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Annotation

The paper deals with the question of when Slovak tabloids became the market leader of
Slovak daily newspapers. It analyses the results of the audit of the sold circulation of the Slovak
daily newspapers Novy c¢as and Plus JEDEN DEN in the period from December 2006 to
December 2023 and compares them with the sold circulation of other Slovak daily newspapers
involved in the audit during that period. In total, this article monitored the development of the
sold circulation of seven Slovak daily newspapers, namely two tabloid newspapers Novy cas and
Plus JEDEN DEN and five non-tabloids, namely Hospoddrske noviny, Korzar, Pravda, SME and
Uj Sz6. The comparison presented in this post is based on data from the Audit Bureau of
Circulations, which is publicly available online. The aim of this study is to find out when the
tabloid Plus JEDEN DEN ranked second as the best-selling Slovak periodical with daily
periodicity, the tabloid daily Novy cas, and how this trend developed. The question of the
position of the daily newspaper Plus JEDEN DEN as the second best-selling Slovak newspaper
with daily periodicity was analyzed on two levels. In the first case, the paper focuses on the
question of in which year the daily Plus JEDEN DEN became the second best-selling daily in
terms of average monthly circulation sold. In the latter case, this article finds out in which month
in which year the second highest position in the daily newspaper Plus JEDEN DEN sold
circulation within its actual monthly circulation settled. The development of the trend of the
leading position of Slovak tabloids on the Slovak daily press market is also monitored in this
study on two levels, i.e. how the Plus JEDEN DEN ranked on the market of Slovak daily
newspapers during the years 2007-2023 within the average monthly circulation sold and also
how the Plus JEDEN DEN ranked on the market of Slovak daily newspapers during individual
months in the period 2006-2023 in terms of actual monthly circulation sold.

Key words: Plus JEDEN DEN, print circulation, Novy ¢as, tabloid dailies.

Introduction

The tabloid press in Slovakia has no long-term history compared to the worldwide
emergence and development of tabloids. It is linked to the change of social, economic and
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political conditions in Slovakia or the former Czechoslovakia after 1989. These changes enabled
the resumption of private publication of periodicals, which had been stopped by law for decades,
as well as the resumption of the publication of periodicals without dependence on the ruling
political party, etc. (Tuser, 2011, online). In 1991, thanks to these changes, the first tabloid daily
newspaper Novy ¢as was established in Slovakia. Despite several efforts to publish competitive
tabloids, these tabloids were the only tabloids with daily periodicity on the Slovak market until
September 2006' (Lincényi & Kohutar, 2009). Since April 2000, when the Audit Bureau of
Circulations has been auditing printed and sold circulation of Slovak print media, Novy cas has
been the best-selling newspaper with daily periodicity in Slovakia, up to the present (Kancelaria
pre overovanie nakladov tlace, ©2015a, online; Kancelaria pre overovanie nakladov tlace,
©2015b, online)*.

In September 2006, the second Slovak tabloid newspaper, the periodical Plus JEDEN
DEN, which has been part of the Slovak print media market until now, began to be published.
The first data on the marketability of this daily did not indicate that it would be a competitive
periodical within the daily press, as out of the six daily newspapers involved in the nationwide
verification of print circulation, it was ranked 4th with its sold circulation. In 2006, however, the
first data on the volume sold of this periodical were given only as of December 2006, so it was
not possible to estimate the trend of subsequent development from the volume sold, since data
for that year were available for only one month.

The present study looks at the development of the sold circulation of the daily newspaper
Plus JEDEN DEN from December 2006 to December 2023. Its aim is to find out when this
tabloid periodical came second in sales after the tabloid daily Novy ¢as, which, as we have
already mentioned, is until now the best-selling daily newspaper in Slovakia. It deals with the
development of the average monthly sales of daily newspapers involved in the verification of
print circulation during individual years in the period 2007-2023, as well as the development of
the actual sold circulation of Slovak daily newspapers involved in the verification of print
circulation, according to individual months in the period December 2006-December 2023.

Slovak Daily Press in the 20s of the 21st Century

When considering the current Slovak daily press, as well as the market in which it
operates, it should be noted even in the first decades of the 21st century that the development of
print media in Slovakia to its present form was slower than in other, specifically liberal
democratic countries, such as France, Germany, Great Britain or the USA. The development of
the Slovak press as a result not only of journalistic but also economic or entrepreneurial activity
dates back to the end of the 20th century, while in some other countries within the same period,
periodicals published in this way had already had more than a century of history.

