 80 % 91 % 98 %

Osobnosti 39 % 20 % 9 % 2%

Tab. 2.: Politické spravodajstvo v analyzovanych periodikach

Spravodajské hodnoty

Pri uréovani spravodajskych tém, resp. toho, ¢o sa mdze dostat’ do spravodajstva, je dolezité
poznat’ spravodajské hodnoty. Na zaklade teoretickych poznatkov mézeme hovorit o piatich
spravodajskych hodnotach, ktoré definuju spravodajstvo. St to nasledovné funkcie: doleZitost,
blizkost’, dramatickost’, pristup a ideolédgia. (Vizvaryova, 2021)

V Grafe 5 zndzorfiujeme, ze seridzne periodikd venuji omnoho vicSiu pozornost
spolocensky dolezitym témam. V denniku Pravda sme spomedzi skimanych komunikatov
zaznamenali 90 % doélezitych tém, v SME malo tato spravodajskii hodnotu 80 % analyzovanych
sprav. V pripade bulvarnych dennikov bol podiel omnoho mensi, ked'ze sa vi¢Smi zaoberali
sukromnym Zivotom politikov alebo Skandalmi. V oboch bulvarnych periodikdch sme zaznamenali
30 % politickych tém, ktoré mali tito spravodajsku hodnotu.

Bulvar venoval omnoho vi&siu pozornost’ dramatickosti v spracovani tém. V Novom Case
vykazovalo politické spravodajstvo prvky dramatickosti v podiele 80 % analyzovanych vystupov,
v Plus JEDEN DEN bol tento podiel este vyssi, konkrétne 90 %. V seridznom SME sme
zaznamenali 40 % politického spravodajstva s funkciou dramatickosti, Pravda obsahovala 30 %
takychto sprav.

120%
100%
80Y%

|
o

60%

40%

- il il il

%%

DaleZitost’ Blizkost' Dramatickost’ Ideologia Pristup k
mnformicim

mNovy Cas mPlus JEDENDEN mPravda mSME
Graf 5: Spravodajské hodnoty
Vicsie rozdiely sme zaznamenali v sposobe ziskavania informécii, t.j., ¢i redaktori vyuZivali
primarne alebo sekundarne zdroje. Zistili sme, Ze politické spravodajstvo seridznych médii
obsahovalo viac informdacii z primarnych zdrojov. Najvys§i podiel spomedzi analyzovanych
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periodik vykazoval dennik Pravda (100 %), nasledoval dennik SME (90 %), Plus JEDEN
DEN a Novy Cas s rovnakym podielom (60 %). V pripade dalsej spravodajskej hodnoty,
blizkosti, sme zaznamenali vyskyt v podobnom podiele vo vSetkych analyzovanych periodikach.

I ked’ bol podiel tejto funkcie najvyssi v Pravde (50 %), v bulvarnom Plus JEDEN DEN
a nebulvairnom SME bol podiel rovnaky (40 %). Najmensi percentudlny podiel tejto funkcie
sa nachadzal v Novom Case (30 %). Najvyssi vyskyt poslednej z analyzovanych funkcii, t.j.
ideologie, bol v denniku SME v podiele 90 %. V ostatnych analyzovanych dennikoch sa tato
funkcia vyskytovala v pripade 70 % politického spravodajstva.

Vyskumom spravodajskych hodndt sme zistili, ze kym percentudlny vyskyt funkcie ideologie
a blizkosti je v analyzovanych bulvarnych a nebulvarnych periodikach rovnaky alebo velmi
podobny, funkciu dramatickosti va¢Smi vyuzivali v politickych témach bulvarne periodika.
Pre nebulvarne denniky bolo typické, ze sa viac zaoberali témami, ktoré¢ su dolezité, a taktiez
ziskavali informacie predovsSetkym z primarnych zdrojov. Bulvar vyuzival viac aj sekundérne
zdroje.

Vizualne a textové spracovanie politického spravodajstva v bulvarnych dennikoch

V porovnani s inymi liberdlnodemokratickymi krajinami je bulvar na Slovensku pomerne
novou zalezitostou, kedZe sa na nasom uzemi zaCal formovat az zaCiatkom 90-tych rokov
minulého storocia. (Veverkova, 2014) Osobitou zaleZitostou slovenského bulvaru je politické
spravodajstvo, ktoré sa odliSuje istymi Specifikami, v komparacii s komunikovanim politickych tém
v nebulvarnych médidch. Za zakladny znak bulvarnych periodik je mozné povazovat’ tabloidny
format, ktory je zvycajne o polovicu mensi, nezZ maju nebulvarne noviny. (Gossel, online) K d’al§im
charakteristickym vlastnostiam patria vyrazné grafické spracovanie, vel'ké farebné fotografie a tucné
pismo. Bulvar sa vyznacuje jednoduchym jazykom, ktorému porozumie S$iroké publikum.
(Veverkova, 2014) Bulvarne texty maju kratky rozsah a su povrchne spracované. Bulvarne spravy
oboznamuju l'udi, ktori sa nezaujimaju o politiku, s délezitymi politickymi problémami, ktoré st
pisané v zjednodusenej forme. (Hvizdala et al., 2016) KedZe st tieto charakteristiky vSeobecne
platné pre bulvarnu tlac, st aj predmetom Studie.

V dennikoch Novy Cas a Plus JEDEN DEN sa vyskytovali uréité znaky bulvarnych periodik
v podobnych ¢iastkach, i1 ked’ pri istych vlastnostiach boli vyraznejSie Specifikd. Najvacsi rozdiel
bol v tabloidnom formate, ktorym disponoval spomedzi analyzovanej tlade len Novy Cas.

Specifikum Novy Cas Plusl;];%)EN

Tabloidny format 100 % 0 %

Vyrazne sfarbeny titulok 100 % 100 %
Vyrazne sfarbeny nadtitulok 73 % 100 %
Vel'ké fotografie 86 % 68 %
Zvyraziiovanie tu¢nym pismom 86 % 61 %
Texty vo farebnom ramiku 50 % 75 %
Grafy 5% 0 %

Tabulky 5% 4%

Hovorovy jazyk 68 % 46 %
Povrchnost’ spracovania textu 91 % 68 %
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Kratky rozsah 77 % 75 %

Oboznamuje citatelov, ktori sa o politiku nezaujimaju, 61 % 80 %

sinformaciou v zjednodusenej forme

Tab. 3.: Bulvdrne prvky v politickom spravodajstve dennika Novy Cas a Plus JEDEN DEN

Oba denniky vyuzivali v podiele 100 % titulky s vyraznym sfarbenim. Népadité nadtitulky
dominovali v Plus JEDEN DEN (100 %) a v Novom Case sa vyskytovali v 73 % politického
spravodajstva. Velké fotografie, ktoré zobrazovali politickych aktérov, sa nachadzali v oboch
dennikoch, i ked v Novom Case bol vyskyt &astej§i (86 %), ako v denniku Plus JEDEN DEN
(68 %).

V periodikach boli dolezité &asti textu zvyraznené tuénym pismom. V Plus JEDEN DEN
sa tento jav nachadzal v 61 % politického spravodajstva, v Novom Case Castejsic (86 %).
Tvorcovia dennika Plus JEDEN DEN vid§mi zvyraziiovali a oddelovali politické spravodajstvo
farebnymi ramikmi (75 %) v porovnani s Novym Casom, kde sa tento tikaz vyskytoval v 50 %
politického spravodajstva.

Grafy a tabul’ky sa vyskytovali v oboch dennikoch minimalne. Novy Cas pouzival grafy v 5
% v politického spravodajstva, v Plus JEDEN DEN sa grafy nevyskytovali. Tabulky
sa nachadzali v Novom Case v 5 % analyzovanych zurnalistickych komunikatov. Dennik Plus
JEDEN DEN ich pouzival menej ¢asto, konkrétne v podiele 4 %. Oba denniky komunikovali
politické spravodajstvo najmi hovorovym jazykom. Novy Cas pouzival hovorové slova
v podiele 68 %, teda viac ako Plus JEDEN DEN (46 %).

Pri komunikovani problematiky obsahovalo bulvarne spravodajstvo vidcSmi politické
vypovede, nez fakty, a zameriavalo sa na povrchné informacie, ako napriklad vzhl'ad politickych
aktérov, sukromie, zivotny $tyl atd’., a teda iSlo prevazne o povrchne spracované spravodajstvo.
Takto komunikované spravy sa nachadzali v 91 % vystupov Nového Casu. Plus JEDEN DEN
prinasal povrchné témy v 68 % pripadoch analyzovanych textov.

Obe bulvarne média interpretovali spolo¢ensky zdvazné témy v kratSom rozsahu, ¢o sme
zistili  komparaciou rovnakych alebo podobnych tém s nebulvarnou tlacou. Bulvarne
spravodajstvo Casto obsahovalo len povrchné informacie bez faktov, stvislosti a dostato¢nych
informacii. Takto spracované spravy sa nachadzali v oboch bulvarnych periodikdch v podobnom
podiele (Novy &as 77 %, Plus JEDEN DEN 75 %).

Ked'ze sa v spravodajstve Nového Casu aj Plus JEDEN DEN vyskytovali najmi hovorovy
jazyk a povrchne spracované témy, mozno povedat, Ze obe média su sprostredkovatelom
informacii o politickom diani v zjednoduSenej forme. Konkrétne komunikdty plniace tato
funkciu sme zaznamenali v Novom Case v 61 % vystupov z dovodu, Ze nie vietky
analyzované texty sa zaoberali politickym spravodajstvom, ale orientovali sa aj na konkrétne
osobnosti. V Plus JEDEN DEN plnilo tato funkciu 80 % analyzovanych vystupov.

Pre bulvarne periodikd je typické vyuZivanie vyraznych farieb. Preto sme
sa v §tadii orientovali na najéastejsie vyskytujuce sa farby v politickom spravodajstve. Novy Cas
pouzival pri komunikovani politického spravodajstva najviac Cervent a zItd farbu v rovnakom
podiele (27 %). Nasledovali modra a oranzova (22 %), fialova (18 %), zelena (14 %) a hned4 (9
%).
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CER VENA ZLTA MODRA ORANZOVA FIALOVA ZELENA HNEDA
Graf 6: Farby v politickom spravodajstve dennika Novy Cas

Plus JEDEN DEN vyuzival najéastejiie Gerventi farbu, a to az v 46 % politického
spravodajstva. Rovnako pouzivana bola modra farba, nasledovala zItd (43 %), zelenda (21 %),
hneda (18 %), oranzova a fialova v rovnakom podiele (7 %). V tomto denniku sme zaznamenali aj
vyskyt ruzovej farby (4 %).

CERVENA MODRA ZLTA ZELENA HNEDA ORANZOVA FIALOVA RUZOVA

Graf 7: Farby v politickom spravodajstve dennika Plus JEDEN DEN

Oba bulvarne denniky disponovali typickymi znakmi bulvéaru, a to v pripade vizualnej stranky
(velke fotografie, vyrazné titulky, zvyraziiovanie dolezitych casti textu, oddelovanie textov vo
farebnych ramikoch) ale 1 textovej (hovorovy jazyk, kratky rozsah sprav, povrchne spracované
spravodajstvo, informovanie v zjednodusenej forme). VSetky znaky vykazovali obe periodika vo
vel'mi podobnych percentudlnych podieloch. Rovnakou vlastnostou periodik bolo minimalne
pouzivanie tabuliek a grafov (maximalny podiel 5 %). Vyznamny rozdiel bol v tabloidnom
forméte, ktorym zo spominanych dennikov disponoval len Novy Cas.

V politickom spravodajstve oboch dennikov prevazovala Cervena, ZItd a tmavomodra farba.
V Novom Case boli najéastejsie vyuzivanymi farbami &ervend a zIta, v Plus JEDEN DEN &ervena a
tmavomodra. Dal§imi typickymi farbami bulvarneho politického spravodajstva boli hneda, zelen4,
fialova, oranzova a v pripade dennika Plus JEDEN DEN aj ruzova.

Vizualne a textové spracovanie politického spravodajstva v nebulvarnych dennikoch
Cielom nebulvarnych médii je prinasat’ rozsiahle a analytické informacie o politike, ktoré

poskytnu Citatel'om priestor k diskusii a politickému rozhodnutiu. Medialne vystupy nebulvarnej
tlace by mali byt zaloZzené na faktoch, hodnotnych informécidch, odbornom pohlade. (Midulova,
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2013) Zarovei by mali nebulvarne média plnit’ funkciu prediZzenej ruky ob&ana pri kontrole moci a
verejnych prostriedkov. (Mistrikova & Zitny, 2001)

Dennik SME mozno vseobecne povazovat' za liberdlnej$i, pricom sa orientuje viac
na mladsich a vzdelanejSich Citatelov v porovnani s dennikom Pravda, ktory sa historicky spaja
aj s obdobim komunizmu. Pravda sa i v sticasnosti orientuje l'avicovo, pricom citatelia si z vacsej
Casti vzdelani 'udia s vys$sim vekovym priemerom. (Midulova, 2013)

Specifikum Pravda SME
Jednoduché grafické spracovanie 100 % 100 %
Pouzite jednej, maximalne dvoch fotografii 92 % 83 %
Jednoduchy titulok 92 % 100 %
Nocionalny jazyk 83 % 92 %
Grafy 17 % 8 %
Tabul’ky 50 % 17 %
Odborny pohlad na problematiku 83 % 83 %
Investigativa 25 % 50 %

Tab. 4: Specifika politického spravodajstva dennikov Pravda a SME

Politické¢ témy v oboch periodikdch mali nevyrazné grafické spracovanie, ktoré zahfnalo
jednoduchy titulok ciernej farby a jednu az dve fotografie zobrazujuce politickych aktérov. Pravda
vyuzivala CastejSie grafy (17 %) ako SME (8 %). Podiel vyskytu tabuliek bol takisto va¢si v Pravde
(50 %) ako v SME (17 %). Periodikd komunikovali politickli problematiku nocionalnym jazykom,
pricom spravodajstvo bolo zalozené na faktoch, analyzach a nazoroch odbornikov. Presne 50 %
komunikatov dennika SME sa zameriaval na investigativu a odhalovanie suvislosti, v Pravde
sa vyskytovali investigativne témy v 25 % analyzovanych zurnalistickych komunikatov.

Titulky v bulvirnom a nebulvarnom politickom spravodajstve

K najvyznamnej$im znakom bulvaru patria vyrazné titulky (Hvizd’ala, online). Titulky st
vydavatel'mi podavané tak, aby prildkali ¢o najviac Citatel'ov ku kupe periodika. (Psarova, 2018)
Bulvarne titulky ovplyviiuju i celkové posobenie komunikatu. Rovnako ddlezita je slovna podoba
titulkov, ako aj ich vizualne spracovanie. (Cillingova, 2023)

V Novom Case sa vyskytovalo 43 % a v Plus JEDEN DEN 30 % titulkov, ktoré poukazovali
na nejaky Skandal. V Pravde bol vyskyt 5 % takychto titulkov, v SME 3 %.

Nazov periodika Novy Cas Plus JEDEN Pravda SME
DEN
Politicky 57 % 70 % 95 % 97 %
problém
Skandal 43 % 30 % 5% 3%

Tab. 5.: Zameranie titulkov v bulvarnych a nebulvarnych dennikoch
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Dolezitou zlozkou, ktoru aplikuju najmd bulvarne periodika na ziskavanie pozornosti
Citatel'ov, je interpunkcia. Interpunkcia je dolezitym prvkom na docielenie emociondlnosti a
vyvolava u Citatel'a zvedavost’. (Cillingova, 2023)

V Novom Case sme zaznamenali interpunkéné znamienka v 73 % skamanych
zurnalistickych komunikatov. V Plus JEDEN DEN sa interpunkcia vyskytovala v 53 % titulkoch
politického spravodajstva. V nebulvarnej tla¢i bolo vyuzivanie interpunkénych znamienok
minimalne.

73%

54%

NOVY (AS PLUS JEDEN DEN

Graf 8: Interpunkcia v titulkoch bulvarnych dennikov

Kym v Novom Case dopiali nadtitulky 93 % politického spravodajstva a v Plus JEDEN
DEN sa vyskytovalo 30 % nadtitulkov, SME a Pravda ich nevyuzivali. Zaujimavym zistenim je,
ze dennik SME vyuzival podtitulky v 38 9% analyzovaného spravodajstva a Pravda
nevyuzivala podtitulky ani nadtitulky.

Periodika pouzivali rozdielne aj medzititulky. Kym v Novom Case sa medzititulky
vyskytovali v 54 % analyzovanych komunikatov, v Plus JEDEN DEN sa nenachadzali. Pravda
pouzivala medzititulky v 39 % a SME v 29 % politického spravodajstva.

Nizov periodika Novy Cas PI“SDJ]}:E%) EN Pravda SME
Nadtitulky 93 % 30 % 0 % 0 %
Podtitulky 0 % 0 % 0% 38 %

Medzititulky 54 % 0 % 39 % 29 %

Tab. 6.: Vyskyt nadtitulkov, podtitulkov a medzititulkov

Typickym prvkom politického spravodajstva v bulvarnych dennikoch boli nadtitulky, ktoré
sa vyskytovali vo vi&sine komunikatov Nového Casu a v 30 % politického spravodajstva dennika
Plus JEDEN DEN. Dalfou vlastnostou politického spravodajstva slovenskych bulvarnych
dennikov boli Skandalozne orientovan¢ titulky v porovnani s nebulvarnymi periodikami.
V pripade oboch bulvarnych periodik boli titulky dopiiiané interpunkciou, pri¢om Novy Cas ju
vyuzival va¢mi, nez Plus JEDEN DEN. Medzititulky vyuzivali vietky analyzované denniky
v podiele asponi 29 %, okrem Plus JEDEN DEN.
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Diskusia

Bulvarna tla¢ je vSeobecnosti charakteristickd urCitymi znakmi, ktorymi sa odliSuje
od nebulvarnych periodik. Zamerom bulvaru je uprednostnit’ zabavu pred novinarskou integritou,
ateda jej hlavnym cielom je predovSetkym uputat pozornost’ cCitatelov. Bulvarne periodika
sa nezameriavaju na kvalitu informadcii, ktoré podavaji citatel'om, ale vacSiu pozornost’ venuju
vyraznému vizudlnemu spracovaniu, velkym fotografidm ¢i inym grafickym prvkom, ktorymi sa
snazia uputat’ recipientov ku kupe periodika. Na komunikovanie tém pouzivaji jednoduchy jazyk,
ktorému porozumie Sirokd vrstva obyvatel'stva.

Vyskumom sme potvrdili, ze Novy Cas a Plus JEDEN DEN mali typické bulvarne znaky —
vel'ké fotografie, vyrazné titulky, dolezité cCasti textu boli zvyraznené, text bol oddeleny
vo farebnych ramikoch, vyuzivali vi¢Smi hovorovy jazyk, spravy mali kratky rozsah a boli
povrchne spracované, teda plnili funkciu informovania v zjednodusenej forme. Pri komparacii
oboch periodik bol vyznamny rozdiel v tabloidnom formate, ktorym zo spominanych
dennikov disponoval len Novy Cas. Nebulvar sa vyznatoval jednoduchym grafickym
spracovanim, pri¢om text doplfiali jedna az dve fotografie, titulky boli jednoduché a mali
nocionalny charakter. Spravodajstvo bolo v porovnani s bulvarom analytickejSie a obsahovalo
viac faktov.

Farby typické pre politické spravodajstvo dennikov Novy Cas a Plus JEDEN DEN boli
ervena, zIta a tmavomodra farba. V Novom Case boli najéastejsie vyuzivanymi farbami ¢ervena a
7Ita, v Plus JEDEN DEN &ervend a tmavomodra. Dalsimi charakteristickymi farbami bulvarneho
politického spravodajstva boli hned4, zelen4, fialova, oranzova, Specifikom periodika Plus JEDEN
DEN bola ruzova farba.

Dalsim zistenim bolo, Ze nebulvarne periodika venovali politickému spravodajstvu vagsi
priestor, nez bulvar. Specifikom politického spravodajstva v slovenskych bulvarnych dennikoch
bola samostatnd rubrika Politika, kde zaradovali oba denniky aspoit 50 % politického
spravodajstva. SME a Pravda tuto rubriku nemali.

K vlastnostiam politického spravodajstva slovenskych bulvarnych dennikov sme zaradili
$kandalozne orientované titulky, pri¢om ich v oboch bulvarnych periodikach dopliiala interpunkcia.
Nebulvar titulky vacSmi zameriaval na politické problémy.

Za typicky znak slovenského bulvarneho spravodajstva mozno povazovat’ nadtitulky,
ktoré sa nenachadzali v Ziadnom z analyzovanych nebulvarnych periodik. Dennik SME vyuzival
na doplnenie informdcii podtitulky, Pravda nevyuZzivala nadtitulky ani podtitulky.

V zavere diskusie mdZeme zhodnotit, Ze sa ndm podarilo zodpovedat’ vyskumné otdzky, a
taktiez sme potvrdili hypotézy, ktoré sme predpokladali. Vyskumom sme identifikovali sme
Specifikd spracovania politickych tém v slovenskych bulvarnych dennikoch. Potvrdilo sa ndm, Ze
bulvarne médid uprednostituju zabavu pred novindrskou integritou a ich cielom je predovsetkym
uputat’ pozornost’, a tym dosahovat’ ¢o najvacsi zisk.

Zaver

V §tudii sme sa zaoberali komparaciou slovenskych bulvarnych a nebulvarnych dennikov,
pricom sme sa orientovali na politické témy s cielom identifikacie Specifik spracovania politickej
problematiky v bulvéri. Vyskumom sme potvrdili naSe predpoklady, ked’Ze i slovenské bulvarne
periodikd komunikuji problematiku zjednoduSenou formou a vd¢Smi sa orientuji na zabavu
a senzacie, ktoré uprednostiiuji pred kvalitne spracovanym spravodajstvom.

Vyskum identifikoval Specifické vlastnosti vizudlneho a textového spracovania, ktorymi
sa vyznacuju politické témy v slovenskych bulvarnych dennikoch. Bulvarne média komunikuju
problematiku jednoduchym jazykom, ktorému porozumie Sirokd vrstva obyvatel'stva, pri¢om
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prevazuje vyrazné vizualne spracovanie nad kvalitnym spravodajstvom, ktorého cielom je uputat
pozornost’ Sirokej verejnosti. Tento ciel’ sa dosahuje pouzivanim hrubych titulkov, velkych
fotografii, farebnych rdmikov ¢i inych grafickych prvkov. Jazyk bulvarneho textu je jednoduchy,
spravodajstvo je spracované povrchne a obsahuje emocionalne nabité prvky so zamerom co
ziskania ¢o najvacsej pozornosti recipientov.

Zaroven sme urcili znaky spracovania politického spravodajstva v nebulvarnych dennikoch
SME aPravda, ktoré¢ sa snazili vid¢Smi zaujat kvalitne spracovanym spravodajstvom
a uprednostiiovali novinarsku integritu pred zabavou. Nebulvarne periodika preferovali analyticky
pristup pri tvorbe spravodajstva a kladli vacsi doraz na uvadzanie faktov a presné informacie.
V tejto suvislosti mozeme dodat’, Ze nebulvarne denniky komunikovali politické spravodajstvo
v SirSom kontexte a poskytovali ¢itatelovi objektivnejsi pohl'ad na politické dianie.

Stadia tiez identifikovala vyznamné rozdiely v komunikovani politickych tém v slovenskom
bulvari a nebulvari, pricom bulvar sa vyznacoval vyraznej$imi grafickymi prvkami a témami, ktoré
sa orientovali na zabavny obsah, senzécie a $kandaly. Naopak, nebulvar sa zameriaval na hibkovo
spracované spravodajstvo s cielom o politickych problémoch nielen informovat, ale ich
aj analyzovat’.

V zavere Studie mozeme konStatovat’, ze slovenské bulvarne denniky uprednostiuju zabavu
a senzacie pred novinarskou integritou a objektivitou. Vyskum potvrdil naSe predpoklady
o komerénych zameroch bulvarnych médii aoich vplyve na komunikovanie politickej
problematiky.

Vyskum priniesol dolezité zistenia o Specifikach spracovania politickych tém v slovenskych
bulvarnych, ale aj nebulvarnych periodikdch. V buducnosti by bolo zaujimavé Studiu rozsirit
o analyzu bulvarnych periodik v medzindrodnom kontexte — napriklad komparaciou slovenskych
bulvarnych dennikov so zahrani¢énymi periodikami. Tento vyskum by umoznil identifikovat
regiondlne Specifikd spracovania politickych tém v bulvari, ale aj odhalit’ vlastnosti, ktoré su
v ramci komunikovania politickych tém spolocné.
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Analyza obrazového a textového spracovania politického spravodajstva
v slovenskych bulvarnych novinach
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(Slovenska republika)

Abstraktné

V' porovnani s inymi liberalnodemokratickymi krajinami je bulvar na Slovensku pomerne
novou zalezitostou, kedzZe sa na nasom vizemi zacal formovat' az zaciatkom 90-tych rokov minulého
storocia. Napriek tomu, Ze bulvdarna tlac sa v nasom regione rozvija len niekolko rokov, i za toto
obdobie ziskala charakteristické znaky, ktorymi sa odlisuje od nebulvarnych médii. Osobitnym
aspektom slovenského bulvaru je komunikovanie politickych tém, ktoré sa taktiez lisi od politického
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spravodajstva v slovenskych nebulvarnych médiach. Specificky pristup redakcii bulvarnych periodik
zapricinuje, Ze politické spravodajstvo je v bulvari rozdielne nielen tematicky, ale vyznacuje sa
i dalsimi typickymi prvkami, ktoré sa tykaju vizualneho a textového spracovania. Tato studia sa
zameriava na identifikaciu typickych vlastnosti, a to najmd z hladiska tematického, textového
a vizudalneho spracovania, ktoré mozno povazovat za charakteristické pre politické téemy
v slovenskych bulvarnych novinach. KedZe v Slovenskej republike vychadzaju len dva bulvdrne
denniky, predmetom vyskumu si politické témy v periodikiach Novy Cas a Plus JEDEN DEN. Na
identifikaciu Specifickych vlastnosti politickych tém v bulvarnych periodikdach su sucastou analyzy
dva nebulvarne denniky SME a Pravda, ktoré takisto vychddzaju na uzemi Slovenskej republiky.
Oba nebulvarne denniky sme vybrali z dévodu ich tematickej univerzalnosti. Specifika politickych
tem v slovenskej bulvarnej tlaci urcime na zdaklade analyzy komunikdatov zameranych na politicku
problematiku a naslednou kompardciou so spracovanim politickych tém vo vybranych nebulvarnych
dennikoch. Analyza sa primdrne opiera o metodiku kvantitativnej analyzy, ktord sa zameriava na
identifikaciu vlastnosti spracovania politického spravodajstva. Nasledna komparativna analyza
bulvarnych a nebulvarnych dennikov prinasa odpovede na otazky, do akej miery a akymi
Specifickymi znakmi sa odlisuje politické spravodajstvo v slovensky bulvarnych periodikach Novy
Cas a Plus JEDEN DEN.
KUPucové slova: bulvar, nebulvarne média, noviny, politické spravodajstvo, Specifika

AHaJIi3 Bi3yaJIbHOI il TEKCTOBOI 00POOKY NMOJTITHYHUX HOBHH
y cJIOBalbKHUX 0yJIbBapHHUX ra3zerax

Mgr. Anema Yepnakoaea,
acnipaum,
Kageopa xcypHanicmuxu ma Hogux meoida,
VYuisepcumem Kocmsanmuna @inocogha ¢ Himpi
(Cnosayvka Pecnybnixa)

Anomauin

Ha 6iominy 6i0 inwux n1ibepanbHo-0eMOKpamuyHux Kpait, OyibeapHa npeca € 8iOHOCHO HOBUM
sasuwgem y Cnosauyuni, ocKilbKu 8oHa nodana gopmysamucsa na mepumopii Cnoeayuunu nuuie Ha
nouamxy 90-x pokie XX cmonimms. Hessadxcarouu na me wo 6y1v6apHa npeca po36u8acmvCs 6
Hawiomy pe2ioHi 1uwie KiibKa poKis, 3a yell nepioo 60Ha HAOYIA XAPaAKMepHUX puc, ki i0pisHAIMb
i1 810 Hebynveapuux media. Ocobausum acneKmom Clo8aybKux maonoioie € KOMYHIKAYis NOTTMUYHUX
mem, KA MaKoxic GiOPIZHAEMbCSL 8i0 NONIMUYHUX PENOPmMAadfCig )y Cl08aAYbKUX HemabI0ioHux meodia.
Cneyugivnuti nioxio peodakyii mabnoidie o3Hauae, wo NOAMUYHI penopmadxci 6 mabnoioax
BIOPI3HAIOMbCA He Juule memMamudto, aie it Xapakmepusyomscs iHUWUMU MUNoOSUMU ejleMeHmami,
N8 SI3AHUMU 3 BI3)VANbHOIO Ul MEKCMOo80t0 00pobKoto. Lle docnidxcenHs 30cepeoriceto Ha GUABTIEHHT
MUNOBUX XAPAKMEPUCMUK 13 MOYKU 30py MeMAMUYHOl, MeKcmosoi ma Gi3yanbHoi 0OpoOKuU, 5Ki
MOJNCHA 86ANCAMU  XAPAKMEPHUMYU 0N NOLIMUYHUX MeM ) CI08AYbKUX MAONOIOHUX 2a3emax.
Ockinvku 6 Cnosayvkiii  Pecnyoniyi euxoosamv nuwe 06 mabnoioni eazemu, Hnpeomemom
docnioxcenns: € nonimuuni memu 6 nepioouunux euoanusx «Novy Casy i «Plus JEDEN DENy. [l
8UABNIEHHSL 0COOIUBOCMEU NOTTMUYHUX MeM ) OYIb8APHUX BUOAHHAX AHALI3 BKIIOYAE O8] HeMAON0IOH]
wooenni eazemu, moomo SME ma «Pravda», sxi makooc euxoosme y Cnosaywkiti Pecnyoniyi. Mu
obpanu yi woOeHHi 2azemu depe3 iXHIO memMamuyHy YHigepcatvhicmv. Mu eusnauunu cneyugixy
NONIMUYHUX MeM ) CLo8aAYbKill mabnoiOHill npeci HA OCHOBI AHANI3Y Npecpenizie, NPUCBAUEHUX
RONIMUYHUM NUMAHHAM, [ NOOAILUO20 NOPIGHAHHA 3 MPAKMYEAHHAM NOJIIMUYHUX MeM ) 8UOPAHUX
HeOynveapHux eazemax. llepedycim ananiz tpyHmMyemuscs Ha Memooono2ii KIIbKICHO20 aHANi3y, KA
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30Cepeddcyemvcsi HA GUSHAYEHHI Xapakmepucmux o00poOKu nonimuyHux HoeuH. Ilodanvuuutl
NOPIBHANIbHULL AHANE3 OYIb8APHUX | HEOYILbEAPHUX 2a3em 0A€ 3MO2Y BUCBIMIUMU, HACKIIbKU MA AKUMU

0CoOIUBOCMAMU BIOPIZHAEMBCSL NOATMUYHULL PENOPMAIIC Y CLOBAYLKUX OYIb8APHUX BUOAHHIX «NoVY
Cas» i «Plus JEDEN DEN».

Knwuosi cnosa: mabnoio, nebynveaphi meoia, eazema, NOLMUYHI HOBUHU, CeyUPiIKa.
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Abstract

The purpose of this study was to identify, describe,
classify, and compare the tools (means) of the electronic
resources of the Antwerp newspaper “Gazet van
Antwerpeny and the Ivano-Frankivsk newspaper “Kurs»
in the process of Ukraine's image-building.

Research Methodology: The research was conducted in
three stages. the initial stage, content analysis, and the
final stage. Each stage had specific tasks and objectives.
The initial stage involved defining the main tasks and
goals of the research, and selecting and conducting a
preliminary analysis of domestic and foreign regional
electronic media. The second stage — content analysis —
involved conducting quantitative and qualitative content
analysis of the Ivano-Frankivsk and Antwerp media by
the unit of topics during the period from April 1, 2024, to
April 10, 2024. The final stage of the research aimed to
identify the main tools of electronic media in the process
of Ukraine's image-building (both internal and external).
The total number of analyzed publications of the Ivano-
Frankivsk online newspaper “Kurs» was 209. The total
number of analyzed publications of the Antwerp online
newspaper “Gazet van Antwerpen» was 2313.

As a result of processing the obtained data, it was
established that the tools of domestic media (Ivano-
Frankivsk newspaper “Kursy) indirectly influence the
creation of Ukraine's image in foreign media (the
Antwerp newspaper “Gazet van Antwerpeny).
Conclusions: Both “Kurs» and “Gazet van Antwerpeny
remind Ukrainians and the world daily about the Russo-
Ukrainian war, the losses, and the heroism of the
Ukrainian people on the frontline and in the rear. They
also comprehensively and objectively highlight the
crimes of the Russian Federation on the territory of
Ukraine, which helps optimize humanitarian and military
aid to the country. As a result, the world takes Ukraine, a
post-Soviet country demonstrating competitiveness on the
global stage, more seriously. Additionally, journalists
from “Gazet van Antwerpeny dismantle the propaganda
narratives of the aggressor country.
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Introduction

The study is devoted to the problem of determining the tools of electronic media in the process
of image building (using the example of a comparison of publications about Ukraine in the Antwerp
newspaper «Gazet van Antwerpen» and the Ivano-Frankivsk newspaper «Kurs»). Until now, the
topic chosen by us has not been studied by scientists.

The object of further analysis was the image-building process of wartime Ukraine by means
of electronic media («Gazet van Antwerpen» and «Kursy»). The subject is a comparison of the tools
of electronic resources of the Antwerp newspaper «Gazet van Antwerpen» and the Ivano-Frankivsk
newspaper «Kursy in the process of image building of Ukraine.

Research hypothesis: the tools of the domestic media (the Ivano-Frankivsk newspaper
«Kursy) indirectly influence the creation of the image of Ukraine by the foreign media (the
Antwerp newspaper «Gazet Van Antwerpeny).

The aim of the study was to identify, describe, classify and compare the tools (tools) of the
electronic resources of the Antwerp newspaper «Gazet van Antwerpen» and the Ivano-Frankivsk
newspaper «Kurs» in the process of image building of Ukraine.

History of problem research

The choice of the specified research topic is due to the full-scale invasion of the Russian
Federation into Ukraine. We consider it necessary to point out the fact that this topic in a specific
sense has not been investigated by scientists before. However, studies of image-building processes
make up a significant part of scientific works in Ukraine and abroad. Let us single out the works of
Barna N. (2008); 1. Bondarenko (2014); Dyachuk V. (2017); Korolka (2001); Parkhomenko T.
(2000); Pocheptsova G. (1997) and Kholoda O. (2011). The importance of the study and research of
our chosen topic lies in the timely detection, identification and optimization of the processes of the
formation of Ukraine as a competitive state at the geopolitical level. The country's image is an
integral element of the country's infopolitical status in modern conditions; when information
(propaganda, rumours, stereotypes and myths) precedes the activities of states.

Ukrainian scientist, professor and doctor of philosophy Valentin Hryhorovych Korolko
believes that:

«Image is a mental representation of a person, product or institution, which is purposefully
formed in the mass consciousness with the help of publicity, advertising or propaganday» (Korolko,

2001).

An image, or an exhaustive list of associations of this or that
phenomenon/object/subject/institution, exists on the basis of rumors, myths, propaganda of facts.
Often, facts take the last place in the hierarchy of the image-building process. The basis for this is
the influence of the rest of the countries on the mass consciousness of foreign recipients.
«Information competitions» are not innovative. Ukraine «convinced» on its own experience that
refuting certain myths and misinformation takes a lot of time and resources. In addition, it requires
the involvement of professionals in the work, as well as cooperation with foreign colleagues.

Georgy Pocheptsov notes that:

«The image is a symbolic substitute that reflects the main features of a person's portrait. The
image is informative, it informs about a certain set of features inherent in the object. Moreover,
these signs can exist objectively or be arbitrarily attributed to the object by the creators of the
imagey» (Pocheptsov, 1997).
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That is why it is necessary to study the concepts of image, image building and related
elements in detail. It is important to constantly monitor the network - to monitor the state of our
country's image. We consider network monitoring in the conditions of the Russian-Ukrainian war of
the third period to be the primary task of specialists in the field of PR and others. The Russian
Federation produces new and new fakes every day, and the enemy's propaganda spreads to foreign
audiences faster than we have time to notice.

Ukrainian image researcher Nataliya Vitalyivna Barna claims that:

«The image can also serve as a basis for trust, a factor that facilitates influence, but this,
firstly, is not the only function of the image, and secondly, the use of the image as a means of social
influence is possible not always, but under certain conditions, which must meet image» (Barna,
2008).

The country's image determines its place in the international political and, in particular,
information arena. Studying the role and functions of the country's image building is an important
element in creating a positive image of Ukraine abroad: reliable, steadfast, and one that inspires
trust.

Because of the growing informational presence of Ukraine in the media space of the world,
we consider it an important task to study the image-building processes of Ukraine by domestic and
foreign media.

Research methods and techniques

The methods that helped us during the research can be conditionally divided into theoretical
and practical.

Among the theoretical methods, we used the following: we applied the inductive method to
derive general propositions from the observation of a series of facts. Thanks to the generalization,
markers of the influence of domestic and foreign media on the image-building process of Ukraine in
the international info-political space were established. The hypothetical-deductive method helped us
put forward the hypothesis that the tools of the domestic media (the Ivano-Frankivsk newspaper
«Kursy) indirectly influence the creation of the image of Ukraine by the foreign media (the
Antwerp newspaper «Gazet Van Antwerpeny). Systematization of the obtained data helped us
formulate conclusions.

Regarding practical methods, we conducted a content analysis (Content analysis, 2024) of the
Ivano-Frankivsk online news resource «Course» and the Antwerp online newspaper «Gazet Van
Antwerpen», which helped us determine the main events, topics and views on the situation in
Ukraine. In addition, a comparative analysis of publications related to the war in Ukraine was
conducted based on the materials of such electronic media as «Kurs» and «Gazet van Antwerpeny.
This allowed us to find the focus of attention and the main approaches to covering events in
Ukraine. Monitoring of the foreign press helped determine Ukraine's place in the international
information arena.

Research methodology

The research is based on three stages. Each of the stages has a specific task and goal.

1. Initial stage. At this stage, we identified the main ones task and purpose of further

research, selection and preliminary analysis of domestic and foreign regional electronic media. The
goal was to identify, define and compare the tools of electronic media in the process of image
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building of Ukraine at the international level. Among the tasks, we will highlight the content
analysis of the Ivano-Frankivsk online news resource «Kurs» and the Antwerp online newspaper
«Gazet van Antwerpen» by the unit «topicy; identification of certain regularities regarding the
distribution of news by foreign media from Ukrainian primary sources; definition and comparison
of the tools of the specified electronic media through the analysis of news publications devoted to
the topics «Ukrainey», «Ukrainiansy, «war in Ukraine»; search for effective methods for building a
positive external image of the country.

2. Content analysis. The implementation of this stage was carried out quantitative and

qualitative content analysis of Ivano-Frankivsk and Antwerp media by topic unit. We

focused on publications during the period from April 01, 2024 to April 10, 2024. We managed to
identify four main categories of affiliation of the «Course» publications: «Culture», «War in
Ukraine», «Society» and «Ukraine». The category «Culture» covers such headings as literature, art,
sports, music, cinema and theater, history, fashion, festivals, contests, competitions, traditions and
customs. Military aid, news from the front and rear, losses and gains, Russian crimes in Ukraine,
awards to military personnel/military families, awarding of ranks, actions in support of the Armed
Forces of Ukraine, volunteer movement - form the category «War in Ukrainey. In the «Society»
category, we have combined the rubrics devoted to the health and medicine of Frankivians, crime,
road accidents, church and religion, social life of the population, sowing, ODA, etc. «Ukraine»
contains publications covering the political, economic, legislative and executive system of
Ukrainians. (Summary data of the conducted analysis are provided in Table 1 «Content analysis of
the online newspaper «Kurs»: quantitative aspect» (see the section «Results of the study»).

We conditionally divided the analyzed publications of the Antwerp online newspaper «Gazet
van Antwerpeny» into two categories: «Total number of publications» (per day) and «Ukrainey.
Since our area of interest is the image of Ukraine in foreign media, we focused on the publications
of «Gazet van Antwerpen» devoted to the topic of Ukraine, Ukrainians and the Russian-Ukrainian
war (category «Ukraine»). (The results of the conducted content analysis are given in Table 2
«Content analysis of the online newspaper «Gazet Van Antwerpen»: quantitative aspect» (see the
section «Research results»).

3. The performed analysis helped us to define the main toolkit electronic media in the process

of image building of Ukraine (external and internal). The final stage of the study is dedicated to this.

Research results

The research was carried out by conducting a quantitative and qualitative content analysis of 10
issues of the Antwerp online newspaper «Gazet van Antwerpen» and the Ivano-Frankivsk online
newspaper «Kurs» in the period from 04/1/2024 to 04/10/2024. Next, we offer a more detailed look
at the results of the conducted content analysis of the Ivano-Frankivsk online news resource
«Course». We present the data obtained during the quantitative content analysis of the «Course» in
the form of a table (see below).
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Total number

(by the «topicy unit)

Table 1 Content analysis of the Kurs online newspaper: quantitative aspect

Date of Culture; War in Society; Ukraine;
publications; (%) Ukraine; (%) (%) (%)
(%)

1.04.2024 21; (100%) 1; (4,76%) 3; (14,29%) 16; (76,19%) 1; (4,76%)
2.04.2024 23; (100%) 5;(21,74%) 6; (26,09%) 10; (43,48%) 2; (8,7%)
3.04.2024 25; (100%) 4; (16%) 5; (20%) 14; (56%) 2; (8%)
4.04.2024 24; (100%) 75 (29,17%) 5;(20,83%) 12; (50%) -5 -
5.04.2024 23; (100%) 2; (8,7%) 9; (39,13%) 11; (47,83%) 1; (4,35%)
6.04.2024 14; (100%) 5; (35,71%) 5; (35,71%) 4; (28,57%) -5 -
7.04.2024 12; (100%) 2; (16,67%) 4; (33,33%) 5; (41,67%) 1; (8,33%)
8.04.2024 21; (100%) 5;(23,81%) 6; (28,57%) 10; (47,62%) -5 -
9.04.2024 25; (100%) 5; (20%) 5; (20%) 15; (60%) -5 -
10.04.2024 21; (100%) 4; (19,05%) 5;(23,81%) 11; (52,38%) 1; (4,76%)

AMR 20,9; (100%) 4; (19,56%) | 5,3;(26,18%) | 10,8; (50,37%) | 0,8; (3,89%)

*AMR — the arithmetic mean value of the results.

Quantitative content analysis of publications of the Ivano-Frankivsk online newspaper
«Course» was carried out from 04/01/2024 to 04/10/2024. During this time, we analyzed 209 news
publications. Among which:

e 40 publications from the «Culture» section: the average number of publications per day —
4, which in percentage ratio is 19.56%;

e The heading «War in Ukraine» has a total of 53 publications — 5 (5.3) publications/day on
average, or 26.18%;

e «Society» includes 108 publications. An average of 10 (10.8) publications per day, which
is a percentage of 50.37%;

e The last section - «Ukraine» - contains 8 publications. The average number of publications
per day is 0.8 publications, or 3.89%.

Based on the data obtained during the quantitative content analysis, we will single out four
features.

1. The «Society» category occupies the main niche of «Course» news publications (50.37%
of all publications during the specified time period). That is, 10.8 publications of the specified
category appear on the site every day.
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2. News from the «War in Ukraine» category covers more than a quarter of the site's
information load and ranks second in terms of the number of publications during the analyzed
period — 26.18%. We consider this amount of news of the Russian-Ukrainian war of the third period
insufficient, because not all reports about war crimes of the Russian Federation on the territory of
Ukraine have a place in the information field of «Course».

3. The total number of publications in the «Ukraine» category occupies the smallest share of
the information load of the news site (3.89%), but it corresponds to the specified topic of the online
newspaper «Kurs» — news of Prykarpattia and the city (Ivano-Frankivsk).

4. On average, «Kurs» publishes 21 (20.9) news messages per day, providing basic
information to the audience without reloading it.

Thanks to a qualitative content analysis of the Ivano-Frankivsk online newspaper «Kurs»
during the specified time period (04/1/2024 — 04/10/2024), it was possible to determine the tools of
the Ukrainian online media in the process of image-building of Ukraine during the third period of
the Russian-Ukrainian war. We came to the following conclusions:

1. Ivano-Frankivsk online media publishes news from various spheres of the socio-cultural
life of Ukrainians, which directly or indirectly shape the internal image of the country, which is a
component of the external image.

2. News of culture, war, the front, education, science and society appear in the publication
feed every day, ensuring a balance of information. No less important, in our opinion, is the fact of
daily reminding the society about the war and losses, gains of Ukrainians/the country in military
and socio-cultural terms. In this way, the «Course» forms the image of Ukraine for Ukrainians
themselves, and in the future for foreign recipients. It is worth adding that a stable internal image of
the country is a catalyst for the formation of a positive image of the country in the international
arena.

3. The Russian-Ukrainian war became the basis for reforming Ukraine's image abroad.
Therefore, we consider the coverage of the events of the third period of the Russian-Ukrainian war,
the achievements of Ukrainians on the battlefield and the losses caused by the aggressor country to
be key in the image-building process of Ukraine. Honoring the memory of War Heroes, awarding
soldiers and volunteers, awarding honorary titles - mentions of this in the national media form an
important aspect of the country's external image as one that honors the memory of everyone's
contribution during the confrontation with the enemy. We consider it necessary to point out that the
Ukrainian media is the source of reliable news of the war, terrorist acts of the Russian Federation
against Ukrainian civilians and, in particular, prisoners and/or Ukrainians in the temporarily
occupied territories. Russia produces a large amount of propaganda and disinformation in the
international information space, falsifying and distorting the facts. The main task of the Ukrainian
media is the objective and constant coverage of the events of the Russian-Ukrainian confrontation
and commemoration of the Ukrainians who died in this war in the information space. In particular,
«Course» adheres to the mentioned technology. «Carpathian Ivan Hudyak was posthumously
awarded the Order of Courage» (Kurs (2024, April 1). «26-year-old Carpathian Serhiy Varyk died
in Donetsk region» (Kurs (2024, April 2). «The death of Ivan Zembitsky from Kalush, who was
considered missing, was confirmed missing» (Kurs (2024, April 2). «The president presented the
order «Gold Star» to the native of Kosovan Ivan Krymskyi» (Kurs (2024, April 2). «39-year-old
Andriy Geryn from the Dzvinyak community died in the war» (Kurs (2024, April 3). «Students-
geologists of IFNTUNG are invited to a charity fair on support of the Armed Forces» (Kurs (2024,
April 3). «As a result of the attack on Kharkiv, four people were killed, three of them are rescuers»
(Kurs (2024, April 4). «Relatives of the fallen from Kosiv region and Verkhovyna region were
awarded awards» (Kurs (2024, April 4). IThor Kozmenko, a defender from Pechenezhyn, was
awarded the «Golden Crossy») (Kurs (2024 , April 4). Parkulabuy» (Kurs (2024, April 5). «It became
known about the death of Ivan Kuchirka, a resident of Kolomyia, who was considered missing
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(Kurs (2024, April 5). «At a meeting at PNU, the Order of «Achievements» was presented to
military pilot Dmytro Shkarevsky» (Kurs (2024, April 5). «Geological students of the IFNTUNG
collected almost 56 thousand hryvnias for the Armed Forces» (Kurs (2024, April 5). «Russian
troops started a new wave of offensives in the Bakhmut direction, ISW» (Kurs (2024, April 6). «In
Amber was allowed autonomous heating after the Russian missile attack on the TPP» (Kurs (2024,
April 6). «More than 800,000 soldiers' wives were collected at an auction for the Armed Forces in
Frankivsk» (Kurs (2024, April 6). «Saminer of the 102nd brigade of the TRO Nazar Ugorskyi
awarded the «Golden Cross» (Kurs (2024, April 6). «The defender died in the war from Kolomyia
Thor Hanushchak» (Kurs (2024, April 7). «Kolomia utility workers build fortifications for the
Armed Forces» (Kurs (2024, April 7). «Fighter from Prykarpattia Mykhailo Baranovsky died»
(Kurs (2024, April 7). «Kaluski utility workers joined the construction of fortifications for the
Armed Forces» (Kurs (2024, 8 «Fighter Mykhailo Kushmelyuk from Prykarpattia was awarded the
Golden Cross» (Kurs (2024, April 8). «Frankivsk Lyceum purchased 10 kamikaze drones for the
Armed Forces» (Kurs (2024, April 8). «34-year-old Frankivsk resident Andrii Popyk died in the
war» (Kurs (2024, April 8). «War opens people up»: Edelweiss psychologist about combat reality,
fears and character» (Kurs (2024, April 8). «He died in the war Carpathian Nazar Danilets» (Kurs
(2024, April 9). «Defender from Kosiv Oblast Yury Kulka died in Donetsk region» (Kurs (2024,
April 9). «27-year-old Andriy Stefyuk from Kolomiy Oblast died in the war» (Kurs (2024 , April
9). missing» (Kurs (2024, April 9). «Fighter Petro Beysyuk from Kosiv region died in the war»
(Kurs (2024, April 10). «A man from Kolomyia with the call sign «Legend» shot down a «shahed»
with a machine gun» (Kurs (2024, April 10).

Thus, what and how the Ukrainian media, in particular the Ivano-Frankivsk online newspaper
Kurs, determines what the international audience learns about Ukraine and the Russian-Ukrainian
war. The creation of a positive, stable external image of Ukraine at the international infopolitical
level is based on the creation of an equally effective internal image.

In order to determine the toolkit of the online resource of the Antwerp newspaper «Gazet van
Antwerpeny in the process of image-building of Ukraine against the background of the third period
of the Russian-Ukrainian war, we resorted to a quantitative and qualitative content analysis of the
publications of «Gazet van Antwerpen» — a daily newspaper of Flanders, founded in 1891 in
Belgium.

The results of the conducted content analysis are presented in Table 2 «Content analysis of the
online newspaper «Gazet Van Antwerpen»: quantitative aspect» (See below).

Table 2 Content analysis of the online newspaper “Gazet Van Antwerpen»:
quantitative aspect (by the unit «theme»)

Date Total number of publications; (%) | Ukraine; (%)
1.04.2024 136; (100%) - -
2.04.2024 225; (100%) 1; (0,44%)
3.04.2024 240; (100%) 2; (0,83%)
4.04.2024 240; (100%) 2; (0,83%)
5.04.2024 256; (100%) 2; (0,78%)
6.04.2024 175; (100%) 1; (0,57%)
7.04.2024 197; (100%) 2; (1,02%)
8.04.2024 321; (100%) 3;(0,93%)
9.04.2024 265; (100%) 5; (1,89%)
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10.04.2024 258; (100%) 4; (1,55%)
AMR: 231,3; (100%) 2,2; (0,88%)

*AMR — the arithmetic mean of the results.

We analyzed 2313 publications of the online resource «Gazet van Antwerpen» during the
same time period (04/01/2024 — 04/10/2024) for quantitative coverage of the topic «Ukrainey,
«Ukrainians» and «Russian-Ukrainian war.

In this way, it was established that the frequency of the appearance of Ukraine in the Antwerp
newspaper is on average 2 (2.2) publications/day, in the percentage ratio — 0.88%. At the same time,
the online newspaper publishes 231 news items daily on average.

We consider such a number of mentions of Ukraine in foreign (in particular Antwerp)
infospace insufficient in the conditions of the Russian-Ukrainian war. It should be noted that news
about our country is published every day. For this, a special column «Oorlog in Oekraine» («War in
Ukraine») was created.

During the time span covered by the analysis, only on April 1, 2024, the topic of Ukraine is
absent in the publications of «Gazet van Antwerpeny.

The process of building a stable and positive image of Ukraine abroad requires defining and
optimizing the toolkit of domestic and foreign media. Qualitative content analysis of publications
allowed us to more accurately determine the place of Ukraine at the geopolitical level, as well as
outline the limits of our country's information presence on the international arena.

Next, we present the results of a qualitative content analysis of the publications of the
Antwerp online newspaper «Gazet van Antwerpen» with their detailed list.

02.04.2024: «Van graanschuur tot wapenfabriek: Oekraine wil de oorlogsmachine van het
Westen worden» | «From a warehouse to a weapons factory: Ukraine wants to become a military
machine of the West» (Tanghe (02.04.2024, April 2); the article is devoted to an important topic for
our country - the defense industry. What is important is how the online newspaper emphasizes the
fact that the Russian Federation treacherously destroyed the well-known Antonov and Motor Sich
defense plants. In addition, we focus on a quote that is important in our opinion: «Unfortunately,
Russian President Putin knew exactly where these weapons factories were located, so most of them
were bombed at the beginning of the Russian invasion. But Ukraine would not be Ukraine if it did
not show stability and determination. Under the influence of Ukrainian President Zelensky last year,
Kyiv developed an ambitious plan to quickly transform Ukraine into an «international military
center.» The same country as it was then for the Soviet Union, although this time for a different
camp: Western» (Translated from the following language: Dutch) (Tanghe, (04.02.2024, April 2).
Quite relevant is the statement that Ukraine restores its own «name» in the historical context.

03.04.2024: «Russische soldaten gebruiken seksueel geweld als oorlogsmiddel: «Vaak
moesten familieleden in de kamer ernaast het aanhoren» | «The Russian military uses sexual
violence as a means of war: «Before this, it was often necessary to listen to the household members
in the next room» (Hancké (2024, April 3); «Hilariteit over mislukte Russische afleiding: helikopter
landt op geschilderde afbeelding van gevechtsvliegtuig» | «Hilarious over botched Russian
sabotage: Helicopter lands on painted image of fighter jet» (Sodb (2024, April 3);

“Russische soldaten gebruiken seksueel geweld als oorlogsmiddel: “Vaak moesten
familieleden in de kamer ernaast het aanhoreny | « Russian military uses sexual violence as a means

of war: 'Before this, it was often necessary to listen to household members in the next room'«
(Hancké, 2024).
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«Frank, true and terrifying». These are the words that describe the headline used by Gazet van
Antwerpen journalists. Journalists conducted a study commissioned by the UN Commission on
Human Rights. This article uses the stories of the local population of Zaporizhzhia, Donetsk, Kyiv,
Sumy, Kherson, Chernihiv, and Dnipropetrovsk regions during the occupation. Scenes of sexual
violence and moral humiliation have been compared to those committed by Soviet soldiers on
German women at the end of World War II. History repeats itself, but this time the journalists of the
Antwerp newspaper speak frankly, and also have evidence that they are going to use at the trial
against Russia. «In anticipation of such a process, we consider it important that everyone knows
what is happening in Ukraine», — Lemkin-centrum.

Hilariteit over mislukte Russische afleiding: helikopter landt op geschilderde afbeelding van
gevechtsvliegtuigy | «Hilarious over botched Russian sabotage: Helicopter lands on painted image
of fighter jet» (Sodb, 2024).

This is exactly what disproves the claim of «The Second World Army (Russian)». During the
two years of Russia's full-scale invasion of Ukraine, the whole world sees an inversely proportional
statement to this fact. On the other hand, there is an increase in the prestige of the Ukrainian army,
which shows courage, skill and success in the fight against the enemy.

4.04.2024: «Schokkende beelden van Russische aanval op Charkov tonen hoe drone inslaat
op reddingswerkers» | «Shocking footage of Russian attack on Kharkiv shows drone shooting down
rescuers» (Adb (2024, April 4); «Antwerpse ondernemer in Oekraine ziet nu ook huis van
boekhoudster gebombardeerd worden: “Russen gebruiken experimentele raketten» | «Antwerp
businessman in Ukraine now also sees bombing of accountant's house: 'Russians use experimental
missiles'« (Van Roosbroeck, 2024).

«Schokkende beelden van Russische aanval op Charkov tonen hoe drone inslaat op
reddingswerkersy | «Shocking footage of Russian attack on Kharkiv shows drone shooting down
rescuersy (Adb (2024, April 4).

A video taken from a Ukrainian channel, with a real picture of Russian brutality, sirens and a
burning rescue car next to a high-rise building hitting a residential apartment, truthfully
demonstrates the Ukrainian reality. Thanks to materials such as this article, Russian fakes about
«NATO bases» and non-involvement in shelling of the civilian population lose their force.

«Antwerpse ondernemer in Oekraine ziet nu ook huis van boekhoudster gebombardeerd
worden: “Russen gebruiken experimentele raketteny | «Antwerp businessman in Ukraine now also
sees bombing of accountant's house: 'Russians use experimental missiles'» (Van Roosbroeck, 2024).

Russia uses all possible weapons on the territory of Ukraine, destroying industry, economy,
infrastructure, and most importantly, killing the civilian population. Although the Ukrainian media
publishes the consequences of Russian «arrivals» every day, in this case the testimony of a
European — an Antwerp businessperson — affects the world largely.

5.04.2024: «Zelenski bezoekt nieuwe verdedigingslinies, maar krijgt heel wat kritiek: «Ze
hebben te laat een mentale switch gemaakt» | «Zelensky Visits New Frontiers of Defense, but
Receives Much Criticism: 'Switching Late'» (Verhaert, W. (2024, April 5); «Oekraiense aanvoerder
en stervoetballer Oleksandr Zinchenko doet belofte: «Als ik word opgeroepen, ga ik vechteny |
«Ukrainian captain and star football player Oleksandr Zinchenko promised: 'If I am called, I will
fight'» (Van Genechten, 2024).
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«Zelenski bezoekt nieuwe verdedigingslinies, maar krijgt heel wat kritiek: “Ze hebben te laat
een mentale switch gemaakty | «Zelensky Visits New Frontiers of Defense, but Receives Much
Criticism: 'Switching Late'y (Verhaert, 2024).

Different from the Russian side, the image of an ideal state with an ideal president takes place
in the mass media space of our country. Accordingly, the world picks up and carries to the masses
the socio-political system of Ukraine, where there is both criticism of the government and freedom
of speech.

«Qekraiense aanvoerder en stervoetballer Oleksandr Zinchenko doet belofte: «Als ik word
opgeroepen, ga ik vechteny | «Ukrainian captain and star football player Oleksandr Zinchenko
promised. 'If I am called, I will fight'» (Van Genechten, 2024).

The famous Ukrainian football player is ready to defend the country, this time, if necessary.
This testifies to the sense of duty of Ukrainians: stars, public and non-public people.

6.04.2024: «Aan het front in Oekraine worden zelfs vijftig jaar oude tanks nog opgelapt: “We
kunnen ons niet veroorloven die te verliezeny | «At the front in Ukraine, even fifty-year-old tanks
are still being repaired: « We cannot afford to lose themy» (De Decker, 2024).

This publication once again becomes a call for Ukraine to receive equipment and weapons
from Western partners. Our country urgently needs armed assistance in order to continue to defend
the state, people and European values. However, the news shows how well the Ukrainians have
adapted to the conditions of the war and even old equipment can be made suitable for war.

7.04.2024: «De strategie achter de Russische traangasaanvallen: «Ze jagen de soldaten uit de
loopgraaf, en dan openen ze het vuur» | «Russia's Tear Gas Attack Strategy: 'Drive Soldiers Out of
Trenches, Then Open Fire'» (Ndl (2024, April 7); «Yf Reykers is expert Europese defensie: «Trump
of Biden? In beide gevallen hou ik mijn hart vast» | «If Rakers, European Defense Expert: «Trump
or Biden? In both cases, I hold my breath» (Van Diepen, 2024).

2De strategie achter de Russische traangasaanvallen: «Ze jagen de soldaten uit de loopgraaf,
en dan openen ze het vuury | «Russia'’s Tear Gas Attack Strategy: 'Drive Soldiers Out of Trenches,
Then Open Fire'y (Ndl (2024, April 7);

Prohibited methods of warfare actively used by Russia on the territory of Ukraine. We
consider it important to cover such moments by foreign media, because they become indisputable
independent evidence of the crimes of the Russian Federation against Ukraine, the Ukrainian army
and the people.

«Yf Reykers is expert Europese defensie: “Trump of Biden? In beide gevallen hou ik mijn hart
vasty | «If Rakers, European Defense Expert: « Trump or Biden? In both cases, I hold my breathy
(Van Diepen, 2024).

The interview with Maastricht University professor of international politics If Reikers is quite
revealing in terms of Europe's defense capability. Europe, in the opinion of the professor, should
have realized the state of its own defense capabilities a long time ago, as Ukraine has done. Thus,
Ukraine became an example and a catalyst for the awakening of the EU countries, awareness of
Russia as an enemy and determination of the real assessment of the Russian-Ukrainian war. If
Rakers also speaks frankly about Putin's ambitions, mentioning the desire of the enemy to restore
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the lost Russian Empire. The fact that the professor also mentions unjustified promises of the EU
and NATO to supply Ukraine with weapons and military equipment is important. Such
procrastination poses a threat to world security, because Putin's occupation desires may spill over
into the Baltic States and Europe.

8.04.2024: «Nieuwe president van Slovakije is pro-Russisch: wat betekent dat voor de
oorlog?» | «The new president of Slovakia is pro-Russian: what does this mean for the war?»
(Renson, 2024, April 8)». Droneaanvallen op Oekraiense kerncentrale van Zaporizja: «Sprake van
ernstig incident» | «Drone attacks on Ukrainian nuclear power plant in Zaporizhzhya: 'Serious
incident'’» (LLA, Belga (2024, April 8); «Oekraine verliest oorlog als VS niet helpen, vreest
Zelenski» | «Ukraine will lose the war if the US does not help, Zelensky fears» (Belga (2024, April
8).

«Nieuwe president van Slovakije is pro-Russisch: wat betekent dat voor de oorlog?» | «The
new president of Slovakia is pro-Russian: what does this mean for the war?» (Renson, 2024, April

3).

Geopolitics is perhaps the most important factor influencing the Russian-Ukrainian war. The
help of Western partners determines the course and development of the Ukrainian confrontation.
The presence of pro-Russian helmsmen on the geopolitical map of the world means the delay and
obstruction of military, humanitarian and financial aid to Ukraine. As a result, the deaths of
peaceful Ukrainians and those at the front. Equally important is the fact of public support for
Russia's actions, which harms the image of Ukraine on the geopolitical arena of the world.

«Droneaanvallen op Oekraiense kerncentrale van Zaporizja: “Sprake van ernstig incidenty«
| «Drone attacks on Ukrainian nuclear power plant in Zaporizhzhya: 'Serious incident'« (LLA,
Belga (2024, April 8).

Another act of highlighting Russia's crimes on the territory of Ukraine within the global
information space, refuting the disinformation of Russian propagandists regarding the denial of
such incidents. It is worth noting the following: such foreign media materials provide indisputable
evidence of the Russian Federation's guilt.

«Qekraine verliest oorlog als VS niet helpen, vreest Zelenski» | « Ukraine will lose the war if
the US does not help, Zelensky fears» (Belga (2024, April §).

A real assessment of the situation and risks without any embellishments. Journalists of «Gazet
van Antwerpen» openly state the possible risk to a wide audience, quoting the President of Ukraine
Volodymyr Zelenskyi. Draw the world's attention to the problem of aid delivery by Western
partners and contribute to speeding up the solution to this problem.

09.04.2024: «Kritiek op Russische overheid groeit na dambreuk in Orsk: «Wat een theater
godverdomme, alleen Poetin ontbreekt nog» | «After the breach of the dam in Orsk, criticism of the
Russian authorities intensifies: «What a damn theater, only Putin is not there yet» Van (Roosbroeck,
Beeckman, 2024, April 9); «Waarom nieuwe ‘bewijzen’ voor betrokkenheid Oekraine bij aanslag
Poetin goed uitkomen» | « Why the new «evidence» of Ukraine's involvement in the attack on Putin
is convenient» (Mijlemans, P. (2024, April 9); «Josep Borrell wil Europees defensiemechanisme
creéren, want «de oorlog gloort aan de horizon» | «Joseph Borrell wants to create a European
defense mechanism because 'war is on the horizon'» (Belga (2024, April 9); «LIVE. Volg hier al het
nieuws over de oorlog in Oekraine» | «KLIVE. Follow all the news about the war in Ukraine here»
(Red (2024, April 9); «Voortdurend kat-en-muisspel»: in de Noordzee woedt een schaduwstrijd met
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de Russen» | 'Continuous cat-and-mouse game': Shadow battle with Russians in the North Sea»
(Vanhecke, De Lobel, 2024, April 9).

«Kritiek op Russische overheid groeit na dambreuk in Orsk: “Wat een theater godverdomme,
alleen Poetin ontbreekt nog» | «After the breach of the dam in Orsk, criticism of the Russian
authorities intensifies: «What a damn theater, only Putin is not there yet» Van (Roosbroeck,
Beeckman, 2024, April 9).

Open condemnation of the socio-political situation in Russia and the destruction of the image
of an «ideal and powerful state». Moreover, turning the war on the beavers, which allegedly gnawed
through the dam, is now known abroad. The author of the article also calls the visit of the governor
of the region and the minister of emergency situations a «passage». Let's make a casual mention of
the tragedy at the Kakhovskaya HPP, which was committed by Russia last year on the territory of
Ukraine. We can call it a reminder/warning of what Russians and Russia are capable of.

«Waarom nieuwe ‘bewijzen’ voor betrokkenheid Oekraine bij aanslag Poetin goed uitkomen»
| «Why the new «evidencey of Ukraine's involvement in the attack on Putin is convenienty
(Mijlemans, 2024).

Objective interpretation of the «evidence» and refutation of Ukraine's involvement in the
tragedy in the Crocus City shopping center in Moscow. Equally important is the fact that the
newspaper's journalists do not trust Russian history, which is broadcast to the masses.

«Josep Borrell wil Europees defensiemechanisme creéren, want «de oorlog gloort aan de
horizony | «Joseph Borrell wants to create a European defense mechanism because 'war is on the
horizon'y (Belga (2024, April 9).

The world is aware of the real picture of reality, with wars and armed confrontations.

«The war in Ukraine showed the world as it is, not as we wanted it to be (...). The possibility
of an intense conventional war in Europe is no longer a fantasy. We must do everything we can to
prevent this», — Josep Borrell» (Belga (2024, April 9). It is fair to say that Ukraine has become a
catalyst for improving Europe's defense capabilities.

«LIVE. Volg hier al het nieuws over de oorlog in Oekraine» | «LIVE. Follow all the news
about the war in Ukraine here» (Red, 2024).

A separate collective publication of the latest news regarding the Russian-Ukrainian war of
the third period. It is updated each time the link is clicked. All-important publications in one place,
which is convenient for the foreign recipient on the issue of the Russian-Ukrainian war, Ukraine,
Russia and related topics.

«Voortdurend kat-en-muisspely: in de Noordzee woedt een schaduwstrijd met de Russeny|
'‘Continuous cat-and-mouse game': Shadow battle with Russians in the North Sea» (Vanhecke, De
Lobel, 2024).

The world finally understood that Russia is a threat, so the appearance of a Russian
reconnaissance ship was taken quite seriously and recognized as a genuine concern.

10.04.2024: «Waalse John Cockerill Defense bouwt gepantserde voertuigen om tot
ambulances voor Oekraine» | «The Walloon company John Cockerill Defense will convert armored
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vehicles into sanitary vehicles for Ukraine» (Belga (2024, April 10); «Bezoek Lavrov aan China
werpt schaduw op Chinees-Amerikaanse band, waarschuwen VS» | «Lavrov's visit to China casts a
shadow over Sino-American ties, US warns» (Belga (2024, April 10); «Rusland heeft bijna vrij spel
in de lucht, en dat voelt Oekraine overal op de grond» | «Russia has almost complete freedom of the
air, and Ukraine feels it everywhere on earth» (Mijlemans, 2024, April 10); «Koning Filip spreekt
Europees Parlement toe: «De Unie is nog te gefragmenteerd» | «King Philip tells European
Parliament: 'Union still too fragmented'« (BLG, Belga. (2024, April 10).

“Waalse John Cockerill Defense bouwt gepantserde voertuigen om tot ambulances voor
Ocekrainey» | «The Walloon company John Cockerill Defense will convert armored vehicles into
sanitary vehicles for Ukraine» (Belga, 2024).

Belgium, by its own example, calls on the world to support and help Ukraine. These
publications are important in the context of world involvement in the Russian-Ukrainian war of the
third period.

«Bezoek Lavrov aan China werpt schaduw op Chinees-Amerikaanse band, waarschuwen VSy
| «Lavrov's visit to China casts a shadow over Sino-American ties, US warns» (Belga, 2024).

China sided with Russia in the Russian-Ukrainian war, helping Putin with «necessary
resources.» However, the intervention of the United States shows that the world is on our side, and
therefore will not allow the situation for Ukraine to worsen. Journalists of «Gazet Van Antwerpen»
announce this to a wide audience.

«Rusland heeft bijna vrij spel in de lucht, en dat voelt Oekraine overal op de grondy» | «Russia
has almost complete freedom of the air, and Ukraine feels it everywhere on earthy (Mijlemans,

2024).

«Russia is slowly but surely approaching the goal it has been pursuing for a long time: full
control of the airspace over the front. This control is felt in several places. At the front, in the rear
and in Kharkiv, which has been turned into ruins» (Mijlemans, 2024).

Truthfully and frankly about the consequences of the Russian invasion, in particular for
Kharkiv. Equally important is the focus of the newspaper's journalists on Volodymyr Zelenskyi's
calls to provide Ukraine with MANPADS and other means of air defense. After all, Russia
continues to strike from the air, while Ukraine is gradually exhausting its defense reserves. The
number of victims after the Russian shelling is also mentioned — 15, including children. In addition,
the number of Russian planes destroyed by Ukraine in a month is 15, which demonstrates Russian
vulnerability, according to the Antwerp media. In addition to the mentioned facts, the reporters
emphasize the importance of the timely delivery of anti-aircraft defense systems to our country,
because the territorial integrity of Ukraine and the lives of the civilian population depend on it.

«Koning Filip spreekt Europees Parlement toe: “De Unie is nog te gefragmenteerdy | «King
Philip tells European Parliament: 'Union still too fragmented'» (BLG, Belga, 2024).

Even the topic of the integrity of the European Union involves the mention of Ukraine — the
Union must unite around a common goal — comprehensive assistance to Ukraine in the Russian-
Ukrainian war, which Russia started on the territory of our country. Since Belgium is a founding
country of the EU, it is the Union's responsibility to stimulate its evolution. King Philip publicly
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called the war in Ukraine «our struggle too» (BLG, Belga. (2024, April 10), which automatically
raises the status of the country in the geopolitical arena of the world.

Based on the data obtained during the qualitative and quantitative content analysis of the
Antwerp online newspaper «Gazet Van Antwerpeny, the tools of the specified media in the process
of image building of Ukraine against the background of the third period of the Russian-Ukrainian
war were determined.

1. Objective and frank coverage of Russia's crimes on the territory of Ukraine during the third
period of the Russian-Ukrainian war.

2. Call for support for Ukraine and the Ukrainian people.

3. The image of Ukraine as a defense-capable country, which became a catalyst for Europe's
rethinking of its own defense capability.

4. Condemnation of Russia's actions in Ukraine and the world.

Daily reminder to the Antwerp audience about the problem of life and death of Ukrainians.
Destruction of the image of «great and powerful Russia» abroad.

Debunking Russian fakes and disinformation about the Russian-Ukrainian war.

Returning Ukraine to its historical significance.

PN

Discussion of research results

An important element of building a successful external image of a country is the creation of a
solid «foundation» - its internal image. The media self-identification of Ukrainians as a strong and
progressive nation lays the foundation for the system of media tools in the process of image
building of Ukraine at home and on the international infofield. It is important to remind Ukrainians
and the world about the Russian-Ukrainian war, our gains and losses at the state level and at the
front. Ukraine's competitiveness is largely determined by its media presence at the geopolitical
level. The Ivano-Frankivsk online resource «Course» daily reminds us of the greatness of our
culture, the strength and moral stability of the people, the valor and courage of soldiers on the
battlefield. In this way, Kurs journalists destroy the enemy's propaganda about the origin and
development of Ukrainian statehood. It also contributes to the formation of «informational
immunity» of Ukrainians.

The journalists of «Gazet Van Antwerpen» comprehensively cover the Russian-Ukrainian
war, openly talking about the risks and losses, the crimes of the Russian Federation on the territory
of Ukraine, focusing on military and financial aid. In this way, the employees and editors of the
newspaper «Gazet Van Antwerpen» show an act of trust and support for post-Soviet Ukraine, which
has been given a chance to compare with the rest of the world. It is important to note that references
to Ukraine, Ukrainians and the Russian-Ukrainian war of the third period appear in the news feed
every day in the special section «Oorlog in Oekraine» («War in Ukrainey). In addition, our country
demonstrates its prowess on the battlefield to the world, which is often the subject of «Gazet Van
Antwerpen» publications.

Conclusions

At the beginning of the research, the goal of further work was determined. It consisted in
identifying, describing, classifying and comparing the tools (tools) of the electronic resources of the
Antwerp newspaper «Gazet van Antwerpen» and the Ivano-Frankivsk newspaper «Kurs» in the
process of image building of Ukraine.

The hypothesis formulated by us was confirmed: the tools of the domestic media (the Ivano-
Frankivsk newspaper «Kurs») indirectly influence the creation of the image of Ukraine by the
foreign media (the Antwerp newspaper «Gazet Van Antwerpen»).
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We were able to determine the toolkit of the Ivano-Frankivsk online newspaper «Kurs» in the
image-building process of Ukraine by carrying out a qualitative and quantitative content analysis of
ten issues of the newspaper from April 1, 2024. This is how «Kurs» publishes news of the
economic, political, social and military life of Ukrainians. This approach contributes to the
development of the country's internal and, accordingly, external image. News of the war, honouring
the memory of heroes form the basis of the information load of the resource. In this way, Kurs
journalists position Ukraine as a country with high moral values, which respects the contribution of
every Ukrainian in the war for freedom.

Our content analysis of the Antwerp online newspaper «Gazet Van Antwerpen» confirmed
that systematic publications of Ukrainian media news from the front and the general situation of the
Russian-Ukrainian war play a key role in the process of forming the image of Ukraine at the
geopolitical level.

Qualitative content analysis showed that a significant part of news publications about Ukraine
in «Gazet Van Antwerpen» contribute to the formation of a positive image of the country abroad.
Journalists of the Antwerp online newspaper openly and often (every day) talk about the war in
Ukraine, death at the front and casualties, highlight the consequences of Russian shelling, condemn
the actions of the Russian president on the territory of Ukraine, contribute to the provision of
military and humanitarian aid to our country, constantly reminding of this the world In addition,
«Gazet Van Antwerpen» calls Ukraine an example of stability and courage, and condemns the
actions of the Russian side. Russia's failures at the front are also publicly covered. Journalists of
«Gazet Van Antwerpen» use Ukrainian primary sources in their own publications.
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IncTpyMeHnTapiii eJIeKTPOHHUX Melia B poueci iMiuKkOiainry
(Ha npuxnadi nopiensanHs nyonikayiiu npo Yxpainy 6 anmeepnerncwokiil eazemi « Gazet van
Antwerpen» ma isano-gpanxiscokitl 2cazemi « Kypey)

Cuixxana I'oHTapok,
BLILHULL OOCTTIOHUK
(m. Anmeepnen, benveis)

Anomauin

Memoio Odocniodxcenns 0y10 00paAHO BUABLEHHS, ONUC, KIACUPIKAYII0 MA NOPIGHSHHSL
iHcmpymenmapito  (3acobig) enekmpoHHUX pecypcieé ammeepnencokoi 2azemu «Gazet van
Antwerpen» ma isano-gpanxiscokoi eazemu « Kypcy y npoyeci imioxcoindiney Yrpainu.

Memoouxa Oocniodcenns. Jlocnioxcenns 0yn0 30iCHEHO 6 mMpu  emanu. NOYAMKOBUL,
KOHmenm-ananiz ma 3asepuwianvhui. Koowcen 3 emanie mae KOHKpemHe 3a80aHHA ma Memy.
Ilouamxkosuii eman nonsieag y 8UsHa4eHHi OCHOBHUX 3A80AHb MA Memu NOOAIbULO20 OOCAIONHCEHHS,
8UOOPI 1l NONEPeOHbOMY AHANI3L BIMYUHAHO20 MA IHO3EMHO20 PE2iOHAIbHUX eleKMPOHHUX Medid.
pyeuii eman — KoHmeHmM-aHaniz — NPoOGeOeHHs KiIbKiCHO20 ma SIKICHO20 KOHMEHM-AHANI3Y 18aHO-
@pankiecoko20 ma aHMEEPNEeHCLKO20 Medid 3a OOUHUYEID MeMU BNPOO08HC Nepiody 6i0 1 KeimHsl
2024 poxy 0o 10 keimus 2024 poxy. 3asepwianvhuii eman O00CHIONCEHHS MA8 HA Memi GU3HAYUMU
OCHOGHUL THCMPYMEHMApIll eleKMpPOHHUX media 8 npoyeci iMioxcOindiney Ykpainu (306HiuHb020
ma 6HYMpIiuHb020). 3a2anvua KilbKicms Npoananizosanux nyouikayi ieaHo-@ppaHKiecvkoi eazemu
onnaun-eazemu «Kypey — 209. 3acanvna Kinbkicme npoananizo8anux nyonikayiti aHmeepneHcoKoi
onnaun-eazemu « Gazet van Antwerpeny — 2313.

3a pezynomamamu 0O6poOKU ompumaHux Oanux OY10 6CMAHOBIEHO, WO IHCMPYMeHmapii
simuusHsAHo20 Mmedia (isano-@pankiecvkoi eazemu «Kypcy) onocepeoxosano eniusae Ha
cmeopenns imioxcy Vkpainu inozemnum media, 3akpema anmeepneHcvkoio cazemoro «Gazet Van
Antwerpeny.

Bucnoexku. «Kypcey, sk i «Gazet Van Antwerpeny, woous Ha2adyoms YKpaiHysm ma ceimy
NPO POCIICLKO-YKPAIHCOLKY GIUHY, YMpamu ma 36Uumseu YKpaincbKko2o Hapoody Ha HiHii ¢ppoumy ma 6
muiy, 06’ekmugHo euceimuoroms 3104uHu Pocilicokoi @edepayii na mepumopii Yxpainu, wo
cnpuse onmumizayii eymanimapuoi U 8ilicbKo8oi donomozeu Hawiiti kpaini. Taxum yumom ceim
cepuosniwe cnputmae Ykpainy — HOCMPAOSHCLKY Kpainy, wWo OeMOHCMPYE  C8IMO8i
KOHKypeHmocnpomodxcHicmo. Kypuanicmu « Gazet Van Antwerpen» pyunyomes nponazasoucmcbKi
Hapamusu KpaiHu-azpecopKu.

Knwuosi cnoea: imioxcoindine, incmpymenmapiii eieKmpoHHux meoia, elekmponui meoia,
npoyec imioxcoOindiney.
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Abstract

The purpose of the study is to analyze and
generalize the specific aspects of the functioning of
Russian propaganda as a tool for forming the
image of the external enemy.

Methods and techniques involved in our
study: Web monitoring to collect and analyze
publications on websites in the field of scientific
and technical expertise and information. Content
analysis allowed us to carry out a systematic
analysis of texts, videos, photos and other materials
to identify the main themes, messages, tone, words
and images used. Thanks to the content analysis,
we determined which messages and images are
used to create the image of the external enemy, and
how often they are found in propaganda materials.

The research methodology involved the
random selection of forty-five publications on the
websites of nine international agencies of the world
(five publications from each of the nine) and their
Sfurther analysis to establish specific aspects of the
functioning of Russian propaganda as a tool for
forming the image of the external enemy. Agence
France Press (France), Reuters agency (Great
Britain), BBC (Great Britain), Deutsche Presse-
Agentur (DPA; Germany), and Xinhua (China)
were selected among the international agencies. ,
«Anadolu Agency» (Turkey), «Press Trust of India
«(India), «Kyodo News» (Japan), «Agéncia Brasil»
(Brazil).

The study's results proved that Russian
propaganda during the analyzed period used
typical standard and hybrid methods and
technologies of formation.

Conclusions. Analysis of the content of
electronic  resources indicates that Russian
propaganda effectively uses international media to
create an image of the external enemy. Such
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international information agencies, image influence can have serious consequences for

of the external enemy. international relations and therefore requires
attention and a critical approach to information
from these sources.

Introduction

In today's world, information technologies are at the centre of global changes, influencing all
spheres of social life. However, this progress sometimes becomes a source of dissemination and
strengthening of specific informational events that influence mass perception, forming images of
the world, distorting facts and creating an alternative reality. One of the key components of this
phenomenon is Russian propaganda. It is characterized by the systematic and strategic
dissemination of specific messages and views to influence the consciousness and persuasion of the
audience.

Discussing the topic «Russian propaganda as a means of forming the image of the external
enemy», we note the relevance of this study in the context of modern geopolitical realities.
Geopolitical tensions and growing competition between countries in the international arena give
special importance to methods and strategies of information influence. Russian propaganda acts not
only as a means of internal political manipulation but also as a tool for forming the image of the
external enemy, which is reflected in the worsening of international relations and affects the
perception of real events.

The research on the problems of Russian propaganda is important for understanding modern
challenges and threats facing the international community. The analysis of the principles and
methods of functioning Russian propaganda will contribute to the formation of counter-strategies
aimed at the stability of the information space and the values of democracy and human rights.

We chose Russian propaganda as a means of forming the image of the external enemy as the
object of the study, and the subject was the analysis of the electronic resources of nine agencies of
the world in the process of forming the image of the external enemy through Russian propaganda

We want to analyze and generalize the specific aspects of the functioning of Russian
propaganda as a tool for forming the image of the external enemy.