The later development of mass or commercial media production in Slovakia was
determined by the political, social and economic situation in Slovakia (not only) in the 20th
century (Veverkovd, 2014). After the establishment of the first Czechoslovak Republic in 1918,

' Among the attempts to publish a competitive tabloid daily, Lincényi and Kohut'ar include e.g. the newspaper / daily
Trhaj, respectively Novy Trhak (1997 — 2000) or the daily newspaper 24 hodin (2005 — 2006). (Lincényi &
Kohutar, 2009)

% In 2000, when the Audit Bureau of Circulations began to collect and publish data on printed and sold print loads,
Novy ¢as was not only the best-selling of 7 nationwide daily newspapers involved in the verification of the
circulation, but also achieved the highest monthly sold circulation among all periodicals involved in the
verification of print costs in Slovakia through the Audit Bureau of Circulations. (Kancelaria pre overovanie
nakladov tlace , ©2015a)
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it seemed that the Slovak media and their publication would follow the trend of other European
liberal democratic countries. The Czechoslovak Republic defined itself as democratic and at the
same time supporting private entrepreneurship, and the economy was one of the best in the world
until 1929: ,,Even though Czechoslovakia's economic structure and productivity could not match
that of the USA or the developed Western European countries where capitalism had taken roots
much earlier, its tenth place on the list of the world's most productive economies, together with a
stable and respected currency, gave it further hope for the future. (Sramek, online)’ This
economic, social and political environment enabled the development of the Czech and Slovak
press: ,,The establishment of the Czechoslovak Republic in 1918 enabled a great quantitative and
qualitative development of Slovak journalism. While in 1918 a total of 23 periodicals were
published in Slovak, in 1938 there were already 221 titles of Slovak newspapers and magazines.
Of these, there were 10 daily newspapers, 62 weeklies, 17 bi weeklies, 132 monthly magazines
and other magazines with a less frequent frequency* (Serafinova & Vatral, 2005, pp. 33)*.

This trend of development of Slovak periodicals was slowed down or, as it turned out later,
even stopped by further events in Europe and the world, especially by the Great Depression and
subsequently the Second World War. The Czechoslovak Republic ceased to exist during World
War II and Slovakia created an independent, but fascist and subordinate state to Hitler's
Germany, under whose sole control was also the publication of the Slovak press. After the end of
the war in 1945, the Czechoslovak Republic was restored, and a period occurred to what
Serafinova and Vatral referred to as the controlled democracy of post-war Czechoslovakia:
,However, the new state was no longer a pre-war parliamentary democracy. The political system
of the National Front, an artificial coalition of communists with other parties, allowed the Soviet-
oriented communists to control and direct these parties, which acted inconsistently, and to win
the support of parties espousing or flirting with Marxist ideology* (Serafinovd & Vatral, 2005,
pp. 113)°. The trend of power takeover in the country by representatives of the Communist Party
was completed in February 1948. The Czechoslovak Republic became part of the Eastern Block
of Europe and the press came under the control of the Communist Party or state. The financing
of periodicals became dependent on the ruling party, as well as their publication, which was
possible only through state-authorized publishing houses. Conditions for publishing
advertisements and advertising in the press very limited and state-controlled, too, which also
significantly limited the income of editorial offices and made it impossible to publish the press
commercially in Slovakia or throughout Czechoslovakia (Veverkova, 2014). From 1949, private
enterpreneurship was made impossible, and from 1953 until the nineties of the 20th century, the
distribution of the press was possible only through the state Postal Newspaper Service (known
by the acronym PNS), which had a monopoly position in the country. (Seféak & Duhajova,

3 Translation from the original: ,,I pfesto, Ze strukturou a produktivitou hospodafstvi se Ceskoslovensko nemohlo
rovnat USA ¢i rozvinutym zapadoevropskym zemim, v nichz kapitalismus zapustil kofeny daleko dfive, desaté
misto na zebficku nejvykonnéjSich ekonomik svéta spolu se stabilni a respektovanou ménou mu davalo dalsi
nadéje do budoucna.” (Sramek, online)