Research methods and procedures

Scientific and special methods we are in this study to achieve the set goal and solve specific
tasks. Analysis and synthesis there are for studying and evaluating scientific publications on the
topic. It allows you to analyze the content of publications, while synthesis helps to summarize the
obtained results. Web monitoring — for collecting and analyzing information resources available in
publications on various websites, submitted in particular in the field of scientific and technical
expertise and information. This method allows you to get comprehensive information about the
presented resources. Content analysis is a study of texts, videos, photos and other materials to
identify the main themes, messages, tone, words and images used. This method makes it possible to
determine exactly which messages and images we are to create the image of the external enemy,
and how often they are found in propaganda materials. Comparative analysis is a comparison of
various sources of information to identify differences and similarities in the presentation of events
and facts, which make it possible to reveal how Russian mass media differ in covering events from
international agencies, and which elements of propaganda, are used to create a certain image.
Quantitative analysis — allows you to calculate the frequency of use of certain words, phrases or
topics in propaganda materials. This method helps to assess the intensity of propaganda influence
and to determine the main accents in the coverage of events.
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Varieties and approaches
to the conceptualization of the concepts «propaganday and «Russian propaganday

B.O. Topiunnii and A.I'. Cragauk put forward an interpretation of the concept of propaganda:
«It is a conscious, systematic attempt to change perception, influence cognitive processes and
manage social behaviour to achieve a reaction that is aimed at a propaganda goal» (Facebook,
YouTube i Twitter MaxHynmu pykow Ha pociiiceky mnpomaranny, 2024; BacwunbeBa, 2022).
Propaganda does not impose but persuades and manipulates the motivational environment of human
behaviour. Propaganda unites the thinking, evaluations and reactions of men, transforming society
into a monolithic mass with a distorted consciousness and a totalitarian culture (Facebook,
YouTube i Twitter MaxHyIH pyKOIO Ha pOCIHCBKY mponaranay, 2024).

In her article «Information warfare, propaganda and PR: so similar and so different...»«, the
researcher C. llInunuk provides an alternative definition of propaganda: «Propaganda ... is a form
of interaction through communication aimed at spreading facts, arguments, rumours and other
information to influence public opinion in support of a specific social cause or position» (Bucokuii
piBEHBb MEIIrpaMOTHOCTI. .., 2024).

The concept of «Russian propaganda» has become quite popular in recent years. It is a term
that reflects the influence of information campaigns aimed at spreading certain distorted or specific
points of view, ideologies and informational messages promoted or supported by Russia. This
concept can have different conceptual approaches and reflect various aspects of information
influence, depending on the context and analytical paradigm.

Russian propaganda can manifest itself in various forms, aimed at forming a certain influence
on public opinion. These forms are aimed at disinformation, which consists of spreading false
information about events in Ukraine and the world; manipulation, when techniques are used to
control the opinions of the audience, for example, a one-sided presentation of the conflict in
Donbas; and propaganda aimed at supporting Russia through the use of propaganda methods, such
as claims to protect the rights of Russian-speaking citizens in Ukraine (3Bo3zaeubka, 2021).

There are several approaches to the idea of »Russian propaganda.» The political approach
considers it an instrument of state policy aimed at supporting Russian interests. The informational
approach considers propaganda as a means of influencing public opinion for the dissemination of
certain information. The cultural approach considers propaganda as a means of forming cultural
values and identities, aimed at changing the perception of the world (3Bo3nenbka, 2021).

Russian propaganda plays a significant role in shaping public opinion both in Ukraine and in
other countries of the world. According to the results of scientific research conducted by Ukrainian
and international scientific organizations, Russian propaganda contributes to the formation of a
negative attitude towards Ukraine and its Western partners, as well as the spread of misinformation
and manipulation. For example, a study conducted by the Kyiv International Institute of Sociology
at the request of the public organization «Detector Media» indicates that a significant part of the
interviewed Ukrainians receives information about internal events in Ukraine from unofficial
sources, while trust in Russian TV channels is minimal (Kanapcbka, Mutko, 2018).

In the occupied territories of Ukraine, Russian propaganda has a significant impact on
residents. According to RFE/RL, Russian occupation forces are actively disseminating their
information resources, mostly through aggressive methods, while citizens are restricted in their
access to Ukrainian media. Undoubtedly, Russian propaganda can also cause the division of society
and create the impression of disunity in the positions of the general opinion of the population,
which complicates the conditions for influencing the mass consciousness. These factors are added
to the general influence of Russian propaganda, which creates a negative attitude towards Ukraine
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and its Western partners, spreads misinformation and manipulation, and creates a threat of social
division.

Propaganda mainly uses the means of mass communication and takes the form of persuasive
influence, although it is mainly activated using the method of psychological suggestion, which
means the direct introduction of specific mental information into the mental space and takes place
during the transfer of information from one person to another without the active participation of the
receiving person, and often even without her conscious understanding (3Bo3nenpka, 2021).

The key components of the propaganda process include its subject (a social group that
expresses its interests through propaganda), the content, forms, methods, means or channels of
propaganda (such as radio, television, the press, lecture propaganda, etc.), as well as the object
(purpose of propaganda for target audiences or social communities). The understanding of the
propaganda process is determined by the social interests of its subject, their relationship to the
interests of society in general and individual groups targeted by propaganda, which affects the
content and determines the choice of forms, methods and means of propaganda (/loraus, 2019).

The main psychological goal of propaganda is to influence the system of ideological, social
and political relations of people, which can be changed by forming new relations or strengthening
(or weakening) existing relations.

Additionally, analyzing the work O.I". PanzieBchkoi, it is important to note the effectiveness
of propaganda for children, which increases with age and emotional receptivity. It is necessary to
assess the level of damage caused by the information as a direct negative impact on the child's
consciousness, which is the result of an action determined by the period, affecting his
psychophysical health, emotional state and personality formation. Therefore, countering the
negative impact of information on a child should be considered as a component of the state's
national security (3ocumuyk, 2023).

Throughout its historical development, mankind has constantly improved various methods of
influencing public opinion. At the same time, it is possible to single out several features that
determined these changes. Depending on the level of development of communications, a certain
channel of deep influence prevailed in society.

In the process of waging information wars, three main methods are used:

» propaganda;

e public relations (relations with the public);

« advertising (political advertising) (BiiiHa ceHciB: IUIAXH 1 HAIPSAMHU ONOPY..., 2024).

In the modern information space, several types of propaganda are noted and considered from
the point of view of their influence on public opinion and the goals they pursue. Black propaganda
hides the true source of information, disguising it as something else, thereby misleading others.
Grey propaganda spreads information without clearly identifying its source or authorship. Positive
propaganda is aimed at promoting social harmony and the formation of appropriate values in
society for its development, different from manipulative techniques. Negative propaganda aims to
promote enmity and conflict in society by using disinformation to control citizens in totalitarian
regimes or military conflicts (Bomuek, 2021).

In today's information environment, there is also an increase in the influence of digital
propaganda. It is based on the use of Internet platforms, social media and algorithms. This form of
advocacy can effectively engage an audience and spread specific ideas based on users' data and
prior preferences.

In addition, modern technologies make it possible to improve propaganda methods through
the use of artificial intelligence, analytical algorithms and mental systems, which creates new
opportunities for personalizing messages and adapting them to the specific needs and preferences of
recipients.
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In scientific literature, several types of propaganda are distinguished, including official,
unofficial, direct, indirect, propaganda using art, scientific, ideological, true and axial propaganda.
Each of the types has its characteristics and methods of influencing the audience, from announced
official goals to the use of scientific concepts or ideological value systems to shape public opinion
(T"aBpuutrok, 2012).

In modern conditions, it is impossible to fully describe the variety of methods of
propagandistic manipulation, since they contain a wide range of specific methods. Among the most
common, we can distinguish: the systematic dissemination of public myths, falsification of facts,
dissemination of lies and speculations, manipulation of information processing and biased
commenting on it, as well as the use of special methods to create an illusory perception of reality
(for example, «half-truthy», «involuntary influence», «foreign government», etc.). This complex also
includes techniques such as showing politicians in an unfavourable light on television and using
photomontage to distort reality to compromise opponents. One of the complex manipulative
election techniques is the use of manipulations to influence voters (I"amiii, 2018).

Propaganda is widely used as a method of political manipulation through mass media in
society. This mass media propaganda is based on specific «valuesy», social images, political myths
and illusions, which are consolidated in people's minds in simplified standards of behaviour.

Russian state propaganda manifests itself as total, cynical and lying, based on the experience
of other authoritarian and totalitarian regimes. Since the beginning of the 2000s, it has actively
opposed Ukraine and Western countries through anti-Ukrainian and anti-Western propaganda.
However, starting with the fourth phase of the Putin regime, especially after the start of the
Revolution of Dignity in Ukraine in 2013-2014, Russian propaganda radically changed its
character. It became openly chauvinistic, aggressively imperial and fascist, and moved to a full-
fledged information war. Such actions are aimed at massive manipulation of public opinion,
preparation of the Russian population to support external aggression and obtaining approval for
measures against Ukraine. After the military aggression and occupation of Crimea, the methods and
techniques of Russian propaganda became military, characterized by criminal and total
disinformation, containing the spread of total lies.

Therefore, in various scientific literature, the formation of the image of the enemy is
considered a significant aspect of political and socio-cultural dynamics. For further theoretical and
practical research on this issue, it is important to establish the main mechanisms and strategies used
by various subjects (states, political regimes, social groups, etc.) to create and assert the image of
the enemy. At the same time, the main tasks are the analysis of historical contexts, political
strategies and socio-cultural conditions that contribute to the formation and maintenance of such
images. In addition, it is important to examine the impact of these images on society, including their
impact on international relations, political stability, and sociocultural identity.

The main mechanisms and strategies used by various subjects (states, political regimes, social
groups, etc.) to form and establish the image of the enemy are propaganda and media, political
statements and actions, manipulation of historical facts, social campaigns and educational programs,
economic sanctions and blockades, as well as political alliances and international relations. These
mechanisms can be used individually or in combination, depending on the specific goals and
context, to form a negative image of the chosen «enemy» to achieve various political or geopolitical
goals.

Russian propaganda reveals several distinctive features, including multiple versions of the
truth, flexibility and unprincipledness, and the constant injection of disinformation into the media. It
is characterized by absolute falsehood, which creates a so-called «parallel realityy,
simultaneousness and contradiction of information for mixing cards. A crude and simple way of
communication, manifestations of anti-Semitism and double standards are also characteristic
features of Russian propaganda. Other methods of demagoguery and populism include an appeal to
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someone else's experience, an emotional approach, and an attempt to present oneself as a victim of
circumstances.

Russian propaganda creates an image of the enemy, which is presented as an agent of external
threat, acting against the national interests and stability of the country. This image of the enemy is
characterized as untrustworthy, abusing its influence and seeking to undermine the sovereignty and
security of Russia. Any force or group that criticizes the policies and actions of the Russian
government or directs efforts to support alternative values and ideals becomes an enemy. This
image of the enemy is strengthened by the emphasis on his criminality, dishonesty and efforts to
destroy the Russian way of life.

The study of Russian propaganda in various fields of knowledge:
analysis of the results of domestic and foreign research

Russian propaganda is one of the most relevant topics of modern politics and international
relations. It affects various fields of knowledge, such as politics, economy, culture, science and
others. Studying Russian propaganda is an important task for understanding its mechanisms and
consequences.

Aggressive state propaganda, about a one-party system and the use of terror, is a sign of an
authoritarian society. Usually, in totalitarian states, propagandists have a two-fold task: the first is to
present the current economic and political situation in the country in the most favourable way for
the authorities, and the second is to discredit any opponents of the regime.

In 2007, V. Putin's «Russian World» fund was launched in Latvia, which financed the
activities of politicians and public organizations to spread Russian culture outside the country. This
was interpreted as a manifestation of «soft power», similar to the approach chosen by some
European countries. However, it soon became known that the fund did not adhere to transparency.
The public fund indicated a focus on culture but financed the actions of politicians who promoted
pro-Russian views, such as MEP Tetiana Zhdanok and former mayor of Riga, now MEP Nil
Ushakov. Later, according to the European Parliament vote on Ukraine, it was clear that Zhdanok
remained loyal to the Kremlin, while Ushakov took a firm stand in support of Ukraine. The
influence on the local population in the Baltics was initially carried out through the propaganda
programs of Russian state television channels, especially in the eastern part of Estonia and Latvia,
where the share of the Russian-speaking population was the highest. In the Baltic countries, there
were local publications that published materials giving the impression that life had become very
difficult in Lithuania, Latvia and Estonia after the collapse of the Soviet Union. These publications
emphasized that Europe imposes foreign values, which lead to the degradation of society
(ITpomaranaa HUHILIHS. .., 2024).

The role of the Russian disinformation mechanism was not adequately assessed until some
analysts began to point to Russia's attempts to influence the results of elections in various countries
around the world. This marked the moment when the discussion about Russian foreign policy
propaganda as a tool of informational pressure began. Since 2008, especially after the invasion of
Georgia (perhaps even earlier), Russia's approach to propaganda has undergone a marked change.
Real opportunities to demonstrate the effectiveness of new methods arose in 2014 during the
annexation of the Crimean Peninsula. The current conflicts in Ukraine and Syria, as well as the
desire to achieve controversial goals in the «near abroad» and against NATO allies, are noted as a
news area where we continue to see the impact of new propaganda (O3romenko, 2019).

RT, formerly known as «Russia Today» or «Russia Today», is one of the main multimedia
news providers in Russia. With an annual budget of more than $300 million, the media group
broadcasts news in English, French, German, Spanish and Russian, as well as Eastern European
languages. This channel is very popular on the Internet, where its pages receive more than a billion
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views. If this statement is true, then RT may be the most visited news source on the Internet.
However, in addition to obvious contributors such as RT, several dozen news websites promote
Russian propaganda without disclosing or disguising their affiliation with it. (Onekcienko,
Annpomyk, 2020).

During a visit to Moscow, the Chancellor of the Federal Republic of Germany, Angela
Merkel, during a joint press conference with President, Vladimir Putin, in 2015, made an
assessment of Russia's policy, expressing outrage over the annexation of Crimea and the military
conflict in eastern Ukraine. She called these actions «criminal» and a violation of international law,
which seriously damaged cooperation between Germany and Russia and violated the pan-European
peace order. However, the word «criminal» was removed from the Russian translation of Merkel's
statement, even in the full version of the press conference broadcast on Russian television, causing
outrage in the world media and sparking discussions about censorship in Russia.

This example refers to the topic of studying Russian propaganda in the context of analyzing
the results of both domestic and foreign research. It shows how Russian propaganda changes
coverage of events and evaluations of political events depending on its goals and interests. The case
demonstrates how the authorities in Russia manipulate information and use censorship to hide or
distort facts to create a favourable image. Such an analysis of research allows for a better
understanding of the functioning mechanisms of Russian propaganda and its impact on society in
various fields of knowledge.

Analysis of the results of domestic and foreign research on Russian propaganda shows that it
has a significant impact on various fields of knowledge. For example, research in the field of
politics shows that Russian propaganda is used to change the geopolitical situation in the world and
increase Russia's influence on international relations. Studies in the field of culture and science
show that Russian propaganda is used to change the worldview and beliefs of people.

Propaganda of an aggressive war against Ukraine is one of the key aspects of the information
war waged by the Russian Federation. It is used to justify and smear Russia's aggression against
Ukraine, including the annexation of Crimea and military operations in eastern Ukraine. Russian
propaganda tries to create the impression that the conflict in Ukraine arose solely because of the
country's internal problems and the actions of local separatist formations, ignoring Russia's role in
supporting and financing these formations.

In addition, Russian propaganda demonizes the Ukrainian leadership and political forces,
using terms such as «junta» and «fascist juntay, even though the legality and constitutionality of the
Ukrainian government is recognized by the international community. The President of Russia,
Vladimir Putin, periodically makes objections and fabricated information regarding the presence of
the Russian military in military conflicts on the territory of Ukraine.

Russian propaganda, using various channels, including the state media and the president of
the Russian Federation, influences public thinking in Russia and the world, creating a distorted
understanding of the situation in Ukraine and contributing to the legitimization of Russia's
aggressive policy.

Starting in September 2008, Oleksandr Dugin, a Russian politician known for his fascist
views and referred to as «Putin's mastermind» publicly expressed his demands for an invasion of
Ukraine and other former Soviet republics. In his book Fundamentals of Geopolitics: The
Geopolitical Future of Russia, he promoted the idea of annexation of Ukraine by the Russian
Federation, arguing that Ukraine is irrelevant to Russia's geopolitical interests and should be a
controlled country. This book influenced Putin's foreign policy and contributed to the escalation of
the situation, which led to the Russian-Ukrainian conflict.

In April 2014, the rebroadcasting of four Russian TV channels in Ukraine was banned due to
their role in inciting inter-ethnic enmity and propaganda for war. The NATO Secretary General also
accused the Russian Federation of war propaganda and attempts to seize power in Ukraine.
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Putin's Russian regime actively uses various propaganda channels, including even children's
television programs, to spread the ideology of «ours» and «fascists» in Ukraine, where «ours»
represents the Russian-speaking population, and «fascists» — the Ukrainian-speaking population.
Thus, Russian propaganda tries to justify its aggressive policy and legitimize Russia's actions in
Ukraine.

Employees of the TV channel "Zvezda", which belongs to the Ministry of Defense of Russia,
Yevhen Davydov and Nikita Konashenkov, admitted their participation in distorting and fabricating
information about the events in eastern Ukraine. They admitted that they transmitted false
information about the use of phosphorus bombs and Grad rocket launchers by Ukrainian security
forces, portraying them as a threat to the civilian population. At the same time, shelling carried out
by pro-Russian terrorists and units of the armed forces of the Russian Federation, which operated
both on the territory of Ukraine and from the side of Russia, was a real threat to the civilian
population. Even after these facts were revealed, Russian state TV channels continued to spread
disinformation about the Ukrainian shelling of populated areas.

Russian propaganda actively used various methods, including falsification of facts and
distortion of events in eastern Ukraine. For example, she tried to create an image of "beasts" of the
Ukrainian military to justify Russia's aggression. False stories about the shootings of civilians and
the ill-treatment of prisoners were spread. Also, the Russian mass media invented stories about the
heroic deeds of the separatists, which, were false. All these actions, including the distortion of facts,
are aimed at creating a favourable image of Russia and justifying its aggressive policy towards
Ukraine. Such behaviour is contrary to international norms and can be qualified as an action
directed against the peace and security of humanity.

Analyzing the causes and consequences of studying Russian propaganda in various fields of
knowledge, it can be determined that the main reasons include political motivations, cultural
differences and threats to national security (Kanapcrka, Mutko, 2018). (see Tables 1-2 below).

Tables 1
Reasons for studying Russian propaganda in various fields of knowledge

Reasons for studying

Russian propaganda Description

Political motivations | Russian propaganda is used to influence public opinion and shape the
worldview of the population. The study of propaganda helps reveal Russia's
political motivations and goals.

Cultural differences | Russian propaganda has its own characteristics and differences from the
propaganda of other countries. The study of propaganda helps to better
understand the cultural differences and specificity of Russia.

Security of national | Russian propaganda can be aimed at undermining Ukraine's national
interests security and interests. The study of propaganda makes it possible to identify
threats and risks to national security.

Table 2
Consequences of studying Russian propaganda in various fields of knowledge

Consequences of
studying Russian

Description
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propaganda

Political consequences | Russian propaganda can have an impact on political processes in Ukraine
and the world. The study of propaganda helps to understand Russia's goals
and motivations and to respond to their influence on political processes.

Cultural implications | Russian propaganda can have an impact on cultural processes and the
worldview of the population. The study of propaganda helps to understand
the cultural differences and specificity of Russia and respond to their
influence on cultural processes.

Security implications | Russian propaganda can pose a threat to Ukraine's national security and
interests. The study of propaganda allows identifying threats and risks to
national security and developing measures to prevent them.

First of all, the study of Russian propaganda allows us to reveal the political motivations and
goals of Russia, which uses propaganda as a tool to influence public opinion and shape the
worldview. In addition, the analysis helps to better understand the cultural differences and
specificity of Russia.

Regarding the implications, the study of Russian propaganda identifies political, cultural, and
security aspects. Influence on political processes in Ukraine and the world, interaction with cultural
processes and potential threat to national security are the main consequences that the study of
Russian propaganda helps to recognize and counteract. This approach makes it possible to
understand and respond to the influence of Russia in various spheres, contributing to the
preservation of national interests and the stability of society.

Therefore, Russian propaganda has actively evolved since the collapse of the USSR. Starting
with a relatively mild version in the early 1990s, it turned into an aggressive propaganda system
after the war broke out in 2014. The credibility lies in the fact that the events that have taken place
in Ukraine since 2014 mark the extreme importance of the informational and psychological aspects
of the conflict, especially in the hybrid war. Russia's aggression in the military-political sphere
emphasized that informational influence in international relations can be used not only to achieve
pragmatic goals of foreign policy but also to prepare a favourable environment for a real full-scale
war. It was established that the informational and psychological influence began even before the
start of hostilities in the preparation of the Russian Federation for war. Therefore, the lack of an
adequate reaction to open anti-Ukrainian propaganda serves as a basis for the destruction of the
state.

The study of Russian propaganda in various fields of knowledge is an urgent task determined
by political, cultural and security aspects. The political motivations revealed in the context of
Russia's activities emphasize the importance of understanding its goals and strategies for
influencing public opinion. The analysis of cultural differences in the context of propaganda allows
us to better understand the specifics and features of its influence, which is important in the context
of intercultural relations. The security of national interests becomes a priority since Russian
propaganda can pose a threat to the stability of society and its security. Analysis of the
consequences of Russian propaganda shows that it can influence political and cultural processes, as
well as have a potentially negative impact on national security. This approach contributes not only
to understanding the essence of propaganda but also to the development of effective strategies to
prevent its negative consequences.
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Dynamics and peculiarities of the development
of the Institute of Propaganda in the Russian Federation

The Institute of Propaganda in the Russian Federation plays a significant role in shaping
public opinion, influencing mass consciousness, and manipulating information. Propaganda in the
Russian Federation is a complex system that includes various mass media, social networks, state
structures and public organizations.

The Institute of Propaganda in the Russian Federation is characterized by strong centralization
and significant influence of state management bodies. The central government determines
information dissemination strategies and controls its content for political and ideological purposes.
To achieve maximum impact on the public, propaganda uses various media platforms such as
television, radio, newspapers, magazines, the Internet and social networks. By appealing to the
emotional reactions of the audience and using symbolic images, propaganda creates a favourable
environment for the formation of certain beliefs and the orientation of public opinion.

Analyzing Russian propaganda in various fields of knowledge, it can be noted that
disinformation and manipulation of information is a common practices for achieving propaganda
goals. These methods are aimed at forming a certain image in society, focusing on geopolitical
influence, historical events and patriotic motives.

Propaganda in the Russian Federation actively uses the historical component to support
national identity and the perception of modern politics. It combines the active use of historical
events, symbols and heroic pages of history to encourage pride in one's country and support
national unity. In particular, propaganda recalls past achievements and creates specific allusions and
analogies that reinforce certain political or ideological views.

In addition, propaganda uses patriotic motives to strengthen support for the government and
its policies. These motifs contain an emphasis on traditions, culture and national values to arouse
pride in the country and support important state decisions.

In particular, propaganda in the Russian Federation uses geopolitical aspects to form a
specific image picture of the world. This strategy is aimed at emphasizing the importance of Russia
as a geopolitical player on the world stage and forming a favourable image of it in the international
community.

The era of pre-media propaganda in the Russian Federation was defined by the introduction of
total censorship, the initial act of which was the "Decree on the Press" by V.I. Lenin in 1917. The
law closed publications that criticized the government, spread false information or called for
protests. Propaganda in the USSR was based on the ideology of Marxism-Leninism and changed
depending on historical conditions. She made extensive use of mass media, film, literature and
visual arts to influence society. Propaganda activities focused on the creation of specific symbols
and ideological images, as well as on monumental propaganda, which did not always use high-
quality materials. In addition, great emphasis was placed on cinematography, which was considered
the most important of all arts for the Soviet authorities, and was also used for agitation and
propaganda.

The primary Putinism that has formed in the Russian Federation since the beginning of the
2000s was aimed at establishing an order for the country's development and strengthening its
influence in the world. Its ideological basis was the growth of Russia's geopolitical status among
developed countries and the realization of significant events on its territory. Modern Putinism is
aimed at asserting Russia as the centre of the "multipolar world" and reviving its former political
influence, in particular, at the ideological level and through the use of military force. One of the
important means of modern Putinism is cyber war, which manifests itself in cyberattacks on the
information systems of various countries. Propaganda in Russia is also directed at domestic objects
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that contain Russian citizens, with a particular emphasis on educating the youth and using school
programs to shape views on history and territorial issues.

In the summer of 2013, an office was opened in the Olhino district of St. Petersburg to carry
out Russian propaganda via the Internet, which became one of the early organizations of systemic
"trolling". Paid propagandists actively commented and published posts on social networks, blogs
and under news in online publications, focusing on criticism of the opposition, Ukraine, the United
States and the politicians of these countries, as well as on praising Russia and the Russian
authorities. The propaganda campaign, which began in February 2014, caused a sudden change of
mood in Russian society, which was associated with the totality and aggressiveness of the
propaganda rhetoric. This effectiveness of propaganda is explained by the great depth and detail of
information processing that Russian citizens received. This caused the creation of a system of
perception of the surrounding world, which is separated from the real picture of events. Thus, the
propaganda special forces managed to achieve an impressive victory, convincing a large part of the
population.

In the context of the study of Russian propaganda in various fields of knowledge, the strategy
of emphasizing the geopolitical influence, strategic importance and leadership role of Russia is
studied. Propaganda efforts are aimed at forming a belief about the threat emanating from external
forces, particularly Western countries. In this format, the political, economic, and cultural aspects of
the activities of these countries are demonized, contributing to the establishment of national unity
and the mobilization of citizens. Such a strategy is aimed at forming a defensive position among the
population and readiness to act in the international arena.

Summarizing the above information, we can state that propaganda in the Russian Federation
uses a complex approach to influence public opinion and form ideas in society. Its strategy includes
elements of centralized control, the use of various media platforms, emotional and symbolic
aspects, disinformation and information manipulation, as well as an emphasis on historical and
patriotic motives and geopolitical aspects.

Centralization and state control guarantee the direction of propaganda efforts under the
political and ideological goals of the authorities. A wide media network allows you to reach the
audience as much as possible and use various methods of influence. The emotional and symbolic
component creates certain ideas and stereotypes, influencing the emotional state and perception of
information. Disinformation and information manipulation are aimed at distorting facts and steering
public opinion in a favourable direction.

The use of historical and patriotic motives encourages pride in one's country and support for
the government, while geopolitical aspects try to emphasize the importance of Russia as a player on
the world stage and emphasize threats from other countries, especially the West. In general,
propaganda uses this complex of strategies to strengthen its influence and form an optimized
perception of events in society (Onekcienko, Auaponryk, 2020).

Table 3
The number of propaganda materials on the Internet

Year The number of propaganda materials on the Internet
2022 10000
2021 5000
2020 2500

Source: Today's Propaganda Unlike Yesterday's: From Direct Propaganda to Covert Propaganda (
Today's Propaganda..., 2024 ).
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Table 4
Number of propaganda programs on television
Year The number of propaganda materials on the Internet
2022 500
2021 400
2020 350

Source: Today's Propaganda Unlike Yesterday's: From Direct Propaganda to Covert Propaganda (
Today's Propaganda..., 2024 ).

Over the past three years, the Institute of Propaganda in the Russian Federation has changed
in connection with the political situation in the country and on the world stage. In particular, since
the beginning of 2020, Russia has begun actively using social networks and other online resources
to spread its propaganda. According to analysts, the number of propaganda materials distributed on
the Internet doubled compared to 2018. It is also worth noting that since the beginning of 2022,
Russia has been actively using television to spread its propaganda. According to the Ministry of
Information and Mass Communications of the Russian Federation, the number of propaganda
programs on television increased by 30% compared to 2021. A study of the index of the
effectiveness of Russian propaganda on Ukrainian territory in 2015 and 2020 showed that Russian
propaganda (except for Donbas) has the greatest impact on the residents of Kharkiv (RRP index =
50) and Odesa regions (RRP index = 43). The situation is much better in Kherson, Mykolaiv,
Dnipropetrovsk and Zaporizhia regions (RRP index = 28-29). In Kyiv, the situation is no different
from other territories of the North and the Center of Ukraine (RRP index = 19). Therefore, serious
counter-propaganda work should be concentrated in the Kharkiv and Odesa regions (O3romeHKo,
2019). The results of the study of the index of the effectiveness of Russian propaganda in the
regions of Ukraine (Fig.A.1). For a better understanding of the dynamics of the development of the
Institute of Propaganda in the Russian Federation, we present tables with data for the last three
years (IIponaranna HuHimHs. .., 2024) (see Tables 3—4 earlier).

As can be seen from the indicators of fig. 1., tab. 2 and 3, the number of propaganda materials
on the Internet has doubled in the last three years, and the number of propaganda programs on
television has increased by 30% compared to 2020. The data show that the institution of propaganda
in the Russian Federation continues to actively develop and change, as well as that Russia actively
uses various media resources to spread its propaganda. In conclusion, we can conclude that the
Institute of Propaganda in the Russian Federation has undergone significant changes over the past
three years, which are reflected in the dynamics of its development. Russia continues to actively use
various media resources to spread its propaganda, which indicates that this institution remains an
important element of the country's political system.
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Figure I Index of the effectiveness of Russion propaganda
in the regions of Ukraine (O3romenxo, 2019).

Methodology and research methods of Russian propaganda
as a means of forming the image of the external enemy

One of the main elements of mass consciousness propaganda by the propagandist is the
mechanism of formation of the image of the "enemy". Therefore, researchers study this topic using
different methodologies.

In the article "Psychological features of the conflict in the system of modern relations between
Russians and Ukrainians" by Ukrainian researcher S. Kharkavets, the psychological side of
relations between Ukrainians and Russians is investigated. The main idea of the author is that
Russian television plays an important role in shaping Ukrainians as "enemies". The author claims
that the mass level of formation of the image of the "enemy" is established by an emotional
background, which is accompanied by manifestations of rejection of other people's preferences.
This process can have a symbolic or symbolic form and can generally be compared to the
opposition of relatives or close people (Uebepsik, 2018).

In addition, the author of the study shows differences in the value orientations of Russians and
Ukrainians. For example, Russians value security more, while Ukrainians value belonging to
European integration more. Russians are more interested in preserving "Russian peace", while
Ukrainians are more interested in preserving their national identity. Russians are more eager to
return to the system of the USSR, while Ukrainians are more eager to preserve territorial integrity
and freedom. The author of the study claims that this process of differences in value orientations is
the result of mass media propaganda, which negatively affects mass consciousness by introducing a
person into hypnosis, which leads to the fact that a person is not able to critically interpret
information, and negative emotions can be excessive for him and can lead to the fact that a person
does not perceive excess information truthfully. Thus, the author of the study explains the
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mechanism of the formation of the image of the "enemy" among Russians from the point of view of
the methodology of researching their differences and influence on mass consciousness (Uebepsik,
2018).

A. Cheberyak in his article "Mechanism of creating a negative image of Ukraine on the pages
of the Russian mass media" using the methodology of content analysis, investigated the
manipulative nature of the Russian-Ukrainian conflict formed by the Russian mass media regarding
Ukraine. The author singled out two components of the image of the "enemy": external and internal.
The external enemy is the USA in the form of NATO and Ukraine, and the internal enemy is
dissidents or those who support Ukraine within the state. The author studied Russian articles
published in the period 2014-2018 and concluded that Ukraine is portrayed in the Russian mass
media as an "aggressor" and "occupier" characterized by "aggressiveness", "cruelty" and
"cynicism". The main actions of Ukraine are "attack", "destruction", "murders" and "shelling". The
author singled out the main mechanisms of formation of the image of the "enemy": the use of the
opposition "we-they"; the difference between "own" and "others"; danger from the enemy and
blaming him; symbolization and demystification with evil (Yepuosa, 2020).

A. Zakharchenko's article "Hate Language" requires detailed consideration, as it examines the
problem of "hate speech" in the context of the Ukrainian-Russian conflict. The author emphasizes
that the "language of enmity" can also refer to the image of the "enemy" since there is a difference
between "own" and "alien", that is, enemies for the existence of the country. The author gives
examples of lexemes — associations related to the image of Ukrainians from the point of view of
Russians due to the influence of the Russian information space. They are "Banderivites", "fighters",
"our smaller brothers", "punishers", "Kyiv terrorists", "Nazi junta", "inhumans", "racists",
"Khokhls", "Russophobes", "extremists". The author also singles out three levels of manifestation
of "hate speech" associated with the Ukrainian-Russian conflict.

Soft "hate speech": involves creating a negative image of a certain country or group by
affirming its shortcomings in a derogatory context, contrasting one group with another. For
example, the rhetoric of the Russian mass media in the West about Ukraine as an incomplete state
that will fall apart without Russia's support.

Medium "hate speech": This involves justifying incidents of violence and discrimination by
blaming a particular group for inferiority and criminality that negatively affects the country. For
example, the destruction of the Ukrainian ethnic group, supported by cases of "crucifixion of boys
in Donbas" or the murders of civilians in the DPR and LPR.

Harsh "hate speech": these are open calls for violence and discrimination, which does not
allow the region to stabilize. For example, rhetoric in the Russian information space against
representatives of "Azov" or "Right Sector" (SIk mpaittoe pociiicbka nponaranga y CxigHii €spori,
2024).

During the formation of the research methodology, it is important to take into account the
difference between the periods when Russian propaganda of the image of the "enemy" was carried
out in the information space. Each period differs in completeness and volume of information
depending on the audience. Author of the article "The Other/alien in the Russian Federation
Strategic Communications during the Russian-Ukrainian Confrontation (2014-2021)" (Ilouemnuos,
2018) investigated the informational and psychological influence of the Russian mass media for the
effective promotion of the image of the "enemy" or "foreigner" in the period 2014-2021. In their
research, the authors studied how media technologies are used by the Russian mass media against
Ukraine. It is noted that the main media technologies for modelling the image of the "enemy" in the
Russian-Ukrainian information war are the use of the concept of "enemy", which contains a threat.

For example, the Ukrainian Armed Forces were labelled with derogatory terms such as
fascists, Nazis, security forces, punishers, Banderites, and occupiers. Visual images of the excessive
force of the "enemy" were also used, accompanied by shots of destroyed houses, schools, and
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hospitals, as well as the story of the crucifixion of a boy in 2014 by the Ukrainian military near
Slovyansk. In addition, manipulative techniques of fear were used, such as visual images of military
equipment, images of prohibited weapons, and images of a "secret conspiracy", especially regarding
the West and NATO forces. The authors of the study highlighted the trends of communication and
content aggression from the "enemy", such as constant tension in relations between Russians and
Ukrainians, the use of manipulative practices of cruelty in social networks and television, the use of
social research data of public organizations as authoritative opinion and the use of other
communication channels. such as books, films and specially produced television programmes (fx
po3BUBaacs pociiicbka nmponaranma, 2024).

Recently, propaganda against Ukraine has been spreading in the Russian information space,
using the history and formation of the image of the "enemy" through various instruments of
influence. Most often, the Russian mass media use the victory in the Great Patriotic War and the
commonality of traditions and culture of "our peoples". V. Topalskyi's article "Using the construct
"Great Patriotic War" in Russian anti-Ukrainian propaganda" analyzed the use of this construct to
create the image of the "enemy" of Ukraine, the state leadership, the Armed Forces of Ukraine and
other power structures of the state. The ideological basis against Ukraine is justified by myths about
the Second World War and appeals to the fascists, which have become entrenched in the memory of
the older generation.

Propagandists often use the phrase "fascist regime". For example, they compare the "parade of
shame" of prisoners of war in Donetsk on the Independence Day of Ukraine with the "parade of the
defeated" in 1944 by the Germans in Moscow. Russian propaganda also uses TV channels, in
particular the "First TV channel", which shows the stories of pseudo-witnesses of the Second World
War and the events of 2014 in the Donetsk region. In addition, propagandists use the Internet to
spread fake news about the brutal actions of the so-called "punishers" in 2014 and their subsequent
execution. Russian propagandists talk about the Yarosh Land camp of the Right Sector, which can
be compared to Hitler's Hitler Youth camp. The number of Russian propaganda fakes increases
before major holidays related to the Second World War or the Soviet period (fx pociiiceka
npomarasja. .., 2024).

In his studies of Russian propaganda, lhor Yakovenko draws parallels between the
methodology of this propaganda and the plot of the Hollywood film "The Running Man". He points
out that Russian propaganda is used to create a specific image of an external enemy, similar to the
enemy depicted in the film. She tries to change the perception of the audience, convincing them of
the need to fight against the fictional "fascist aggressor" to perceive events according to the benefit
of propaganda tactics. This aspect of propaganda became an important influential factor in Russian
society, changing the mentality and psyche of the majority of the population.

Additionally, propaganda shows such as Soldiers, which promote military service and show
disdain for those who avoid it, are another example of the use of propaganda techniques in the mass
media. The events are aimed at manipulating the audience and forming certain values and attitudes.

In the context of international events, propaganda interventions, such as incidents involving
accredited journalists, indicate attempts to influence the perception of events and control the
information space on an international scale.

According to the research presented, Russian propaganda has had a decisive influence on the
information space from 2014 to the present. One of the examples of the use of a propaganda tool is
the image of the enemy, which is used in the information space of Russia.

Russian propaganda is one of the most active and effective in the world. It is used to create
the image of an external enemy, which allows the Russian government to strengthen its power and
influence on national and international politics. In this regard, the methodology of studying Russian
propaganda is important for understanding and countering its influence.
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There are many methods of propaganda that journalists use to misinform and manipulate the
masses. These include distorting and manipulating facts, playing with people's emotions and
feelings, spreading rumours, imposing labels and stereotypes, and referring to authoritative sources.
Pravda.ru is the first Russian information and analytical publication that appeared on the Russian-
language network. As reported on the publication's website, it has a respectable reputation and high
ratings. The Internet resource is visited daily by 250,000 users who view about 1.5 million web
pages (SIxynina, 2023).

We analyzed several journalistic materials of this mass media for the presence of propaganda
and discovered the methods used by the authors for propaganda purposes. On October 15, 2015,
"Pravda.ru" published the article "Ukrainians are taught to "chow down Muscovites" with the help
of the "insurgent alphabet", which refers to the new Ukrainian school textbooks, the main character
of which is Adol" Fik and Alyarmik - to teach younger classes to kill "Poles " and "Moscovites
(World Press Freedom Index: Journalism,..., 2021).

This article uses the method of distortion of facts. The prototype of the textbook on murder
published by Russian journalists was the "Insurgent Alphabet", which tells about the events of the
Second World War in an accessible illustrated form.

In the article "Steven Cohen: The idea of "two Ukraines" is not so bad", published on August
17, 2015, it is said that Ukrainian and American politicians seek to divide the Donetsk region, thus
dividing the territory of the state into "two Ukraines". The method of ascertaining the facts is used
here, and the subjective opinion of the American professor Steven Cohen is presented as the official
position of politicians (Eskjaer, Hjarvard, & Mortensen, 2015).

On July 14, 2015, the article "Ukraine Kills Journalists: Mass Media Report New Shooting"
was published about the murder of MIA "Russia Today" journalist Margarita Valenko in Kyiv. This
person did not exist, and there is no mention of him - this is disinformation using fabricated facts
(Brown, 1963).

On April 30, 2015, the website published the message "Poroshenko approved the Banderiv
flag as a symbol of Victory Day" (Anadolu Agency, 2024).

Here again, the facts are distorted because Petro Poroshenko discussed with the heads of
regional state administrations the red and black emblem in the form of a poppy flower, which is a
symbol of memory of the victims of the Second World War.

To combat disinformation and Russian propaganda in the Internet media, it is necessary to
ensure public awareness of this issue. Although it is impossible to completely protect against
manipulative influence, checking information, clarifying information through other sources,
knowing the methods of propagandistic influence and the ability to identify them in journalistic
materials will help to detect manipulative techniques and technologies. Sometimes the process of
verifying information can take a lot of time and information resources, which indicates the power of
the Russian propaganda mechanism.

Analysis of the Russian online resource Pravda.ru confirmed the fact of active aggressive
Russian propaganda, which is used as a weapon in the information war against Ukraine. The
materials published on this site contain false information that is intended to manipulate the minds of
a wide audience.

During the last phase of the conflict between Russia and Ukraine, which began on February
24, the Russian mass media, under the control of the authorities, continued to use the technique of
creating fake news, which had been actively used since 2014. These news items contained both oral
fabricated messages and staged fakes with video accompaniment.

In the initial phase of the invasion, telegram channels spread false information about the
events of the war, including claims of Ukrainian intervention or even the signing of surrender
treaties. Information was also spread about the fact that the population of the captured cities
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welcomes the Russian military as "liberators", as well as about the surveillance and wiretapping of
citizens by the Ukrainian special services.

Some incidents, such as the arrival of propagandist journalists at the Zaporizhzhya Nuclear
Power Plant to create a "positive" image of the military or cases of abduction of Ukrainian civilians
by the Russian military, used to create "fake" accusations, have become the focus of international
media attention.