* Translation from the original: ,,Vznik Ceskoslovenskej republiky v roku 1918 umoznil velky kvantitativny a
kvalitativny rozvoj slovenského novinarstva. Kym v roku 1918 vychadzalo dohromady 23 periodik v slovencine
v roku 1938 to uz bolo 221 titulov slovenskych novin a ¢asopisov. Z nich bolo 10 dennikov, 62 tyzdennikov, 17
dvojtyzdennikov, 132 mesacnikov a d’alSich Casopisov s redSou periodicitou.” (Serafinova & Vatral, 2005, pp.
33)

> Translation from the original:, Novy §tat viak uz nebol predvojnovou parlamentnou demokraciou. Politicky systém
Nérodného frontu, umeld koalicia komunistov s d’al§imi stranami umozfiovala komunistom orientovanym na
Sovietsky zvéz kontrolovat’ a usmernovat’ tieto strany, ktoré postupovali nejednotne a ziskat’ si podporu stran
hlasiacich sa k marxistickej ideoldgii resp. s fiou koketujucich (Serafinova & Vatral, 2005, pp. 113).
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1999) These political, social and economic factors caused that the development of mass
commercially published press in the territory of today's Slovakia stopped for several decades.

The change occurred after 1989, specifically after the events known in the territory of
today's Slovakia as the Velvet Revolution and related to the fall of the communist regime not
only in Czechoslovakia but also in Eastern Europe. The Slovak media (and therefore also the
Slovak press) began to reflect the change in political, social and economic formation of the
country in their publishing practices: "After the change of the social and political system in 1989,
initially in the conditions of the Czech and Slovak Federal Republic, since 1993 within the
Slovak Republic, there have been sharp movements in the sphere of media" (TuSer, 2011, pp.
94)°. According to Tuser (2011), after the split of the Czech and Slovak Federal Republics in
1993, the media space first had to deal with the division of the so-called federal media. In the
case of the press, however, this was not a major problem, as: ,,The Slovak and Czech press, long
before the establishment of the Slovak Republic, respected national borders, (...)* (Tuser, 2011,
pp. 98)" The starting points for the development of the Slovak press after 1993 into its current
form were not very suitable. Not only did the overall development of periodicals in
Czechoslovakia slow down, or in terms of commercial publishing it completely stopped due to
first fascist and later communist totalitarianism, but according to the experts, the Slovak press
within the original Czechoslovakia lagged behind Czech periodicals for about 20 years. It was
expected that this aspect would have a destructive character for the development of Slovak print
media after the establishment of the independent Slovak Republic. As Andrej TuSer (2011) also
notes, this prediction did not come true and: ,,(...) in the Slovak Republic, the periodical press
began to develop at a solid level (Tuser, 2011, pp. 98)".

Nowadays, there are 1432 print media registered in Slovakia (Ministerstvo kultiry
Slovenskej republiky, ©2008-2010a, online). Out of this number, 9 print media have a daily
periodicity, namely these are the following newspapers: Uj Sz6, Sport, Pravda, Korzar,
Hospodarske noviny, SME, Plus JEDEN DEN, Novy cas, Dennik N. These periodicals are
territorially or thematically diverse. The daily newspaper Korzar is a regional medium, the
newspaper Uj Sz is regional and also published in Hungarian, the daily newspaper Sport is
thematically specialized in sporting events and news, Hospodarske noviny lists economy and
politics as its content focus. The daily newspaper Novy cas is identified as a newspaper for the
general public, Plus JEDEN DEN is identified as a social media and other periodicals (Pravda,
SME and Dennik N) have various areas in their content focus, which we have called "universal"
for the purposes of this article (Ministerstvo kultiry Slovenskej republiky, ©2008-2010b,
online). Another difference, which cannot be read from the list of periodicals maintained by the
Ministry of Culture of the Slovak Republic, is the identification of Slovak daily newspapers
within the tabloid vs. non-tabloid categorization. The tabloid media are the periodicals Novy ¢as
and Plus JEDEN DEN. Other daily newspapers on the list are considered non-tabloid.

% Translation from the original:,Po zmene spolotenského a politického systému v roku 1989, spociatku v
podmienkach Ceskej a Slovenskej federativnej Republiky, od roku 1993 v ramci Slovenskej republiky, nastali
prudké pohyby vo sfére médii* (Tuser, 2011, pp. 94).

Translation from the original: ,,Slovenskd a Ceskd tla¢ uz déavnejSie pred vznikom Slovenskej republiky
reSpektovali narodné hranice, (...)* (TuSer, 2011, pp. 98).