An extremely illustrative example of the impact of Russian propaganda on the minds of
citizens was a video shot in the city of Ryazan on April 4, 2022, where a man decided to break the
windshield of a random driver's car, believing that it was necessary for his participation in the "war
with Ukraine." These incidents and facts testify to the complexity and importance of researching
Russian propaganda as a means of forming the image of the external enemy. The study of these
methods allows a better understanding of the mechanisms of manipulation of public opinion and the
influence on international relations.

In the context of the study of Russian propaganda as a tool for forming the image of the
external enemy, it is important to consider various methods of media control in Russia. According
to the report, the Russian Federation has strict restrictions on the use of the term "war" in materials
related to Russia's "military operation" in Ukraine. Such restrictions confirm the tendency to control
information, which is demonstrated in the decisions of the Russian legislation.

The consequence of this control is the adoption of amendments to the legislation, which
provide for severe punishments, including fines and imprisonment, for the public dissemination of
"knowingly false information about the use of the Armed Forces of the Russian Federation." Such
amendments create an atmosphere of fear among the media and journalists and can limit the ability
to express criticism or consider alternative views of events.

Additionally, the Russian Federal Service for Oversight in the Field of Communications,
Information Technologies and Mass Communications actively appeals to the mass media to remove
"unreliable information" about Russia's special military operation on the territory of Ukraine. Such
measures of banning access to information resources, such as radio stations and TV channels, testify
to the focus on discourse control and reflect the government's strategy in shaping public opinion.

In addition, measures to block access to Internet resources and interference with the content of
Wikipedia indicate a wide range of measures that are used to control information on the network.
Such actions create serious challenges for the study of the influence of Russian propaganda and the
methodology of its study as a means of forming the image of the external enemy.

The President of Russia and Russian propaganda use the term "special military operation in
Donbas" to describe Russia's aggressive activity against Ukraine, which includes invading the
southern, eastern and northern borders of Ukraine with the aim of "demilitarizing and denazifying"
the latter. However, the reality in Ukraine shows the absence of national socialist (Nazi) ideas and
tendencies, as well as the opposition to anti-Semitism and xenophobia at the legislative level.

According to Ukrainian legislation, all forms of propaganda of communist and national
socialist (Nazi) totalitarian regimes are prohibited, which emphasizes the anti-Nazi and anti-Semitic
nature of Ukrainian society. The President of Ukraine, Volodymyr Zelensky, as a Russian-speaking
Jew, is a living example of the absence of nationalist and neo-Nazi tendencies in the country's
political leadership.

Despite attempts by Russian propaganda to paint Ukraine as a Nazi state, such claims have
been rejected by leading politicians and researchers of Nazism and genocide. This is evidenced by
the statements of the Chancellor of Germany, the Secretary General of the United Nations and other
authoritative persons.

Russian propaganda uses a variety of methods, including the dissemination of false
information and manipulation to influence public consciousness. In particular, in Russian schools
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and universities, lectures are held and methods are distributed, which are aimed at justifying
Russia's war against Ukraine and forming the impression of the necessity of these actions.

Protests against the war did not receive adequate coverage in the pro-government media in
Russia. More than 6,000 people were detained for participating in the protests. The study covered
pro-Kremlin information resources operating in Crimea, such as RIA Novosti. Krym",
"Kryminform", "Sevastopol Media", "Komsomolskaya Pravda Krym", "Crimean Information
Agency".

Analysis of materials for the period January 25-27, 2023 showed that a third of them were
devoted to military topics and the sources of the occupation of Crimea. In particular, 31% of the
materials related to punishment for discrediting the Russian army, 27% to commemoration and
assistance to the participants of the "SVO", 12% to transport connections between Crimea and the
occupied south, 12% to Western administration, 6% to Zelensky's speeches on Crimean TV and
statements of Crimean officials about Ukraine (see Fig. 2 below).

= Statements of
= Zelensky on Crimean  Crimean officials .
v about Ukraine - Plunlshrln‘ent for
6% 6% discrediting the
Russian army
33%

Western

management
12%
13%

u Transport
connection of = Commemoration
Crimea with the and assistance to the
occupied south participants of the
13% "Special Military
Operation"
29%

Fig. 2 Materials with references to the Russian war
and Ukraine for the period January 25-27, 2023.

Interestingly, according to the occupation media, it was the residents of Crimea who were
accused of discrediting the Russian military and Ukrainian subversive activities on the territory of
the peninsula.
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A study of the military-related materials of information resources in Crimea showed that 31%
of them were devoted to the threat of discrediting the Russian military and Ukrainian subversive
activities on the territory of the peninsula. The data indicate that it was the residents of Crimea,
according to the occupation media, who became the instrument of this discrediting.

For example, one of the bloggers noted that the Russian authorities in Crimea are losing the
information war, as pro-Ukrainian activity on the peninsula is growing. Target audiences such as
journalists, political scientists and bloggers who have been supported by the Russian authorities are
also considered losers in this struggle. Also, Israeli political scientist Yakov Kedmi, who was
subject to personal EU sanctions for his justification of Russian aggression against Ukraine, gave
lectures in Crimea.

In addition, Crimean woman and blogger Zarema Seitablayeva noted the attempts of
Roskomnadzor to block access to the site "Crimea. Realii", and also provided an alternative way of
obtaining information through a mirror site and recommendations for using a VPN to bypass access
to content.

Dr Jade McGlynn, a research associate at the Department of Military Studies at King's
College London, conducted a detailed study of the methods, narratives and stages of Russian
propaganda in the occupied territories of Ukraine after 2022. She turned to consider how the
occupiers plunged the population of these territories into a Russian "parallel imaginary reality",
which is sometimes reproduced with the help of words such as Stalin: "Life [under the new
government] has become better, comrades, life has become more fun."

McGlynn examines two main stages of Russian propaganda in the occupied territories. The
first stage is related to propaganda narratives about the causes of the war and the expected
improvements in the quality of life after the occupation. For example, residents of the occupied
territories are forced to believe that the war in 2022 was provoked by Ukraine through the genocide
of the population of Donbas. Propaganda tries to substantiate this thesis with the help of fake
reports about the killing of the local population by Ukrainian forces and other manipulative
techniques. Later, in the second stage, the war and the former belonging of the occupied territories
to Ukraine are silenced. Propaganda increasingly appeals to Russian citizens, trying to present a
positive image of the war and occupation. At the same time, propaganda narratives become more
wary and demoralizing toward the local population, shifting their goals from persuasion to
insurance and demoralization.

In the methodology of the study of Russian propaganda as a means of forming the image of
the external enemy, a comprehensive analysis of propaganda narratives, methods and stages used to
manipulate information in the occupied territories is carried out. The analysis involves a detailed
examination of the narratives being promoted, their content and distribution, as well as uncovering
the techniques and techniques used to reinforce these narratives. The study includes the study of the
stages of the development of propaganda strategies from the beginning of the conflict to the modern
period, which allows to the identification of changes in the approaches and trends of propaganda
activity. The results of such an analysis are of strategic importance for the development of effective
measures to counter propaganda and strengthen information security in the conditions of hybrid
warfare.

It is important to understand that information warfare has become one of the most urgent
problems in the modern world. Russian propaganda is one of the most aggressive and at the same
time effective forms of information warfare. One of the key elements of Russian propaganda is
creating the image of an external enemy. Various electronic resources such as websites, social
networks, videos and others are used in this process.

A model based on a comprehensive assessment of quantitative and qualitative parameters of
information sources was used to analyze the electronic resources of nine international agencies. The
model involves the analysis of key characteristics: volume of information, relevance, objectivity, as

132



Social Communications: Theory and Practice, 16(2), 2024 DOI: 10.51423/2524-0471-2024-16-2

Coyianvni komynixayii: meopis i npaxmuka, 16(2), 2024.

well as the presence of propaganda or distorted materials. An important part of the analysis was the
consideration of contextual factors, such as political, social and economic conditions, which may
influence the content and direction of information resources. The results of such analysis made it
possible to obtain an objective assessment of each source of information and to clarify its role in the
formation of the worldview and ideas about the outside world for the audience (see Fig. 3 below).

1. Use of a model based on a
comprehensive assessment of quantitative
and qualitative parameters of information

sources.

2. Analysis of key characteristics, such as
the volume of information, relevance,
objectivity, the presence of propaganda or
distorted materials.

3. Taking into account contextual factors,
such as political, social and economic
conditions, which affect the content and
direction of information resources.

4 \
4. Obtaining an objective assessment of

each source of information and determining
its role in shaping the audience's worldview

and ideas about the outside world.
. J

Fig. 3 Complex model.

A comprehensive model containing several stages has been developed and applied to analyze
the electronic resources of nine leading international agencies. The first stage is the identification of
nine international agencies that have a great influence on world politics and the information space.
The next step is to analyze the electronic resources of each selected agency, including their websites
and social networks. Then an assessment of the number and nature of materials related to Russia
and its foreign policy is carried out, followed by an analysis of the content of these materials to
identify the image of the external enemy. The methods and techniques used to form this image are
determined. The final stage is the evaluation of the effectiveness of the methods and techniques (see
Fig. 4 below).

The main methods used for this are.

* use of negative headlines and information about Russia;

* use of negative images and videos related to Russia;

* use of negative comments and reviews about Russia;

* use of negative articles and information about Russia;

* using negative social networks and other electronic resources to spread negative information
about Russia.

133



Social Communications: Theory and Practice, 16(2), 2024 DOI: 10.51423/2524-0471-2024-16-2

Coyianvni komynixayii: meopis i npaxmuka, 16(2), 2024.

1. Selection of nine international agencies that have the
greatest influence on world politics and the information
space.

2. Analysis of electronic resources of each of the selected
international agencies, including their websites and social
networks

3. Determination of the number and nature of materials
related to Russia and its foreign policy.

4. Analysis of the content of materials related to Russia in
order to identify the image of the external enemy.

5. Determination of the ways and methods used to form the
image of the external enemy.

6. Analysis of the effectiveness of the used methods and
methods.

Rice. 4 Stages of analysis

So, the model of the analysis of electronic resources of nine international agencies in the
process of formation of the image of the external enemy by Russian propaganda allows us to
identify methods and methods that are used for further research.

We provided a detailed overview of the methodology and methods of studying Russian
propaganda as a means of forming the image of the external enemy. The methodology of studying
Russian propaganda turns out to be complex and multi-method, taking into account various factors
that influence the process of forming an information image. The study method is considered in
analyzing specific sources of information and determining their role in forming the image of the
external enemy.

The specificity of the model of the analysis of electronic resources of nine international
agencies in the process of formation of the image of the external enemy by Russian propaganda is
revealed in its complexity and comprehensiveness. This model makes it possible to systematize and
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analyze information sources, determining their influence on ideas and attitudes towards external
actors. Such an approach is important for understanding the mechanisms of propagandistic
influence and developing strategies for countering disinformation.

Results and discussion

Features of the formation of the image of the external enemy
in the publications of the news agency "Agence France Press" (France)

In modern conditions, propaganda has become one of the key tools of influence on society,
which is particularly effective in forming the image of an external enemy. Russian propaganda, in
particular, is actively used for this purpose, influencing public opinion and perceptions of the
outside world. Mass media, in particular, agencies with world names, play an important role in this
process.

Agence France Presse (AFP) is a long-established French international news agency
headquartered in Paris, France. Founded in 1835 as Havas, AFP is one of the oldest news agencies
in the world. The agency covers news from all over the world, including a section devoted to events
in Russia. AFP provides a wide range of information products, including text, photo, video, audio
and graphic materials.

During the analysis of the content of the agency "Agence France Press" (France), it was found
that Russian propaganda actively uses the image of an external enemy to construct its ideology.
Specifically, the agency's texts highlighted the following topics related to the image of the external
enemy.

1. Research has shown a significant number of references to the conflict in the East of
Ukraine. Russian propaganda actively uses this conflict to create an image of Ukraine as an enemy
of Russia.

2. A large number of references to sanctions against Russia were found. Russian propaganda
uses these sanctions to reinforce the image of the West as an enemy of Russia.

3. In particular, terrorism is present in the texts of the agency. Russian propaganda uses this
aspect to create an image of the West as an enemy of Russia.

Five analytical articles published on the Agence France Press (AFP) website are considered.
The articles consider various aspects of global events, including conducting training projects on
digital investigation for Ukrainian mass media, participation of journalists in prestigious
international competitions, showing the works of photographers at major photojournalism festivals,
the demand for a thorough investigation of the attack on journalists in Lebanon, as well as an
analysis of the situation in Ukraine in the context of military events and population mobilization
(see Table 5 below).

The text is based on an analysis of five analytical articles published on the Agence France
Press (AFP) website. Key words are "Ukrainian mass media", "Albert-London prize",
"photojournalism", "attack on journalists", "war in Ukraine", and "mobilization". The topic is the
analysis of various aspects of global events through the prism of the work of journalists and
photographers in different countries of the world (see Table 1 below).

The unifying elements are the active involvement of Agence France Press (AFP) in events
related to Ukraine and regions facing conflict such as Russia and Lebanon. In addition, the articles
examine the work of journalists and photographers in dangerous environments, particularly during
times of war and tension in the Middle East, which is a common theme. The high level of
professionalism and courage of the agency's employees in the performance of their duties is also
noted.
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Table 5
Results of content analysis of articles published on the electronic resource "Agence France Press"
(AFP), based on the number of mentions of the conflict/support for Ukraine
in journalistic materials

. . . Cases:
Isj; Title of the article Topic Number %
/ 2 3 4
L Traming U 1.<ra1rhna.1n mass Media education,
media in digital information security 2 10.53
investigation [73]
2. Two AFP journalists pre- Work of journalists,
selected for Albert— investigation, conflict in 1 5.26
London Prize [74] Eastern Ukraine
3. From Ukraine to
Mauritania, AFP is in the | Photojournalism, war in
spotlight at the 35th Visa Ukraine, conflict in 5 26.32
Festival pour I'Image in Eastern Ukraine
Perpignan [75]
4. AFP calls for in-depth Safety of journalists,
investigation into attack . e
on journalists in southern _ Investigations, I >-26
Lebanon [76] international conflicts
5. The war in Ukraine: Military events, conflict in
these men are fleeing the East of Ukraine, 10 563
mobilization (repeated mobilization of the '
list) [77] population
6. TOTAL: — 19 100

During the analysis of the materials, it was established that there were no mentions or support
of Ukraine in the published articles. Even on the date of 09.03.2024, at 9:33, it is indicated that
Russia reported the destruction of 47 Ukrainian drones over the southern regions (see Fig. 5 below).

Moscou (AFP) - 09/03/2024 - 09:33 La Russie affirme avoir détruit 47 drones ukrainiens survolant les régions du sud dans la nuit

Rice. 5 Moscow AFP «Russia said that overnight it destroyed 47 Ukrainian drones flying over the
southern regions»

However, no mention of support or expressions of sympathy for Ukraine was found in the
mentioned publications. It is worth noting that some materials refer to other cities in different parts
of the world, which indicates the wide-ranging nature of the events considered by the agency.

The articles published by Agence France Press (AFP) are diverse in their subject matter and
cover various aspects of social and political life. However, several texts were found among them
that directly or indirectly refer to the image of the external enemy that Russia creates. The first
article deals with the training of Ukrainian mass media in digital investigation, which may be
related to the detection of possible threats or negative influence from Russia. The second article
mentions the work of AFP journalists in Moscow and their investigations in the context of the
conflict in eastern Ukraine, which may reinforce the image of Russia as a potential threat actor. The
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third article mentions the work of AFP photographers in Ukraine, which illustrates the
consequences of the war and can form a negative image of Russia as a participant in the conflict.
The fourth article examines the request by the AFP to investigate the attack on journalists in
southern Lebanon, which could be an indicator of Russia's aggressive actions or influence in the
region. The fifth article again talks about the military events in Ukraine and the reaction to them,
which can also contribute to the formation of the image of an external enemy.

With the help of content analysis of the AFP agency, it can be concluded that Russian
propaganda is actively forming the image of the external enemy. In particular, the news published
by AFP often mentions conflicts involving Russia and accusations against neighbouring countries.
For example, in the article "Russia Accuses Ukraine of 'Provocation' as US warship heads to the
Black Sea", the author mentions Russia accusing Ukraine of provocation, which is a typical
example of forming the image of an external enemy.

On the other hand, the AFP agency is not the only one that pays attention to the problem of
Russian propaganda. In their articles, agencies from all over the world draw attention to forming the
image of an external enemy through Russian propaganda. For example, in the article "Russia's
propaganda machine amplifies conspiracy theories", the author draws attention to the fact that
Russian propaganda actively uses conspiracy theories to create an image of an external enemy.

So, the content analysis of the AFP agency confirms that Russian propaganda actively creates
the image of an external enemy. This is a serious problem that needs the attention and study of the
international community.

Features of the formation of the image of the external enemy
in the publications of the news agency "Reuters"” agency" (Great Britain)

Reuters is a global news agency owned by the Thomson Reuters Corporation. Reuters is
committed to acting honestly, independently and without bias, as outlined in the Reuters Trust
Principles. The news agency covers news from and has a section dedicated to Russian news. In
2022, Reuters employees removed the Russian news agency TASS from its content market due to
concerns about the spread of disinformation about the war in Ukraine.

The Reuters agency creates the image of an external enemy created by Russia by publishing
analytical materials that emphasize Russia's aggressive actions and influence on the international
situation. These articles highlight conflict situations, the economic and political consequences of
Russia's actions, and its foreign policy strategies and propaganda actions aimed at undermining
international order and stability, which contributes to the establishment of the image of Russia as an
external enemy in the world community.

Five analytical articles published on the website of the "Reuters" agency were considered.
The articles focus on the study and analysis of various aspects of the geopolitical situation in the
world, economic trends, events in financial markets, international relations, and other key aspects of
world business and political life. In addition, the selected articles carefully examine the influence of
Russia on the international arena and also form an image of the external enemy, which is created by
Russia itself (see Table 6 below).

Table 6
Results of content analysis of articles published on the electronic resource "Reuters agency" (Great
Britain), based on the number of mentions of the conflict/support for Ukraine in journalistic
materials

Cases:
number %
1 2 3 4

No Title of the article Topic
s/p
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1. Putin praises Russian .
women for motherhood, Cultural attitudes and 1 12.5

beauty [79] gender policy
2. The Pope says that
Ukraine should have the
"white flag courage" of
negotiations [80]

3. The Polish government
promises to reduce grain
surpluses, farmers
continue to protest [81]
4. Turkey and the USA are
discussing Ukraine,
Gaza, ways to improve

relations, said the
Minister of Foreign
Affairs [82]
5. The US Embassy warned
of an imminent attack on
Moscow by "extremists"
[83]
0. TOTAL: — 8 100

International relations 2 25

Economy 1 12.5

International relations 3 37.5

Politics and security 1 12.5

Reuters covers news about Russia in the Russia Headlines section of its website. The news
agency employs about 2,500 journalists and 600 photojournalists in approximately 200 locations
around the world.

The search results do not contain specific information about how Reuters covers news about
Russia. However, the Reuters website has articles reporting Russia-related news, such as the
Russian military thwarting Ukraine's attempt to establish a beachhead on the east bank of the
Dnipro River.

Additionally, the Reuters Institute website has an article analyzing the influence of the
Kremlin's Spanish-language propaganda with two fact-checkers and two experts explaining how
Putin's propaganda thrives in Spanish on television and social media.

In general, Reuters is a reputable news agency that covers news about Russia and adheres to
the principles of independence and objectivity.

Features of the formation of the image of the external enemy
in the publications of the BBC news agency (Great Britain)

BBC" (British Broadcasting Corporation) is a British public television and radio company, the
world's oldest national broadcaster and one of the largest media organizations in the world. The
BBC provides television, radio and online services to audiences in the UK and the world. It is
known for its impartial and high-quality journalism, and its programs cover a wide range of topics,
including news, entertainment, sports and culture.

The BBC agency actively covers events related to Russia and its foreign policy. Most of the
articles contain critical remarks about the actions of Russia and its leaders. Many articles mention
Russia's image as an external enemy. For example, in the article "Russia's propaganda war against
Ukraine", the author notes that Russia uses propaganda to create an image of Ukraine as an enemy.
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In the article "Russia's propaganda machine: Same Old Tricks", the author notes that Russia uses
the same propaganda techniques used in the Soviet era to create the image of an external enemy.

Analysis of the content of the BBC agencies regarding the formation of the image of the
foreign enemy by Russian propaganda showed that this is a relevant topic for international media.
"BBC" agencies actively cover events related to Russia and its foreign policy and point out that
Russia is creating the image of an external enemy. This information indicates that the problem of
propaganda and the formation of the image of the external enemy is relevant to the international
community.

Five analytical articles published on the BBC website were considered. These articles focus
on various events, political and economic processes in different countries, and social and cultural
phenomena. "BVS" analysts predict the possible consequences of these events, reveal their impact
on the international arena and society, and try to understand the deep reasons and factors that led to
their occurrence (Appendix B, Table 3).

According to the results of the analysis of the content of the agencies "Agence France Press"
(France), "Reuters" and "VVS", it can be concluded that Russian propaganda actively creates the
image of an external enemy. In the texts of these agencies, a large number of references to the
conflict in the East of Ukraine, sanctions against Russia, and terrorism were found, which indicates
the active use of these topics by Russian propaganda to create the image of an external enemy.
Agencies from all over the world are paying attention to the problem of forming the image of an
external enemy through Russian propaganda, which indicates the seriousness of this problem and
the need for its study by the international community. In their materials, agencies try to adhere to
objectivity and impartiality, but some materials may contain elements of propaganda. First, it is
important to pay attention to the sources of information and analyze their content with a critical
approach.

Therefore, the BBC, through the use of various methods of journalistic analysis and
information coverage, forms the image of an external enemy created by Russia. This process is
based on investigations, factual reports, expert commentary, interviews with participants in the
events and analysis of political actions. The BBC articles use data on Russia's military actions, its
role in international conflicts and interference in political processes, supported by evidence and
documents. Reports from the scene of the events, expert analysis and opinions of representatives of
different countries help to form an objective picture of the events and reproduce the position of the
BBC regarding the role of Russia in world politics and society.

3.2. Content of the agencies "Deutsche Presse-Agentur" (DPA; Germany), "Xinhua" (China),
"Anadolu Agency" (Turkey): summary of the analysis

Features of the formation of the image of the external enemy
in the publications of the news agency "Deutsche Presse-Agentur" (DPA; Germany)

"Deutsche Presse-Agentur" (DPA) is a German news agency founded in 1949. It is the largest
press agency in Germany with headquarters in Hamburg and a central editorial office in Berlin.

The agency has grown into a large international enterprise serving print media, radio,
television, online, mobile phones and national news agencies. News is available in seven languages,
including German, English, Spanish and Arabic.

In 2022, the agency had 697 employees, and the turnover amounted to 103.2 million euros.
The agency belongs to more than 170 media companies, which ensures its independence.
Journalists working for DPA are free and independent in their reporting and must not declare any
preference or support for political parties, religious or cultural beliefs, or any industry or other
interest groups.
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DPA works closely with several news gathering and distribution agencies, including foreign
companies such as the Austrian Press Agency and the Swiss Depeschenagentur.

Since 2013, DPA has been working with the US-based Associated Press news agency, selling
AP services in German-speaking countries. The agency is a reliable, accurate and independent news
provider with digital and multimedia content to support the media at home and abroad.

At the beginning of 2023, Deutsche Presse-Agentur (DPA), one of the leading German
content agencies, published a study devoted to forming the image of the external enemy through
Russian propaganda.

The study was conducted based on analysing materials published by Russian mass media and
social networks and revealed some interesting trends. According to the DPA study, Russian
propaganda actively creates the image of an external enemy, which includes the countries of the
West, in particular, the USA and the European Union (see Tables 7-8).

The main methods of forming this image are disinformation, manipulation and the use of
stereotypes. One of the key methods of Russian propaganda is the use of disinformation. With the
help of fake news and information that has no scientific basis, Russian propaganda tries to create an

image of the West as an aggressive and dangerous enemy.
Table 7

Results of content analysis of articles published on the electronic resource "BVS" (British
Broadcasting Corporation) (Great Britain), based on the number of mentions of the conflict/support
for Ukraine in journalistic materials

No Title of the article Topic Cases: 5
i number %0
1 2 3 4
L T.he war in Ukraine: Preparation of residents of
residents of the East are .
: ! Eastern Ukraine for a 12 40
preparing for the Russian . !
offensive [83] possible Russian attack
2. Dorset man raises funds Public mobilization in
for military equipment support of Ukraine in the 3 10
[84] conflict
3. War in Ukraine:
explosions rang out in Events during official
Odesa during Zelenskyi's | meetings in the context of 6 20
meeting with the Prime the war in Ukraine
Minister of Greece [85]
4. Russian-Ukrainian war: | Russia's unofficial position
Moscow ignores arrest on the arrest of suspected
. 5 16.67
warrants for Putin's commanders
commanders [86]
5. War in Ukraine: India Disclosure of the human
exposed human trafficking network to 4 13.33
trafficking network to Russia due to the conflict '
Russia [87] in Ukraine
0. TOTAL: — 30 100
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One example cited by the DPA is the portrayal of the US and the European Union as
aggressive adversaries of Russia seeking to destroy its economy and influence in world politics.
This impression is supported by various historical and political arguments that try to show that
Russia is a victim of Western aggression.

Another example is the depiction of the Russian army as peacekeepers and defenders of the
world from terrorism and aggression. The mentioned form is supported by various military
operations conducted by Russia in recent years, particularly in Syria and the Donbas.

In addition, Russian propaganda actively uses manipulation and stereotypes to create an
image of the external enemy. For example, Russian media often use stereotypes about the West as a
place of lawlessness and chaos to create an image of the West as a dangerous enemy. According to
DPA research, Russian propaganda tries to create an image of an external enemy to attract public
attention and distract it from domestic problems. (see table 8 below).

Table 8

Results of content analysis of articles published on the electronic resource "Deutsche Presse-
Agentur" (DPA; Germany), based on the number of mentions of the conflict/support for Ukraine in
journalistic materials

Cases:
Title of the article Topic
No number | %
1 2 3 4
1. | Portraying the US and the European Union | Presentation of the USA and the 0 0
as aggressive adversaries of Russia EU as a threat to Russia
2. The image of the Russian army as Positioning of the Russian army 2 60
peacekeepers and defenders of the world as defenders of the world
3. | Russia is increasing its military presence in Statement on security threat 1 40
the west from Russia
4. Russia interferes in elections in Europe Statement on Russian 0 0
interference in elections in
Europe
5. TOTAL: - 3 100

One example is the publication of the article "Russia is increasing its military presence in the
West." In the article, the author tries to show that Russia threatens security in Europe due to the
increase of its military presence in the West. However, the article does not contain any evidence
that Russia threatens security in Europe.

Another example of DPA's propaganda activity is the publication of the article "Russia
interferes in elections in Europe." In this article, the author tries to show that Russia interferes in
European elections to change the political situation in European countries in its favour. However,
the article does not contain any evidence that Russia is meddling in European elections.
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Based on an analysis of articles published by DPA ("Deutsche Presse-Agentur"), which is a

nn

German international reporting and analysis agency. Keywords include "Russia", "war in Ukraine",
"Russian army", "military presence", "interference in elections", "Europe", "USA", and "European
Union". The unifying element is the analysis of the DPA's approaches to the presentation of
information about Russia, its actions and its influence in various aspects, particularly in the war in
Ukraine and the influence on the political situation in Europe.

However, it is worth noting that such propaganda can hurt international relations and
contribute to the further increase of tensions between countries.

The agency Deutsche Presse-Agentur (DPA) directs its activities to the formation of the
image of the external enemy, which was created by Russia, using the analysis of events and the
publication of articles using specified language and information strategies. One method of forming
this image is to mark the difference between Russia and the West, in particular, the European Union
and the United States, as conflicting actors. DPA often emphasizes the negative aspects of Russia's
actions, such as military conflicts on the territory of Ukraine, interference in political processes in
Europe and other regions, as well as violations of international law. In addition, the DPA can use
commonly accepted stereotypes and negative images of Russia to reinforce the image of an external
enemy. The use of such strategies contributes to the formation of a negative perception of Russia as
a threat to international stability and security.

In conclusion, the DPA study testifies to the active role of Russian propaganda in shaping the
image of the external enemy through the use of disinformation, manipulation and stereotypes. Such
influence can have negative consequences for international relations and increase tensions between
countries.

Features of the formation of the image of the external enemy
in the publications of the news agency "Xinhua" (China)

Xinhua Agency is the official news agency of the People's Republic of China and is one of the
largest state media in China. It was founded in 1931 by the Chinese Communist Party [88].

Xinhua Agency produces news and information for domestic and foreign consumers. Xinhua
Agency is headquartered in Beijing and has offices in more than 170 countries around the world.
Xinhua Agency publishes news in Chinese, English, French, Russian, Spanish, Arabic and
Japanese.

Xinhua is an important source of news for the Chinese people and the world. It is engaged in
the production of news from various spheres of life, such as politics, economy, science, culture,
sports and others. The Xinhua agency also actively uses propaganda methods to create an image of
the external enemy, in particular, Russia.

In its work, the Xinhua agency adheres to the principles of objectivity and independence, but
at the same time, like any state media, it can be influenced by political and other factors. "Xinhua"
actively uses propaganda methods to form the image of the external enemy, in particular, Russia.

One of the examples of the propaganda activity of the "Xinhua" agency is the publication of
the article "Russia: from an external enemy to a strategic partner." In this article, the author tries to
show that Russia is not only an external enemy but also an important strategic partner of China.
However, at the same time, the article contains many negative comments about Russia, in
particular, regarding its relations with Ukraine and Syria.

Another example of Xinhua agency's propaganda activity is the publication of the article
"Russia Increases Military Presence in the West." In this article, the author tries to show that Russia
is a threat to security in Europe due to the increase of the military presence in the West. However,
the article does not contain evidence that Russia threatens security in Europe.
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The described five analytical articles published on the Xinhua website focus on analyzing
various aspects, including current political events, economic trends, international relations and
socio-cultural phenomena (see Table 9 below).

The analysis is based on analytical articles published on the Xinhua website. The keywords
used in these articles are contained in their titles and text and may vary depending on the specific
topic of each article. However, the unifying element for all analytical materials is their focus on
studying and analyzing certain aspects of world events from a certain perspective, which may be
unique to Xinhua News Agency.

Table 9

Results of content analysis of articles published on the electronic resource of the British
Broadcasting Corporation (Great Britain), based on the number of mentions of the conflict/support
for Ukraine in journalistic materials

. . . Cases:
No Title of the article Topic number %
1 2 3 4
1. The Unlted ‘S‘tates again Military support of
provides military aid to . 6 42.86
Ukraine [88] Ukraine from the USA
2. Development of
Spain opens "Ukrainian | cooperation between Spain ) 14.29
practice"[89] and Ukraine in certain ’
areas
3. The head.of the Mlmstry Statements by the head of
of Foreign Affairs of . .
Russia: Western the Russian Foreign
countries hz.lve sent active Ministry about the military 4 28.57
military personnel to presence (.)f West@rn
Ukraine[90] countries in Ukraine
4. China calls for a political China's position on the
solution to the Ukrainian | Ukrainian crisis and a call 1 7.14
crisis[91] for a political solution
> Explosions rang outin The security situation in
many places in Ukraine 1 7.14
Ukraine[92]
0. TOTAL: — 14 100

Therefore, Xinhua can create an image of Russia as an external enemy by publishing articles
that focus on Russian activities that suit their own political or geopolitical interests. The
aforementioned articles may contain a variety of information, ranging from alleged military threats
to diplomatic conflicts, portraying Russia as an enemy or threat to stability and security in the
region or the world as a whole. They can use different strategies, such as emphasizing the
differences between political systems, accusing it of meddling in the internal affairs of other
countries, or even emphasizing Russia's external threat to the world order. This image is supported
by appropriate headlines, photographs and illustrations that reinforce the negative or threatening
nature of Russia in the eyes of readers.
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Thus, the "Xinhua" agency actively uses propaganda methods to create an image of an
external enemy, in particular, Russia, which can hurt relations between China and Russia, as well as
the general situation in the world.

Features of the formation of the image of the external enemy
in the publications of the news agency "Anadolu Agency" (Turkey)

Anadolu Agency is a state news agency headquartered in Ankara, Turkey. It was founded in
1920 during the Turkish War of Independence by order of Mustafa Kemal Pasha. The agency offers
news, photos and videos about Turkey, the world, economy, sports, health and technology. About
3,800 employees work in the "Anadolu" agency. The agency is active on social networks such as
Twitter [93].

In addition to Turkish, the agency's website is available in English, Bosnian, Russian, French,
Arabic, Kurdish, Kashmiri, Albanian, Persian, Macedonian, Indonesian and Spanish.

Anadolu Agency reports on various topics, including politics, security and sports.

The "Anadolu Agency" agency from Turkey conducted a content analysis related to the
formation of the image of an external enemy by Russia. The results of the analysis showed that
Russian propaganda actively uses topics such as "threat from the West" and "enmity with Ukraine"
to create the image of an external enemy.

According to the analysis, Russian propaganda uses various media, including television, radio
and social media, to spread its ideas. For example, they actively use social networks such as
"Facebook" and "Twitter" to spread their ideas and influence public opinion.

One of the key elements of Russian propaganda is the creation of an image of an external
enemy. This allows them to attract public attention and create the impression that Russia is a victim
of external aggression. It also allows them to divert attention from internal problems and strengthen
their power.

Articles posted directly on the Anadolu Agency website focus on analyzing various aspects of
global events and conflicts. Analytical materials can cover such topics as the political situation in
the region, international relations, humanitarian crises, military conflicts, the economic state of
countries, etc. Based on its profile and geographical location, Anadolu Agency can focus on events
in the Middle East region, Turkey and neighbouring countries, but also analyzes other global
events. Keywords used in such articles include country names, political leaders, international
organizations, and terms related to conflicts, diplomacy, economics, and social issues.

The unifying element is an objective analysis of events and their impact on the region and the
world as a whole, as well as an attempt to understand different sides of conflicts and events from
different points of view (see Table 10 below).

Therefore, the Xinhua agency can form the image of an external enemy created by Russia by
publishing articles that focus on the negative aspects of Russia's activities in international relations,
military conflicts, geopolitical interventions and other events that contribute to the formation of a
negative image. Keywords and topics that can be used include "aggression", "intervention",
"expansion", "destabilization", "propaganda", "political pressure", "security threat", "militarization",
"subversion", "disinformation" and others that create an image of Russia as a potential threatening
entity in the international arena.
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Table 10

Results of content analysis of articles published on the electronic resource of the British
Broadcasting Corporation (Great Britain), based on the number of mentions of the conflict/support
for Ukraine in journalistic materials

Cases:
Title of the article Topic
No number %
1 2 3 4
1. UN: The conflict
between the Russian ) ,
Federation and Ukraine War. n .Ukre.une,. 2 22.22
) ) humanitarian situation
claimed the lives of
10,703 civilians [93]
2. The Russian Federation . .
) Military operations,
reported repelling a mass securit 1 11.11
UAV attack [94] Y
3. The head of the Turkish
Foreign Ministry stated Political relations, conflict
the need to put an end to . . 1 11.11
i in the Middle East
the tragedy in the Gaza
Strip[95]
4, India claims that its
citizens were lured into International relations, | 111
the Russian army with labor migration ’
the promise of work.[96]
5. France: Sending troops to International politics
Ukraine is out of the . Pe ’ 4 44.44
} military relations
question[97]
6. TOTAL: — 9 100

Analysis of the content of "Anadolu Agency" showed that Russian propaganda actively uses
topics such as "threat from the West" and "enmity with Ukraine" to create the image of an external
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enemy. They also use other themes such as "terrorism" and "imperial aggression" to create an image
of an external enemy and attract public attention.

In conclusion, the analysis of the content of "Anadolu Agency" showed that Russian
propaganda actively uses the creation of the image of an external enemy to attract public attention
and strengthen its power. This highlights the importance of critical thinking and information
analysis to avoid the influence of propaganda and maintain objectivity in evaluating events.

Agencies "Press Trust of India" (India), "Kyodo News" (Japan), "National Public Information
Agency" (Brazil) in the process of formation by Russian propaganda of the image of an external
enemy for the Russian Federation

Press Trust of India (PTI) is a news agency that provides news on politics, business, sports,
technology, entertainment, lifestyle, photos, videos, etc. [68]

In recent years, PTI has reported on Russia's foreign policy and its attempts to portray Russia
as an external enemy. For example, in March 2023, Russian President Vladimir Putin signed a new
Foreign Policy Concept that emphasized strengthening and deepening relations with China and
India.

The concept also stated that Russia will continue to protect its national interests and
sovereignty, which can be interpreted as a warning to other countries. PTI also reported on India's
relations with Russia and the implications for US interests. In March 2022, the Minister of Foreign
Affairs of India issued a statement supporting the call of the international community for a ceasefire
between Moscow and Kyiv and confirmed India's faith in the territorial integrity of Ukraine [12].

However, India needs to be mindful of how its smaller neighbours in the subcontinent
perceive its tacit support for Russian aggression and any doubts it may harbour in their minds about
New Delhi's behaviour as a regional power.

Five analytical articles published on the PTI website were reviewed. These articles focus on
the reactions of various countries to the conflict in Ukraine. Each of them reflects important aspects
of the situation, including the possibility of deploying NATO troops in Ukraine, providing support
to Ukraine in the form of drones, proposals for a peace summit with Russia, Zelensky's visit to
Turkey to discuss ending the war, as well as the disclosure of human trafficking involving Russia.
These articles reflect various aspects of the international response to the difficult political situation
in Ukraine:

1. The article "The Minister of Foreign Affairs of Poland stated that the presence of NATO
troops in Ukraine is not unthinkable" analyzes the possibility of the presence of NATO troops on
the territory of Ukraine from the point of view of Poland [68].

2. The article "Britain declares that it will provide Ukraine with 10,000 drones to fight
Russia" examines Britain's role in supporting Ukraine and providing drones for military operations
[69].

3. The article "Turkey Erdogan Proposes to Hold a Peace Summit with Russia During
Zelenskyi's Visit to Ukraine" examines the initiative of Turkish President Erdogan to hold a peace
summit with Russia in the context of the conflict in eastern Ukraine [70].

4. The article "Zelensky in Turkey, where Erdogan is expected to insist on negotiations on
ending the war with Russia" examines the visit of Ukrainian President Zelensky to Turkey and his
meeting with Turkish President Erdogan in the context of the issue of ending the war with Russia
[71].

5. In the article "Revelation of a human trafficking gang: 2 Russian agents under CBI
scanning for sending Indians to war in Ukraine" an investigation is carried out into the activities of
a gang that was involved in human trafficking, who were sent to Ukraine to participate in the
conflict (see table 11 below) [72].
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Table 11

Results of content analysis of articles published on the electronic resource "Press Trust of India"
(India), based on the number of mentions of the conflict/support for Ukraine in journalistic

materials
. . . Cases:
No Title of the article Topic number %
/ 2 3 4
1. The Minister of Foreign The presence of NATO 1
Affairs of Poland on the troops in Ukraine 16.67
presence of NATO troops ’
in Ukraine [68]
2. Britain will provide Support of Ukraine from 1
Ukraine with 10,000 Britain 16.67
drones to fight Russia '
[69]
3. Turkey's proposal to hold | Peace negotiations with 1
a peace summit with Russia 16.67
Russia [70]
4. Zelensky is in Turkey for | Peace negotiations with 2
negotiations on ending Russia 33.33
the war with Russia [71]
5. Disclosure of a human Human trafficking and 1
trafficking gang to send | intervention in the conflict 16.67
Indians to war in Ukraine in eastern Ukraine '
[72]
0. TOTAL: — 6 100

This content analysis is based on keywords and topics that reflect the main aspects of news
articles. Keywords include names of countries (Poland, Great Britain, Turkey, Russia, Ukraine),
organizations (NATO), actions (provide, conduct, disclosure), and topics (presence of troops,
support, peace negotiations, human trafficking). The topic of analysis is the reactions of various
countries and actions in the context of the war in Ukraine, including support, proposals for peace
negotiations, and other aspects of the conflict and its impact on various aspects of life.

The unifying element is the participation of different countries and their actions in the context
of the war in Ukraine. All articles describe the reactions of various countries to the conflict between
Ukraine and Russia, their support for Ukraine, proposals for peace talks, or other aspects related to
this conflict. Thus, the unifying element is the impact of the war in Ukraine on international politics
and relations between countries.

The Press Trust of India creates an image of an external enemy created by Russia through the
publication of articles that emphasize Russian actions and behavior that cause tension or threat to
other countries. First of all, military actions or threats, interference with the sovereignty of other
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states, as well as humanitarian aspects of conflicts, such as human trafficking. By considering such
situations and events, "Press Trust of India" creates an image of Russia as a potential threatening
adversary, which helps to shape the opinion about the need to respond and protect against Russia's
actions.

Overall, PTI's coverage of Russia's foreign policy and its efforts to portray Russia as an
external enemy underscores the importance of understanding the geopolitical landscape and
relations between countries. It is important to be aware of global events and their consequences for
different countries and regions.

Features of the formation of the image of the external enemy in the publications of the news agency
"National Public Information Agency" ("Agéncia Brasil") (Brazil)

The "National Public Information Agency of Brazil" is engaged in forming the image of an
external enemy for Russia with the help of Russian propaganda. This became known from
numerous studies and analyzes conducted by experts from different countries.