¥ Translation from the original: .,(...) v Slovenskej republike sa za¢ala rozvijat’ periodicka tla¢ na solidnej Grovni“

(Tuser, 2011, pp. 98).
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Research methods and techniques

The aim of this paper was to find out when the daily newspaper Plus one day reached the
second place of sales after the periodical Novy Cas on the market of Slovak print media with
daily periodicity. The partial objectives of the research were to identify trends in the
development of the position of Slovak tabloids before and after reaching the full leading position
in the daily newspaper market in Slovakia (i.e. before and after the first and second place were
taken in the number of copies sold of these periodicals by tabloids). In this context, we have also
defined a general research question:

In which year and in which month did the daily newspaper Plus One Day become the
second best-selling daily newspaper in Slovakia?

In order to achieve the sub-objective of the research, four specific research questions have
been formulated:

1. How did the average monthly circulation of Slovak tabloids develop over the years
before reaching their leading position in the market of Slovak daily newspapers?

2. How did the sold circulation of Slovak tabloids develop over the months before reaching
their leading position in the Slovak daily press market?

3. How has the average monthly circulation of Slovak tabloids developed over the years
after reaching their leading position in the market of Slovak daily newspapers?

4. How did the sold circulation of Slovak tabloids develop over the months after reaching
their leading position in the market of Slovak daily newspapers?

A quantitative approach was chosen to answer the research questions. The data for this
paper were obtained from the publicly available source of the information on the sold circulation
of Slovak periodicals, which is published by the Audit Bureau of Circulations (ABC SR). This
institution is the only institution in Slovakia dedicated to nationwide audit of sold and printed
circulation of Slovak periodicals. Participation in the audit is voluntary for press publishers and
not all Slovak newspapers and magazines are involved in this verification. In the case of daily
newspapers, the audit includes Hospodarske noviny, Korzar, Plus JEDEN DEN, Novy cas,
Pravda, SME and Uj Szé.(Kancelaria pre overovanie nakladu tlage, ©2015b, online) Therefore,
two periodicals registered in the list of periodicals published by the Ministry of Culture of the
Slovak Republic are not involved in verifying printing costs from Slovak daily newspapers,
namely: Sport and Dennik N. (Ministerstvo kultiry Slovenskej republiky, ©2008-2010b)

We analyzed the values of the sold circulation of Slovak daily newspapers for the period
2006 — 2023. The year 2006 was chosen as the starting year for the data of this study because in
this year the second Slovak tabloid daily (Plus JEDEN DEN) began to be published, and is still
being published till today. The analysis is completed with data on the sold circulation of Slovak
daily newspapers as of December 2023 (inclusive), as these are the latest available data at the
time of writing.

As part of this article, we focused on the comparison of sold copies of Slovak daily
newspapers since December 2006, when, as already mentioned in this article, the first
information about the sold circulation of the daily newspaper Plus JEDEN DEN by the Audit
Bureau of Circulations since the beginning of publication of this periodical in September 2006 is
available in that month. Since it is not possible to create an annual average of the sold copies of
the periodical Plus JEDEN DEN from the data of one month, for the purpose of equivalence of
the compared results, in the case of 2006 this paper focuses only on comparing the sales of
Slovak daily newspapers by months of the year, namely only in December 2006. In the years
2007-2023, this article follows the development of both the position of tabloids on the market of
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Slovak daily newspapers within individual months of the year, as well as the development of the
average monthly sold costs of the examined periodicals for one whole year.

Results and discussions

In December 2006, i.e. in the first month when the sale of this periodical was first audited
by the Audit Bureau of Circulations, the sold circulation of the daily newspaper Plus JEDEN
DEN was in the middle of the ranking compared to other Slovak newspapers with daily
periodicity. The best-selling newspaper was the daily newspaper Novy cas, followed by the
newspaper SME and the daily Pravda. Hospodarske noviny had the lowest sales rate. The second
least sold was the regional daily Uj Sz6. The fifth position in terms of sales was recorded in the
case of the regional newspaper Korzar (Graph Nr. 1)

SOLD PRINT CIRCULATION OD SLOVAK DAILIES
(DECEMBER 2006)

Uj Sz6 25514
Korzar 31774

SME | 76 590
Pravda | 73190
Plus JEDEN DEN ::] 57155
Novy ¢as 183 531
Hospodarske noviny :| 18 470 ‘

0 50 000 100 000 150 000 200 000

Graph Nr. 1: Sold Print Circulation of Slovak Dailies in December 2006 (Source: own processing according to
Kancelaria pre overovanie ndkladov tlace, ©2015c¢, online)

The development of cargo sold in 2007 was similar to that in December 2006. The first
place in sales was again reached by the daily newspaper Novy ¢as. In the case of the 2nd-4th
positions, the newspapers SME, Pravda and Plus JEDEN DEN alternated during the year, while
the tabloid daily newspaper from this trio was the second best-selling daily newspaper in
Slovakia in September 2007. The least sold were again Hospodarske noviny. However, the
position among the regional daily newspapers was exchanged, in favor of the daily Korzar
(Graph Nr. 2)
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TREND IN THE SOLD PRINT CIRCULATION OF SLOVAK DAILIES (2007)
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Hospodarske noviny | 19164 19535 19563 17337 17986 17458 17349 17579 18604 17973 17847 17790
Novy cas 179875 177866 175390 187421 187276 174936 169848 177144 180494 190641 175258 177217
Pravda 68239 67898 67054 69803 66830 65742 64542 63933 61768 68322 70546
Plus JEDEN DEN 58358 60126 55842 58873 56121 56427 56371 57983 66811 57007 58957 63318
e SME 67136 71127 67768 66123 66193 68136 58748 60277 60075 60288 65030 69870
e Uj S76 24904 25385 25285 25228 24270 24374 24302 24514 24553 24398 25114 25186
Korzar 30020 30610 31781 32340 30774 30663 28705 31286 29509 28842 28660 28649

Graph Nr. 2: Trend in the Sold Print Circulation of Slovak Dailies in 2007 (Source: own processing according to
Kancelaria pre overovanie nakladov tlace, ©2015d, online)

Also in 2008, the 2nd-4th positions were shared by the daily newspapers Plus JEDEN
DEN, Pravda and SME, but in this case the tabloid newspaper from this three was the second
best-selling newspaper (after Novy Cas) for seven months (January-February, July-September,
November-December 2008). However, the difference in sales compared to the third best-selling
newspaper was mostly minimal and manifested itself in the number of about several hundred
units sold. For the last three places, there were no changes compared to 2007 (Graph Nr. 3)

44

eISSN 2522-9125 pISSN 2524-0471

https://new.comteka.com.ua/



Cillingova, V. (2024). Tabloid Dailies as the Market Leader of the Slovak Daily Press.
Social Communications: Theory and Practice, 16(1), 38-52. DOI: 10.51423/2524-0471-2023-16-1-7

TREND IN THE SOLD PRINT CIRCULATION OF SLOVAK DAILIES (2008)
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Graph Nr. 3: Trend in the Sold Print Circulation of Slovak Dailies in 2008 (Source: own processing according to
Kancelaria pre overovanie nakladov tlace, ©2015e, online)

The situation on the Slovak daily press market in 2009 and 2010 was similar to that in
2008. Daily Plus JEDEN DEN sales reached second highest levels in six months in 2009
(January-March, May, July, September 2009) and also during six months in 2010 (January-
March 2010, May-June, September 2010). The 2010 results suggest changes in the opposite end
of the sales ranking. For seven months, the sales of the daily newspaper Uj Sz6 were higher than
that of the second Slovak regional newspaper with a daily periodicity Korzar (February-March,
May-July, November-December 2010). Even in these years, Hospodarske noviny had the lowest
sold circulation among all Slovak dailies. (Kancelaria pre overovanie nakladov tlace, ©2015f,
online; Kancelaria pre overovanie nakladov tlace, ©2015g, online)