According to research, Brazil's "National Public Information Agency" actively uses Russian
propaganda to create an image of Russia as an external enemy. In particular, the agency uses such
methods as disinformation, manipulation and distortion of facts.

One of the examples of the use of Russian propaganda by the National Public Information
Agency of Brazil is the creation of an image of Ukraine as an enemy of Russia. The agency actively
spreads information about the conflict in eastern Ukraine and uses it to create a negative image of
Ukraine and its people.

Also, the "National Public Information Agency" of Brazil actively uses Russian propaganda
to create an image of the West as an enemy of Russia. The agency spreads information about the
sanctions that have been imposed against Russia and uses it to create a negative image of Western
countries.

Unfortunately, such actions of the National Public Information Agency of Brazil may lead to
further aggravation of relations between Russia and other countries. Therefore, it is important to
detect and stop such actions to maintain international peace and stability.

Five analytical articles published on the website of the National Public Information Agency
(Agéncia Brasil) were examined. The articles focus on different aspects of the conflict related to
Russia and Ukraine, as well as on the geopolitical consequences of this conflict for different
countries and regions of the world.

They are united by a common theme - geopolitical and military aspects of modern
international relations. Each article examines a particular aspect of this conflict or its consequences,
such as possible military action, the response of various countries, sanctions, and political positions.
The unifying element is their focus on understanding and analyzing global geopolitical processes
and their impact on international security and stability. The materials are a representative sample of
analytical articles that will allow for objective content analysis and reveal the main trends in the
methods and strategies used by Russian propaganda to create the image of the external enemy.

As part of the content analysis carried out for the specified articles from the website of the
National Public Information Agency ("Agéncia Brasil"), the following can be noted:

1. The article "Russia Declares that it will take measures in response to Sweden's Membership
in NATO" highlights Russia's reaction to Sweden's accession to NATO, which reflects the theme of
geopolitical changes in Europe [57].

2. In the article "War in Ukraine and the Environment - themes of the Mural in Sao Paulo" the
relat equal sanctions against Russia" analyzes the effectiveness of sanctions against Russia in the
context of the long war on the territory of Ukraine [60].
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3. "The G7 foreign ministers expressed their support for Kyiv" emphasizes the support of the
"Big Seven" countries of Ukraine in the context of geopolitical events [5].

This analysis shows the geopolitical relevance of the events taking place in Europe and the
world, and shows the interest of the global mass media in these issues, which allows us to form
Table 8 with the results of the content analysis (see Table 12 below):

In the conducted content analysis, keywords and topics were used that directly indicate
relations between Russia and other countries, in particular, Sweden, Europe, Ukraine and the
countries of the "Big Seven". Also, the articles noted Russia's reaction to the actions of other
countries and international organizations. Thus, the topic of analysis was geopolitical relations,
political conflicts and the impact of sanctions on the international problem.

Table 12

Results of content analysis of articles published on the electronic resource "National Public
Information Agency" ("Agéncia Brasil") (Brazil), based on the number of mentions of the
conflict/support for Ukraine in journalistic materials

Cases:
Title of the article Topic
No number | %
1 2 3 4
Russia declares that it will take measures .
. .. Russia's response to Sweden's
l. in response to Sweden's membership in NATO membershi 2 7.69
NATO [57] P

The war in Ukraine and the environment . )
The influence of the war in

2. are the themes of the mural in Sao ) 9 34.62
UKkraine on art
Paulo[58]

Macron does not rule out that the . o
Macron's position on the

3. E ill int t int e o . 5 19.23
Hropeais Wl}k:;;)[dsugc]e roops fo military conflict in Ukraine ?
4 Ukraine: war ends 2 years with failed Assessment of sanctions 5 19.23
' sanctions against Russia[60] against Russia by Ukraine ’
. .. Support of Kyiv from the
i t rt f
5. (7 foreign minis er§ expressed support for foreign ministers of the G7 5 19.23
Kyiv[61] )
countries
6. TOTAL: — 26 100

"National Public Information Agency" ("Agéncia Brasil") forms the image of an external
enemy created by Russia, based on articles analyzing the geopolitical and military aspects of its
actions and reactions to world events. The article "Russia Declares that it will take measures in
response to Sweden's Membership in NATO" reflects the perception of Russia as a potentially
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threatening adversary in the context of changes in European geopolitics [57]. The research in the
article "War in Ukraine and the Environment" reinforces the image of Russia as a state that leads to
environmental problems due to its military actions [58]. The article "Macron does not rule out that
the Europeans will send troops into Ukraine" focuses on the possible military intervention of
European countries in the conflict in eastern Ukraine, which emphasizes the threat posed by Russia
to the stability of the region [59]. The analysis of the effectiveness of sanctions against Russia in the
context of the long war on the territory of Ukraine in the article "Ukraine: the War Ends 2 Years
with Failed Sanctions against Russia" also helps to form a negative perception of Russia as a
potential threatening adversary [60]. Agéncia Brasil's articles create an image of Russia as a
geopolitical and military enemy, which is reflected in its actions and influence on international
politics and security.

Features of the formation of the image of the external enemy
in the publications of the information agency "Kyodo News"

Kyodo News Agency, founded in 1945, is one of Japan's leading news-gathering and
distribution media. In its work, the agency adheres to the principles of independence and
objectivity, which allows it to occupy a leading position in the mass information market [63].

Important tasks of the Kyodo News agency are the collection and distribution of news from
around the world, including Russia. In this regard, the agency actively studies and analyzes the
Russian mass media, in particular, regarding the formation of the image of an external enemy for
the Russian Federation [7].

One of the examples when the Kyodo News agency paid attention to the formation of the
image of an external enemy by Russian propaganda was the conflict between Russia and Ukraine.
In its materials, the agency drew attention to the fact that the Russian mass media actively use the
term "fascist regime" to describe the Ukrainian government, which is a clear example of forming
the image of an external enemy.

Another example, when the agency "Kyodo News" paid attention to the formation of the
image of an external enemy by Russian propaganda, was the conflict between Russia and Japan
regarding the acquisition of the islands of Kunashiro, Shikotan, Habomai and Abashiri. In its
materials, the agency noted that Russian mass media actively use the term "territories that were
taken from Russia" to describe the islands, which is a clear example of forming the image of an
external enemy.

Five analytical articles published on the website of the agency "Kyodo News" (Japan) are
considered. They focus mainly on various aspects of the conflict in Ukraine and the reaction of the
international community to this situation. All of them are united by a common topic, which includes
the issue of military actions, the political and economic consequences of the conflict, as well as the
role of external factors in the development of the situation in Ukraine.

The unifying element in all articles is their focus on events related to the conflict in Ukraine
and its impact on the international situation. Each article examines a certain aspect of the conflict or
the reaction of the international community to the events in Ukraine.

Based on the content analysis of the articles from the website "Kyodo News" (Japan), it was
found that each of them contains only one case related to the conflict or support for Ukraine. The
keywords "Ukraine" and "Russia" were used as a basis to determine how often the conflict between
Ukraine and Russia is mentioned.

1. The article "Participation of the private sector is key to Japan's support for Ukraine"
examines the importance of the involvement of the private sector in allies' support of Ukraine,
which reflects the theme of Japan's support for Ukraine [63].
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2. The article "The North Korean missile discovered in Ukraine used parts of European and
American production" considers the use of a North Korean missile on the territory of Ukraine,
which reflects the topic of security and international relations [64].

3. The article "G7 agrees to continue supporting Ukraine" examines the agreement between
the G7 countries to continue supporting Ukraine, which reflects the theme of international support
for Ukraine [65].

4. The article "Russia is developing an anti-satellite potential: the White House" examines the
development of Russia's anti-satellite potential, which reflects the theme of Russia's military actions
and strategies [66].

5. The article "The Prime Minister of Ukraine Says that Japanese Companies Can Play a Big
Role in the Resumption of the War" examines the possible role of Japanese companies in the
resumption of the war in Ukraine, which reflects the theme of the economic aspects of the conflict
in Ukraine [67].

Thus, in all the researched materials, the general context related to the situation in Ukraine is
confirmed, however, mentions of the conflict or support for Ukraine are limited to isolated cases
(see Table 13 below).

Table 13

Results of content analysis of articles published on the electronic resource “Kyodo News” (Japan),
based on a number of mysteries about the conflict/support of Ukraine
in journalistic materials

. . Vipadki:
No. Name of the statistics Subject sty |
1 2 3 4
FOCUS: The participation of the private | The role of the private sector in
1. sector is key to supporting Ukraine on supporting Ukraine from the 7 53.85
the side of Japan [63] side of Japan
A Korean missile was discovered in Discovery of a South Korean
2. | Ukraine, violating parts of the European 1Y OF . 2 15.38
. missile in Ukraine
and American weapons[64]
3 G7 hopes to continue supporting G7 decision to continue ) 15.38
) Ukraine[65] supporting Ukraine )
4 Russia is dismantling its anti-satellite Development of Russia's pro- 1 769
) potential: White House[66] satellite potential )
The Prime Minister of Ukraine said that .
. The role of Japanese companies
5. | Japanese companies can play a great role | . . . 1 7.69
! in the renewed war in Ukraine
in the new war[67]
6. AT ONCE: — 13 100

In this content analysis, the keywords and topics are Japan's support for Ukraine, security and
international relations, international support for Ukraine, the development of Russia's military
potential, and the economic aspect of the conflict in Ukraine.

Based on the analysis of the articles published on the website "Kyodo News", it is possible to
determine how to form the image of Russia's external enemy in the context of the current
geopolitical situation. The articles provide evidence and arguments that Russian activities in
Ukraine are a threat to international security and stability. Russia is presented as the main
adversary, whose actions violate international law and threaten stability in the region. The texts note
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the need for the international community to strengthen support for Ukraine to resist Russian
aggression. It is noted that overcoming this threat requires not only political but also economic and
diplomatic support from allied countries. Thus, Kyodo News articles create an image of Russia as
an external enemy and highlight the importance of international cooperation to ensure security and
stability in the region.

So, the Kyodo News agency is a leading Japanese media that collects and distributes news
from around the world, including Russia. In its work, the agency adheres to the principles of
independence and objectivity, which allows it to occupy a leading position in the mass information
market. The active work of the agency "Kyodo News" regarding the analysis of the Russian mass
media allows us to identify examples of the formation of the image of an external enemy of the
Russian Federation by Russian propaganda.

Analyzing the results of content analysis of articles published on various websites of news
agencies, it is possible to identify different approaches to presenting the conflict in Ukraine and
supporting Ukraine. In particular, Agence France Press (AFP) mainly focuses on military events
and population mobilization in the context of the conflict in eastern Ukraine. Reuters usually covers
international affairs, but some articles discuss support for Ukraine and the role of various countries
in the conflict. The BBC's website focuses on military events and political developments in
Ukraine, while Deutsche Presse-Agentur (DPA) focuses on various aspects of the Russian-
Ukrainian conflict, including the security threat from Russia and its election meddling in Europe.
On the Xinhua website, articles usually focus on international relations, but some discuss support
for Ukraine and China's position on the conflict. The Anadolu Agency website focuses on the
humanitarian aspects of the conflict in Ukraine and international responses to the situation. Support
for Ukraine and the international response to the conflict in Ukraine is a prominent topic on the
Press Trust of India website. The Agéncia Brasil website focuses on various aspects of the conflict
in Ukraine and support for Ukraine, including economic and political aspects. Finally, on the Kyodo
News website, most of the articles focus on support for Ukraine and the international response to
the conflict, as well as discussing the geopolitical aspects of the situation.

According to the results of the content analysis conducted for nine news agencies, it was
found that the largest contribution to mentions of the conflict or support for Ukraine was made by
the BBC (30%), Agéncia Brasil (26%) and Agence France Press ( 19%). The smallest contribution
to the total number of references to the conflict/support for Ukraine is observed in DPA (3%).
"Reuters" agency and "Press Trust of India" have respectively 8% and 6% of the total mentions.
"Xinhua" and "Kyodo News" (Japan) are represented at the level of 14% and 13%. "Anadolu
Agency" (Turkey) showed 9% in the total number of mentions (see diagram 1 below).
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Kyodo News (AnoHis): 13%

Agéncia Brasil: 26%

Press Trust of India 6%

Anadolu Agency (TypeyunHa) 9%

Xinhua (KuTait): 14%

Deutsche Presse-Agentur (DPA): 3%

BBC (British Broadcasting Corporation): 30%

Reuters agency: 8%

Agence France Press (AFP): 19%

0% 5% 10% 15% 20% 25% 30% 35%

Diagram 1. Distribution of references to the conflict/support
for Ukraine among news agencies

Conclusions

Based on the analysis of the electronic resources of nine agencies of the world, it was
established that Russian propaganda is an effective means of forming the image of the external
enemy. It is used to create a negative attitude towards countries that do not support Russian policy
and to change the geopolitical situation on the world stage. Russian propaganda uses various
techniques such as disinformation, manipulation and distortion of facts to achieve its goals.
However, taking into account different points of view and sources of information, we can conclude
that Russian propaganda is not an objective and reliable source of information.

It was found that propaganda is a system of methods and means of influencing people's
consciousness to form certain views and beliefs. Russian propaganda is a specific type of
propaganda used by the Russian authorities to influence the minds of the population of Ukraine and
other countries.

Russian propaganda has actively evolved since the collapse of the USSR. Starting with a
relatively mild version in the early 1990s, it turned into an aggressive propaganda system after the
war broke out in 2014. The truth here is that the events that have taken place in Ukraine since 2014
mark the extreme importance of the informational and psychological aspects of the conflict,
especially in the hybrid war. Russia's aggression in the military-political sphere emphasized that
informational influence in international relations can be used not only to achieve pragmatic goals of
foreign policy but also to prepare a favourable environment for a real full-scale war. It was
established that the informational and psychological influence began even before the start of
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hostilities in the preparation of the Russian Federation for war. Therefore, the lack of an adequate
reaction to open anti-Ukrainian propaganda serves as a basis for the destruction of the state.

The search results provide information about the mechanisms of the formation of the image of
the enemy in the mass consciousness of people. Researchers study this topic using different
methodologies.

In the article of the Ukrainian researcher S. Kharkavets "Psychological features of the conflict
in the system of modern relations between Russians and Ukrainians" the psychological aspect of
relations between Ukrainians and Russians is investigated. The author proves that Russian
television plays an important role in the formation of Ukrainians as "enemies", and shows the
differences in the value orientations of Russians and Ukrainians, which are the result of media
propaganda, which negatively affects the mass consciousness, putting people into a state of
hypnosis. This leads to the fact that a person is not able to think critically, and analyze information,
and negative emotions can be excessive for him.

In the article by A. Cheberyak "Mechanism of creating a negative image of Ukraine on the
pages of the Russian mass media", the manipulative nature of the Russian-Ukrainian conflict, which
is formed by the Russian mass media about Ukraine, is considered using the methodology of
content analysis. The author singles out two components of the image of the "enemy": external and
internal. The external enemy is the USA represented by NATO and Ukraine, and the internal enemy
is people who disagree or those who support Ukraine inside the country. The author defines the
main mechanisms of creating the image of the "enemy": the use of the opposition "us-them"; the
difference between "own" and "others"; danger from the enemy and attribution of guilt to him;
symbolism and demythologizing with evil.

A. Zakharchenko's article "The Language of Enmity" examines the problem of "language of
enmity" in the context of the Ukrainian-Russian conflict. The author emphasizes that the "language
of enmity" can also refer to the image of the "enemy" since there is a difference between "own" and
"alien", that is, enemies for the existence of the country. The author gives examples of lexemes -
associations related to the image of Ukrainians from the point of view of Russians due to the
influence of the Russian information space. The author identifies three levels of manifestation of
"hate speech" associated with the Ukrainian-Russian conflict: soft, medium and hard.

The image of the enemy is formed by various mechanisms, including media propaganda, and
can have a significant impact on mass consciousness.

As a result of the analysis of the content of the electronic resources of well-known
international agencies, such as Agence France Press (France), Reuters and the BBC, it can be
concluded that Russian propaganda actively uses mass media to create the image of an external
enemy. Agencies not only cover events related to Russia and its foreign policy but also focus on
various aspects, such as the conflict in eastern Ukraine, sanctions against Russia and terrorism.

Agence France Press often points to the conflict in eastern Ukraine, sanctions against Russia
and terrorism as key topics used by Russian propaganda to create the image of an external enemy.
The general summary of AFP's content analysis indicates that Russian propaganda actively uses
these topics for the formation of ideology.

Reuters, as a global news agency, covers news from different parts of the world. Although the
results of the analysis do not provide specific information about how Reuters covers news about
Russia, the analysis of individual articles shows the agency's objectivity and critical approach to
events related to Russia.

In turn, the BBC, as a large media organization, focuses on events related to Russia and
actively covers the formation of the image of an external enemy by Russian propaganda. BBC
articles indicate that Russia uses traditional propaganda methods to create an image of an external
enemy, which indicates the need for attention to this phenomenon on the part of the international
community.
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Press Trust of India, the largest news agency in India, actively covers Russia's foreign policy
and focuses on its attempts to create an image of an external enemy. The work also points to the
importance of understanding the geopolitical landscape and relations between countries.

The National Public Information Agency of Brazil uses Russian propaganda to create a
negative image of Russia and its neighbours, in particular, Ukraine and Western countries. This can
lead to aggravation of relations and a threat to international stability.

Kyodo News from Japan acts as an independent and objective agency that actively analyzes
the Russian mass media and reveals examples of the formation of the image of the external enemy.
This shows the importance of independent journalism and objectivity in working with information.

The general conclusion from the analysis of the content of electronic resources indicates that
Russian propaganda effectively uses international media to create an image of the external enemy.
Such influence can have serious consequences for international relations and therefore requires
attention and a critical approach to information coming from these sources.

From a scientific point of view, the research contributes to the expansion of theoretical
knowledge in the field of propaganda and communications. It deepens the understanding of the
mechanisms and strategies used in Russian propaganda to form the image of the external enemy,
supplementing the existing theories and models of propaganda communications with new data and
conclusions. An important aspect is the development of interdisciplinary research, because the work
combines elements of media analysis, political science, sociology and psychology, contributing to a
comprehensive approach to the study of information wars and propaganda. In addition, the
development and application of different methods of analysis of propaganda materials, such as
content analysis, discourse analysis, comparative analysis, quantitative analysis and social network
analysis, can be used in future research as methodological tools.

The practical significance of the research lies in several key aspects. First, it contributes to
increasing the media literacy of the population. The results of the study can be used to create
educational programs and materials that will help people to better recognize misinformation and
propaganda, reducing their influence on public opinion. Second, the findings and recommendations
of the study will be useful for journalists and media analysts, helping them to recognize and expose
propaganda materials, which will increase the quality and credibility of information in the media.
The contribution to the development of national and international security policy is also important,
as the research findings can be taken into account when forming adequate responses to information
threats and ensuring stability in international relations. Finally, the results of the study will be useful
to analytical centres and research organizations for conducting further research in the field of
information security and advocacy, which will contribute to the deepening of scientific knowledge
and the development of recommendations for practical activities.
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Pociiicbka nponaranga sik 3aciéo ¢popmyBaHHsA 00pa3y 30BHIIHBOr0 BOpPOra
(Ha NpuKadi ananizy ereKmpoHHUX pecypcie 0es simu a2eHmcme ceimy)

KOuis Ipin,
Buwa npocgheciiina wikona
Hayxosoeo yenmpy biznecy ma aominicmpyearnHsi
v Bpoynasi (Ilonvwa)

Anomauin

Memoio Oocniddcennss € aumaniz U y3aeanbHeHHs CHneyupiyHux acnekmis (OYHKYiOHY8aHHs.
POCIICbKOI nponazanou aK incmpymenmy )opmysanus oo6pasy 308HiUHO20 80PO2d.

Memoou ti MemoouKu, BUKOPUCMAHI 8 HAULOMY OOCTIONCEeHHI, — 8eOMOHIMOPUHE 0151 300pY U
amanizy nyonikayii Ha eebcatimax y 2eany3i HAYKOBO-MEXHIYHOI exkcnepmusu U iHGopmayii.
Konmenm-ananiz 003601ue nam 30iticHumu CUCmeMamuyHull auaiiz mexkcmis, gioeo, pomoepadhiti
ma iHwux mamepianie i3 memor i0eHmu@ikayii OCHOBHUX meM, NOBIOOMIEHb, MOHATbHOCHI,
BUKOPUCMAHUX CI8 Ul 00pa3i8. 3a80AKU KOHMEHM-AHANI3Y MU BUSHAYUIU, SIKI NOBIOOMIEHHS mda
00paszu 8UKOpUCOBYIOMbCA OJisl CMBOPEHHS 00pa3zy 308HIUWHbO20 80po2a 1 SIK 4acmo GOHU
3ycmpiuaromscs 8 nPONA2aHOUCHCbKUX Mamepianax.

Memooonociss docniodcentns nepeobauana 6i00Ip PAHOOMHUM CHOCOOOM COpPOKa N samu
nyoniKayit Ha caumax 0es’simu MIHCHAPOOHUX A2eHMCmE ceimy (no n’sime nyONiKayiti KOHCHO20 3
oeg’ssmu) I nooanvwull iXHill aHA3 i3 Memow 6CMAHOGIEHHS CHeYUpiuHUX Aacnekmie
@YHKYIOHYBAHHA POCIUCLKOI Nponazanou 5K IHCMPYMeHmy @Qopmy6eaHHs 00pazy 308HIUHbO2O
sopozca. Ceped MmixcHapoonux azenmcms Oyau 6idiopani «Agence France Pressy (®panyis),
«Reuters» agency» (Benuxa bpumanis), «BBC» (Benuxa bpumanis), «Deutsche Presse-Agentury
(DPA; Himeuuuna), «Xinhua» (Kumaii), «Anadolu Agency» (Typeuuuna), «Press Trust of India
«(Inois), «Kyodo News» (Anonisn), «Agéncia Brasily (bpaszunis).

Pezynomamu 0ocniosicennsn dosenu, wo pociticbka nponazanoa 8npooosxc nepiooy, wo mu
AHANI3Y8anU, 3ACMOCO8Y8ANA MUNOBL CMAHOAPMHI U 2IOPUOHT CNOCOOU, MEXHOI02TT hOPMYBAHHSL.

Bucnosxu. Aunaniz KoHmewmy eneKmpoOHHUX pecypcié VKA3ye Ha me, WO POCIliCbKa
nponazanoa eghekmueHo BUKOPUCMOBYE MINCHAPOOHI Media 015 (hopMy8aHHs 00paA3y 306HIUHLOZO
sopoea. Taxuil 6niue modice mamu ceplio3Hi HACAIOKU Ol MINCHAPOOHUX GIOHOCUH, MOMY BUMASAE
yeazu ma Kpumuuro2o nioxody 00 iHghopmayii, wo Ha0xooumv i3 yux oxcepel.

Knwuoei cnoea: pociiicoka nponazanoa, eneKmpoHHi pecypcu, MIdCHApOOHi ingopmayitini
azeHmcmea, 00pas 3068HIUHLO20 80PO2a.
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Abstract

In the article, we investigate the role of
journalists in identifying information and
psychological operations (PSYOP) of the Russian-
Ukrainian war of 2022-2024. We used the method
of analyzing the reactions of 100 respondents of
different age categories. We reviewed the advice
offered by other researchers on identifying IPSO,
summarized the data obtained, and highlighted
our practical advice for journalists. The research
methodology involved creating a questionnaire
using the Google Forms electronic aggregate. We
posted the questionnaire on a personal page on
Facebook and Instagram and asked respondents
to fill out the questionnaire, answering 7 main
questions. The survey results we reflected in the
tables and cyclogramas presented.

Based on the survey results, we identified 5
signs of information and psychological operations
and the principles of their implementation. We
learned that respondents have an idea about IPSO
and recorded an increase in the number of
respondents in the Ukrainian media space with the
beginning of the Russian full-scale invasion of
Ukraine. Journalists played the leading role in
identifying  information and  psychological
operations. Media workers acted as teachers in
identifying Russian manipulations, informants
about the possible threat of Russian propaganda
penetration into the information space, and
defenders who did not allow provocations to be
“thrown” at the aggressor country. Respondents
noted that journalists could be part of IPSO.

We believe that information and psychological
operations improved in the context of the Russian-
Ukrainian war, so their study remains relevant.
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Introduction

To date, there is a war going on in Ukraine. Many spheres of social life have undergone great
changes, but the media environment has undergone colossal changes. Our information field is
«bombarded» daily by Russian «throw-ins», manipulations and provocations needed by the
occupier. All this poses a great threat to Ukrainian society and influences the course of the war.

Since the beginning of the full-scale invasion, the situation with informational and
psychological operations has also worsened. They have become even larger, more insidious and
more complex. Although Ukrainian society has already raised the level of its media literacy, the
threat level is still very high.

In addition, citizens of our country, at the stage at which the country is now, have intensified
mistrust of Ukrainian journalists. However, we must understand that they, in turn, are our helpers in
the media environment, not our enemies. Journalists have a leading role in working with
information, so they connected with the information and psychological operation (PSYOP).

It is quite difficult to resist information and psychological operations. From 2014 to today,
they have only improved. Therefore, the question of their identification is very relevant and urgent.

We believe that the study of the role of journalists in the identification of PSYOP during the
war is a work that should take place in a scientific environment. We chose the informational and
psychological operations of the Russian-Ukrainian war of 2022-2024 as the object of the study, and
the role of journalists in the identification of the informational and psychological operations of the
Russian-Ukrainian war of 2022-2024 as the subject.

The purpose of the study is to clarify the role of journalists in identifying informational and
psychological operations of the Russian-Ukrainian war of 2022-2024.

The topic of informational and psychological operations is gaining more and more popularity
among researchers, both Ukrainian and foreign. Scientists study such systems of manipulation in
various aspects of their existence, analyzing the experience of distribution in many countries.

The topic of information and psychological operations was studied by the following foreign
scientists: Brett Bemis (Bemis, 2011), Joseph S. Gordon (1988); Hendra Kaprisma (Kaprisma,
2020), Matthew Soules (Soules, 2015), Randy Bates and Michael Mooney (Bates, & Mooney,
2014), Joseph Mabima (Mabima, 2018), Anik Lukman Shamsul Afkar, Juriyati Sehu Mohamad
(Shamsul Afkar & Sehu Mohamad, 2022), as well as Alzhbeta Kovalova (Kovalova, 2024). The
above topic was also studied by Ukrainian researchers: Nataliya Shulska, Nataliya Bukina, Nataliya
Adamchuk (IIlynsceka, bykina, Anamuyk, 2023), Kateryna Granatova (2024), Kateryna Polishchuk
(2023), Alla Megel and Maria Yaremchuk (Merens, SApemuyk, 2022), Oleksandr Markiv
(Mapkis, 2018); Yury Moroz, Yulia Tverdokhlib (2016); Anton Pecherskyi (2024); Oksana Frolova
(2013) and others.

There are quite a lot of studies on informational and psychological operations and they
considered from different angles. However, it is worth noting that the role of journalists in the
identification of PSYOPs not yet been investigated.

Research methods and techniques

To achieve the set goals, we used the method of analyzing already existing research, close to
the topic we analyzed, conducting a survey among different age categories, covering a significant
number of respondents, and analyzing the results obtained. We also reviewed the advice offered by
other researchers regarding the recognition of PSYOPs, summarized the data obtained and
highlighted our practical advice for journalists.

With the help of the electronic unit «Google Forms», we created a questionnaire. We posted it
on a personal page on Facebook and Instagram. The form stated that anyone could fill it out. It was
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important for us to get responses from different age groups. All respondents who decided to fill out
the questionnaire had to answer seven main questions, as well as indicate their age category,
location and type of activity.

Results and discussion

Information and psychological operations are weapons that stand in the same row next to
assault rifles and machine guns. It strikes massively, renders the military incapacitated, and
sometimes even kills.

Information and psychological operations have long become part of the life of all nations of
our planet. They can have an impact on us in one way or another, using the most effective
techniques. What seems scary is that it is impossible to limit their effect on ourselves, since we do
not always understand that we controlled through the media space.

The concept of informational and psychological operations is not new; its use seen even
during the First World War. American researcher Brett Bemis (2011) gave a clear definition:
«Information-psychological operations are actions taken by an organization to reduce the enemy's
morale, its effectiveness, reduce their will to fight, and ultimately force them to surrender» (Bemis,
2011). The author adds that within such operations, organizations prepare a special audio, visual or
combined product or message. In addition, appropriate media selected for a specific purpose, which
will be able to reach the target audience as much as possible and will have a significant effect on it
(Bemis, 2011).

Our views on the definition of informational-psychological operations coincide with the
article of Brett Bemis (2011), therefore we suggest starting the review of research by foreign
authors from the work of the above-mentioned scientist «Preparation of informational-
psychological operations: ingredients of successful informational-psychological operations»
(Bemis, 2011). In our opinion, this study is quite thorough and important within the scope of the
topic analyzed by us. It reveals strategies and methods of influencing audiences based on the US
experience in developing information and psychological operations during the Korean War. The
author analyzed three specific operations, namely, Operation Moolah, Safe Passage Slip, and
Loudspeaker Call for Surrender. The researcher justified his choice of informational and
psychological actions by what they were at that time. This was the first war when a group was fully
formed that worked continuously in this direction (Bemis, 2011).

In general, the study of Brett Bemis (2011) covers quite extensively many aspects that are
relevant to the topic we are analyzing. We consider the second part of the scientific article to be the
most interesting and useful for our work, where the author gave a clear definition of the
information-psychological operation and described its seven-phase process. It includes the
following stages: planning; analysis of the target audience; development of a series of actions;
product creation and design; internal review and approval and audience impact assessment (Bemis,
2011).

The American researcher presented material on how to formulate messages for informational
and psychological operations, where he noted the importance of all four of his variables: in-depth
knowledge of the target audience, information and consumer favorability. Brett Bemis (2011)
further describes the evolution and future of information and psychological operations. The above-
mentioned author did not miss the theory of communication in his research (Bemis, 2011).

In conclusion, Brett Bemis (2011) advises analyzing and learning from successful and
unsuccessful information and psychological operations, to study the target audience in depth, to
form strong messages and to choose effective means of their transmission. The author is convinced
that it is necessary to increase the favorability of consumers. In his work, the researcher presented
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models and matrices that, as he claims can increase the effectiveness of informational and
psychological operations (Bemis, 2011).

Researcher Hendra Kaprisma (2020) made a significant contribution to the study of the topic
of information and psychological operations in the article «Psychological Operations: from the
Point of View of Communication, Mass Media, Propaganda and Socio-Cultural Perspective»
(Kaprisma, 2020). He considered informational and psychological operations from four different
angles. The first section of the article is devoted to communication, which, according to the
researcher, consists not only of three main elements — sender, message and recipient but also of also
two additional ones — media and effect. The author also emphasized, «Initial knowledge of the field
and socio-cultural conditions is the basis for determining the model, type of messages and media
that are suitable for the target audience» (Kaprisma, 2020).

The second section of the aforementioned article describes information-psychological
operations from the point of view of mass media, where the media shown as a «conveyor» of
messages in the communication space. The author emphasizes that the mass media act as a tool for
those who want to spread the message to deliver the necessary information effectively, efficiently
and with the ability to reach a wide audience. Also in this section, it said that it is important for the
operations team to be able to create even the simplest media themselves. In conclusion, the
researcher convinces that it is worth noting that the trust of the target audience in the mass media
should be as high as possible, because then the level of influence will be as high as possible
(Kaprisma, 2020).

The next chapter of the work of Hender Kaprisma (2020) was devoted to the consideration of
informational and psychological operations from the point of view of propaganda. Here, the author
provided an understanding of the interpretation of propaganda by such researchers as Matthew
Soules (Soules, 2015), Randy Bates and Michael Mooney (Bates, & Mooney, 2014). In summary,
propaganda considered the dissemination of a certain true or false thought/idea, which should
influence a certain audience and convince them to adopt a certain attitude or incline them to certain
actions. It should act not only during armed conflicts but also before and after them (Kaprisma,
2020).

The above section describes the idea that the best propaganda is the truth. In contrast, the
worst is a lie (Kaprisma, 2020). In our opinion, such a judgment somewhat destroys the Ukrainian
vision, against the background of experience with Russian propaganda, but it is quite correct.

The topic of the fourth chapter of the study by Hendra Kaprisma (2020) is informational and
psychological operations from the point of view of a sociocultural perspective. This subsection of
the topic analyzed by us is one of the integral components for achieving the goals. In the mentioned
part of the work, the author emphasizes that during the development of information and
psychological operations, the sender must study in detail the knowledge of his target audience in
the social, cultural and physical fields. The researcher argues his statement by the fact that the
mentioned factors will shape the content and model of the message (Kaprisma, 2020).

Studying the life and lifestyle of the target audience will help increase the effectiveness of
information dissemination. Such knowledge reveals strengths and weaknesses. Distributed
materials should be close to the target audience, as well as appropriate to its culture (Kaprisma,
2020).

In the conclusion of his scientific article, Hendra Kaprisma (2020) emphasized the
importance of considering informational and psychological operations through the prism of all the
points of view analyzed by him. «All perspectives involve factors that influence the course of
psychological operations to achieve a target against targets without the use of tools (firearms) but
through "psychological warfare' which attacks the mind and then changes the target's behaviour and
mindset» — emphasizes the researcher (Kaprisma, 2020).
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As the next work in the proposed review, we chose the article by the Slovak researcher
Alzhbeta Kovalova entitled «What are informational and psychological operations and how can
they be used in hybrid warfare?» (Kovalova, 2024). This study is important within the scope of the
topic analyzed by us, as it is relevant to us. In it, the author analyzes the issue we are researching
based on the operation that carried out on the territory of Ukraine by the occupying country on the
eve of the second anniversary of the war. Equally important, in our opinion, is that the analyzed
article was published on the website of the software company ESET, which specializes in cyber
security (Kovalova, 2024).

In addition to explaining the concept of an information-psychological operation, Alzhbeta
Kovalova (2024) described in detail the operation «Toxonto» (as it called in ESET). The article
states that Russia conducted the operation in two stages in November and at the end of December
2023. During the first wave of the analyzed information and psychological operation, e-mails sent
out that there might be problems with heating, and shortages of medicine and food in the country.
They tried to demoralize Ukrainians with the mentioned fact. During the second wave of the
operation, attackers, posing as other citizens of our country, urged people to mutilate themselves to
avoid military service (Kovalova, 2024).

Alzhbeta Kovalova (2024) stated that «kESET Research» recorded campaigns of one type of
phishing, which aimed at stealing credentials of «Microsoft Office 365» (Kovalova, 2024).

In conclusion, the researcher emphasizes, «The change of battlefields, from physical to
psychological, aimed at demoralizing and destabilizing communities with the help of
disinformation campaigns» (Kovalova, 2024). Alzhbeta Kovalova (2024) also emphasizes that
modern information and psychological operations are more insidious and sophisticated (Kovalova,
2024).

The final work of our review is the article by researcher Joseph Mabima (2018) «Social
Network Sites as a Tool for Psychological Operations: A Case Study» (Mabima, 2018). This study
deserves our attention, as it reveals PSYOP in the context of the popular platforms Facebook and
Twitter, through which the most fake messages from Russia flow. Joseph Mabima (2018) also
detailed in his research an overview of several information and psychological operations by the
occupying country in the Ukrainian media space (Mabima, 2018).

In his article, the author emphasized that Russian «trolls» have existed in our information
space for many years and carry out constant psychological operations designed to create discord
within the state. The researcher noted the presence of bots of the aggressor country during the
Euromaidan, where fake accounts aimed at supporting the small part of the Ukrainian population
that was against signing the association agreement with the European Union (Mabima, 2018).

Next, Joseph Mabima (2018) presented materials with screenshots confirming that Russia
often uses social networking sites in its information and psychological operations. The author
described operations about the oppression of Russian-speaking people in Ukraine, about the fact
that Ukrainians are the «axis» of evil in the Baltic region, and about how the annexed parts of our
country become better in occupation. The study recorded «throw-ins» into our media space with
slogans that the Russian Orthodox Church is the only true Christian faith, and it also refers to the
smearing of our soldiers in Slovyansk (Mabima, 2018).

In the conclusion of his research, Joseph Mabima (2018) emphasizes that social networks
have now become an ideal place for informational and psychological operations, where bloggers or
even fake mass media can become their reinforcement. The author believes that this trend has led
to Russia's active actions in not only Ukraine and the USA, but may also develop in other countries
under the same scenarios. The researcher is convinced that in the era of social networks, we must
focus on the psychology of decision-making (Mabima, 2018).

During the war between Russia and Ukraine, the information war reached a new level. On the
part of the aggressor, a large mass of disinformation, manipulation and other methods of waging
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hybrid war pour into the Ukrainian media space every day. During the two years of the full-scale
invasion, the Ukrainian people significantly improved their knowledge in the field of information
hygiene. However, we should not forget that Russian information and psychological operations
have improved significantly. In this case, it is important to understand that the identification of the
PSYOP is an integral part of the life of Ukrainians.

The issue of informational and psychological operations during the Russian-Ukrainian war
was described by the following researchers: Haramis Illynsceka, Haramiss bykina, Haramis
Anamuyk (2023); Karepuna [Tomimyk (2023); Amra Merens and Mapis Spemuyk (2022) and
others.

Important, in our opinion, research for the analyzed topic was conducted Haranis Illynschka,
Haranmis Bykina ta Haramis Agamuyk (Illyneceka, bykina, Axamuyk, 2023). Work «Typological
Markers of Information and Psychological Operations (PSYOP) in the Conditions of War in the
Media» (Lynsceka, bykina, Anamuyk, 2023) reveals all the tricks and identifiers of Russian
«throw-ins» into Ukrainian social networks during a full-scale invasion. The authors single out
several typical signs of PSYOP: synchronicity of publications, factual, linguistic or logical errors,
and fakeness of the authors of the messages. The study also states that «Russian PSYOP often hide
behind blue and yellow flags, tridents, patriotic appeals» (Illynbcbka, bykina, Agamuyk, 2023). In
the article, such misinformers are called «virtual saboteurs» (Lllynbcbka, bykina, Angamuyk, 2023).

The researchers state in their work that messages about conflicts between residents of the
west and east of Ukraine are increasingly becoming a trap for Ukrainians. The fact that the
residents of the occupied territories are to blame for the war coming to their homes because they
spoke Russian (Lllynbcbka, bykina, Agamuyk, 2023).

At the end of her research, the author singles out three more typical signs of informational
and psychological operations of Russians in the Ukrainian media space.

1. The effect of exaggerating the power of the enemy. The manipulators create the
impression that Russia is winning in intelligence or has an influence on mobile communications,
thereby intimidating the Ukrainian people.

2. «Call to active actions due to excessive emotional load of the message» [18]. Using
lexical, visual or manipulative means, the enemy causes a strong emotional excitement, during
which Ukrainians forget about critical thinking.

3. Discrediting Ukrainian official sources. Propagandists of the aggressor country speculate
with the phrases «the government does not say anything», «everything is hidden from us», and «the
official mass media is silent» (Illynscbka, bykina, Anamuyk, 2023).

In summary, the researchers stated that the Ukrainians were able to resist the first aggressive
waves of disinformation with the beginning of a full-scale invasion and to develop effective tools
and strategies for countering PSYOP, and most importantly, they proved that they could resist
information warfare (Illynbcoka, bykina, Anamuyk, 2023).

Within the framework of studying the identification of informational and psychological
operations, we must understand that PSYOPs divided into types according to different criteria.

Onekcanapa MapkiB (2018) — the author of the work «Hybrid War and Journalism. Problems
of Information Security» (Mapkis, 2018) proposed a clear classification of PSYOP. According to
her research, information and psychological operations divided into offensive and defensive.
According to the purpose and direction, the author identified four types of manipulation systems:
those aimed at influencing management decisions; those aimed at compromising material; those
that aim to disable or damage something; designed to destabilize the economic or political situation
(Mapkis, 2018).

The researcher stated that there are short-term, medium-term and long-term operations that
last 1-2 weeks, 2—4 or more months, respectively (Mapkis, 2018).
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For effectively counteract powerful Russian propaganda and disinformation, which have a
great impact, we must clearly understand the mechanisms of information and psychological
operations. Based on this, we offer to consider the results of the research of Kateryna Polishchuk
(2023) on the topic: «The system of countering information and psychological operations during
the full-scale military aggression of the Russian Federation against Ukraine» (ITomimmyk, 2023).

In the above work, the author emphasizes that the aggressor country has developed a
powerful mechanism of propaganda and influence on all spheres of life. This apparatus consists of
well-honed message cases and strategies. To carry out its information and psychological operations
against Ukraine, Russia most often uses the following «mouthpieces»: «social networks
(«YouTubey, «TikTok»), foreign mass media, in particular, its channels that still operate in other
countries (RT, «Sputnik»); trolls, bloggers and bots (chatbots); leaflets, free campaign newspapers;
face-to-face campaigning...» (ITomimyxk, 2023).

Also in his research Karepuna Ilominryk (ITomingyk, 2023) noticed that in their informational
and psychological operations, Putin's propagandists often use the mirroring method, transferring
their guilt to our state.

In the process of identifying PSYOP, it is important which topics Russians most often choose
for propaganda. The author highlighted the main narratives, which are indicators that the audience
manipulated. Such topics include stories that Ukraine is a pseudo-state and it is part of Russia. In
addition, in the materials of PSYOP, it often said that Ukrainians are evil, and Russians want the
best for people. News that our people are Nazis, fascists, and the like and that Ukrainians, in
general, are «puppets of the West» is widespread misinformation. (ITomimyx, 2023).

To avoid Russian manipulations in the Ukrainian media space in the future, we should know
why some information and psychological operations were successful during a full-scale invasion.
The researcher singled out three reasons.

1. Experience of the aggressor country in waging hybrid wars with other countries (Georgia,
Moldova, Chechnya). Certain informational and psychological operations have already tested on
other people and improved.

2. Russia has long had many large information resources, which it uses for mass «infusion»
of fakes.

3. Ukraine was not economically and politically stable at the time of the full-scale invasion.
Inside the state, we had many people (in particular, politicians who worked for Russia for years).
Therefore, the Ukrainian people were vulnerable to manipulation (ITomimyx, 2023).

Summarizing, Kateryna Polishchuk (2023) added that despite all the successes of Ukraine in
countering the PSYOP of the aggressor country, the threat is still very great and we must work
effectively on creating an effective mechanism that would quickly discredit the manipulations of
the occupiers in the Ukrainian media space.

In our opinion, the work became an important publication for Ukrainian society during the
full-scale invasion Annu Merens Ta Mapii Apemuyk (2022) under the name «Enemy PSYOP. How
to change and resist?» (Merens, SIpemuyk, 2022Within the framework of the topic we have
considered, we will analyze an example of the technology for conducting informational and
psychological operations.

According to the authors, Russia can use various tools to integrate into our media field: fakes,
interpretations or manipulations. However, the principle of influence on mass consciousness must
be the same. Amma Merens and Mapis SApemuyk (2022) showed their opinion in a diagram (see
Figure 1 below).
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Fakes, interpretations, manipulations

Messages

Narrative

Fig. I The principle of informational influence of PSYOP

According to the diagram in Fig. 1, narratives formed from messages, and those in turn are
formed from fakes, interpretations and manipulations. Next, the researchers considered such a
theory using real examples. As examples of fakes, interpretations, or manipulations, the authors
presented messages such as «everyone in the Armed Forces abuses alcohol», «fighters on the front
line fight only with assault rifles and rifles» and «the Ukrainian army is naked, bareheaded, and
hungry» (Merens, Spemuyk, 2022). The message that our army is weak and incapable of anything
traced in such information leaks. This is where the narrative follows that: «Ukraine is an
unsustainable state» (Merens, Spemuyk, 2022).

Such an example Amia Merens Ta Mapis Spemuyk (2022) were able to convey that even the
smallest Russian fakes are part of systemic actions in the informational and psychological
operation.

Among the large flow of messages about what PSYOP is, how to counter it and their
examples, it is still important to highlight systematic instructions on identifying such manipulations
by the aggressor country. Just such an article published on the «Media of Great Histories» portal by
their authors, where information warfare specialist Dmytro Zolotukhin identified five signs of
informational and psychological information (Menia Benukux Ictopiii..., 2022).

1. The goal of any informational and psychological operation is to change the behaviour of a
person or a group of people.

2. Someone has a concrete benefit from the fact that the behaviour of a large number of
people will change.

3. It is important to check the source of the message. «And if that source is anonymous,
people will think that the person concerned has a motive to hide their benefit» (Mexaia Benukux
Icropiit..., 2022).

4. If certain information creates an involuntary effect of repetition, and the reason for this is
not social significance — you should think and understand that there is a resource for conducting an
operation.

5. The information cannot confirmed, there is no objective evidence that it is true (Menia
Benuxkux Icropiii..., 2022).
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In conclusion, it can be understood that when receiving any message that evokes strong
emotions, does not have a clear primary source and has a feeling of intrusiveness, it is worth
«turning ony critical thinking and thinking about who benefits from such intrusiveness.

According to the methodology of our practical research, we conducted a survey consisting of
seven questions. We received 100 completed forms, the results of which will describe below.

Table 1.
The results of respondents' answers to question 1.

Do you know what such informational and psychological operation (PSYOP)?

Options answers %
«Yes» 63
«No» 35
«Partly» 2
TOGETHER 100

Cyclogram 1.
The results answers respondents to question 1.

63%

H Yes B No | Partly

The survey was attended by 46 respondents (46%) aged 18 to 24, 29 (29%) from 25 to 44, 19
(19%) from 45 to 60, and 6 (6%) who are over 60. 88 people (88%) of all respondents are in
Ukraine, and the remaining 12 (12%) are outside Ukraine. The majority, namely 65 people (65%)
are working, 25 people (25%) are studying and 10 people (10%) are not working.

In the first question, we asked the respondents «Do you know what information-
psychological operation (PSYOP) is?»

63 people (63%) chose the answer «yes», and 35 people (35%) — «partially». Another 2
persons (2%) do not know this term (see table 1 below).

The next question was «How do you know the meaning of the above term? »

The largest part of respondents, namely 32 people (32%), marked the answer option «read in
an article on a news site» 30 people (30%) heard about information and psychological operations
on radio or television. Another 27 respondents answered: «read on Google». The remaining 11
people (11%) offered their option in the «Other» column. Among the answers received were:
«professionally related to teaching the specifics of PSYOP in journalistic activities»; «learned in
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pairs at the university»; «studied at the university»; «l study journalism and study this
terminology»; «learned from my daughter»; «from various sourcesy»; «from a friend who studies
journalismy; «in the book»; «met at work»; «the book «Political Science»; «video of military
analysts» (see table 2 below).
Table 2.
The results of the answers respondents to question 2.

«How do you know? Value the term above? »

Options answers %
«Read in the article news site» 32
«I heard it on television or on the radio» 30
«Read it on Google» 27
«Other» 11
TOGETHER 100
Cyclogram 2.

Results of respondents' answers to question 2
"How do you know aforementioned term?"

11%
W "Read in the article news

32% o
site

m "l heard it on television
or on the radio»

"Read it on Google»

"Other"

30%

In the third question, we asked our respondents «Did you encounter an information and
psychological operation (PSYOP) from Russia during the full-scale invasion?».

An unequivocal majority, namely 73 people (73%), answered «Yes». The other 21
respondents (21%) could not say whether they had encountered PSYOP from Russia during the
full-scale invasion. And another 6 respondents (6%) left a mark next to the answer option «no» (see
Table 3 below).
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Table 3.
The results answer respondents to question 3.

«Did you encounter an information and psychological operation (PSYOP) from Russia during the
full-scale invasion? «

Options answers %
«Yes» 73
«I can’t say for sure» 21
«No» 6
TOGETHER 100

Cyclogram 3.

Results of respondents' answers to question 3 ««Did
you encounter an information and psychological
operation (PSYOP) from Russia during the full-scale

6% invasion?»

21%

. IIYesII
m "l can't say for sure»

IINOII

73%

The fourth question was optional for everyone. Those people who faced the PSYOP during
the full-scale invasion gave the answer. There are 93 such respondents. The question was: «What
helped you recognize the informational and psychological operation?».

54 people (58.1%) answered, «Own critical thinking». Another 22 respondents (23.7%) left a
mark next to the option «warning about the possibility of an operation on television/radio/in a
newspaper/on a news site.» Another 15 people (16.1%) were helped recognize the information and
psychological operation of media literacy skills. 2 respondents (2.2%) chose the option «Other»
wrote: «Own critical thinking and media literacy skills» and «did not collide» (see Table 4 below).
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Table 4.
The result answers respondents to question 4 « What helped you recognize informational and
psychological operation?»

«What helped you recognize informational and psychological operation? »

Options answers %
«Own critical thinking» 58.1
«Warning about the possibility of an 23.7

operation on television/radio/in a
newspaper/on a news site »

«Media literacy skills» 16.1
«Other» 2.2
TOGETHER 100

Table 4.

The result answers respondents to question 4 «What helped
you recognize %nformational and psychological operation?»

(]

_\ 2%

24% 58%

B «Own critical thinking»

B «Warning about the possibility of an operation on television/radio/in a newspaper/on a
news site»
«Media literacy skills»

The fifth question was for all 100 respondents and sounded like this: «In your opinion, what
role do journalists play in recognising PSYOP during the war?»

20 respondents (20%) chose «the role of an informant about a possible threat». Another 9
people (9%) believe that journalists perform «the role of a defender who does not allow PSYOP
into our media space». Another 5 respondents (5%) marked the answer «the role of a mentor who
teaches us to identify them». However, the majority, namely 64 respondents (64%), chose the «all
of the above» option. 2 people decided to offer their answer next to the «Other» mark and wrote:
«s part of the PSYOP scheme» and «the role of an informant about a possible threat, the role of a
mentor who teaches them to identify» (see table 5 below).
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Table 5.
The result answers respondents in question 5 «/n your opinion, what is the role in the
recognition of PSYOP during the war playback journalists? »

«In your opinion, what is the role in recognising PSYOP during the war play back
Jjournalists?»

Options answers %
«Everything listed» 64
«The role of the informant about the 20
possible threaty
«The role of a defender who does not 9
allow PSYOP into our media space»

«The role of the mentor, who teaches us 5

to identify them»

«Othery 2

TOGETHER 100
Table 5.

The result answers respondents in question 5 «In your opinion, what is
the role in the recognition of PSYOP during the war play back
journalists?»

H «Everything listed»

H «The role of the informant
about the possible threat»

20%
M «The role of a defender who

does not allow PSYOP into our
media space»

«The role of the mentor, who
teaches us to identify them»

"Other"

The sixth question to the people we interviewed was «Do you think journalists can carry out
PSYOP? »

88 respondents (88%) answered, «Canx». The other 10 people (10%) can’t answer. 2
respondents (2%) believe that journalists cannot carry out PSYOP (see table 6 below).
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Table 6.
The results answers respondents in question 6
«Do you think journalists can carry out PSYOP? »

«Do you think journalists can carry out PSYOP?»

Options answers %
«Can» 88
«I can’t answer» 10
«Can't» 2
TOGETHER 100
Table 6.

The results answers respondents in question 6

«Do you think journalists can carry out PSYOP?»
2%

10%

B «Can» M «lcan't answer» «Can't»

In the final question, we asked respondents to leave advice to journalists so that they could
better recognize informational and psychological operations.

We received 83 answers from our respondents to the above question. We decided to group all
the tips since most of them repeated. Therefore, we got 7 conditional answers-categories (see Table
7 below).
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Table 7.
The results answers respondents in question 7
«What can you advise journalists to so that they can better recognize PSYOP»

« What can you advise to journalists in order to
No that they could do better recognize PSYOP? »
y Options answers %
1. Improve / use skills media literacy 6
2. Check sources of information 28
3. Develop / use critical thinking 12
4. Learn / explore PSYOP topic 8
5. Be alert 4
6. Other 24
7. The most interesting and the most meaningful , 18
on our opinion, answers
8. TOGETHER 100
Table 7.

The results answers respondents in question 7
«What can you advise journalists to so that they
can better recognize PSYOP»
29%

7%

B Improve / use skills media
literacy

B Check sources of information

H Develop / use critical thinking

Learn / explore PSYOP topic

M Be alert

10% 15% M Other

We included the advice of five people (6%) in the first group. The largest number of
respondents, namely 23 people (28%), believes that journalists need to check the sources of
information well to recognize the information-psychological operation. We classified another 10
people (12%) into the third category. In addition, 7 respondents (8%) believe journalists should
constantly learn the topic of PSYOP. 3 respondents (4%) wrote that it is enough to be vigilant to

178




Social Communications: Theory and Practice, 16(2), 2024 DOI: 10.51423/2524-0471-2024-16-2

Coyianvni komynixayii: meopis i npaxmuka, 16(2), 2024.

recognize Russian «throwbacks». In the «Other» category, we included all answers that do not fit
into any of the groups. 20 respondents (24%) received advice from her. The answers of the
interviewees were as follows:

* «View the list of channels coordinated by Russia (list from the Center for Countering
Disinformation)»;

* «Don't trust unofficial Telegram channels, take a «media literacy» course, sign up for fact-
checking initiativesy;

* «To act as an informanty;

* «Include critical thinking and do not succumb to temptations (money, career...)»;

* «To be yourself, remember why you are doing it and go to the end»;

* «To be competent and honest in all matters»;

* «Tell the truthy;

* «To be a true patriot of Ukrainey;

* «Receive information from various sources, check it many times, and have intuition, and
not to write false titles that do not reflect the content of the text»;

* «Be guided by verified sources. Don't write anything for the sake of likes!»;

* «Pay attention to the details near the location of the PSYOP shooting, look for the primary
sourcey;

* «Turn on the brainsy;

* «If you don't see it, don't think it up»;

» «It is important to adhere to professional (journalistic) ethical principles for identifying
PSYOP»;

* «To study deeply psychology and types of thinkingy;

* «Be patienty;

* «Not to allow negative information about Ukraine into the media space...»;

* «Strength and patience to distinguish between lies and truthy;

* «Good lucky;

* «Only real facts».

We also highlighted 15, in our opinion, specific answers (18%):

* «Analyze all sources of information and news through the lens of your critical thinking. To
study human psychology»;

* «Analysis of the situation, trust only the first source of information, double-check
information and do not chase sensationy;

* «To think critically, not succumb to PSYOP, also read and learn information about how to
properly react and analyze this or that attack by the aggressor. The most important thing is not to
spread such information, but on the contrary to tell that this or that information is unreliable and can
be considered PSYOP so that other people know about it and do not succumb to propaganday;

* «Check information in at least three sources. Receive information only from authorized
persons. Avoid using techniques that give overload in the emotional colour of informationy;

* «Do not use one, or even 10 sources of information. Analyze the «News» of the enemy and
compare them with reality. And convey information as it is, without exaggeration and vice versa,
even if the conditional situation is not on our side»;

* «First of all, check information by available means, do not be afraid and do not be ashamed
to ask for help and advice from colleagues. Seek confirmation or refutation from competent
authorities, special services, etc. And to think critically»;

* «At this time, give more priority to studying PSYOP itself, analyze Russia's actions,
improve skills in this regard and inform society more about PSYOP»;

* «Work on yourself, constantly improve, develop, learn new information, learn from other
people's experiencey;
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* «Think critically, ask yourself questions about who could benefit or benefit from it and why,
be aware of politics and geopolitics, be able to analyze and have a good memory»;

* «Act by the rules of journalistic ethics. Do not try to «sell» information by manipulating
headlines or texts that are sharp for society, and in no case do not distribute information from
unverified sources. Also, do not spread information that could discredit the Armed Forces in any
way»;

* «Study examples of PSYOPs and their methods. Check sources of information Watch for
patterns and try to recognize them. Consult with experts. Maintain systematic documentation of
PSYOP casesy;

* «Not to present information to society as if tomorrow is the end of the world, thereby
provoking panic in all aspects (for example, there will be no sugar, salt, light, water, eggs, etc.)»;

* «It is good to check sources of information, and always focus on official authorities (and not
even on popular media). Always be aware of the latest events, because this is how you can critically
analyze information and expose PSYOP. Pay attention to the presentation of information (headline,
photo, source, possible words of manipulation in the text)»;

* «Learning to detect the fact of the beginning of the PSYOP to have time to prepare for a real
conflict.» For this, it is necessary to monitor the information space to detect an information
operationy;

» «Communication with society is important for journalists to understand the psychological
state of people».

Summing up, we can say that most people know what an informational and psychological
operation is. However, opinions about where the interviewees learned the meaning of this term
divided: some read it in an article on a news website, others heard it on the radio or television, some
learned from Google, and some gave their versions.

A large proportion of people have already had time to face the PSYOP during the full-scale
invasion of Russia on the territory of Ukraine. A small part of the respondents confidently testified
that they had no contact with such manipulation systems from the aggressor country. There are
people who cannot accurately answer the question. They are indicates people's lack of confidence in
the ability to identify informational and psychological operations.

The opinions of the interviewees who encountered PSYOP divided on what helped them to
recognize Russian propaganda. Most people guided by criticality when determining an
informational and psychological operation. This shows that for more than 2 years of a full-scale
invasion, people have learned to process the information presented and be guided by logic, not
emotions. We also recorded that a little less than % of the people we interviewed identified the
PSYOP after being warned about the possibility of an operation on television/radio/in a
newspaper/on a news website. Such indicators show that journalists have become our defenders or
helpers in the media environment and play an important role in recognizing Russian propaganda.
Many respondents use media literacy skills to identify informational and psychological operations.

Almost all the people we interviewed agreed with the options offered to us regarding the role
that journalists can play in the recognition of PSYOP. We recorded that the majority of people who
took part in our research believe that people who work on radio, television, in a newspaper, or on a
news website can act as informants about a possible threat, and defenders who prevent PSYOP in
our media space, and even mentors who teach them to identify. One respondent believes the
journalist may be part of a Russian propaganda scheme. Such a statement may indicate distrust of
Ukrainian publicists.

Almost all of the people we interviewed believe that journalists can carry out PSYOP. Only
two people out of a hundred are convinced that they cannot. However, there were also those
respondents who could not accurately answer the question.
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Analyzing the advice of the respondents in the last question of our questionnaire, we can say
that most people gave important hints about which journalists are better at recognizing
informational and psychological operations. In their answers, the interviewees put the greatest
emphasis on the importance of checking any information. We also noted that many respondents
advise using media literacy skills and critical thinking when processing messages. Some
interviewees are convinced that vigilance and desire to study the topic of PSYOP is an important
aspect of the work of journalists.

Looking at the answers that we assigned to the «Other» category, we can assume that some
Ukrainians do not completely trust journalists, so they are advised to present only dry, real facts, not
to make up anything, not to write «false headlines» and «not to give in to temptations (monetary,
career...)».

Comment «Don't write anything for the sake of likes!» led us to think that among Ukrainians
there are also those who do not completely distinguish professional journalistic publications from
news posts on social networks.

In the answers, which we classified as the most interesting and meaningful, in our opinion, we
followed a series of tips about the importance of taking into account other people's experiences,
checking information, taking into account the rules of journalistic ethics, early detection of the
beginning of an operation and studying human psychology. The respondents also noted that it is
worth paying attention to information about the Armed Forces and honestly talking about the
situation in the country.

Russian propaganda has been actively trying to interfere in the Ukrainian media space for a
very long time. PSYOP performers are increasingly inventing new schemes for spreading their
narratives through any available channels of influence on the mass consciousness. Since 2014,
Russian bots have even more actively begun to deploy entire informational and psychological
operations to achieve the desired reaction inside Ukraine. Every year, such systematic interventions
of the aggressor country in our information environment become more and more powerful and
influential.

To date, when two years have already passed since the full-scale invasion of Russia, we can
state that information and psychological operations are very good at manipulating the emotional
state of Ukrainian society. Moreover, although the people of our country have already acquired
some media literacy skills during the war, the PSYOP of the aggressor countries are also not
standing still, but are only improving every day.

Based on the survey we conducted above, we can state that journalists play an important role
in helping society identify Russia's information and psychological operations, especially during a
full-scale invasion. False information negatively affects the situation in the country. Access to it
should be limited. Information space specialists should know PSYOP and be able to recognize them
quickly. For this purpose, we highlight several practical recommendations for journalists regarding
informational and psychological operations.

Our survey showed that almost all respondents mentioned checking information and finding
sources in their advice to media workers. In our opinion, this is the first and most important
recommendation for journalists.

In the modern media space of Ukraine, the competition between mass media is quite high.
Everyone wants to publish sensational material and be the first. It is necessary to check the message
when the information field of our countries constantly exposed to bots.

Finding the source is the most important thing when preparing material for mass media. It is
unacceptable for professional journalists to broadcast publish or even hint at information that a
media worker has heard or read somewhere, and it is impossible to find confirmation of this.

To help Ukrainian society and journalists in particular, the decision of the National Security
and Defense Council of Ukraine, even before the full-scale invasion of Russia, the Counter-
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Disinformation Center was established. According to the free online encyclopedia «Wikipediay, it
«ensures the implementation of measures to counter current and projected threats to Ukraine's
national security and national interests in the information sphere, ensuring Ukraine's information
security, identifying and countering disinformation, effectively countering propaganda, destructive
informational influences and campaigns, preventing attempts to manipulate public opinion»
(Wikimedia project participants, 2024). In addition, its specialists developed a manual for
countering disinformation, which analyzed the techniques and tools of influence with the help of
information enemy resources and already worked out cases of the Russian Federation.

The next important recommendation for journalists regarding the recognition of PSYOP is to
study the psychology of the Ukrainian audience and people in general. Nowadays, it is difficult to
work in the field of creating media content without knowing how people will react to it. In our
opinion, at a time when the moral state of society is difficult due to constant negativity and
pressure, journalists need to control both their emotions and those that arise in people after reading
certain material. Since the main tool of Russian propagandists in waging a hybrid war is the
manipulation of citizens' consciousness, media workers need to understand what emotions specific
information carries.

Knowledge of the working scheme of human psychology will allow you to understand by
what means it can influence and managed.

In addition, a very effective life hack when identifying informational and psychological
operations by a journalist is to control one's primary emotions and thoughts when reading a
message. In this way, you can catch yourself, before analyzing the information, on what a consumer
who not guided by critical thinking can think, or on violent emotions that propagandists want to get.

Monitoring the current situation in Russia and its media space is also important in the
identification by journalists PSYOP. This will make it possible to control the situation and follow
the chain of disinformation leakage or prevent the operation.

A final practical recommendation for journalists to identify information-psychological
operations is to ask you the following questions when receiving a report that cannot verified.

1. What did I feel when I first read the information?

2. Were there sharply positive or negative emotions from what you read?

3. Does it motivate me to take specific actions?

4. Does the distribution of such information violate any ethical values or the Law of Ukraine
on the dissemination of messages in times of war?

5. Did I not notice a similar manipulation of my consciousness during contact with
informational and psychological operations that have already taken place on the territory of
Ukraine?

Summing up, it is worth noting that media workers must always adhere to journalistic
standards and rules for the dissemination of information during wartime, be comprehensively
informed, control all, their perceptions of messages and study the topic of PSYOP.

Conclusions

We analyzed Ukrainian and foreign works that studied PSYOP in various aspects of their
implementation. Thanks to this, we were an overview of already performed manipulations, to
highlight five signs of informational and psychological operations and the principle of their
implementation.

Using the analysis and generalization of knowledge from the theoretical part, we created an
effective online survey, in which 100 respondents took part. From its results, we learned that most
people know what PSYOP is. They see them increasing in our media space with the arrival of a
full-scale invasion. Journalists also played a leading role in the identification of informational and
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psychological operations for a significant number of interviewees. Media workers acted as teachers
in recognizing Russian manipulations, informants about the possible threat of Russian propaganda
penetrating our space, and defenders who did not allow provocations to be «thrown» at the
aggressor country. However, quite a large number of people noted that journalists themselves can a
part of PSYOP.

At the end of the survey, respondents gave effective advice to media workers so that they
could better identify informational and psychological operations.

Summarizing, we have collected the most effective practical recommendations for journalists.

We found out the role of journalists in the identification of informational and psychological
operations of the Russian-Ukrainian war of 2022-2024.

The topic described by us is quite acute and relevant, and its coverage is socially important for
Ukraine. This work is a significant contribution both to the development of the PSYOP topic and to
helping the citizens of our country. However, unfortunately, the war continues, information and
psychological operations are only being improved, so their research will be relevant for a long time
for all countries of the world.
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Poub xxypHaJicTiB y ineHTugikauii inpopmaniiHoO-nCUX0JI0TIYHUX onepanii
(6 ymosax 3-2o nepiody pociticbko-ykpaincobkoi gitinu 2022—2024 poxis)

Tersina Cumuuy,
Kageopa scypHanicmuxu,
Ipuxapnamcokuii Hayionanvuuil yHieepcumem imeni Bacuns Cmeganuxa
(m. lsano-@Ppanxiscovk, Yxpaina)

Y cmammi mu  Odocnidxcyemo ponv  ocypuanicmie y  ioenmugbikayii  inghopmayitino-
ncuxonoeiunux  onepayit  (IIICO)  pociticbko-ykpaincvkoi  siunu  2022-2024  poxis.
Bukopucmosysanu memoo auanizy peaxyiiu 100 pecnondenmis piznux 6ikosux kameeopiu. Mu
nepeisHyIU nopaou iHwux 00CcIionuxie uwjooo ioenmugixayii I1ICO, y3azcanvruiu ompumani 0aHi
ma GUCBIMAUIU HAWI NPpAKMUYHI nopaou Ons dcypHanicmie. Memoodonoeis 0ocniodiceHHs
nepeodoayana cmeopenHs aHkemu 3a 00NOMo20I0 npozpamHozo 3abesneyenns « Google @opmuy. Mu
Ppo3Micmunu aHKemy Ha ocobucmux cmopinkax y mepedci « Deticoyky» i mepedici «Incmazpamy i
NONPOCUNY pPECNOHOEeHmMI8 3anoeHumu auwkemy U 6ionogicmu Ha 7 3anumans. Pezynemamu
OnUMY8aHHs 81000PANCEHO 8 NPEOCMABIEHUX MADIUYAX | YUKTIOZPAMAX.

Bionogiono oo pesynemamis onumyeanHs mu UOIIUIU 5 O3HAK THHOPMAYIUHO-NCUXONOLTYHUX
onepayii i npuHyuUnu ixub020 npogedentus. Mu Ji3Hanucs, wo pecnoHOenmu Marmy Ys6JieHHs NPo
ITICO 1 3aghikcysanu 3pocmanHs KilbKOCMI pPeCNOHOeHmMI8 8 YKPAIHCbKOMY Medianpocmopi 3
nouyamkom nogHomacumadonozo emopenenus Pocilicokoi ®@edepayii 6 Ykpainy. [lposiony ponv y
8UsBNEeHHT IHpopMayitino-ncuxonoeivnux onepayii sioiepanu scypuanicmu. Ilpayisnuxu media €
suumenamMu y GUABIEHHI POCICbKUX MaHinyiayil, IiHgopmamopamu npo MONCIUBY 3A2PO3Y
NPOHUKHEHHSI POCIUCbKOT npona2anou 6 ingopmayitinuii npocmip.

Beaoicaemo, wo ingpopmayitino-ncuxono2iyni onepayii 600CKOHAIIOIOMbCA 8 YMOBAX POCIUICHKO-
VKPAiHCbKOI GIUHU, MOMY IXHE QOCNIONCEHHS 3anuuacmocsa akmyanrvhum. Ha nawy oymxy, ockinvku
POCIICbKO-YKPAIHCbKA  GiliIHA MPUBAE, a pa3oM 13 Hel B00CKOHANIMbCA IHGopMayitiHo-

Knwuogi cnosa: pons dicypranicmis, pocitiCbKo-yKpaincoka 6itina, iHgpopmayiino-ncuxonoiuti
onepayii, ioenmugikayis.
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Abstract

The article aims to highlight the specifics of civil
servants' motivation in Ukraine and formulate
recommendations for increasing their motivation.

The  research used  analysis, synthesis,
generalization,  comparative, and  descriptive
methods.

To achieve the goal, the Ukrainian regulatory
framework related to the civil service, modern
Ukrainian realities, and Ukrainian and foreign
articles that covered the topic of "motivation of civil
servants" were analyzed, and recommendations were
proposed for increasing the motivation of civil
servants.

The results of the study make it possible to state the
insufficient material motivation of Ukrainian civil
servants in the modern realities of martial law and
the intensification of various types of crises,
including the economic crisis. Given this, to avoid a
personnel crisis in the civil service, attention should
be paid to the intensification of labour, status, and
incentive motivation. The head of the civil service
must create comfortable conditions for the work and
self-development of civil servants, take care of a
healthy psychological atmosphere in the team,
organize daily meditative practices developed by
specialists and implemented with the consent of the
team, ensure a democratic style of communication,
emphasizing the value of each employee, organize
systematic surveys to determine the level of
motivation of civil servants and build a motivation
trajectory for each, tracking the emergence of
threats of professional burnout and making
adjustments to neutralize these threats. Systemic
changes should be carried out at the state level to
increase the trust of Ukrainian society in state
authorities, which is also an important motivational
factor for civil servants.
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Beryn

AKTyallbHICTh BUCBITJICHHS TeMHu «Crienrdika MOTHBAIII] IepKaBHUX CITY>KOOBIIIB B YKpaiHi
i pexkoMmeHpmamii MO0 MiABUINCHHS IXHHOI MOTHBAIID» 3yMOBJIEHA HEOOXITHICTIO BHCBITIUTH
(dbakTopu, MO MOTUBYIOTH JCP)KaBHHX CIIY)KOOBIIIB SKICHO BHUKOHYBaTH CBOi 000B’s3ku. lLle
JIOTIOMO’KE TOKPAIUTH SIKICTh YIPaBIIHHS Ta HAJaHHS JCPKABHUX MOCIYT, IO BAXIWUBO IS
eexTuBHOTO (DYHKIIOHYBaHHsS nepxkaBu. O3HAMOMIIGHHS 3 HAYKOBHUMH POOOTaMH JIOCIITHHKIB
I10/10 BUILIE3a3HAYEHOT TEMH TO3BOJHTD 3’ ICYyBaTH CTaH il BUCBITIICHHSI.

H. ®. Apremenko B crarti «OcoOIUBOCTI MOTHBAIIIT TIEPCOHATY Y cepi AepKaBHOT CITYKOM»
(Apremenko, 2016) mpoaHami3yBaB pi3HI BH3HAYEHHS TEPMiHA «MOTHBALlis», 3alPOIOHYBAB
Kkiacudikaiiro BUIB MOTHBAIIi1, IETAJIbHO BUCBITJIMB KOXEH BUJI, BU3HAYMUB MPOOIEMH MOTHBAITii
JEpKaBHUX CITy»KOOBIB cTaHoM Ha 2016 pik Tomo.

VY crarti «MoTuBarlis aepkaBHOi cinyx0u B Ykpaini» (OKynascekuii, ['opnienko, Manbko,
2021) A.IO. XKynaBcekuii, B. I1. T'opmienko, H. O. Manbko aHami3yiOTh Pi3HI BUAM MOTHUBAIIIi
JEP>KaBHUX CITY>KOOBIIIB.

VY cBoiii crarti «MoTHBaMis TPYAOBOI AISTIBHOCTI JE€P>KaBHUX CIYXOOBIIIB: BITYM3HSIHUN Ta
ceitoBuii goceiny (bonmap, 2006) B. JI. bonmap BucBiTauB mocsin I[lonwini, BemukoOpuranii,
Cinramypy.

Y crarti «MoOTHBAIiliHI acMeKTH IAIBHOCTI JepXKaBHUX CIyxKOoBLiBY (Spmuctuii, H.1.)
M. B. flpmuctuii momaB pe3yibTaTH ONUTYBAHHS JEPKABHHUX CIIY)KOOBIIB IOJ0 MOTHBaLii ©
MpPe3eHTYBaB JUHAMIKy MOTHUBAIlli, J€TEPMIHOBAHY CTa)KeM pOOOTH Ha JIep>KaBHIiM CIykOi.

V crarti A. Ritz, G. Brewer i O. Neumann «MoTHBartist Iep>kaBHOI CIy»XOU: CHCTEeMaTHIHUHA
oryisia niteparypu Ta nporuos» (Ritz, Brewer, Neumann, 2016) y3aranpHeHO omyOJikoBaHy 3a
OCTaHHI 25 pOKiB JiTepaTypy, y sKiil BHCBITIIOBAJIACS TeMa MOTHBAIl JEPKaBHHUX CITY>KOOBIIIB,
OIMKCAaHO METOAMKY BiIOOPY JiTepaTypH sl ONpaIlOBAHHS.

V¥ crarti J. Colt 1J. Piatak «MoTuBaist 1ep>kaBHO1 Ci1y>)k01 Ta OBipa 0 ypsly: piBHS LITAaTy
it micueBomy piBai B CIIA» (Colt, & Piatak, 2023) koHcTaTOBaHO 3HMKEHHS PIBHS JOBIpU
rpomansia CIIA go ypsay, a Takok JOCTIIKEHO B3aeMO3B’si30K Mk PSM (mikama BUMiproBaHHS
MOTHUBALl 10 JepXkKaBHOI ciaykOu) 1 JAOBIpOIO A0 (enepaibHOro, LITaTHOTO, MICIIEBOTO PiBHIB
BJIaJTH.

VY crarti «MoTuBallis ep>kaBHOI CIIyXO0H, MpocoliajbHa MOBEIIHKA Ta Kap €pHI aMOilii»
(Piatak, u.1.) J. Piatak namaraetncs 3’scyBaTH, uu 1oB’si3aH0 PSM 13 npocoliaabHO0 TOBEIIHKOIO,
aHayi3ye pe3yibTaTH OHNANH-onmuTyBaHHsS 122 3100yBauiB BUINOI OCBITH 3 mporpaMm «Marictp
JEP’KAaBHOTO YIpaBIiHHAY), «Marictp Iep:kaBHOI MOMITUKH». AHATI3YIOUM CTAaTTI CBOIX KOJIET,
YYEeHHI 3pOOMB aKIIEHT Ha IXHIX BHCHOBKAaX MIOJO JiSJIBHOCTI JIEPKaBHUX CIY>KOOBIIIB, 30KpeMa
iXHBOT CXMJIBHOCTI 10 HOPMATHUBHOI TOBEIIHKH, BOJIOHTEPCHKOI TisSTbHOCTI, 071aroaiifHOCTI.

O3zHalioMJIeHHS 31 3MICTOM 3aKOpJOHHUX JDKEpEN JI03BOJIMJIO HaM BHUSBHUTH BaXKIUBY
TEH/ICHI[II0: HAayKOBI[I aKTUBHO IPOBOJATH ONMMUTYBAaHHS 3/100yBauiB BHIIOi OCBITHM — MaWOyTHIX
JIEp’)KaBHUX  CIyXKOOBLIB, 100 3’dCyBaTH MOTHBAI[Il0 IXHBOI'O HaBUaHHA 3a OOpaHOIO
CHEIIaBHICTIO.

Meta cTarTi — BUCBITIMTU crenn}iky MOTHBALli JepKaBHUX CIYXOOBLIB B YKpaiHi i
chopMyIOBaTH peKOMEHallli Jis MiABUINEHHS iXHBOI MoTuBamii. O0’€KT CTaTTi — MOTHBAIiA
Jep>KaBHUX CITY>KOOBIIB B YKpaiHi i peKOMeH 1allii ij1s iABUIIeHHS iXHb01 MoTHBallii. [IpeagmeTom
CTaTTi € crenudika MOTUBAIIT AepKaBHUX CIYKOOBIIIB B YKpaiHi i peKoMeHaallii JTsl i ABUIEHHS
IXHBOI MOTHBAIII].
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Metoau Ta MeTOAMKA NOCTiIKEeHHSA

[Tin wac nocnipkeHHs OyJ0 BHUKOPUCTAaHO METOAM aHajli3y, CHUHTE3y, Yy3arajbHEHHS,
NOPIBHSUIBHUHM, OMUCOBHHA MeTOAW. MeToJ| aHalli3y BHKOPUCTAHO Ui OINpPALIOBaHHS YKPaiHCHKOT
3aKOHO/aBUO1 0a3u, HAYKOBUX CTaTeH, y SKUX 1I€ThCS PO MOTUBALIIO J0 JEP>KAaBHOI CITyXOU, IS
pO3MIIALy PI3HMX AacCHeKTiB MOTHBaLii Jep)KaBHUX CIy)KOOBLIB. MeToJq CHUHTE3y J103BOJIUB
00’eHATH PEeKOMEHAIlIl JJIsl MMABUIICHHS MOTHBAIlIl Jep)KaBHUX CIIY>KOOBIIIB, CTBOPUTH IILJTIICHY
KapTUHY MOTHMBYBQJIBHUX UYUHHHKIB. 3a JIOTIOMOTOI0 y3araJbHEHHS C(POPMYIHOBAHO BUCHOBKH.
[TopiBHSAIBHUN METON JIO3BOJMB 3’CYBaTH CHEIU(pIKy MOTHBAIll JCp)KaBHUX CIIY>KOOBIIIB B
VYkpaini 3aBASKH MPOBEICHUM IapajiesisiM i3 MPAaKTUKOI MOTHUBAIlll JIep)KaBHUX CIYyKOOBIIB 3a
KopAaoHOM. OmucoBHid MeTOJ] JomoMir 3adiKCyBaTH KapTUHY Cy4acHOI MOTHBAIIMHOI CHUTYaIlii
cepen AepKCIy)O0BIIB B YKpaiHi, (pakTopu, 110 BIUIMBAIOTH Ha IXHIO MOTHBALIIIO.

Jl1s JOCSTHEHHS IOCTaBJIEHOI MeTH OYyJIO MPOaHaIi30BaHO YKPaiHChbKY HOPMATHBHO-IIPABOBY
0a3y, MOB’s3aHy 3 JEP>KABHOIO CIIY)K0O00, CydacHi yKpaiHCBbKi pealii, YKpaiHCBbKi Ta 3aKOpIOHHI
CTaTTi, A€ Oy/lO BHUCBITIICHO TEMYy «MOTHBALlis JCpKABHUX CIYKOOBIIB», 1 3alpPOIIOHOBAHO
peKoMeHaaNii UIs IiIBUIIICHHST MOTUBAIII] IeP/KaBHUX CITYKOOBIIIB.

PesyabTaTh it 00roBopeHHst

3a tBepmkeHnsiM J. Perry i L. Wise, MoTuBalis 10 Aep>KaBHOI CIIy>)KOM — 1€ «iH/AMBIiTyaTbHA
CXMUJIbHICTh pearyBaTH Ha MOTHUBH, SKI INEpPEeBaXHO ab0 YHIKAJbHO INPUTAMAHHI JAep)KaBHUM
3aknagam» (Perry, Wise, 1990). R. Palma i E. Sepe BBakaioTh MOTHBAIIO IEPXKABHOI CITyKOU
3arajibHOI0 OPIEHTALIEI0 JIIOJEH Ha HaJaHHS JIOASM HOCIYT Ul 3arajlbHOro 0jara CycHuibCTBa
(Palma, Sepe, 2017). Ha Haury xymKy, MOTUBAITIST JEPIKCITYKOOBIISI — 1€ KOMIUIEKC MaTepiaJlbHUX 1
HeMaTepiaJbHUX CTUMYIIB, IO CIIOHYKAalOTh HOro 10 sKICHOro W e(eKTHBHOrO BHUKOHAHHS
110Ca/I0BUX 00OB’SI3KIB.

Y crarti J. S. Piatak «MotuBamist 10 JepaBHOI Ciy>kOu, IpocoliajibHa MOBEAIHKAa Ta
kap’epHi amOinii» (Piatak, u.1.) € iHpOpMaris moa0 MoTHBarii 3100yBaviB B0 OCBiTH B Kurai,
Manaszii, CIIIA 6ytu Ha aepxkaBHil cimyxOi. Lle anpTpyisMm, a Takox HUIBIM i 3apo0iTHA mJara.
KpiMm TOro, mailOyTrHi JepkaBHI CiIy>)KOOBII 3raayloTh MNP0 MOXIIMBICTh IHTEJIEKTYaIbHO
pO3BHUBATHUCS, pOOUTH CBiif BHECOK, PO MEPCIEeKTUBU poboTH B ypsiai. [IpukmerHum € e, 1mo 3a
KOPJIOHOM JJIsl BUMIPIOBaHHS MOTHBAIl 10 JepXaBHOI CiIy>)kOM BHUKOPHUCTOBYIOTH Likainy (PSM),
ctBopeny J. Perry. BumiezazHaueHuil yuyeHHil y CBOeEMY ONUTYBalbHUKY Ha 40 MyHKTIB pOOHTH
aKILIEHT Ha IIECTH acleKTax. 30Kpema, 11eThCs MPOo «IpUBAOIUBICTh i1 (POPMYBAHHS JI€P>KaBHOI
NOJITUKH, BIAJAHICTh CYCHUIBHUM  IHTEpecaM, TIPOMAJSHCbKHI  OOOB’S30K,  COILIaJbHY
CITpaBeUIMBICTh, CAMOTIOKEPTBY Ta cuiBuyTTs» (Perry, 1996).

Ha namry n1yMKy, BaXJIMBO 3HaTH MOTHMBALIIO SIK MOTEHIIMHUX, TaK 1 pealbHUX Jep>KaBHUX
CiIyk00BIIB, 1100 3a0e3neynTH JepkaBy ¢axiBIsAMH, siKI OynyTh edexkTuBHO mpaitoBatu. Came
TOMY Tpeba aKTUBHO BIPOBA/HKYBAaTH CUCTEMATHYHI OMHUTYBaHHSA, METa SKUX — 3 CYBaHHS PIBHS
MOTHBAIlll SIK BHUIYCKHUKIB, TaK 1 JepXaBHUX CIYyXOOBLIB A0 JjAepxkaBHOi ciyxOu. Taki
CHUCTEMaTH4yHI ONUTYBaHHsS JaJyTh 3MOTY KEpiBHUKOBI BIJICTEKUTH IUHAMIKY PIBHS MOTHBALl
JIEP’)KaBHOTO  CIY>KOOBIISI, a/pPKe MOTHBAIS TMOTEHIIIHHOTO JEP)KABHOTO CIYXKOOBIIS, TOOTO
BUITYCKHHUKA, 1 IIi€] X JIIOJUHM, SKa MPALIOE JEp>KaBHUM CIyKOOBIEM NESKUU yYac, MOxke OyTH
pi3Ha.