This trend was fully manifested in 2011, when the daily newspaper Uj Sz6 achieved higher
sales than the newspapers Korzar and Hospodarske noviny in each month of the year. The first
best-selling daily newspaper was again Novy ¢as and the 2nd-4th positions were occupied by the
periodicals Plus JEDEN DEN, Pravda and SME. In 2011, however, the tabloid newspaper Plus
JEDEN DEN was the second best seller for only three months (April, November-December
2011). (Kancelaria pre overovanie nakladov tlace, ©2015h, online)
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The year 2012 was impacted by the resignation of the daily newspaper Pravda on 12/09
from the verification of printing costs by the Audit Bureau of Circulations. Data on the sold
circulation of the daily newspaper Pravda are available only until July 2012. At the same time,
the number of sold pieces of the daily newspaper Pravda did not pass the audit from January to
July 2012, and the data of Hospodarske noviny, namely from the months January to June 2012,
did not pass the audit as well. (Kancelaria pre overovanie nakladov tlace, ©2015a, online) In the
context of the above stated, the comparison of sales of Slovak daily newspapers in 2012 can only
be considered as indicative. The first position on the market, which continued to belong to the
daily newspaper Novy &as, remained unchanged. In 2012, the newspaper Plus JEDEN DEN
recorded the second highest figure for sold circulation during 8 months (January-March, May,
August-September, November-December). In the months of August-December 2012, however,
the results of sales of the daily newspaper Pravda are no longer recorded. In those months, the
second best-selling daily newspaper in Slovakia was only once a periodical other than Plus
JEDEN DEN, namely the newspaper SME. In the months of April, June and July 2012, the daily
newspaper Pravda achieved the second highest sales among the Slovak daily press. In the case of
the last three positions on the market of Slovak daily newspapers, there were no changes
compared to 2011 (Graph Nr. 4). (Kancelaria pre overovanie nakladov tlace, ©20151, online)

140 000 TREND IN THE SOLD PRINT CIRCULATION OF SLOVAK
DAILY NEWSPAPERS (2012)
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e SME 47020 51260 51439 50013 51065 48445 44535 45299 46510 50707 50281 50136
Korzar 18582 18098 18433 18714 18289 17682 17173 17721 17885 17520 16890 17610
= Uj Sz6 21571 21322 21847 21525 21554 21263 19904 20373 21159 20951 22224 21762

Graph Nr. 4: Trend in the Sold Print Circulation of Slovak Dailies in 2012 (Source: own processing according to
Kancelaria pre overovanie nakladov tlace, ©2015i, online)
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The year 2013 can be considered as a turning point on the Slovak daily newspaper market,
precisely in the terms of the first two sales positions occupied in each month by the tabloids
Novy ¢as (best-seller) and Plus JEDEN DEN (2nd best-seller). Since this year, the situation in
the first two positions on the market of Slovak dailies has not changed until the end of 2023.
There was no change even after the editorial office of Pravda decided in 2020 to re-engage in the
verification of print costs by the Audit Bureau of Circulations. The first data after re-engagement
on the sold circulation of the daily newspaper Pravda are available as of July 2020. The
periodical was the third best-selling Slovak daily newspaper in each month between July and
December 2020. After re-engaging in the verification of print circulation, the SME daily moved
to the fourth position in terms of the number of editions sold, which during the absence of the
newspaper Pravda was the third best-selling daily newspaper in Slovakia in verifying print costs
from August 2012 to June 2020 (Graph Nr. 5). (Kancelaria pre overovanie ndkladov tlace,
©2015j, online; Kancelaria pre overovanie nékladov tlade, ©2015k, online; Kancelaria pre
overovanie nakladov tlace, ©2015I, online; Kancelaria pre overovanie nakladov tlace, ©2015m,
online; Kancelaria pre overovanie ndkladov tlace, ©2015n, online; Kancelaria pre overovanie
nakladov tlace, ©20150, online; Kancelaria pre overovanie nakladov tlace, ©2015p, online;
Kancelaria pre overovanie nakladov tlace, ©2015q, online)

TREND IN THE SOLD PRINT CIRCULATION OF SLOVAK DAILY
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Hospodarske noviny | 10264 10126 9045 9467 9487 10003 10085 9967 10489 10072 104838 10588
Novy ¢as 65507 66503 61234 56306 58581 56331 57807 57539 56816 57176 56575 54795
Pravda 23446 23470 24109 24096 23626 24230
Plus JEDEN DEN 35903 34791 32040 32127 32087 32280 33154 32552 32659 32455 32229 32911
e SME 21230 21477 20409 20603 19518 18972 19281 18911 19936 19038 18617 18492
e KOTZAT 5839 5959 5432 5361 5280 5138 5153 5477 5469 5267 5005 4869
Uj Sz6 14106 13825 13612 13601 13458 13324 13330 13236 13328 13511 13403 13404