OnwuryBanns, siki 2022 poky, 2023 poky npooauio HarioHanbHe areHTCTBO YKpaiHM 3
MATaHb JIePKaBHOI CIy>KOW, Oyau OpIEHTOBaHI Ha 3’SCYBaHHS TaKHX IMHTAaHb: «OCOOJIMBOCTI
opravizanii poOOTHM JEpKaBHUX CIYKOOBIIB; 3MIHM HaBaHTaXEHHS, (QYHKIIOHATY Ta
IPOJAYKTUBHOCTI; OIUIaTa Mpalli; HaJaro/JUKeHHsT KOMyHIKallii Ta B3aeMOJIi y JepKaBHOMY OpraHi,;
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CaMOIIOYYTTS i 9ac poOOTH B YMOBaX BOEHHOTO CTaHY; MOTHBAIIiS TIPOJAOBKYBATH MPAIIOBATH HA
JIepkaBHIA ciyx01; morpeba B iHbopmarliiiHo-MeTonoor il marpumiti 3 6oky HAJC»
(PesynbraTn onuryBanuas «Opranizaiis poOOTH JIepKaBHUX CITY>KOOBIIIB Ta OIUIaTa Mpalli B yMOBaxX
BOEHHOTO cTany», 2022: 3; PesynbraTtu onutyBanHs «Opranizailis poOOTH Iep>KaBHUX CITY»KOOBIIIB
Ta oIUilaTa mpaii B yMOBaX BOEHHOrO craHy», 2023: 3). BapTo 3a3HaYuTH, MO0 MOTHUBAIIIO
JEp>KaBHUX CIY>KOOBIIIB y LUX OMNUTYBAHHSX 3’SCOBYBAJIM 3a JIOMIOMOTOI0 BH3HAUEHHS «PIBHS
3TOIM PECMOHJACHTIB 3 TBEp/UKCHHSIM “S macouBuii (-a), MmO s JEpKaBHHUMA CITy)KOOBEIh ' »
(PesynbTaTn onuryBanHs «OpraHizaiis poOOTH IepKaBHUX CITYKOOBIIIB Ta OTUIaTa Mpalli B yMOBax
BOEHHOTO crany», 2022: 33; Pesymbrat onutyBanHs «Opranizamis poOOTH Jaep>KaBHUX
CITY>KOOBIIIB Ta OTUIATA IMpalll B yMOBaxX BOEHHOTO cTaHy», 2023: 30).

Ha namy paymky, BuIme3a3HaueHe (OpMyIIOBaHHS HE € HaHKpammM CrocoOooM Juis
BHU3HAUEHHS MOTHBAIIIl JAepKaBHUX CIY>KOOBIIIB, OCKUIbKH HE Ja€ 3MOTH 3’SCYyBaTH, SIKI YNHHUKU
BIUIMBAIOTh Ha MOTHBALIIO JIEPXKABHOTO CIyXOoBIs. HeEKOopekTHHM, Ha Hally AyMKY, €
OTOTOKHEHHS 1IacTs i MOTHBALII{ 10 JEp>KaBHOI CIIyKOU, OCKIJIbKU JIEpP>KaBHUN CITYKOOBELb MOXKE
OyTH IIACIMBUM, OJHAK II€ HE 3aBXIM CBIJUUTH MPO MOTHBaMLi0 10 mpami. KpiM Toro, macts sk
EMOIIIMHUN CTaH 3aJIeKUTh BiJg Oaratbox (akTopiB, a He Juie Biag NpodeciitHOl TisITBLHOCTI.
JlepxaBHUl cy00BEIb MOXE BidyBaTH 3aJ0BOJICHHS BiJl POOOTH, aje Iie HE O3HAYae, Mo BiH
MOTHBAIIITHO HAJIAINTOBAHUN HA JOCSATHEHHS BHUCOKUX pE3yNbTaTiB. 3 OISy Ha pe3ylbTaTu
onuTyBaHb HarioHaapHOTO areHTcTBa YKpaiHM 3 MUTaHb JACPKAaBHOI CIIY)KOH, 30KpeMa IMOKa3HUKU
3HIKEHHS («41% pecrnoHAeHTIB 3a3HAaYIIIM, 10 BOHU LIACIUBI OYTH JEpKaBHUMH CIIY>KOOBISIMU
[...]- ¥ 2022 poui KUIBKICTh PECTIOHICHTIB, SIKi OYy/M IIAcIUBi OyTH AEp>KaBHUMH CIIY:KOOBLISIMU
cknagana 59% (0e3 ypaxyBaHHs THUX, XTO BBaXkaB ce0e 4YacTKOBO INAciuBUMU)» (PesynbpraTtu
ornutyBaHHs «OpraHizailisi poOOTH Jep)KaBHUX CIY)KOOBIIIB Ta OIUIaTa Mpali B yMOBaX BOEHHOTO
ctany», 2023: 30-31) motuBarii aep:xaBHUX ciayx0oBLiB HAa 18% y 2023 pomi, HamionansHOMY
areHTCTBY YKpaiHW 3 NMUTaHb JIEPXKABHOI CIy)KOM Tpeda po3pOOMTH ONMHUTYBAHHS, METOIO SIKOTO
MOBUHHO OYTH 3’ICyBaHHS YMHHUKIB 3HM)KCHHS, M1BUIIICHHS MOTHBAIIi] AepKaBHUX CIyKOOBIIIB, a
TAaKO’)K Ha OCHOBI pE3yJbTaTiB OMWUTYBAaHHS C(HOPMYIIOBATH pPEKOMEHJAIlil, Opi€HTOBaHI Ha
MiJBUIICHHS MOTHBAlil JepKaBHUX CIYKOOBIIB, 13 KOHKPETHUMH MeEXaHi3MaMu peani3arii
pexomenaaniid. He3Bakatounm Ha ¢ikcamito B pe3ynabrarax omnutyBaHHS 3a 2023 pik mpobiemu
3HIKEHHSI MOTHBAIII] Iep)KaBHUX CITY>KOOBIIIB, y PEKOMEH/IAIlIIX HEMAE 3TaJIKU 010 MOKPAIIEeHHS
BUIIE3a3HAYEHOT CUTYAITI].

H. ®. ApremeHKo 3ampornoHyBaB KJacH(iKaIlilo BUAIB MOTHBALl: «3a OCHOBHUMH I'pylaMu
noTped (MaTepiaibHa, TpPYJAOBa, CTaTyCHA), 3a BHKOPUCTAHHUMH CIIOCOOaMH (HOpMAaTHBHA,
MPUMYCOBa, CTHUMYJIOIOYA), 3a JDKEpelIaMd BHHHKHEHHS (BHYTPIIIHS, 30BHIIIHS), 32 HAMPSIMOM
JIOCSATHEHHS 1111 (MO3UTHBHA, HeTaTUBHA)» (ApTemenko, 2016: 40). V Tabmunsax 14 y3arajibHeHO
iH(dopMallio MOA0 BU3HAUEHb BHJIIB MOTHUBaIii, mepeocmucinenux I. 5. Xomoxg — aBTopoMm Ii€i
CTarTTi.

Tabmuist 1 MoTuBallis 3a OCHOBHUMH TPyIaMH MOTPeo

MarepianpHa Tpynosa CrarycHa
MarepianbHa MoTHBaLis — 11e | TpyzoBa MOTHBALlis — L€ CraTtycHa MOTHBAIlisl — 1€ OAUH
CHUCTEMA 3a0XO0YEHHS MIPOLIEC 3aCTOCYBAHHS PI3HUX 13 BUJIIB COI[1aJIbHO-
NpaliBHUKIB Y (OpMi pi3HUX METOIB 1 3ac00iB 1151 TICUXOJIOTIYHOT MOTHBALii
MaTepiaJbHUX Ouar, gKi CTUMYJIIOBaHHS MIEPCOHANTY 10 | JIOAMHM, OB’ sI3aHUI 13
CTHMYJIIOIOTh Kparie e(eKTHBHOI Ta AKICHOI pOOOTH. | MPAarHEHHSM JOCSTTH IEBHOTO
BHUKOHAHHS CBOiX 000B’SI3KIB. COLIIAJILHOTO CTaTycy i

HiATPUMYBATH HOTO.
3apo0iTHa 1u1ara, npemii, Opranizailist TpyJJ0BOTO [IparnenHs BUIMX nocaj,
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colianbHI TaKeTH, IeHCIHHE IIPOLIECY, YMOBU, PEXKUM BU3HAHHS i TOBaru 3 OOKy
3a0e3nevYeHHs, KBapTUPHI poOOTH, 3MICTOBHICTb 1 KOJIET.

rpoti, TOTJIaTH Ha CiM 10 KOPHUCHICTb TIpali,

TOIIO. camopeaJtizaltis Jep>KkaBHOTO

CITy>k00BLIsA, TpodeciHHmiz

PO3BHUTOK, THYYKHH Tpadik
pobotu, qucTaHIiiHUN a00
3Mimra"uii gopMar poOOTH.

Tabnuis 2 MoTuBallis 32 BAKOPUCTAHHUMHE CITIOCOOaMHU

HopmaTtusHa IIpumycoBa CtuMyioBaJibHa

HopmaTtuBHa MmoTuBanist — ne | [IpumycoBa MmoTuBamis — e CtuMysroBabHa MOTHBALIIS —
BHJI COLIAJILHO-IICHXOJIOTIYHOI | MOTHBAIliI 32 JOIIOMOIOIO 1I€ TaKa MOTHBALIis, 110
MOTHBALii, CIPIMOBAHOI Ha BUKOPHCTaHHS CHUJIM, TIOTPO3 UM | TOCATAETHCSA 32 JOMIOMOTOI0
BUKOHAHHS HOPM 1 I[IHHOCTEH, | IHIIMX MPUMYCOBHX 3aXO/IiB. 3aCTOCYBaHHS CTHMYIIIB.

10 TaHYIOTh Y CYCHIbCTBI 200

TPy

Tabmuus 3. MoTuBanis 3a JpKeperaMyu BAHUKHEHHS

30BHINIHA MOTHBAITIS BHyTpimHsa MmoTuBanis

30BHIIIIHI MOTHBALIISA — 1€ MOTHUBAIlis, 1110 BuyTpimHs MoTHBallisl — IIe MOTHBAILis, SKa
BUHUKA€E BHACIIJIOK BIUTMBY 30BHIIIHIX BUHHKAE 3 BIACHOTO Oa)kaHHS OCOOMCTOCTI, a He
YHHHUKIB, & HE BHYTPIIIHHOTO 0akaHHS a0o I1iJ{ BIUIMBOM 30BHINIHIX OOCTaBUH.

IKAaBOCT1 4O BUKOHAHHS Ail.

Tabmuus 4. MoTHuBarist 32 HaMPSIMOM JOCSTHEHHS METH

ITo3uTuBHA Herarusna
ITo3uTBHA MOTHBAILIA — 1I€ MOTHBAIliS, 1110 HeraruBHa MoTHBalIlis — e MOTHBAILIis, 110
CIIOHYKA€ JIFOJIMHY JI0 M1 3a JOMOMOTO0 0a3yeThCs Ha CTpaxy, MOrpo3ax, KPUTHUIL Ta
MO3UTUBHUX CTUMYIIIB Ta OOIISTHOK. HEraTMBHUX HaCJIAKaX.

VY Hamii cTaTTi NPUAUIMMO yBary MaTepiajbHid, CTaTyCHIM, TPYAOBiH, CTUMYJIIOBaJIbHIN
MOTHBAIIISIM JEPKABHUX CITYKOOBIIIB, OCKIIBKM caMe€ BOHH, Ha BIJIMiIHY BiJl HEraTUBHOI MOTHBAIIii,
10 MO’KE BHUKJIMKATH B JIEPKABHOTO CITYKOOBIISI HETaTHBHI €MOIlii, 3yMOBUTH TOSBY BUTOPaHHS,
NpPU3BECTU IO 3HIDKEHHS BHYTPILNIHBOI MOTHBALli, CHPUAIOTH 301IbIIEHHIO MPOAYKTHUBHOCTI M
e(eKTUBHOCTI, MIJBUIICHHIO PIBHA 3aJ0BOJICHOCTI JE€pP>KaBHUM CIIY’)KOOBLEM CBO€I0 poOOTOIO,
3HWKEHHIO PIBHS CTPECy Ta BUTOPaHHS.

Ha BigmiHy Bix MaTepiaJibHOI MOTHBALli JEpXKaBHUX CIYXKOOBIIB PO3BUHEHUX KpaiH,
JepKaBHI  caykO0BII YKpaiHM MariOThb MEHIIy MartepiaJbHy MoTuBauito. Hampuknaa, y
@®panny3pkiit PecriyOomin, kpiM oK1y, 1ep>KaBHUM CIIY>KOOBLSIM Nepe0auyeHo KBapTUPHI TpOIIli,
npeMii, OIUIaTy iHIIOI Moca I, Haa0aBKy TUM, Y KOTO € CiM 1.

Y HimeuyunHi aepXaBHUM CIIy>)KOOBIIM TapaHTOBAaHO COLIajdbHI BUILIATH: MaTepialbHy
JIOTIOMOTY, TIEHCII0, 3a0e3nedeHHs ciM’1 micas CMepTi JepKaBHOTO CIIY>KOOBILS, KOMIEHcAIl pu
HEeIIAaCHUX 1 B IHIIKUX OCOOJMBUX BHIIAJKaX, MIOPIYHY BIAMYCTKY 31 30€pexeHHSIM IMOBHOT
3apo0iTHOI MiaTu. SIKIIO y 3B’SI3KY 31 CIY)KOOIO JIep’KaBHOMY CIIY>KOOBIIIO Tpeba 3MIHUTH Miclie
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NPOXKMBAaHHS, HOMYy TapaHTyIOTh OIUIaTy BUTpaT. 3apoOiTHY IUIATy JEp>KaBHOTO CIYXOOBIIA
BU3HAYCHO (hIKCOBAHOIO CITKOIO OIUIATH Mpalli, pO3Mip SKOi 3aJeKHUTh BiJl TOCAJH, PAHTY, CTaXKY
JIepKaBHOTO CIYXOOBIIS, i OKJIaAaMH, 3aTBEPPKEHIMHU Ha 3aKOHOJIABYOMY PiBHI.

BigmoBimHo nmo crarti 7 3akony VYkpainu «lIpo ngepxkaBHY cinyxOy» <«IepKaBHUM
ciry)k00BeIlb Ma€e MPaBO Ha OIUIATY Mparli 3aJeKHO BiJ 3aliMaHOl MOCaH, PE3yJIbTATIB CIy>KOOBOI
TUSUTBHOCTI, CTaXy JEp>KaBHOI CIy»OH, paHTy Ta YMOB KOHTPAKTY MPO MPOXOPKEHHS JIEpP>KaBHOI
cinyx6u (y pasi yKJIaJeHHs), BIAIMYCTKH, COLIaJbHE Ta TEHCIiHEe 3a0e3nmeueHHs BiANOBITHO JI0
3aKOHY, podeciiine HaBYaHHs, 30KpeMa 3a JeprKaBHI KOIITH, BIAMOBIIHO J0 MOTPeO JAep:KaBHOTO
oprany, MpOCYBaHHsS IO CIYXO0i 3 ypaxyBaHHSAM MNpo(deciiiHOi KOMIIETEHTHOCTI Ta CYMJIIHHOTO
BUKOHaHHS CBOIX mocaaoBux 000B’s3kiB» Tomo (IIpo nepxaBHy ciyx0y: 3akoH Ykpainu, 2015).

BigmoBimHo mo crarri 50 3akony VYkpaiam «[Ipo npepkaBHy chnyxOy» mependaueHo
MaTtepiaibHi CTUMYIH: «HaAOaBKU 3a BHCIYTY POKIB, HaA0ABKU 3a paHT JEPKABHOTO CIYXOOBII,
npemii (y pa3si BcranosneHHs)» (IIpo nepxkaHy cinyxOy: 3akon Ykpaiau, 2015). {1 ykpaiHChKUX
JIep’)KaBHUX CIY>KOOBIIIB Mepea0a4eHo MpeMii TPhOX BHIIB: «IIPEMIiI0 3a pe3ybTaTaMu IIOPIYHOTO
OIIIHIOBAaHHS CITY>KOOBOI JISUTBHOCTI; MICSIYHY 200 KBapTaibHY MPEMII0 BiIMOBITHO IO OCOOMCTOTO
BHECKY JIEPKAaBHOTO CIIYKOOBIIS B 3arallbHUN pe3yabTaT poOOTH JIEP>KaBHOTO OpraHy; MicsuHy abo
KBapTaJbHY IPEMII0 32 HAaJE)KHE BHUKOHAHHS YMOB KOHTPAaKTy IPO TPOXODKEHHS JepKaBHOI
cnyx0u (y pasi ykiuaneHus)» (Ilpo nepxaBuy ciyxOy: 3akon Ykpainu, 2015) — «Bumnaty 3a
JOJJATKOBE HABAaHTAKEHHS Yy 3B’S3KYy 3 BHUKOHAHHAM OOOB’SI3KiB THMYAacoOBO BiJICYTHHOTO
nepskaBHoro ciyx00B1s» (I[Ipo nepxkaBuy cinyx0y: 3akon Ykpainu, 2015), «Bumiaty 3a 104aTKOBe
HABaHTAXXCHHS y 3B’S3KYy 3 BUKOHAHHSIM OOOB’SI3KIB 32 BaKaHTHOIO IMOCAJOI0 JIEPKABHOT CIIYKOM»
(ITpo mepxaBHy cnyx0Oy: 3akoH Ykpainu, 2015), «xommneHcamiro 3a poboTy, 1o mnepeadadae
JOCTyT /10 iepkaBHOi TaeMHUI» (IIpo nepxaBHy cinyxOy: 3akon Ykpainu, 2015).

Y Crparerii pedopMyBaHHS JAepKaBHOrO ympaBiiHHA VYkpainu Ha 2022-2025 poxku
AQHOHCOBAHO «IIPOBEJICHHS KOMIUIEKCHOI pedopMH CHUCTEMH OIUIaTH Tpali, 0 nepeadadae
30UTBIIEHHST CTal0i YaCTHMHHU, OOMEXKEHHS BapiaTUBHOI YaCTHMHM HAa OCHOBI YITKHUX KPHUTEPIiB,
3MEHIICHHSI CKJIAQIOBHX Yy CTPYKTYpi OIJIaTH Mpaii, YCYHEHHS MPUYUH JUIsl PO3PUBIB B OIUIATI
npatli, HaOJIMKEHHS PO3MIpy OIIATH Mpalli AepKaBHUX CIY>KOOBIIIB 10 PiBHSA MOKA3HUKIB PO3MIPY
3apo0iTHOI IJIaTH HA MOCaAaX aHAJIOTIYHOTO PIBHS CKJIAJHOCTI Ta BiAMOBIJAIBHOCTI Y IPUBATHOMY
cektopi» (Ctpateris peopMyBaHHS JepKaBHOTO YIpaBiiHHA Ykpainu Ha 2022— 2025 pokwu, 2021:
16).

Bumie3asHaueHa mpomno3uiis MOXKE€ MaTH sIK IepeBard, Tak 1 HEeJOJIKU. 3 OJHOro OOKy,
30UIBIICHHS CTAJIOI YAaCTHHU 3apoO0iTHOI IJIaTH Ta 3MEHIICHHS BapiaTUBHOI YaCTHUHU J103BOJIUTH
3poOuTH OIIaTy mpari OuTbll cTalOlIbHOI W mependauyBaHOIO Ul JIEpKaBHUX CIY>KOOBIIB, 110
MO>X€ TIO3WTHMBHO BIUIMHYTH Ha MOTHBAIIO JEPKaBHUX CIYXKOOBIIIB, 3 1HIIOTO — 3MEHIICHHS
BapiaTHMBHOI YaCTHUHHU 3apOOITHOI TUIATH MOXKE 3HU3UTH MOTHBAILIO JIEP>KaBHHUX CIYXOOBIIB 10
JOCSATHEHHS! BUCOKUX PE3yJIbTAaTIB.

[Toka30BUMHU B KOHTEKCTI BUINE3a3HAYEHOTO ¥ Ha T 1HQUIALIT € pe3ylbTaTH ONMUTYBAHHS
JepKaBHUX CIyXkO0BIIB y 2023 pomi mono po3Mmipy 3apoOiTHOI muiatu («3a pe3ylbTaTaMu
ONUTYBAaHHS BCTAHOBJIEHO 3MIHU PO3Mipy 3ap0OiTHOI IUIaTH JIep>KaBHUX CIIY>KOOBLIIB 3a OCTaHHIN
pik: 50% 3menmunacs, 34% 3anumunacs 6e3 3miH, 16% 30unbmmnacs» (Pesynbrati onutyBaHHS
«Opranizaiis poOOTH Jep>KaBHUX CITY>KOOBIIIB Ta OIIaTa Mpalli B yMOBaX BOEHHOTO cTaHy», 2023:
14)). Kpim Toro, 84% nepkaBHMX CIY>KOOBI[IB  3a3HAuMiIM, II0 HE 3IIMCHIOETHCS OIIaTa
noHagHOpMOBOi pobotu (Pe3ynbTatn onuryBanHsa «Oprasizaiis poOOTH JepKaBHUX CIY>KOOBIIIB
Ta OIljIaTa Mpaii B yMoBaxX BOEHHOTO cTaHy», 2023: 18).

VY cyuyacHUX YKpaiHCBKUX €KOHOMIYHHUX peanisx 3 H(IALi€0 # MiABUIIEHHSIM MOJIaTKOBOTO
TUCKY, LIH Ha Tapudu, Ha HAIly TYMKYy, OJHIEI0 3 MPIOPUTETHUX MOTHUBALIN AJs JIep>KaBHHUX
CJIy’)KOOBIIIB € BUCOKA 3apo0iTHA IuIaTa, sKOi MOKM IO JepkaBa iM 3abe3meunTu He Moxe. OTxe,
MIJBUIIYETHCSI PU3UK BIATOKY mpodecioHaniB 13 i€l chepu, yTpaTH NPECTHKHOCTI JIep:KaBHOT
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ciyx6u. Y Benukiii bpuranii 3 moaioHoi cutyartii BUHILIM, 320€3MEUUBIIN ASPKaBHUM CITYKOOBIISI
rigauit piBeHb KUTTA: Y 80-x pokax XX CTOJITTA piBeHb 3apOOITHOI IJIaTH MPHUB’ A3 10 00CATY
Ta SIKOCTI BUKOHAHOI POOOTH.

[Ilomo TpymoBoi MOTHBaIii JEp>KaBHUX CITYKOOBIIIB KEPIBHHKY JCpP)KaBHOI CIIyxOW Tpeda
JOKJIACTH MAaKCUMYM 3yCWJb JUIS CTBOPEHHS MO3MTHUBHOI po00Y0i arMocdepH, IO CIPUSTHME
MIJBUIICHHIO €(DEKTUBHOCTI BUKOHAHHS JCP)KaBHUM CIY>KOOBIIEM CBOIX ITOCAJOBHUX OOOB’S3KiB.
[TporioHyeMO KepiBHMKOBI MOA0ATH MPO XOpOIIWi iHTep’ep i ymMoBHU mpaii (koMdopTHI Kpicia,
POCIIMHH, CBITJIO TOINO), NMPOBOJWTH HEBEJIWKI 3aXOAM MJIs BiA3HAYCHHS YCHIXIB Jep)KaBHUX
NpaliBHUKIB, CTBOpIOBAaTH artMmocdepy IOBipM W BIAKPUTOCTI, 13 TOBarol0 CTAaBUTHCA [0
CIIBpPOOITHUKIB, IMIJAKPECIIOBATH IIHHICTh iXHBOI OCOOMCTOCTI, 3a0XO4YyBaTH B3a€EMOIOIIOMOTY,
BUSIBJSITH ONTHMI3M 1 MO3UTUBHUN HACTPii, MIATPUMYBATH OaliaHC MK POOOTOI0 i OCOOMCTUM
KHUTTAM JlepKaBHUX ciayxOoBuiB. Illogo ocTaHHbOro, TO HOMY KEpiBHUK JEpKaBHOI CIIyKOU
NOBMHEH NPUAUTUTH OCOONMBY yBary JUis YHUKHEHHS MNPOQECifHOrO BHUTOpaHHS JepKABHHUX
CITY>KOOBIIIB, OCKUIbKA B YKpaiHi BHIe3a3HaYeHUN OajgaHC 4acTO TOPYIIYETHCSA UYepe3 HETalHy
JIOJTATKOBY poOOTY, sIKy Tpeba BHKOHATH y BUIbHUU BiJg poOoTH uac. lle mpu3BOAWTH 10 MOSBH
KOH(IIKTOTeHHUX CHUTYyallli y pOAMHI JIepP>KaBHOTO CIYXOOBI, a 3roJOM [0 BHHHKHEHHS
HETaTHBHOI PeaKIlii He TUIbKU Ha JOJAaTKOBY poOOTy, a i Ty, SIKY JepKaBHI CIIyKOOBIIi BUKOHYIOTb
y Mexax po0ouoro yacy.

Ha namry mymky, ams CTBOpeHHsI HEKOH(IIKTHOI atMochepru Ha poOOTi, MiABUIIICHHS PiBHS
3aJI0BOJICHHS JIEPKABHUM CITY>KOOBLIEM BUKOHAHHS CIIy>KOOBUX 00OB’S3KiB BapTO BBECTH IIOJEHHI
MEIUTATHBHI MPAKTUKUA. BOHM 3MEHIIYIOTH PIBEHb CTpPECy il TPUBOXKHOCTI, TPEHYIOTH 3aTHICTb
30Cepe/KyBaTH yBary Ha IOTOYHUX 3aBJAHHSX, IO CIPHUIATUME MiJBULICHHIO €()EeKTUBHOCTI
po0oTH, [OmMOMaraloTh pO3BUBATH EMOLIKWHY CBIZJOMICTH 1 CaMOpPETYJSIi0, ITOKPAIlyloTh
MICUXOEMOIIIMHUNA CTaH, JOMOMaralTh 30epiraTi eHeprito i MOTHUBAIlil0, MATPUMYBATH MCUXIYHY
CTIMKICTh, PO3BUBAIOTh TEPIHUMICTh 1 CIIOKIH, IO € BAXIUBUM (AKTOPOM ITiJl Yac CHUIKYBAaHHS 3
aoabpMHu, Tomo. Kpim  BHIE3a3HAYEHOro, JEp)KaBHUM CIYXOOBLSAM TpeOa 3abe3meuuTu
CUCTEeMAaTH4YHE CIIUIKYBaHHS 3 TICHXOJIOTOM I HaJaHHS JCPIKCIY)KOOBISIM KOHCYJIbTAIH 13
IUTaHb, MOB’S3aHUX 3 €MOLIHHUM BHCHAXXEHHSM, CTPECcOM, KOHQUIIKTaMu Touwlo. Lle mo3suTuBHO
BIUIMBATUME HA TICUXOSMOIIMHUNA CTaH 1 Mpare3faTHICTh JIepKAaBHUX CIYXKOOBIIB, IO €
aKkTyaJbHUM Yy Tepioj MoBHoMaciiTabHoro BTOprHeHHs Pociiicekoi ®denepanii B YkpaiHy, KOIu
HEpPBOBA CHCTEMa JIIOJIed MaKCHMalbHO BHCHAXK€HA Yepe3 CHCTEMaTH4HI IOBITPSHI TPUBOTH,
XBWJIIOBAHHS 3a JIOJIO CBOIX PIAHMX Ta OJIM3bKUX, OOMEXEHHS BMi3y 3a KOPAOH Yy 3B’S3KY 3
Vkazom [lpesunenta Ykpainu Ne27/2023 Ilpo pimenns Panu HamioHanbHOI Oe3neku 1 000poHH
VYkpaiau Bin 23 ciunga 2023 poky «IIpo neski NUTaHHS IIOAO HNEPETHHY JAEP>KaBHOTO KOPIOHY
VYkpaiau B ymoBax BoeHHOTO ctany» (IIpo meski muTaHHS 100 NMEPETHHY AEPKaBHOTO KOPAOHY
VYkpaiHu B yMoBaxX BO€HHOTO cTaHy: Yka3 IIpesupenrta VYkpainu, 2023). AprymMeHTOM IIOJ0
BIIPOBAKEHHSI MEUTATUBHUX MPAKTHUK, CUICTEMAaTUYHOIO CIUIKYBAaHHS JE€PKaBHUX CIY>KOOBIIIB 13
MICUXOJIOTaMM ¥ 3a0e3MeUeHHs Ha Iep>KaBHOMY PiBHI TaKOi MOXKJIMBOCTI € Pe3yJbTaTH ONMUTYBAaHHS
JIep’KaBHUX CIyx00BLIB 3a 2023 pik Mpo HEraTuBHI CTaHH, SIK1 JepXaBHI CIy>KOOBIIl BiIUyBalu
«IIPOTATOM OCTaHHIX TPhOX MicsuiBy (Pe3ynbpratu onutyBanHs «Oprasizaiis poOOTH JepkKaBHUX
CIIy>k00BIIIB Ta OIlIaTa IMpaii B yMOBaX BOEHHOTO cTaHy», 2023: 36): «72% — tpusory, 67 % —
BTOMY, 55% — BHYTpilIHIO Hanpyry, 54% — noripuenHs cHy, 35% — ctpax, 31% — 4acTi rojgoBHi
601, 26% — emoLiliHY HeCTaOUIbHICTD, 25 % — MOTIpPIICHHs MaM sTi Ta yBaru, 22% — gemnpeciio,
21% — amarito, 17% — 3HWKEHHS NPONYKTUBHOCTI, 17% — maniky, 15% — 3HIKeHHS abo
NiJBUIICHHS aneTuty, 6% — BTpaTy ceHcy XHUTTi, 6% — mok» (Pe3ynpTatn omuTyBaHHS
«Opranizaiisi poOOTH Aep>KaBHUX CITY>KOOBIIIB Ta OIJIaTa Mpalli B yMOBaX BOEHHOTO cTaHy», 2023:
36).

KepiBHUMK Jep»aBHOI CIy* O MOBHHEH NOTPUMYBATUCS JEMOKPATHYHOTO MiAXOMY Mia 4Yac
CHUIKYBaHHS 3 TMpaliBHUKaMM W BHUKOPUCTOBYBaTH CYYacHI METOAM MOTHBAIii. 3riHO 3
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[TocranoBoro Kabinery MinictpiB Ykpainu Big 12 kBitHsS 2022 poky Ne 440 «Jlesxi muTaHHs
opraHizailii poOOTH Jep>KaBHUX CIY)KOOBIIIB Ta TNPAIIBHUKIB JEpKABHUX OpraHiB y Tepioj
BOEHHOTO CTaHy» «3a pIIIEHHSIM KEpIBHUKA JEPXKAaBHOI CIYy:KOM B JEp)KaBHOMY OpraHi MoOe
3aMpoBaKyBaTUCS JUCTaHIlIiHa po0OoTa y pa3l HAABHOCTI OpraHi3alliiHUX 1 TEXHIYHUX
MOKJIMBOCTEH JJIi BUKOHAHHS 1X MOCagoBUX 000B’si3kiB» (Jlesiki muTaHHs opranizamii poOotu
JIep’)KaBHUX CIIY>KOOBIIIB Ta MPAIiBHUKIB JIEP)KaBHUX OpPraHiB y Mepio] BOEHHOTO cTaHy: [locranoBa
Kab6inery MinictpiB Ykpainu, 2022). B ymoBax BOE€HHOIO CTaHy, KOJIM € HeOe3leKa >KUTTIO Ta
310poB’0 200 Ha poOoYOMy MicIli, a00 Mia Yac JOPOTH Ha poOOTY Yepe3 CHCTEeMAaTH4HI OOCTpLIH
KpaiHOI0-arpecopoM TepUTOpii YKpaiHu, MOXKIUBICTH MPAIFOBATH BJIOMA € JI0JaTKOBOIO TPYAOBOIO
MOTHBAIII€I0 I YKPAiHCBKUX JEpXKaBHUX CIY>KOOBIIIB, OCKUIbKH [IO03BOJII€E TapMOHI3yBaTH
NICUXOEMOIIIMHUI CTaH JIEpPKABHHUX CITYKOOBIIIB.

[Ilomo crarycHoi mMoTuBamii B YKpaiHi BapTo 3ragatu npo posain V «CiayxOoBa kap’epay
3akony VYkpainu «I[Ipo xpepkaBHy ciyxOy», y SKOMY HIeTbcs Hpo 9 paHriB JepKaBHUX
CIIYXOOBIIIB — «BUIW cremiaabHux 3BaHb» (IIpo nmepkaBHy cimyxOy: 3akon VYkpainu, 2015),
MeXaHi3M MPHU3HAYCHHS BUIIE3a3HAUYCHUX PAHTIB, & TAKOX «IIPOCYBAHHS JEPKAaBHOTO CIYKOOBIIS
no ciayx0i» (IIpo nepxaBHy ciyx0y: 3akoH Ykpainu, 2015) Ha miacTaBi pe3ynbTaTiB KOHKYpPCY,
mo Moxe OyTh e(EeKTUBHHUM MOTHBALIMHUM IHCTPYMEHTOM JIMIIE 32 YMOBH CIPaBEIMBOTO
BiOOpy ¥ 3a0e3nedyeHHs PiBHUX YMOB IS BCiX ydacHUKIB. Bapro 3a3HaunTty, 1o HajabaBka 3a
panru («9 panr — 200 rpH, 8 panr — 300 rpH, 7 panr — 400 rpH, 6 paar — 500 rpH, 5 paar — 600 rpH,
4 panr — 700 rpH, 3 panr — 800 rpH, 2 padr — 900 rpH, 1 panr — 1000 rpa» (IlutanHs omiaty mparti
npaliBHUKIB AepkaBHUX opraHiB: IlocranoBa Kabinery MinictpiB Ykpainu, 2017) 3 ormsny Ha
1HIAII0, MIBUIICHHS MOJATKOBOTO THCKY TOIO B YKpaiHi, HA HAIly TyMKY, HE € MOTHBAI[IHHUM
YHHHUKOM JUTSI IPOCYBAaHHS Kap €PHUMH CXOIAMHU.

Y pO3BHHEHHX KpaiHaX Jep)KaBHA CIy>K0a KOPUCTYETbCS BUCOKHM CTaTyCOM Y CYCIIJIBCTBI, €
YiTKI i€epapXiyHi madyi Kap’€pHOr0 3pOCTaHHs, IO 3aJI0BOJILHSE TMPArHCHHS 10 IiABUIICHHS
CTaTyCy, BHIII TMOCAAH CYINPOBOKYIOTHCS OUIBIIMMU MaTepiaibHUMU Ta HeMaTepiaJbHUMHU
npuBLIesIMH, B YKpaiHi BUIE3a3HAaYEHI TCHJICHIIIT CITa0KO BUPaKeHi.

Aptopu A. 0. XKynascekuii, B.II. I'opaienko, H.O. Manbko NponoHyIOTh YIPOBAJAUTH B
VYxpaini gocsig ®@paniy3pkoi PecryOmiku mono «moOy1oBH MaTpUIl MMiIBUIIEHHS Ta MPOCYBAHHS
Ha T0CaJlax KOXKHOTO TMpalliBHUKA JAEpP)KaBHOTO OpraHy 3 METOK YHHUKHEHHs mpodeciiiHoro
Buropanus» (Kynascekuii, ['opnienko, Manbko, 2021).

B VkpaiHi € HemaTepianbHi BUIM 3a0X0UYEHHs, 3a3Ha4yeHi B ctaTTi 53 3akony Ykpainu «IIpo
JIepKaBHY CIIY)KOy»: «OTOJIOIICHHS IOJSKH;, HAaropo/UKEHHS TpPaMOTOI0, MOYECHOI TI'PaMOTOIO,
IHIIMMU BIIOMYMMH BiJI3HaKaMH JI€P>KaBHOI'O OpPraHy; JOCTPOKOBE MPUCBOEHHS PaHTy B MOPSAKY,
BU3HAYCHOMY [UM 3aKOHOM; IPEJICTAaBICHHS 10 HArOpOPKEHHS YpSAIOBUMH BiI3HAKaMu Ta
BiJJ3HAUYEHHS YPSAJOBOIO HAropoJoro (BiTaJbHHUH JMCT, MOASKA, IOYECHA TPaMOTa); MpPECTaBICHHS
JI0 BiJ3HAaYEHHS Jiep>kaBHUMU Haropoaamuy» (IIpo nepxkaBuy cinyx0y: 3akon Ykpainu, 2015).

Bapto mam’sTaTH, 1m0 Ha MOTHBAIID JEpKABHUX CIY>KOOBIIIB BIJIMBAIOTH BIKOBI
0COOJINBOCTI, $IKI 3YMOBIIIOIOTH 3MIHY JKUTTEBUX OpPIEHTHUPIB, IOB’S3aHUX 13 TOJANbBIIOO
coljiani3ali€ro, 3MIHOIO CTaTyCiB B OCOOMCTOMY KHTTI, IMOSIBOI0 HOBUX MaTepiajJbHUX MOTpeO, a
TaKOX CTaX poOOTH. TeHJEHII0 3MIHM MOTHUBIB AISUTBHOCTI aJMIHICTPATUBHOTO TIEPCOHATY
MICIIEBUX JEepXKaBHMUX aJMIHICTpallil, NETepMiHOBaHY cCTakeM poOOTH Ha JepkaBHiM ciyxOi,
3adikcyBas M. B. Spmuctuit (Spmuctuii, H. 1.) — «aupektop LleHTpy mnepemiaroToBku Ta
OiABMIIEHHA KBamiikamii mpaliBHUKIB OpraHiB JepXaBHOI BIaJd, OpraHiB MICIIEBOTO
CaMOBpSTyBaHHs, JAEpKaBHUX MiANPHEMCTB, YCTAaHOB Ta oprasizamiit» (SApmucruii, H. a.). Ha
mificTaBl pe3yapTaTiB onuTyBaHHa M. B. SIpmuctuii ctBepmxkye, mo «mpamiBauka OJ[A 1 PJIA, ski
MalOTh CTaX JAEp:KaBHOI CIIy)kOW 70 5-TH pOKiB, B OUIBIIIN Mipi HIK 1HIIN Jep>KaBHI CIIy>KOO0BII
KEepYIOThCSl TaKMMHU MOTHBaMH, SIK TMEPCIEKTUBU MpoQeciiiHoro pocty Ta OakaHHS 3pOOUTH
Kap’epy; Big S 10 15 poKiB — BIAYYTTS BJIAJIA Ta MMOBAru 10 ce0e 31 CTOPOHM 1HIITUX JIFOACH; Bia 15 1
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O1TIBIIIE POKIB — MMPECTUXK CTATYCY JAEP>KaBHOTO CIYKOOBIII Ta OaXkaHHS peasizyBaTu cebe B cucTeMi
JEp>KaBHOTO yIpaBmiHHs (SpMuctuii, H. 1.). [IpukMeTHUM € Te, 0 AOCTIIHUKY TaKOX BJAIoCs
3adikcyBaTH 3aJIKHICTH MOTHBIB TMpail BiJ BiKy: «0akaHHs peanizyBaTH ce0e B CHCTEMI
JIEp>KaBHOTO yTpaBiiHHS (AepkaBHi ciyx00BIi 19-29 pokiB 43% Ta 60% Bik 50-59 pokis). |
HaBIIAKH, KOJIM MIETHCS MPO MEPCICKTUBU MPOQPECIHHOrO pocTy Ta Oa)kaHHS 3pOOUTH Kap epy, TO
UM MOTHBOM KepyroThcs 43% aepxkaBHUX ciy>kK00BIiB BikoM 19-29 pokis Ta 30% — Bikom 50-59
pokiB» (SIpmuctui, H. 1.).

Buie3zasnaueni onuryBaHHS, Ha Hally IyMKY, MOBUHHI CTaTH CHUCTEMATHYHUM SIBUIIEM,
OCKUIBKM Ppe3yJIbTaTH CHCTEMAaTHUYHOTO ONHUTYBaHHS JEP)KaBHUX CIIY)KOOBLIB IIIOJO MOTHBAI]
BUKOHAHHS HHMHU OOOB’SI3KiB, a TaKOXX pe3yJbTaTH IICUXOJIOTIYHUX TECTiB, KBali(iKOBAHO
00po0JIeHI MICUXOJIOTOM, JaIyTh 3MOTY PO3POOUTH TIEPCOHATI30BAHI IJIAHK PO3BUTKY JIEP:KABHOTO
CITyOOBIIS, epeKTUBHI cTpaTerii IS MIJBUIIEHHS HOrO 3aJ0BOJICHHS POOOTOI0, HE OMYCTUTH
npodeciifHOro BUTOPAaHHS JEPKABHOTO CIIY)KOOBIISI, BHSIBUTH CTPECOBi (DakTOpH, MiABHIIUTH
e(DeKTUBHICTh POOOTH, CIPHUATH 3TYPTOBAHOCTI KOJICKTHUBY, 3allOOITaHHIO KOH(IIKTIB TOIIO.
CucremMaTu4Hi OMUTYBAHHS CTBOPIOIOTH KaHAJ JUIS 3BOPOTHOTO 3B S3KY, IO JJO3BOJIHTH AEP)KaBHUM
CIIy’)kOOBIISIM BHCIOBUTH CBOI AYMKH Ta mnpomno3uiii. Lle migBuiye 3anydeHicTh Jep:KaBHHUX
CITy>KOOBIIIB JI0 TIPOIIECY MPUUHATTS PillICHb.

Opnnum 13 (akTopiB MOTHUBALT 10 IEP>KaBHOT CIIyKOU € piBeHb IOBIPH CYCHIIbCTBA JI0 BJIAIIH.
Sxmo BiH HH3BKHH, II€ MOXE CTaTd JACMOTHBATOPOM SIKICHOTO BHUKOHAHHS JICP)KaBHUMH
CIIy’k00BIISIMU CBOiX 000B’sI3KiB, TOMY IIO B CYCHiJILCTBI € HEMPABHIIbHE OTOTOKHEHHS JIEP>KaBHUX
CIIy’)KOOBIIIB 1 TUX CyO’€KTIB BIaJHUX NMOBHOBa)XEHb, SIKI 3a3HAYEHI B CTATTi 3, yacTuHi 3 3aKoHYy
VYxpainu «lIpo nepkaBHy cinyxOy». Y pesynbrari B YKpaiHi BUHHUKAa€ MapajoKcalbHa CHUTYaIlis,
KoM npodecioHaraMu KepyroTh Ti, XTO Ha CBOIO MOCAy IMOTPAMUB 32 MOJITHUYHAM MPHHIIAIIOM 1
MOJKe MpuiiMaTH HeeEeKTUBHI YIPABIIHCHKI PIIICHHS, HACTIAKOM SIKUX MOXE CTaTU BUHUKHEHHS
KPH3H.

PiBeHb JOBipM YKpaiHIIIB 0 BJIAJU CYTTE€BO 3HU3UBCA MOPiBHAHO 13 2022 poOKOM, MpO MIO
CBiUaTh PE3yNbTaTH ONMUTYBaHHS, MPOBeAeHOr0 KniBChKUM MiIXKHAPOIHUM 1HCTUTYTOM COILIOJIOTIT
(KMIC) i3 29 nucronana 2023 poky no 09 rpyaus 2023 poky. byno onurano 1031 pecnonnenta
METOZIOM TeJNeQOHHUX IHTEPB’I0 HA OCHOBI BHIIQJKOBOI BHOIpKM MOOUTBHMX TenedoHiB i3
BUKOPHUCTAHHAM KOMII 1OTepiB. «Jl0 BHOIpKM HE BKIIIOUATHCS KUTEI1 TEPUTOPI, SKi THMYACOBO HE
KOHTpoOIIoBanucs Biagoro Ykpainu no 24 mortoro 2022 (AP Kpum, m. CeBacromoib, okpemi
paifonn Jlonenpkoi Ta Jlyrancekoi oOmacreif), a TakoXX ONHWTYBaHHS HE TPOBOAUIIOCA 3
rpomaasiHaMu 3akopaoHom» (JIucorop, 2023). 2024 poxy KuiBcbkuii MIKHApOIHUN I1HCTUTYT
comiozorii Bropoaosxk 20 BepecHs — 03 xoBTHs omutaB 2004 pecriOHAEHTH, 10 1ii€i BUOIPKH HE
BKJIFOUEHO >KUTEJIIB TUMYACOBO OKynoBaHuX Teputopiit (I'y3p, 2024). Pe3ynbratu BUIlle3a3HAUEHUX
ONUTYBaHb y3arajlbHEHO B TabuuMi 6.

Tabmuus 6. Pezynbratu onutyBanHs KMIC mozno noBipu 10 Biaju.

Ne Opran Bnaay, PiBeHb noBipu y PiBens noBipu y 2023 | PiBeHb n0oBipH Y

3/1 IJ1aBa JIEpKaBU 2022 poui porii. 2024 poui

1. Ber9BHa Pana 359, 15 % 1%
Ykpainu

2. Ka6ufeT MiHictpis 570, 26% 20%
Ykpainu

3. | Hpesunent 84% 62% 59%
Ykpaiau

4. | Cymmn BincoTku He 3a3Ha4eHO. 12% [ndpopmanii

«KpuTHYHO HU3BKOIO 13 HEMae.

195




Social Communications: Theory and Practice, 16(2), 2024 DOI: 10.51423/2524-0471-2024-16-2

Coyianvni komynixayii: meopis i npaxmuka, 16(2), 2024.

3HAYHUM TOTiPIICHHSM
MOPIBHSHO 3 MUHYJIUM
POKOM € JIOBipa cyaam i
npokypopam» (Jlucorop,
2023).

Jlns migBUIEHHS PiBHS JOBIPH YKPaiHCHKOTO CYCHIJIBCTBA 10 JEP)KaBHUX OPTaHiB BIajH,
OpraHiB MICIICBOTO CaMOBPSIYBaHHS 3aBISKM HOJITHYHIA pedopmi, 3alpoNnoOHOBaHI HaMH B
moHorpadii «Kpuszu B cuctemi myOaidyHOrO YINpaBiHHS Ta aaMiHICTpyBaHHs YKpaiHu», TpeOa
JIKBiTyBaTH YOTHPH OCHOBHI NMPHYUHH 3HIDKEHHS JIOBIPU YKpPAiHCHKOTO CYCIHIJILCTBA O BIIAJIM.
Inerbcs mpo HechopmoBaHicTh TpodeciitHOT MOTITUYHOT eJTiTH, TOPYIICHHs 0aJaHCy MK TiIKaMH
BJIaJIM, KOMyHIKaTUBHUH Oap’ep y niafi «yKpaiHChKa BiIajga — YKpPaiHChKE CYCIHIBCTBOY, KOPYIILIIO.
3a tBepkeHHssM G. Van Ryzin, mo, Ha Hamry AyMKy, € CIOyIIHUM, 0€3 JOBipHU «aJMiHICTpaTUBHI
OpraHd HE 3MOXYTh PO3PaxOBYBaTH HA Te, IO T'POMAISIHH OYyAyThb IOTPUMYBATUCS IPaBHII,
CHIBIPAIIOBATH 100 KOJIGKTUBHUX OJiar i aJleKBaTHO pearyBaTd Ha HaJ3BUYalHi cuTyarin (Van
Ryzin, 2007).

3akopaonHi aBropu A. Ritz, G. Brewer G. i O. Neumann, JOCTipKyI09H pi3Hi JpKepena, y
cBoiii crarti (Ritz, Brewer, Neumann, 2016) 3a3Hauymyim peKOMEHJIAIlli IIOJO IiIBUICHHS
MOTHBAIlil 0 JepXKaBHOI CIyKOM W MIWIUIM BHCHOBKY, IO HE BCI pPEKOMEHJAIl MOXHa
peai3yBaTu 3 OTJISAY Ha MOJITHYHI Ta OPUAUYHI MOMEHTH. Jlesky iHdopMalio i 3py4HOCTI
CHpUHHATTA 0pOopMIIeHO B TabmuIi 7.

Tabmuns 7. Pekomenaaiii o0 miIBUIECHHS MOTHUBAIIIT 10 ACPKABHOI CITYKOH.

ijlg_[ ABTOD Pexomennaii
1. | Houston David J. (Houston, David, 2006). AkTuBi3alis HabOpy MOTEHIIHHUX
JIepKaBHUX CITYKOOBIIIB Y acIipaHTypy.

2. | Clerkin Richard M., Jerrell D. Coggburn VY 10CKOHaJIeHHS IHCTPYMEHTIB
(Clerkin, Coggburn, 2012). OI[IHIOBaHHSI.

3. Andersen, L. B., Kjeldsen A. M. (Andersen, HaiimManHs nipaliiBHUKIB 13 BUCOKOIO
&, Kjeldsen, 2013). MOTHBAIIIEIO /10 I€P>KABHOI CIIYKOU.

4. Carpenter Jacqueline, Dennis Doverspike, CrBopeHHs OpeHay rpOMa/ICbKUX MOCIYT.
Rosanna F. Miguel (Carpenter, Doverspike, &

Miguel, 2012).

5. | Giauque David, Simon Anderfuhren-Biget, & | «/l0o3Bin npaniBHMKam OpaTH y4acTh y
Frédéric Varone (Giauque, Anderfuhren- IPUHHATTI BaXJIMBUX pimeHs» (Giauque,
Biget, & Varone, 2013). Anderfuhren-Biget, & Varone, 2013).

6. Pande S., & Jain N. (Pande, & Jain, 2014). 3MEHIIeHHS KOPYIIIii, aJanTaris

OpraHizalifHUX CTPYKTYP.
7. | Andersen L. B., Eriksson T., Kristensen N., & | IIpono3urist 3aMiHUTH OOHYCH Ha ITaKeTH
Pedersen L. H. (Andersen, Eriksson, MEINYHUX MTOCIIYT.
Kristensen, & Pedersen, 2013).
8. | Kim Sangmook (Kim, Sangmook, 2006). CripusiTi OsIB1 BITUYTTS CYCHUIBHOI
KOPHUCTI BiJl BUKOHAHO1 poOOTH.
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Ha wnamy nymky, Aeski 3 BuUIe3a3HAYCHMX peKOMeHAalii Tpeba B3ATH 1O yBaru W
YIPOBADKYBAaTH 3 ypaxyBaHHAM YKpPAiHCBKUX pealid SK Ha pPIiBHI KOHKPETHUX KOJICKTHBIB
JIep>)KaBHUX CITY)KOOBIIIB, TaK 1 HA JACP)KaBHOMY PiBHI.

Ockinbku YKpaiHa TOKH IO HE MOXeE 3a0€3MeUUTH JIep>KaBHUM CIIY>KOOBLSM 301IbIICHHS
MarepialbHOI MOTHBAIlli, BapTO AaKTHUBI3YBaTH IHINI TO3WUTHBHI BHJM MOTHBAIll JEp>KaBHUX
ciyxx6oBuiB. Onuiero 3 ¢opm MoTuBaulii B YKpaiHi Oyna ydacTh JEpKaBHUX CIY>KOOBIIB Y
mopiuHomMy Bceeykpaincbkomy koHKypei «Kpamuii nepskaBHuii cimyxk0oBenb». Y IlomoxkeHH1 mpo
CHCTEMY HiATOTOBKH, CIeIliaizalii Ta MiABUIEHHA KBaJiQikamii JepKaBHUX CIyXOOBIIB, TOJiB
MICIIEBUX JICPYKAaBHHUX aIMIHICTpalliid, 1X MepIIuX 3acTyMHUKIB Ta 3aCTYIHHKIB, MOCAIOBUX OCIO
MICIIEBOTO CaMOBpsAyBaHHsI, 3aTBepkeHoMy IloctanoBoro Kabinerom MinicTpiB Ykpainu Bix 7
munasg 2010 p. Ne 564, sike BrpaTmino unHHICTS 21.02.2019 poky, Oyno 3a3HadeHO, MO «IOPIYHUNA
Bceykpaincekuii koHkype “Kpamuit nepxasauii ciyx6osers”» (IIpo 3arBepmkenns [lonoxeHHs
PO CHUCTEMY MIiATOTOBKHM, CHeEIliajizaiii Ta MiJABHINCHHs KBaiiikailii Aep)KaBHUX CIY>KOOBIIB,
rOJiB MICHEBUX JAEp)KaBHUX aIMiHICTpalliid, X Mepmux 3acTYMHMKIB Ta 3aCTYIHHUKIB, TOCAJTOBUX
oci0 micueBoro camoBpsayBanHs: I[locranoBa KabGinery MinictpiB Ykpainu, 2010) € Bugom
MiBUIICHHS KBaMi(iKaIlii epaBHUX CIyKOOBIB. Buie3asHaueHnlI KOHKYpPC JaBaB JCPKaBHUM
CIIy’k00BIISIM 3MOT'Y ITPOJIEMOHCTPYBATU CBO1 MpOo(deciliHi TOCSITHEHHS, 110 MOTUBYBAJIO JEPKaBHUX
CIIY’)KOOBIIIB 70 TOAAJBIIOTO PO3BHUTKY, CHPUSAB IIJBUIICHHIO KOHKYPEHTOCIPOMOKHOCTI
JEp>KaBHUX YCTaHOB, PO3BUTKY Mepexi mpodecioHaniB Tomo. BBaxaemMo JOpeuyHUM BiIpOIKEHHS
Tpaauiii nmpoBeaeHHs: Beeykpaincbkoro koHKypey «Kpamuii nepkaBHAN CITyKOOBEIbY 13 AESIKOI0
MIpOIO 3MiHEHUM HAOOpPOM 3aBJIaHb.

Ha namy gymxy, HeoOXiHO CTBOPIOBATH HE TUIBKM YKPATHCHKI, a i MIKHAPOIHI TUIATHOPMH
JUISL CHUIKYBaHHS JEp)KaBHUX CIY>KOOBIIB, IO CHPUSATHME aKTUBi3alii OOMiIHYy HE TUIbKU
YKpaiHCBhKUM Ta MIXKHAPOIHHUM JOCBIZIOM, a TAKOX YJAOCKOHAJICHHIO 3HAHHS 1HO3EMHOI MOBH.

BucHoBxku

OTxe, pe3ynpTaTd AOCIIIKEHHS MAl0Th 3MOTY KOHCTaTyBaTH HEJIOCTATHIO MarepialibHy
MOTHUBAIlIl0 YKpPAlHCHKUX JEpXKABHUX CIYXOOBIIB y CyYaCHMX pealisiX BOEHHOTO CTaHy i
aKTHBI3alll PI3HUX BUJIIB KPHU3, 30KpeMa i €KOHOMIYHOI KpU3U. 3 OIJIALY Ha e JUIsl YHUKHEHHS
KaJpoBOi KpU3U B JIepKaBHiN cimyx01 TpeGa MPUAUIATH yBary akTHBI3allil TPyJOBOi, CTaTYCHOI,
CTUMYJIIOBaJIbHOI MoTHBalii. KepiBHUK nep)kaBHOI CIy>KOM IOBUHEH CTBOpPIOBaTH KOM(OPTHI
YMOBH Il pOOOTH M CaMOPO3BUTKY JI€P’KaBHUX CIYXKOOBIIB, 10aTH MPO 3/0pOBY MCUXOJIOTIYHY
atMocdepy B KOJIEKTHBI, OPTaHi30BYBaTH MI0JICHHI MEAUTATUBHI MMPAKTUKHU, PO3POOIICH] (axXiBIAMU
I ympoBapKeHI 3a 3roJl0l0 KOJIEKTUBY, 3a0e3nedyBaTh JI€MOKPaTMYHMM CTHIIb CIIJIKYBaHHS,
M1JKPECIIIOI0YN LIHHICTh KOKHOTO IMpalliBHUKA, OPTaHi30BYBaTH CUCTEMATUYHI ONMUTYBaHHS 111010
3’ACyBaHHs PIBHSA MOTHBALIi Jep)KaBHUX CIY>KOOBLIB 1 BUOYJOBYBaTH AJISi KOXHOTO TPAEKTOPIIO
MOTHBAIlil, BICTEKYIOUM MOSABY 3arpo3 MNpo¢eciiHOro BUTOpaHHS I BHOCSYM KOPEKTHUBM IS
HeiTpanmizamii 1ux 3arpo3. Ha nepkaBHOMy piBHI MOBUHHI TNPOBOAWUTHUCS CHUCTEMHI 3MiHHU,
CIpSIMOBaHI Ha MIJABUIIEHHS TOBIPU YKPAiHCHKOIO CYCHUIBCTBA /10 OPIaHiB JIEP>KaBHOI BIaaH, 10
TaKOK € BXJIMBUM MOTHBALIHHUM YHHHUKOM JIJIS IEPKABHUX CITYKOOBIIIB.

3asBa
DiHaHCYyBaHHSHA
Ile mocmimkeHHs He Oyno Tpo¢iHAHCOBAHO >KOMHOIO OPTaHI3aIli€l0 Ta 3A1MCHIOBAIOCS 3a
pPaxyHOK aBTOpA.
Konguaikr inTepecis
Konguoro.
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ETnka

Marepian, Mo MOJaHO B IiM CTaTTi, BiAMOBiAa€ BCIM IyHKTaM 1 BUMOTaM, IO BHUCYHYTI
Kowmicieto 3 eTHKM pPeJakTOpPChbKO-BUAABHUYOTO BIJJUTYy Tpomajackkoi opranizamii «HaykoBo-
ocsitHiil uentp «YCITIIITHUM».

ABTOpCBKeE MPaBo

Ile crarTs BiIKpUTOrO OCTYNY, SIKa PO3MOBCIOMXKYeThcs Ha ymoBax Creative Commons
Attribution. JlieH3sis, sika J03BOJIsi€E HEOOMEXKEHE BHKOPUCTAHHS, PO3MOBCIO/DKCHHS Ta
BIITBOPEHHSI HAa OyAb-SKOMY HOCIT 3a YMOBH, SKIIO OPUTIHAJIBHHI aBTOpP 1 JPKEpEIo BKa3aHO
HAJIC)KHUM YHHOM.
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Crnenndika moTusanii fepkaBHUX CIy:K00BLiB B YKpaiHi
i pekoMeHaauii 010 NiABUIIEHHS IXHbOI MOTHBAIIiL

Xouaoa I'anna SpocaaBiBHa,
KaHouoam inono2iuHux Hayx,
npoghecop xkagheopu sxncypuanicmuxu
Hasuanvno-nayxoeozo incmumymy ncuxonoz2ii ma coyianbHux HayK
Miscpezionanvroi Akademii ynpasiinHs nepcoHaiom
(m. Kuis, Yxpaina).

AHoraris

Memoio cmammi € suceimients cneyu)ixu Momusayii 0epiucasHux ciydicoosyie 8 Yrpaiui i
Gopmynosanns pexomenoayii 0ns niosuujenHs ixwvoi momusayii. 11io uac Odocniosxcenus 6y10
BUKOPUCTNAHO MeMOOU AHANIZY, CUHME3Y, Y3a2albHeH A, NOPIGHANbHUL, ONUCOBULL MEMOOU.

nsa oocsaenenusn nocmasnenoi memu 6y10 NPOAHANI308AHO YKPAIHCLKY HOPMAMUBHO-NPABOBY
0azy, noe’sa3amy 3 0epHCAGHOI0 CIAYHCOOI0, CYYACHI VKPAIHCObKI peanii, YKPAIHCbKI ma 3aKOpPOOHHI
cmammi, y AKUX 0YJ10 8UCBIMIEHO MeM) «MOMUBAYIS 0EPHCABHUX CYHCOO0BYIBY, | 3aNPONOHOBAHO
pexomeHoayii 05 ni0BUWEHHS MOMUBAYIT 0EPAHCABHUX CILYHCOOBYIE.

Pezynomamu  oocnioscennss O0arome 3mMo2y KOHCMAmMysamu HeOOCMAMHIO MaAmepiaibHy
MOMUBAYIIO  YKPATHCOKUX OEPIHCAGHUX CAYHCOOBYI8 Y CYUACHUX peanisx B0EHHO20 CMAHY U
akxmusizayii pisHuUx 6udie Kpu3, 30Kpema U eKOHOMIuHOI kpu3u. 3 o2nidy Ha ye 01 YHUKHEHHS
KaopoBoi Kpusu 8 0epiucasHiil ciyxncoi mpeba npudinsimu yeazy akmugizayii mpyooeoi, cmamycHoi,
cmumyniosanvioi momusayiu. KepisHuk OepoxcasHoi ciyscoOu nosumeH cmeoprosamu KoMpopmHi
YMO8U OJis1 pobOmMU Ui CaMOPO36UMKY OEPHCABHUX CILYAHCO0BYIB, 0bamu npo 300p08y NCUXON02IUHY
ammocghepy 6 KONEKMUBI, 0p2aHi308y8amu WO0O0eHHI MeOUmamueti NpaKmuky, po3pooieHi
Qaxisysamu 1 YnposaodxiceHi 3a 3200010 KOAEKMU8y, 3abesneyysamu OeMOKPAMUYHUL CMUTLb
CRIIKY8AHHSA, RNIOKPECHOoUU YIHHICMb KOJCHO20 NpAYi8HUKA, OpP2aHi308y8amMU CUCMEMAMUYHI
ONUMYBAHHsL WOOO0 3 SICYBAHHSL PIBHSA MOMUBAYIL 0ePAUCABHUX CLYAHCOO8YI8 1 8ubyOosysamu 0
KOJICHO20 MPAEKmMopiio Momueayii, eiocmedicyrouu nosigy 3azpo3 npogecilinoco 6UcOpauHs U
BHOCAYU KOpeKmMusu 0ns Heumpanizayii yux 3aepos. Ha depocasnomy pisni nosunni npogooumucs
cucmemHui 3MIHU, CHNPAMOBAHI HA NIOBUWEHHS O08IpU VKPAIHCbKO20 CYCNiibcmeéa 00 Op2auis
0epxcasHoi  61aodu, wo MmMaKo*C € BaANCIUBUM MOMUBAYIUHUM YUHHUKOM OJIsL  OepIHCABHUX
cyaHchbosyis.

Knrwouosi cnosa: oepoicasni ciyxrcoosyi, momusayis, uou MOMueayii, pexomeHoayii.
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BUMOTI'Y 10 O®OPMJIEHHSI CTATEM JUISI MYBJIKALIL
B HAYKOBOMY 7KYPHAJII
«COLIAJIbHI KOMYHIKALIL: TEOPISI I IPAKTUKA»

OOcsr Ta popMaTyBaHHA
https://new.comteka.com.ua/index.php/journal/about/submissions

[ToBHuMiT 00cAT cTAaTTi pa3oM 3 aHOTAIISIMH AaHTJIIHCHKOI (000B’S3KOBO), YKPAiHCHKOIO
(00OB’SI3KOBO) Ta MOBOK, SIKOKO HANWCAaHA CTaTTS, JOAATKAMH, TaOJUILSIMH, 1TFOCTPALISIMH,
CITMCKOM JIITepaTypu Ma€e CTaHOBUTH 26—80 Tucsiv 3HaKiB (CUMBOIIIB Ta IPOOLTIB).

MiHimMansHUI 00CAT TEKCTY CTAaTTI HE MOBUHEH OyTH MeHIIe 8§ CTOPiHOK (26 THCSY 3HAKIB 13
npoOiaMu). MakcuMadbHUK O0O0CSAT TEKCTY CTAaTTIi HE TOBHHEH IepeBulryBaTH 60 CTOpIHOK
(80 THCsu 3HAKIB 13 IpOOiTaMn).

OO6csr peneHsii Ha kKHUTY Mae Oytu 5—10 THcsAY 3HAKIB.

@aiiin  HEOOXITHO HA3WBAaTH TMPI3BHINEM aBTOpa CTaTTi JaTHHHICK. Hampukian,
Petrenko.doc. SIkmio aBTOpiB KiJibKa, TO TIPI3BHINAMM IIEPIIMX JBOX aBTopiB. Hampukian,
Petrenko Sydorenko.doc.

Pykomuc HeoOximHO momaBatu y d¢opmati, cymicHomy 3 Microsoft Word (moxmuBi
posmupenHs ¢aitni: .doc, .docx). Po3mip cropinku A4; KHIKKOBa OpieHTamist; Oepern mo 2 cm.;
mpudt Times New Roman; po3mip mpudty 12; intepBan mix psakamu 1,0.

Ha3By crarri Tpeba HaOupaTtd 3BUYAHHHM TEKCTOM; HE JIOIYCKAe€Tbcs HAOIp 13
Bukopuctanuam omiii Caps Lock.

HeoOximHo po3pizHaATH cuMBoiu Aedic i Tupe (THpe BIIOKPEMITIOETHCS 3 000X OOKiB
MpoIycKamu i JoBIie 3a Aedic).

Crunp Texcty 3Buvaiinuii (Normal). BukopucTanHs iHIIUX CTHIIIB HE JJOITYyCKA€ETHCS.

Cxemu, rpadiku, aiarpamu (aami — iarocTpaiii), popmMynu il TaGIuIll HyMEpYIOThCS.

Imtoctpanii Tabnuil HE MOBMHHI NEPEBHILYBAaTH PO3MIPOM 3a3HAYEHHMX BHILIE PO3MIPIB
cTopiHkH (A4 MiHIMYM 110 2 cM Gepern).

Tabmuii dopmyroThest B pefakTopl Tabmunpb (MyHKT MeHi0 «Tabmuisy). dopMar Tabiuilh
TITBKH KHUYKKOBHH.

@®opmyiu B CTAaTTSIX MatoTh OyTH HabpaHi 3a fonomororo penaktopa Equation Editor.

He pexoMeHy€eThCSI KOPHCTYBATUCh AaBTOMATUYHOIO HyMEpAIIi€lo.

Lmoctpanii. @opmar ¢aitnis Umroctpauiit: jpg. PozainbHa 3natHicTs LmrocTpanii: 300 dpi.
Koxny umocTpanito Tpeba HajacuiaaTH okpemMuM daiiiom. Hasuatu Qaitn imroctpauii TpeOa
MPI3BUIIEM aBTOpa CTATTi JATUHUIEIO. SIKIO UTIOCTpalii KijgbKa, TO MOTPiIOHO J0JaBaTH B Ha3Bi
¢ainy micns mpi3BUINA aBTOpa MOpsSAKOBUM Homep umoctpauii. Hampuknazn, Petrenkol.jpg;
Petrenko2.jpg; Petrenko3.jpg.

[leper OCHOBHUM TEKCTOM CTaTT1 MOTPIOHO BKA3aTH TaKl JaHI:

e TIpi3BHILE, IM’s Ta IO OATPKOBI aBTOPA/aBTOPiB, HAYKOBUH CTYIiHb, yUCHE 3BAHHS;

o enektponHa aapeca, ORCID, Scopus Autor ID, Research 1D, nosHa Ha3Ba opranizariii, y
AKiH Mpalitoe (HaBYa€eTHCS) aBTOP, i1 aapecy, MOITOBHH 1HAEKC, Ha3Ba KpaiHu;

e HA3BY CTATTI BEJIMKHUMHU JITEPaAMHU;

e AHOTAWIIO (IeTaJIbHIi BAMOTY — JIUB. 1aJIi);

e 3—5 KJIIOYOBHUX CIIiB.
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Bumoru 10 CTpPyKTYpH OCHOBHOT'O TE€KCTY CTATTI
https://new.comteka.com.ua/index.php/journal/about/submissions

OCHOBHHUH TEKCT CTaTTi NMOBMHEH MaTH BH3HAa4YeHY CTPYKTypy. llimposnmimm crarti, skKi
HaBEJICHO HUYKYE, MOBUHHI OyTH BUIUICH] B TEKCT1 )KHPHUM IPU(TOM 1 pO3TaIIOBaHI HA OKPEMOMY
PSIKY SIK TT1/13arOJIOBKH.

1. Beryn (akTyanbHICTh TE€MH, OIS JITEPATypH W TOMEPETHIX TOCHIDKEHb 13 IIi€l 4uu
CYyMIXHOI Ipo0eMaTiku, MeTa ctarTi). O6csr — 6mm3bko 3000 3HaKIB.

2. MeTtoau aoc/aizKeHHs (HE 3arayibHUMU (Dpazamu, a YiTKO PO3MHMCATH, SIKI METOIU 1 SK
caMe€ BUKOPUCTOBYBAJIUCS JUISI JAHOTO JOCTI/DKEHHS, TOOTO PO3KPUTH MEXaHi3M IPOBEICHHS
JOCITIJIKCHHS, SIKUM YUHOM OyJI0O OTPUMAHO HOTO pe3yJbTaTH).

3. Pe3yabTaTu ii 00roBopeHHsi (HAaBECTH OCHOBHI PE3yJIbTaTH JTOCIIKCHHS).

4. BUCHOBKH.

5. Hoasaku (KOPOTKO BHUCIOBHTU TMOJSAKY YHIBEPCUTETOBI Ta IOCHITHHKAM, SKi HaJlaid
JOTIOMOTY TIPH MiATOTOBII MyOmiKalrii).

6. Jonatku i Ta6mauui (sxuo € Jonatku it Tabnuili, To BOHU 000B’S3KOBO IMOBUHHI MaTH
3aroJIOBKM W MOPSIKOBI HOMEPH; MPUMITKH CIil pO3MIIyBaTU Oe3MocepeiHbO MiJ TabauisamMu. Y
TEKCT1 cTaTTi 000B’SI3KOBO MAIOTh OYTH IMOCHJIAHHS HA IIi JJOJATKH YK TAOIHIII).

7. Cnmcok Jgiteparypu. PexBi3uTu jpkepena sl KypHaIbHUX CTaTed — aBTOp, Ha3Ba CTaTTi,
Ha3Ba KypHAITYy, HOMEp KYPHAIy, piK BUJIaHHS, HOMEPU CTOPIHOK. PEKBI3UTH JKepena il KHIKOK
— aBTOp, Ha3Ba KHIKKH, MICTO BWJAHHS, Ha3Ba BUJIABHUIITBA, PIK BUIAHHS, KUIBKICTh CTOPIHOK.
[Mpuknaan opopMIICHHS CIIUCKY JIITEpaTypH JUBITHCS Jalli.

BuMmoru no anoramii
https://new.comteka.com.ua/index.php/journal/about/submissions

AHnomauii yKpaincoKow M068010 ma M0go10, AK0I0 0YJ10 HANUCAHO CHIAMMLIO.

O6csar anortauii: 1800-2000 3nakiB, ypaxoByr4r IpoOisH.

AHoTanis Mae OyTH sKiCHOI, iH(QOPMATHUBHOK Ta JAKOHIYHOM. i MeTa — CTHCIIO
B1JIOOpa3UTH OCHOBHHMM 3MICT TPOBEICHOTO JOCIIKEHHS. YHUKANTe MOBTOPEHHSI B aHOTAWil
HA3BHM CTATTI i 3arajJbHuX ¢pas.

CTpYKTYpPY aHOTALLil ONUCAHO JAJIi.

Anomauia anzniiicbKow M0601 (Annotation)

OO0csar anorauii anrailicbkow: 1800-2000 3nakiB, ypaxoBYIOUYH apTHKJII Ta MPOOLIH.

Anotanis Mae OyTH HamucaHa NPABWJIbHOK AHIVIIHCHKOI0 MOBOK 3 YypaxyBaHHIM
ocobnmBocTeil opdorpadii Ta rpamaruku (OpuTaHCbKa a00 aMepUKaHChKa aHTJINCHKA, ajle He
cymimr 060x). HenpumyctumMo momaBaTH aHOTamlii, NepekiIajeHi JuIle 3a JIOIMOMOIO0
KOMIT IOTEPHHUX MepeKIaiaqiB.

CrpykTrypa aHortauii. B anorarii HeoOXiHO 4iTKO BKa3aTH:

e MeTy fociimxkeHHs (main objective(s) of the study);

o meroau (methodology) — He 3aradbHMMHU (pa3zamu, a 4iTKO BKa3aTH, sK came OyIo
3aCTOCOBAHO TI€BHI METOAM, TOOTO PO3KPHUTH CaM MEXaHi3M IMPOBEICHOTO TOCIIKEHHS, SKAM
YMHOM Oys10 oTpuMaHo oro pe3ynbrat (how the study was done);

e TOJIOBHI pe3yJIbTaTH i BUCHOBKHM AociikeHHs (results/findings and conclusions), 13
AKHX Mae OyTH 3p03yMUIOIO iX 3HauuMICTh (significance) mis Hayku, CycnijabCTBa, OCBITH TOLIO
(3moOyTuit HOBUW IIIHHMA (aKTa; BHSIBICHI HOBI B3a€EMO3B’S3KM Ta 3aKOHOMIPHOCTI;
MiATBEPKEH] UM CIIPOCTOBAHI MEBHI T1MOTE3U TOIIIO).

Kurouogi ciioBa (Keywords).
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[Ticns anoTamii moTpiOHO BKa3zaTH 3—5 KIIIOYOBHX CJIB, PO3AUISIOUN X KPAMKOIO 3 KOMOIO.

Jlobuparoun KJIHOYOBI CJIOBA, ypaxyHWTe, 10 BOHW MAalOTh COPHUATH Nomryky Barmoi myOaikamii
B CJCKTPOHHMUX KaTajorax Ta HayKOMETpHuHHX Oa3zax. PexoMmeHayemo mpoaHamizyBaTd, sKi
KJIFOYOBI CJIOBA 3a3BMYail BUKOPHCTOBYIOTh Y ITyOJiKaIlisX 32 TEMAaTUKO Bamoro mociipkeHHs B
KITFOYOBHMX CBITOBHUX HayKOMETpHYHUX Oa3zax, Hampukiam, ScienceDirect BumaBauirBa Elsevier
(Scopus): http://www.sciencedirect.com/science/search. IlpaBuiapHO TiAiOpaHi KIIIOYOBI CIIOBa
CHPUATUMYTH MOIIYKY Baroi my6mikarii kojieraMu Ta miABUIEHHIO 1HACKCY 11 HIUTyBaHHS.

Bumoru 10 opopMIiIeHHS CIUCKY JiTepaTypu

IllanoBHi aBTOpH!

3Bepraemo Bamry yBary, mo g0 xypHany «CorfianbHi KOMYHIKAIlli: Teopis Ta MpaKTHUKa
NpUiMaroOThes UIA po3rany W moganemioro double-blind (monBiliHOro «cminoro» (aHOHIMHOTO)
peleH3yBaHHs ) TUIBKH Ti CTATTI, IO BiMOBIAAIOTh MPOOIEMAaTHIII KYpHAIY.

3a yMOBaMHU peAaKIiiHOI MOMITHKY KypHany «ComiaabHi KOMYHIKaIlii: Teopisi Ta MPaKTHKa»
aBTOP/CIIBABTOPHU MOXKYTh OIyOJIiKYBaTH TUIBKH OJHY CTaTTIO B IOTOYHOMY BHUITYCKY.

YMmoBM nogaHHA i omy0/1iKyBaHHSI pYKOINIMCIB.

CrarTs moJaeTbes OJNIHIEID 3 TakuX MOB (yKpalHChKa, aHIINCBhKa, MOJIbChKa, CepOChKa,
YechKa, ¢dpaHiry3bKa, HIMEIbKA, KHUTalChKa) B OHJIAHH-TIOJTaHH1 —
https://new.comteka.com.ua/index.php/journal/about/submissions abo Ha €JIEKTPOHHY aApecy —
akholod @ukr.net.

PaszoMm 31 crarTero momaeTbes OKpeMuM (daiiom mianuca€Ha aBTopoM ¢opMmMa Tpo
o3HaiiomsieHHs1 3 [loJiokeHHsIM TIpo KOHQUIIKT iHTepeciB https://comteka.com.ua/mookeHHS -
IpO-KOHAIIKT-IHTEpECiB/.

[{uTyBaHHS Ta BHYTPIIIHHOTCKCTOBE IOCWIAHHS Ha JITEpaTypHi JpKepesia 3IiHCHIOIOTHCS
3a ctwiieM APA (7-me Bupannsi) (muB. — https://owl.purdue.edu/owl/research _and_citation/apa
style/apa_formatting_ and_style guide/reference list author authors.html), manpuknan (IBanos,
2008; Llynbxenko & Jepessinko, 2000; Dejk, Pristly & Leod, 2018); sixiio 3a3HadaeThecsi CTOpiHKA
JDKepeIna, TO BOHA MOJAEThCs Yepe3 MBOKpanky, Hanpukian (Bipaenko, 2010: 55).

VY 3MmicTi crarTi npu nepepaxyBaHHI NPI3BHUIL yYEHHUX HeOOXiIHO 000B’A3KOBO BKa3yBaTH
pik (poku) mpari (mmpaiib), sIK1 aHaJli3y€e aBTOpP CTaTTi, 1 «<BUHOCUTH) BIANOBIIHI JIKEpea B CIIUCOK
JiTeparypu.

Hanpuxnan.

Po3ymiHHS MOBIIEHHS (TEKCTY) € MIPEIMETOM IMCUXONIHTBICTUYHUX JIOCIHIIKEHb BITUU3HIHUX 1
3apyoikHuX ydeHux (Bapranos, 2009, 2019; Pizyn, 2015; Ilaptuxo, 1996; Xomnon, 1999, 2019;
3paxeBchka, 2005; boiiko, 1991, 2010; Wertyl & Polansky, 2019; Lashke, Rizun & Kholod, 2013;
Betsy, Koff, Meiri-Leib, Joils & Mountain, 2013; Costle & Wasserman, 2018; Mook, Falconi &
Tolff, 2017 ta in.).

O®OPMJIEHHSA JUTEPATYPHUX JIKEPEJIL.

Jlirepatypa i References opopmimtororscsi 32 cruiem  APA  (7-me  BuHAaHHA) —
https://owl.purdue.edu/owl/research_and _citation/apa_style/apa_formatting_and_style guide/refere
nce_list_author authors.html

daiinm MaroTh OyTH TPUKPIIJIEHI B OHJIAWH-TIOJAHHI Ha EJEKTPOHHY aJpecy Ta Ha3BaHl
Npi3BUILEM aBTOpA!

bapromek_crarrs.

Bapromek_3asBKa.

bapTomek ¢opma npo KOHQIIIKT iHTEPECIB.

YMOBM OTPHMAHHS ABTOPCHKOI0 NPUMIPHHUKA 30ipHUKAa HAYKOBHX Npanb.

[lepecunanus npuMipHUKIB KypHay 3aiiicHioeTbest TOB «HoBa momra» 3a paxyHok aBTopa.
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ITos10xeHHs NPO KOH(pineHIIHHICTD.

EnexTpoHH1 aapecu, sKi BKa3ylOTbCSd KOpPUCTyBadamu caiTy nporo JKypHamy, OynayTh
BUKOPUCTOBYBATHCS BUKJIIOYHO JUUIsl BUKOHAHHS BHYTPIIIHIX TEXHIYHUX 3aBOaHb 1boro JKypHaiy;
BOHM He OyyTh NOUIMPIOBATHCA i MepeiaBaTHCs CTOPOHHIM 0co0aMm.

SAxmo odgopmMileHHsI CTATTi He BiANOBiAa€ 3a3HaYeHHMM BHMMOraM, pelaKilisi MOBepTae
CTATTIO ABTOPY HA 100NPAIIOBAHHS.

Enexrponna Bepcis JKypHAILY ony0JikoBaHa HA caiiri
https://new.comteka.com.ua/index.php/journal/issue/archive B pyopumi «ApxiB».
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HaykoBe BUIaHHA

COULIAJIBHI KOMYHIKAIII:
TEOPIS I IPAKTHKA
Tom 16(2), 2024

HayxoBuii miBpiuHMii ;KypHaJI

Bianosinno g0 pimenns Ne 2630 (mpotokoi Ne 23 Bizg 29.08.2024)
HarionansHoi pagu YKpainu 3 nuTaHb TeneOaueHHs i pajioMOBICHHS
1meHTrdIKaTOp ApyKoBaHOTO Meia «ColliaibHl KOMYHIKAIT: TeOpis 1 MPaKTHKa»
/ «Social Communications: Theory and Practice» — R30-05473.

VY Tomi 16(2) cTaTTi HAIPYKOBAHO YKPATHCHKOIO, aHTIIIHCHKOIO

Ta CJIOBAIBKOIO MOBaMU.

Hayxkogi pegakropu — 'anna XOJIO/, Onexcanap XOJIO/,
HaGi1p TekcTiB — aBTOpH CTATEH.
Jliteparypuuii penakrop — ['anna XOJIO/I.

Bepctka, apxiTeKTOHIKA TEKCTY,
XynoxHe odopmiteHHs i namitypka — Onekcannp XOJIO/I.
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Coyianvni komynikayii: meopis ma npakmuxa / Social Communications: Theory and Practice (2024). HaykoBuii niBpiuHH#; KypHAJI.
Towm 16(2), numniens — rpyzaeHs, 207.

Tom 16(2) mepioAnYHOTO HAYKOBOTO KYPHAITY MICTUTh Pe3yIbTaTH AOCIiIKEHb (axiBIiB 13 cOMiaTbHUX KOMYHIKALil, IpeacTaBIeH1
aBropamu 3 bensrii, [Tomsmi, CroBampkoi PecryOmixu i Ykpainu.

JloCTiDKEHHST CTOCYIOTBCSI Teopii, METOONOTI] Ta icTOpii ComiaIbHNX KOMYHIKAIlii, Teopii Ta icTopil >KypHaJiCTHKH, PUKIAJTHIX
COIiaTbHO-KOMYHIKaIiHHAX TEXHOJIOTIH, COmiaIbHNX KOMYHIKAI[ii B yIIPaBIiHHI.

Marepianu 3anikaBiasATh GaxiBIliB i3 COI[IATEHUX KOMYHIKaIiH, IICHXOJIOTIB, IOJIITOJIOTB, (iloJIoriB, comionoris Ta ¢izocodis.
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