Graph Nr. 5: Trend in the Sold Print Circulation of Slovak Dailies in 2020 (Source: own processing according to
Kanceldaria pre overovanie nakladov tlace, ©2015a, online)

Graph Nr. 5 shows that Hospodarske noviny was no longer the least sold daily newspaper
in Slovakia in 2020. The change in this situation began in 2015, when they moved from the
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lowest position in sales to the second lowest, i.e. ahead of the daily Korzar, for 5 months
(February, July, October-December 2015). From 2016 until December 2023, Hospodarske
noviny maintained this position in every month. The current state of the Slovak daily newspaper
market, valid as of December 2023, more or less follows the trends from the second half of 2020.
(Kancelaria pre overovanie nakladov tlace, ©20151, online; Kancelaria pre overovanie nakladov
tlace, ©2015m, online; Kancelaria pre overovanie ndkladov tlace, ©2015n, online; Kancelaria
pre overovanie ndkladov tlace, ©20150, online; Kanceldria pre overovanie nakladov tlace,
©2015p, online; Kancelaria pre overovanie nakladov tlace, ©2015q, online)

The formation of the trend of occupying leading positions in the market of Slovak press
with daily periodicity by only two Slovak tabloids is also evident in terms of comparing the
average monthly circulation sold in individual years examined. Although sales of all Slovak
daily newspapers have dropped significantly since 2007, the tabloid Novy cas has been the
continuous market leader until today (Graph Nr. 6).

TREND OF THE SOLD PRINT CIRCULATION OF SLOVAK DAILIES (2007-

2023)
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Graph Nr. 6: Trend in the Sold Print Circulation of Slovak Dailies in 2007-2023 (Source: own processing
according to Kancelaria pre overovanie nakladov tlace, ©2015a, online; Kanceldria pre overovanie nakladov tlace,
©2015b, online)

As can be seen in Graph Nr. 6, in 2007-2012 the positions on the Slovak print media
market were divided into three groups. The first consisted of the lead of Novy ¢as, in the second
there were daily newspapers Plus JEDEN DEN, Pravda and SME, which alternately occupied the
position of the second best-selling newspaper with daily periodicity. The third group consisted of
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the least sold periodicals Hospodarske noviny, Korzar and Uj Szé. Since 2014, Plus JEDEN
DEN has begun to consolidate its position as the second best-selling daily newspaper, being
evident until December 2023. From 2015-2016, the positions of the least sold daily newspapers
stabilized. In 2023, the newspaper Novy ¢as had the highest average monthly circulation sold
(35,420 units), followed by Plus JEDEN DEN (24,531 units), the third best-selling in the annual
comparison of average sold circulation was Pravda (14,311 units). With only a difference of 63
units sold on average per month, the SME daily lagged behind (14,248 units). This was followed
by the daily newspapers Uj Sz6 (8,968 pieces), Hospodarske noviny (7,760 pieces) and the last
Korzar (3,089 pieces). (Kancelaria pre overovanie nakladov tlace, ©2015b, online)

Conclusion

Although the first issues of the audit of the sold circulation of the daily newspaper Plus
JEDEN DEN from December 2006 did not indicate that this periodical would become the second
best-selling newspaper with daily periodicity in Slovakia, this press has been forming its position
on the market since 2008, when it became the second best-selling Slovak daily newspaper for the
first time in January. Plus JEDEN DEN retained this position in the following month and was
consistently the second best-selling newspaper with daily periodicity in the July-December 2008
period. In 2009-2010, the tabloid daily Plus JEDEN DEN repeated its 6-7-fold second position in
the number of units sold per month. In 2011, this trend partially declined. Plus JEDEN DEN was
the second best-selling Slovak daily newspaper for only 3 months (April, November-December).
In 2012, however, Plus JEDEN DEN reversed this weakening in the market and occupied second
place in daily newspaper sales in two-thirds of the year. Since 2013, the newspaper has been the
second best-selling daily newspaper consistently every month until December 2023.

In terms of average monthly circulation, Plus JEDEN DEN came second on the market
already in 2008 with a difference of 1,601 monthly average units sold, ahead of the daily Pravda.
In 2009, it was replaced in the second position in the average monthly sales of the SME
newspaper, but in 2010, although with only a difference of 198 pieces of periodicals sold on
average per month, Plus JEDEN DEN again moved to the second position in sales, specifically
ahead of the daily SME. Since this year, the daily newspaper Plus JEDEN DEN has been the
second leading newspaper on the Slovak daily newspaper market in terms of the average number
of monthly circulations sold, behind the periodical Novy cas. (Kanceldria pre overovanie
nakladov tlace ©2015a, online; Kancelaria pre overovanie nakladov tlace ©2015b, online)

Slovak tabloids thus became the leaders of the Slovak print media market in terms of
average monthly circulation sold already in 2010. Since 2013, however, this position has been
consolidated in sales within individual months and continues to this day.
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«Tabloid Dailies» sik Jiinep pyHKY €JI0BalIbKOI III0IEHHOI MPecH

Beponika Iliiinrosa,
JOKTOp (inocodii, TOLEHT,
kaderpa )XypHaTICTHKH Ta HOBUX Mellia, (paKyIbTeT MUCTEITB,
Vuisepcuter Koctsatina ®inocoda B M. Hitpa
(CnoBanpka Pecry6utika)

Anomauin

Cmamms npucesiuena npobremi opmyeanns nioepcmea cirosaybkux mabdnoioie Ha PUHKY CLOBAYLKUX
woodennux eazem. A6mop ananizye pe3yibmamu ayoumy npooaHo20 mupanicy cio8aybKux wooeHHux sazem «Novy
casy i «Plus JEDEN DEN» y nepioo i3 epyous 2006 poxy no epydens 2023 poxy ma nopisuioe ix i3 npodanum
mupasicem IHWUX CLOBAYBKUX WOOCHHUX 2a3em, 3AYYeHUX 00 ayOumy npomseom ybo2o nepiody. Y docnioscenni
NPOAHANI308AHO PO3GUMOK NPOOAHO20 MUPAJICY CeMU CLOBAYbKUX WOOEHHUX 2d3em, a came. 080X OYIb8aAPHUX
eazem «Novy ¢asy i «Plus JEDEN DEN» ma n’smu nemabnoionux eudans («Hospoddrske noviny», «Korzdry,
«Pravday, «SME» ma «Uj Sz6»). Iopiensnns, nasedene 6 yiii nybnixayii, 6azyemvcs na oanux Ayoumopcokozo
010po YyupKyAAYii, AKI € 3a2a1bHOOOCMYNHUMY 6 THmepHemi. Memoi ybo20 00CHIONCEeHHA € 3 ACYBAHHA MO20, KOU
ma6noio «Plus JEDEN DEN» nocie Opyze micye sk crosaybke nepioouune wjooenHe 6UOAHHS, WO MAT0
HaubimbWUull NOKA3HUK Npooadcy, i AKow Oyna meHoenyisn to2o pozeumky. Ilumannsa no3uyii wooenHoi eazemu
«Plus JEDEN DEN» ananizyéanocs na 060x pieusx. Y nepuiomy sunaoxy cmamms 30Cepeddicyempcs, Ha RUmanHi
npo me, y axomy poyi wodenna 2azema «Plus JEDEN DEN» cmana 0py20i0 wjooeHHoio 2azemoio, npooaic aKoi
MA8 HaAUuOLILWUL NOKAZHUK 3 MICAYb. B ocmannbomy unaoxy ys cmammsi 3 sICO8Y€E, Y AKOMY Micayi i y AKOMY poyi
wodenna 2azema «Plus JEDEN DEN» nocina opyze micye 3a 06cacom npodanozo 3a micsays mupaxcy. Poseumox
menoenyii nidepcbkoi no3uyii crosaybkux madnoioi@ HaA CIOBAUYLKOMY PUHKY WOOEHHOI npecu maxoic
gidcmesicyemucs 8 YboMy 00CiONCeHHi Ha 060X pigHsx: nosuyionyeanns «Plus JEDEN DENy na punky cioeaybkux
wodennux easzem npomscom 2007-2023 poxie y medncax NOKA3HUKIE CepeOHbOMICAUHO20 NPOOAHO20 MUpAdICy, a
maxooic peiimunz «Plus JEDEN DENy na punky cioeaybkux woOeHHUX 2a3en npomsa2om oKpeMux Micsyie y nepioo
20062023 pokis w000 paxmuuHo npoOaH020 MICAUHO2O MUPAACY.

Knwuosi cnosa: «Plus JEDEN DENy, opykosanuii mupasic, «Novy casy, Gynveapui 2azemi.
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